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Last year’s data showed a flat trend of the percent of farmers who buy any of their crop inputs online,
but this year’s study (conducted in October) showed one of the biggest jumps yet.(Farm Journal)

By MARGY ECKELKAMP October 30, 2022

Since 2018, Farm Journal annually has conducted research into
how farmers buy the crop inputs they need. This email study
specifically asks farmers to think about their purchases of seed,
fertilizer and crop protection products. Last year’s data showed
a flat trend of the percent of farmers who buy any of their crop
inputs online, but this year’s study (conducted in October)
showed one of the biggest jumps yet.
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FOR THOSE WHO DON'T BUY ONLINE, WHY?
(2022 results—multiple responses)
Satisfied with current input provider 82%
36% Lack of product support/guarantee/

respray/replant
299j Don't trust delivery/

timeliness of online purchases
22% Don't trust quality of product purchased online
22% Don't trust online purchasing in general
20% | Need access to application equipment
9% Financing options
7% Other, please specify
4% Bad experience buying online crop inputs before

WHAT DOES IT MEAN TO YOU TO BUY ONLINE?

(Multiple responses)

Purchase via a website/grower portal
offered by a retailer 68%

Purchase via an e-commerce site or 1%
marketplace

Research products on the internet, and 39%
then call to order

Have an adviser enter an order online 5%

Other 3%

WHO IS YOUR ONLINE RETAILER?
(check all that apply, or skip the question)

App/grower portal of 17%

local retail location i
Farmers Business Network (FBN)
Nutrien’s Digital Hub

Agricultural Chemical Solutions - 5%

CommaoditAg/Farmers Edge . 3%

Adjuvants Direct .4%
Farm Trade . 3%

Agrellus I 2%

Agroy I 1%

Meristem Crop Performance I1%



The results for why farmers don't buy online are within 1
percentage point to 2 percentage points of previous years’
data. Although there’s been growth in the share of farmers
buying online, these data suggest the reasons for not buying
online have not significantly changed.

A consistent trend since 2018, the top products bought online
are herbicides and adjuvants. However, this year, the average
percent of herbicide needs that farmers bought online reached
its highest level—increasing by 10% percentage points since
2021. The survey asks farmers to fill in the percent of each
category sourced online. Seemingly, due to supply chain
challenges, farmers are seeking out every avenue to source the
inputs they need.

Retailers have told The Scoop that 15% to 20% of their
customer bases have adopted and use their grower portals.
Anecdotally, they share the most commonly used features are
online bill pay and product research, not necessarily product
ordering. As one strategy to increase use of online portals,
some retailers internally mandate all orders be placed
digitally—abandoning paper. From this year’s research, 22% of
farmers say they will buy some inputs online for next year’s
crop. If that happens, then the share of farmers buying some
crop inputs online will have nearly tripled in five years.
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FOR THE 2022 CROP, WHAT PERCENT OF THE

FOLLOWING PRODUCTS

Postemerge herbicides
Pre-emerge/burndown herbicides
Adjuvants

Seed

Fertilizer

Insecticides

Biologicals

Fungicides

Micronutrients

Other
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DID YOU BUY ONLINE?
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FOR THE 2023 CROP, WHAT PERCENT OF THE FOLLOWING
PRODUCTS DO YOU PLAN ON BUYING ONLINE?

Postemerge herbicides

Seed

Pre-emerge/burndown herbicides
Adjuvants

Insecticides

Micronutrients

Fertilizer

Biologicals

Fungicides

AVERAGE RESPONSE
47%
46%

36%
36%
34%
25%

Other [ 7%
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WHEN CONSIDERING PURCHASING CROP INPUTS,
HOW IMPORTANT ARE THE FOLLOWING?
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Availability of products and brands | need 1% 3%

Ease of purchasing process l,,‘ ¥
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Pricing transparency;
what others in my area are paying
Return policy
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FOR THE 2023 CROP,
DO YOU PLAN ON BUYING
ANY INPUTS ONLINE?
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