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This presentation has been prepared by Life & Abundance Senior Care (the “Company”) and is general background information about the Company’s activities at the date of this presentation. The 

information in this presentation is provided in summary form only and does not purport to be complete. This presentation does not contain all the information that is or may be material to investors or 

potential investors and should not be considered as advice or a recommendation to investors or potential investors in respect of the holding, purchasing or selling of securities or other financial 

instruments and does not take into account any investor’s particular objectives, financial situation or needs. By attending the presentation or by reading the presentation slides you agree to be bound as 

follows: This presentation has been made to you solely for information purposes. This presentation may be amended and supplemented as the Company sees fit, may not be relied upon for the purpose 

of entering into any transaction and should not be construed as, nor be relied on in connection with, any offer or invitation to purchase or subscribe for, underwrite or otherwise acquire, hold or dispose 

of any securities of the Company, and shall not be regarded as a recommendation in relation to any such transaction whatsoever. The contents of this presentation should not be considered to be legal, 

tax, investment or other advice, and any investor or prospective investor considering the purchase or disposal of any securities of the Company should consult with its own counsel and advisers as to all 

legal, tax, regulatory, financial and related matters concerning an investment in or a disposal of such securities and as to their suitability for such investor or prospective investor. This presentation and its 

contents are confidential and proprietary to the Company, and no part of it or its subject matter may be reproduced, redistributed, passed on, or the contents otherwise divulged, directly or indirectly, to 

any other person (excluding the relevant person’s professional advisers) or published in whole or in part for any purpose without the prior written consent of the Company. 

 
If this presentation has been received in error, it must be returned immediately to the Company. The communication of this presentation may be restricted by law; it is not intended for distribution to, or 

use by any person in, any jurisdiction where such distribution or use would be contrary to local law or regulation. This presentation is not directed to or intended for distribution, or transfer, either 

directly or indirectly to, or use by, any person or entity that is a citizen or resident or located in any locality, state, country or other jurisdiction where such distribution, transfer, publication, availability or 

use would be contrary to law or regulation or which would require any registration or licensing within such jurisdiction. In particular, neither this presentation nor any copy hereof may be sent, or taken, 

transmitted or distributed, directly or indirectly, in the United States (including its territories and dependencies, any state of the United States and the District of Columbia) or to any resident. This 

presentation is only being provided to persons outside of the United States in reliance on exemptions from the US Securities Act of 1933, as amended (the “Securities Act”). This presentation does not 

constitute or form a part of any offer or solicitation to purchase or subscribe for securities in the United States. The securities referred to herein or offered in connection with this presentation have not 

been, and will not be, registered under the Securities Act. They may not be offered, sold, transferred, distributed or delivered, directly or indirectly within, into or in the United States except pursuant to 

an exemption from, or in a transaction not subject to, the registration requirements of the Securities Act. No public offering of the securities will take place in the United States. Neither the US Securities 

and Exchange Commission nor any securities regulatory authority of any state or other jurisdiction of the United States has approved or disapproved of an investment in the securities or passed on the 

accuracy or adequacy of the contents of this presentation. Such forward‐looking statements involve known and unknown risks, uncertainties and other important factors which may affect the Company's 

ability to implement and achieve the economic and monetary policies, budgetary plans, fiscal guidelines and other development benchmarks set out in such forward‐looking statements and which may 

cause actual results, performance or achievements to be materially different from future results, performance or achievements expressed or implied by such forward‐looking statements. Such forward‐

looking statements are based on numerous assumptions regarding the Company’s present and future policies and plans and the environment in which the Company will operate in the future. Furthermore, 

certain forward‐looking statements are based on assumptions or future events which may not prove to be accurate, and no reliance whatsoever should be placed on any forward-looking statements in this 

presentation. The forward‐looking statements in this presentation speak only as of the date of this presentation, and the Company expressly disclaims to the fullest extent permitted by law any obligation 

or undertaking to disseminate any updates or revisions to any forward‐looking statements contained herein to reflect any change in expectations with regard thereto or any change in events, conditions or 

circumstances on which any such statements are based. Nothing in the foregoing is intended to or shall exclude any liability for, or remedy in respect of, fraudulent misrepresentation. The information in 

this presentation has not been independently verified. 

 
No representation or warranty, express or implied, is made as to the fairness, accuracy or completeness of the presentation and the information contained herein and no reliance should be placed on it. 

Information in this presentation (including market data and statistical information) has been obtained from various sources (including third party sources) and the Company does not guarantee the 

accuracy or completeness of such information. All projections, valuations and statistical analyses are provided for information purposes only. They may be based on subjective assessments and 

assumptions and may use one among alternative methodologies that produce different results and to the extent they are based on historical information, any they should not be relied upon as an 

accurate prediction of future performance. Any financial data in this presentation are solely for your information, as background to the Company and may not be relied upon for the purpose of entering 

into any transaction whatsoever. The financial information set out in this presentation is based on certain important assumptions and adjustments and does not purport to represent what our results of 

operations are on an audited basis or actually will be in any future periods. Furthermore, no representation is made as to the reasonableness of the assumptions made in this presentation or the accuracy 

or completeness of any modelling, scenario analysis or back‐testing. The information in this presentation is not intended to predict actual results and no assurances are given with respect thereto. None of 

the Company, its advisers, connected persons or any other person accepts any liability whatsoever for any loss howsoever arising, directly or indirectly, from this presentation or its contents. All 

information, opinions and estimates contained herein are given as of the date hereof and are subject to change without notice. 
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Company Mission & Vision 
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By optimizing and building upon the successful ‘tried-and-tested' formula of the market through infusing 
their own knowledge, skills, and experience, Life & Abundance Senior Care will bring to reality our vision of 
establishing a reputable residential assisted living care services establishment in the U.S. 

 
 

 

  
 
 
 

 
To disrupt the way that seniors receive 
assisted living and memory care by giving 
them the dignity to live and prosper in a 
residence, not facility. We believe that 
most people, if able, would rather pass at 
home surrounded by family. That is our 
difference- a home environment vs 
facility. 

COMPANY VISION 

 
To make available the choice for people to 
remain safe and happy in homes that 
provide first-class residential assisted 
living care services and/or combined with 
supplying Memory/Alzheimer's care to 
seniors in need. We aim to be the best at 
what we do while ensuring employee 
satisfaction and capturing the hearts of 
those we serve. We aim to deliver 
platinum services for our golden seniors. 

MISSION STATEMENT 



Life & Abundance Overview 
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Strategic Facility Location Rapidly Aging Generation 

 

 
 
 

  
 
 

o Life & Abundance Senior Care will 
begin operations for its residential 
assisted living/Memory care 
communities from Texas, a state which 
is touted for its assisted living services 
and population of seniors 

o Texas businesses benefit from the 
following tax advantages: no corporate 
income tax, no personal income tax, no 
inheritance tax, no state income tax 

o No tax incentives will ensure higher 
liquidity, which in turn promotes 
growth 

 

o AANP reports 10,000 seniors are 
reaching 65 daily with 4,000 
seniors turning 85 daily 

o Healthcare costs are expected to 
continue to increase, and seniors 
will be forced to search for 
cheaper alternatives 

o The concept of continual care 
retirement communities is gaining 
traction among seniors with high 
disposable income 

 

  

Life & Abundance Senior Care, LLC expects to commence operations in November 2022 once it has acquired the necessary licenses to 
operate a residential assisted living/Memory care home for the state of Texas and its neighboring territories. Basing its administrative 
headquarters in Austin TX, the company will offer assisted living services to the elderly population and those with disabilities within the 
locale. Under the patronage of the founders, Life & Abundance will establish a residential assisted living care/Memory care community 
home that is customer-centered, growth-oriented, and compliant with all applicable care standards and regulations. Life & Abundance 
will be able to achieve strong accelerated growth through three unique avenues: 

  Strong Community Care  

o Full-time residential assisted living and 
Memory service allows clients to stay 
in familiar and relaxed surroundings 
with excellent one-on-one support 

o Support assistants embrace personal 
care, housekeeping, and most 
importantly, companionship 

o Caregivers will fully provide support in 
the residence of the person that needs 
special attention and will function in a 
manner that maintains the best 
lifestyle for the client 
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Untapped Market 

 
Exceptional Staff 
Training & Development 

High Quality Service 
& Ability to Exceed 
Expectations 

 
Experienced 

Leadership Team 
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Life & Abundance Senior Care benefits from 

accommodatin the unique needs of their clients 

in a flexible m nn 
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Experienced Leadership 35+ Years 

Experience in 
Real Estate 

 

 

3- time 

Founder 
 
 

 

Beverly McLemore 
Co-Founder Life & Abundance Senior Care 

• Project Director at American Academy of 
Nurse Practitioners (AANP) 

• Landman with Coastal Oil 

• Proven ability in team building and 
operational leadership 

• Beverly’s nursing and health professional 
connections and experience in memory 
care will be used to help locate future 
senior living facilities 

Richard McLemore 
Co-Founder Life & Abundance Senior Care 

• CEO/Founder of richardmclemore.com LLC 

• Founder of US Refund Experts 

• Founder of Any House Buyers 

• Verio – Vice President 

• Oracle - Regional Manager 

• CompuADD - Vice President 

• Hewlett-Packard - Sales Account Manager 

Residential 
Assisted 
Living 
Certified 

 

Over the years, Richard has been attracted to transactions involving the senior care and support industries. Starting with being 
certified as a Senior Transitions Specialist with Mom’s House, he bought the houses and contents of seniors wanting to sell their 
houses and move into an assisted living/memory care facility. Richard understands how to connect with seniors and provide what 
they are searching for- security, comfort and compassion. 



Problem & Solution 
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In a culture where children are encouraged to leave their home to build lives of their own, this can inevitably 

create difficulty for aging parents who are left to face the challenges of everyday life on their own. 
 
 
 

 

THE PROBLEM 
 

➢ Difficulty with showering, housekeeping, dressing and other 
personal care 

 
➢ Difficulty with meal preparation, which can lead to 

malnutrition 

 
➢ Aged individuals can find it difficult to remember their 

medication and chronic illness pills, resulting in worsening 
medical complications 

 
➢ Living alone without the support of a spouse or child may 

lead to feelings of loneliness, resulting in mental health 
problems 

Residents benefit from 
familiar surroundings 
where they have a 
high provider to guest 
ratio and personalized 
care 

A flexible all-inclusive 
care plan opposed to a 
pay-as-you-age plan 
with tacked on charges 

Flexibility to choose a 
larger or more “homey” 
community 

Best-in-class assisted 
care with attentive and 
hands-on staff 

THE SOLUTION 



Company Timeline Projections 
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ESTABLISH GAIN TRACTION DIVERSIFY & Grow PARTNERSHIP EXPANSION 
 
 
 

Year 1 Year 2 Year 3 Year 4 Year 5 
 
 

 
- Property acquired in 
Texas 
- Website to be developed 
- Marking campaign 
created to promote 
awareness 
- Richard publishing book 
on senior care 

 
- Expand regional 
coverage beyond 
central Texas and 
Oklahoma to 
encompass other 
cities around the U.S. 

 
- Internally expand 
range of products 
- Continue expanding 
across Texas & 
Oklahoma 
- Continue working on 
long term residential 
program 

 
- Pay off working capital 
loan 
- Create partnering 
arrangements with 
investors to open 
communities where 
equities overlap 

 
- Continue to tap into 
new markets and 
revenue streams 
- Strengthen 
partnerships and seek 
sources of new 
outside capital 

 
 
 

 

 

The company also plans to create ten full-time equivalent jobs in addition to the management team within the 
first two years of operations. Salaries for each employee are slightly higher than the industry’s benchmark. 
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Flexible Living Arrangements 
The benefits of live-in care are visible for both clients and their families through the successful service 
of the Community over the years. Full-time residential assisted living and memory service allows 
clients to stay in familiar and relaxed surroundings with excellent one-on-one support. Seniors have 
complete autonomy on the size and feel of where they choose to live. Pets are welcome and we’ll 
even provide residents with robotic animals. 

Unique Pricing and Sales Model 
We know how to create trust with seniors and communicate with those who may have become 
confused as they age. We also understand how to reach them and choose our marketing accordingly. 
We will advertise in high visibility areas such as the department for aging and senior services office 
and elders’ communal areas. Additional marketing and publicity will be carried out on prominent 
social media platforms such as LinkedIn, in order to reach the working community of the target area 
who could potentially be interested in domiciliary care for aging and/or disabled family and friends. 

 

 
 

 

Authentic and Unmatched Senior Care 

We practice and believe that Seniors are like 3-legged stools requiring mental, physical and 
spiritual stimulation and encouragement in order to flourish. We commit to showing love, caring, 
and attention to duty at all times. We will introduce our senior residents to a new synergy of living 
and flourishing, all while enjoying time visiting with others. 
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- Flexible/part-time/as-needed 
staffing arrangements for care 
workers will help keep fixed costs low 
- Monitoring systems are in place to 
track work time and provide flexible 
shifts 
- Founders have access to sufficient 
capital to sustain operations 

- High levels of competition and 
dominant players in the space 
- Will require capex and 
marketing in order to expand to 
new territories 
- Current facilities cannot 
compete with the sales volume 
of large retirement communities 

 

 
 

- Changes in local and/or national 
government policy 
- Possible competition from 
Residential Care Providers 
- High existing levels of competition 
from other senior care providers and 
large private equity firm dollars 

- Increasing costs of residential care 
mean people are more likely to 
choose assisted living care services 
that are service-laden and cost- 
friendly 
- Projected increase in healthcare 
expenditure 
- Residential Assisted Living 
providers can target clients with 
private healthcare insurance 
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2 
Seniors may choose from one of three options: Stay-at-home (most expensive and time restraining solution), 
move to a 'Big Box' Assisted Living Care facility (become a number) or live in a RAL (Residential Assisted Living) 
community home. 

3 
Clients may remain safely in the home they choose, couples living in the same house may remain together, 
pets are allowed to remain in the residence and rooms can be re-created to match the rooms at home that the 
seniors have become accustomed to. 

4 
The initial part of the process is a client meeting. At this meeting, clients will receive awareness regarding 
available services and may pose queries, if any. Representatives from the company would meet family 
members of the client first, followed by a second meeting with the client. Initial meetings will take place at the 
seniors’ homes. 

5 
Life & Abundance Senior Care LLC will begin operations for its residential assisted living/Memory care 
communities from Texas, a state which is touted for its assisted living services and population of senior 
citizens. 

6 
We will have scheduled events, such as Bingo, birthday celebrations, animal day and card/board games. We 
will invite singing groups to visit, along with performers of different skills such as jugglers or magicians. Senior 
Yoga will always be available and once a month, we'll schedule a special event. 

 

 
 

 

 

 

 

 

Full-time residential assisted living and memory service allows clients to stay in familiar and relaxed 
surroundings with excellent one-on-one support. Caregivers embrace personal care, housekeeping, and most 
importantly, companionship. 

1 



Pricing & Marketing Model 
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Assisted Living Room Memory Private Room Day Guests 

$7,000/month $3,000/month 

 
• Private room with • For the Day Guest in 

ensuite in room or mind. 

conveniently • Place to socialize, eat, 

located to the and participate in 

room activities for up to 10 
hours/day – 7 days 
week 

$5,300/month 

 
• Private room assigned 

• Pets allowed 

• Meal & activities 

• Medical administration 
services 

• Close caregiver to resident 
response times 

Strategic marketing will be used to 
 

1. Distribution of flyers in nearb 

attract seniors to the new facilities. Methods will include: 
 

y schools, universities, offices, and buildings 

2. Putting up posters in local business premises after obtaining permission 
3. Using the existing social media sites to promote the new community home opening 
4. Hiring a website developer to create an exclusive website for Life & Abundance Senior Care 
5. Offering a free tour to people who like the new Facebook/Instagram page of the new AL home 
6. Advertising with Google, Facebook, LinkedIn and Instagram to promote the opening of a new 

residential assisted living community home 
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Disabled individuals who are seeking 
assistance with everyday tasks or their 
family is not able to provide them with the 
necessary attention that they require. Our 
staff is trained in fully accommodating the 
needs of any elderly or disabled individual 
who comes through our doors. 

Customer Type 2 

 
 
 
 
 

Aging individuals who require assistance 
with taking medications, performing 
household chores, getting dressed, eating 
or those who are simply looking for 
community as they get older. 

Customer Type 1 
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➢ The continuing care retirement communities market was 

the largest segment of the retirement communities 

market segmented by community type, accounting for 

47.7%. 

➢ We will see a shift from the current fragmented, single- 

point healthcare solutions and technology applications 

to integrated longitudinal solutions that are setting, 

disease, and payer agnostic. 

➢ Factors that could hinder the growth of the retirement 

communities market in the future include bankruptcy, 

shortages of skilled human resources and insufficient 

public health insurance coverage. 

➢ The most expensive continuing care retirement 

communities require an entrance fee of $100,000 to $1 

million, plus anywhere from $3,000 to $5,000 in monthly 

fees. 

 

 

Growth will be spurred on by a rapidly aging baby-boomer 
population as well as increases in the prevalence of 
diseases resulting in the need for assisted living. 

 
 

Big data analytics is changing senior care as retirement 

communities are able to monitor seniors’ health, provide 

the appropriate care and drive decision making. 
 
 

Feelings of being “at home” are one of the biggest deciding 

factors for seniors choosing their living arrangements. 
Facilities that can replicate their homes see the highest 
retention rates among the industry. 

 

Sources: ibisworld.com, thebusinessresearchcompany.com 

Retirement Community 
Growth Drivers 

Retirement Industry - $189 B 

Projected Growth Rate 

8.5% 
U.S. Citizens 60 or Older 

74.6M 
U.S. Citizens Turning 65 Daily 

10,000 
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Competitors 

Product Offerings 
Multiple Living 
Arrangements 

Customizable 
Rooms 

Experienced 
Staff 

One-on-One 
Care 

Affordable 
Living 

High Staff to 
Senior Ratio 

Sun City Texas 
      

Lakeline Oaks 
 

 

 

 

 

 

 

 

 

 

 

 

Querencia at Barton 
Creek 

 

 

 

 

 

 

 

 

 

 

 

 

Westminster 
      

The Village at the 
Triangle 

 

 

 

 

 

 

 

 

 

 

 

 

Longhorn Village 

 

 

 

 

 

 

 

 

 

 

 

 

Life & Abundance 
Senior Care 

 

 

 

 

 

 

 

 

 

 

 

 

 

Not Offered Minimal Offering Sometimes Mostly Offered YES! 
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Yearly Projected EBITDA Growth Breakeven Analysis 

 

  
($ in Thousands) 

$924 $1,176 $1,372 $1,600 $1,867 
 

($ in Thousands) 

  

$504 $879 $738 $1,237 $1,464 
 FYE 2022P   FYE 2023P   FYE 2024P   FYE 2025P   FYE 2026P 

Use of Raised Funds Yearly Projected Revenue Growth 
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Breakeven Analysis 
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Revenue Needed 
to Breakeven: 

$38,244 

 
 

 
 



Investment Opportunity 
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Life and Abundance Sr Care is a MMLLC legal entity, formed in Texas. Created 

to provide partnerships with Investors to provide long-term care for seniors. 

 
Our investors do not own shares of stock in this company, instead members 

receive ownership interests that enable them to a percentage of the LASC 

profits, which is usually proportionate to the amount of capital they contributed 

to the business. 

 
Membership Purchase - $10,000 per 1% ownership: 

▪ $50,000 initial purchase of memberships required 
Each investment will be identified in a Series. Example: Austin – Series 1. 

 
Term – 60 months and beyond. Exit plans are available after 60 months for 

those investors looking for early exits. Other investors may be attracted to the 

extended distribution schedule. 

 
Membership Distributions – none made until LASC achieves profitability in an 

quarter. Thereafter, membership distributions will be made quarterly in 

accordance with our membership holdings, the distribution schedule and 

achieving quarterly profitability. 



Invest in a Great Cause – Honoring Mom 
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To join ‘Honoring Mom’ – click on https://lifeandabundance.net/membership 
 

Will take you to our Partners Membership Page. Submit your info and get 

Involved today! 

 
OR 

 
If you have questions, reach out to us at – 512.422.6722 text or call 

 
Thanks for doing the right thing in showing your respect and concern to take 

care of Mom. 

Your thoughts and actions will be highly appreciated by others. Thanks! 

Richard & Beverly McLemore 

https://lifeandabundance.net/membership
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Serving the Platinum Experience Every Day 
 

 

 

 

 

 

 

 

 

 

 

 
 


