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Overview

Specialty Realtor for automotive parts (after-market), accessories, batteries, 
maintenance items

Primarily business is in the United States, but also have an international 
segment

3662 stores and 52,000 Team Members
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AAP vs AI
Of 3662 stores, only 202 stores are AI (Just over 1% EBIT)

Most of international income is from shipping foreign car parts

Hopeful to expand internationally, have kept Advanced Auto brand-name
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Corporate Values

Inspire and build the self-confidence and success of                              
every team member.

Serve our customers better than anyone else, help them succeed.

Grow the business and profitability with integrity.
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History

1932- Advanced Stores Company was encorporated

1938- With few stores, the main product line involved children’s toys

1941- After WWII the company restructured and became a retailer for the 
“automotive after-market”

1969- 54 stores

1974- Name was changed to Advanced Auto
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History

1984- Suffered losses due to a flood

1987- 100th store opened

1993- 352 stores

1994- 5,000 employees

1995- Acquired Nationwise Auto Parts Stores
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History

1998- Doubles size with acquisition of Western Auto Supply Co.

2000- 1728 stores

2001- Acquired Discount Auto Parts / I.P.O.

2003- Listed on Fortune 500

2006- 3000th store

2009- e-Commerce website launched
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Products
Air, Fuel, Emission & Exhaust

Accessories, Body & Wipers

Batteries, Electrical & Wiring

Brakes, Steering & Suspension

Cooling & Heating

Electronics & Navigation

Engines & Ignition

Tools, Fluids, & Garage
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Marketing/Advertising
Emphasis on Brand Name

Advanced Auto Parts

Advanced Discount Auto Parts -certain stores in Florida

Western Auto Parts

Western Auto

2011- “Service is our Best Part” Campaign

Radio, Direct, Digital, and Local marketing focuses
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Store Technology
Real-time, comprehensive information to store personnel, resulting in improved 
customer service levels, Team Member productivity and in-stock availability.

Electronic Catalogue and POS system

EPC System- search engine optimization through data mining

Store operations and standard operations
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Financial Highlights
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Buffettology Spreadsheet(1)
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(2)
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(3)
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Master Spreadsheet (1)
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(2)
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(3)
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CI: 3 Yr Default
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CI: 6 Yr Default
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CI: 10 Yr Default
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CI: Safety
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CI: Kill It!
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CI: Double-tap.
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DCF- GuruFocus Default
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DCF (plug 5 Yr. Revenue Growth)
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DCF-(Plug in 10 Year Revenue 
Growth %)
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DCF- (Double-Tap Again)
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Competitive Analysis
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Articles
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Moat/Conclusion
Financial Stability

Strong Brand Name

Emphasis on retaining and taking-care                                                        
of customers

Team Member Philosophy

Implementation of Technology

“Service is our Best Part”
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Recommendation

Write a Put-Option with a strike price of $70,                                         
which has an annualized return of 33% on the $2.70 
premium
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