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PROBLEM

We use advanced statistical methods, computer vision, 

and the latest paradigm of experimental psychology.
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NEUROMARKETING 

IS POORLY

SUPPORTED  

BY SCIENCE

HAS TO TAKE  

A LONG TIME

IS NOT CLEARIS PRICY

M Y TH S

THERE ARE MYTHS IN THE INDUSTRY WE BREAK



WE AUTOMATE THE RESEARCH  
PROCESS FROM A TO Z

1Recruiting

2 Experiment. Demonstration of visual stimuli
according to guidelines (See details in Appendix)

3 Data Collection

– Attention (See details in Appendix)
– Emotional reaction (See details in Appendix)

– Association reaction (See details in Appendix)

4 Data Analysis (See details in Appendix)

5 Report generation

INSIGHTS

PRO D U CT



1
BRANDING

We help to choose the most attractive elements 

of a brand’s identity (name, logo, slogan pack

etc.) for the target audience

OPTIONS THAT W E OFFER

We iden t i f y  the  mos t  emot iona l  f rames  in  the  v ideo  

ad ,   what  emot ions  i t  evokes ,  we  adv i se  wh ich  

f rames  f rom the   v ideo  can  be  cu t  /  rep laced

2
VIDEO OPTIMIZATION

3
ROI  OPTIMIZATION

We select creative materials (videos, banners, etc.) that will 

increase the effectiveness of the advertising campaign by

+10% compared to the creatives selected by a survey



W E TEST

ADS SLOGANS NAMING

LOGOS PACK PRICING

T A S T E THE F E E L I N G

O P E N HA P P IN E S S

A L W A Y S CO CA -CO L A

CO K E

CO L A

CO CA -CO L A

$1,88

$2.80

$4,48



METHODOLOGY

Parameter of Research
Amount of Tested 
Materials1

Video ads 1-10 videos

Static ads 1-20 ads

Packages 1-3 packs

Branding (Innovation 

tests)2
1-10 units

1. One project can only be used for tests of 1 type of content (e.g., 
only videos or only banners).
2. Tests for names, claims, slogans, logos, key visuals.

N.B: The whole experiment takes 10-15 min, with break 5s between tested 
materials, with min sample size 100.
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