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Re-Branding / Ad Campaigns
Print, New Media/Web, Television, RadioRichard Ward
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before after

Since 2016 I have been the Lead Designer & Art Director taking care of 
the marketing needs of all 60 End of The Roll Locations nation wide & 12 
Floors NOW locations. Re-organizing the Art Department that had acquired 
some very bad habits was my first step to a complete brand update. I am an  
experinced Designer and Creative Director and I understand workflow and how 
to streamline art departments. From using the correct software to putting 
jobs to bed right the first time. My years of experience will propell your  
business forward.



before after

The previous advertising campaigns and style was extremely inconsistent, 
making it  hard to distinguish weather the promo’s were from the same company 
or not. I created basic style guides for both End Of The Roll and  Floor’s NOW 
brands. Not only does the art department understand the new brand direction 
but so does the end user. The style guides are having an immediate positive 
effect and has elevated the way both companies are viewed and do business. 
Brand recognition is paramount in the world of advertising and building a 
good style guide will easily translate to all formats regardless of technology.
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In 2013, I started working for the Okanagan’s premier label printing 
company Challenge Labels. Starting in Design and Production I learned 
in-depth time tested label house secrets and production processes. It 
was an incredibly educational hands on experience that I will never for-
get. Unfortunatley a year after I started, the company went under due to 
new ownership cash flow. But before that happened all sales staff had 
jumped ship and were trying to take the clients with them. 
Here is the positive...
Which gave me the opportunity to move into Sales & Marketing. I had a 
crash course in custom Label Printing CRM, Quoting, Substrates, Inks, 
Foils, Coatings, and Sales. I personally took on Sales and Creative for 
some fantastic brands and met a lot of amazing people including:

Ezra Cipes - Summerhill Winery

Wyn Lewis - Vibrant Vines Winery

Kim Lawton & Patt Dyck - Cannery Brewery

Mike Urban - Urban Distilleries

Al Mcleod - Nelson Breweries

Colin Sweeney - Sun Valley Fresh Foods

I was on a mission to keep clients and find new ones. Kim Lawton of  
Cannery Brewery suggested we sponsor the 2014 Fest Of Ale Brewers 
Reception so I could meet all of the Craft Beer Attendess. I created In-
vites that were KEG RINGS which is what all Breweries put on the nozzle 
connetion of thier kegs for brand identity. I also DeeJayed the party after 
all of the bands had played. Great Event!
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VIBRANT VINE 2013 PHANTOM RED

BC VQA Okanagan Valley

 These Cabernet Sauvignon, Cabernet Franc 
and Merlot grapes were especially blended  

to celebrate the first performance of 
The Phantom of The Villa at 

The Okanagan Villa Estate Winery 
 August 16th, 2014.

Okanagan Villa Estate Winery, 
3240 Pooley Rd, Kelowna, BC, V1W 4G7

Home of The Best White Wine in The World
2013 World Wine Competition

Geneva, Switzerland
www Thevibrantvine.com
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Phone 250-769-3289 • Fax 250-769-3235 • 1~1352 Industrial Rd Kelowna BC  V1Z 1G5

Proof is OK

Make corrections & reproof

Signature

Date

DOCKET# SALES REP ARTISTCUSTOMER

COLOURS: cyan, magenta, yellow, black, spot black, matte varnish flood, pattern UV gloss varnish, red hot foil

csr R

Size:

Stock:

Adhesive:

Lamination:

# of PlatesProof sent via email mail faxed

DATE

June 11, 14

PLEASE CHECK PROOF THOROUGHLY!
BY SIGNING THIS PROOF, YOU ARE AUTHORIZING US TO PROCEED WITH YOUR ORDER.
Challenge labels assumes no responsibility for errors made on proofs that are not corrected by customer.

Okanagan Villa Estate Winery37909

Attention: Wyn  Phone 778-478-2176   Email wynlewis@okanaganvilla.com unwind orientation to be confirmed

Code 567-12-1

6" x 9.4375"

estate #8 vellum

AT20

varnishes as above

6 + hot stamp

PLEASE CHECK THIS PROOF IMMEDIATELY FOR 
APPROVAL OR CORRECTIONS AS YOUR ORDER WILL 
BE HELD PENDING THE RETURN OF THIS PROOF. 

If the proof is correct as submitted, it should be signed and dated. If corrections are 
necessary they should be clearly indicated or call us. We are anxious to expedite 
your order so we urge you to give this proof immediate and careful attention. A faxed 
approval is acceptable. Delayed proof approvals may delay shipment of your order.
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PhantomPhantom
750 ml - Red Wine/ Vin Rouge 14.6% alc./vol.750 ml - Red Wine/ Vin Rouge 14.6% alc./vol.

Label Design / Production
Sales, Marketing & Design

Dr. David Suzuki
Support of BC Wines 2018
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Package Design / Production
Sales Mock-Ups

Working for Centura Brands in Mississauga, Ontario allowed me to work 
with large brand names and utilize style guides from multiple Disney 
lines. These are mock-ups of products used to sell to retail outlets such 

as Wal-Mart, Shoppers Drugmart and London Drugs. ALL of these 
products made it to retail outlet’s nation wide.

Richard Ward
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Package Design / Production
Sales Mock-Ups / Actual Product

Working for Centura 
Brands in Mississauga, 
Ontario allowed me to 
work with large brand 
names and utilize style 
guides from Marvel Comics. 
The PLAY SHAVE SET is  a 
mock-up used to sell to 
retail outlets such as Wal-
Mart, Shoppers Drugmart 
and London Drugs. 
The Spider man 2-in-1 
Shampoo is a photograph 
of the final product.



Working for Centura Brands in Mississauga Ontario allowed me to 
work with large brand names and utilize style guides from Crayola. 
The Crayola LIP BALM BOOK SET is a mock-up used to sell to retail 
outlets such as Wal-Mart, Shoppers Drugmart and London Drugs. The 

Crayola FOAM SOAP is a photograph of the final product.

Package Design / Production
Sales Mock-Ups / Actual ProductRichard Ward
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PMS 175 C

Body Wash
Nettoyant 

pour le corps

Body Wash
Nettoyant 

pour le corps

Directions: In a shower or bath, squeeze a quarter 
size amount onto a pouf or in your hands. Work into a 
creamy lather; rinse off well with warm water. 
CAUTION: Use only as directed. Do not use near eye or 
mouth areas. Excessive use or prolonged exposure to 
body wash may cause irritation to skin and urinary 
tract. Discontinue use if rash, redness or itching 
occurs. Consult your physician if irritation persists. 
FOR EXTERNAL USE ONLY. KEEP OUT OF REACH OF 
CHILDREN EXCEPT UNDER ADULT SUPERVISION.

Mode d’emploi : Sous la douche ou dans le bain, verser 
la quantité équivalente à un 25 ¢ sur une houppette en 
filet ou dans les mains. Faire mousser le gel crémeux; 
rincer à fond à l’eau tiède. 
MISE EN GARDE : Utiliser selon le mode d’emploi. Évitez le 
contour des yeux et de la bouche. Une utilisation excessive 
ou une exposition prolongée peut causer une irritation 
cutanée ou une irritation des voies urinaires. Cesser 
l’utilisation s’il y a apparition d’éruptions, de rougeurs ou de 
démangeaisons. Garder hors de la portée des enfants, sauf 
sous la supervision d’un adulte. POUR USAGE EXTERNE 
SEULEMENT. 3 ANS ET PLUS.

INGREDIENTS: Aqua/Water/Eau, Sodium Laureth Sulfate, 
Cocamidopropyl Betaine, PEG-150 Distearate, PEG-80 Sorbitan 
Laurate, Sodium Chloride, Fragrance/Parfum, Lauryl Glucoside, 
Quaternium-15, Disodium EDTA, Tocopheryl Acetate (Vitamin E), 
Retinyl Palmitate (Vitamin A), Red 40 (CI 16035). 

Marvel, Spider-Sense Spider-Man: TM & © 2012 Marvel Entertainment, LLC and its
subsidiaries. Licensed by Marvel Characters B.V. www.marvel.com. All rights reserved.
Marvel, Spider-Sense Spider-Man: MC & © 2012 Marvel Entertainment, LLC et ses filiales. 
Autorisée par Marvel Characters B.V. www.marvel.com. Tous droits réservés.

                                                                NickJr.com
 

Directions: In a shower or bath, squeeze a quarter 
size amount onto a pouf or in your hands. Work into a 
creamy lather; rinse off well with warm water. 
CAUTION: Use only as directed. Do not use near eye or 
mouth areas. Excessive use or prolonged exposure to 
body wash may cause irritation to skin and urinary 
tract. Discontinue use if rash, redness or itching 
occurs. Consult your physician if irritation persists. 
FOR EXTERNAL USE ONLY. KEEP OUT OF REACH OF 
CHILDREN EXCEPT UNDER ADULT SUPERVISION.

Mode d’emploi : Sous la douche ou dans le bain, verser 
la quantité équivalente à un 25 ¢ sur une houppette en 
filet ou dans les mains. Faire mousser le gel crémeux; 
rincer à fond à l’eau tiède. 
MISE EN GARDE : Utiliser selon le mode d’emploi. Évitez le 
contour des yeux et de la bouche. Une utilisation excessive 
ou une exposition prolongée peut causer une irritation 
cutanée ou une irritation des voies urinaires. Cesser 
l’utilisation s’il y a apparition d’éruptions, de rougeurs ou de 
démangeaisons. Garder hors de la portée des enfants, sauf 
sous la supervision d’un adulte. POUR USAGE EXTERNE 
SEULEMENT. 3 ANS ET PLUS.

INGREDIENTS: Aqua/Water/Eau, Sodium Laureth Sulfate, 
Cocamidopropyl Betaine, PEG-150 Distearate, PEG-80 Sorbitan 
Laurate, Sodium Chloride, Fragrance/Parfum, Lauryl Glucoside, 
Quaternium-15, Disodium EDTA, Tocopheryl Acetate (Vitamin E), 
Retinyl Palmitate (Vitamin A), Red 40 (CI 16035). 

Marvel, Spider-Sense Spider-Man: TM & © 2012 Marvel Entertainment, LLC and its
subsidiaries. Licensed by Marvel Characters B.V. www.marvel.com. All rights reserved.
Marvel, Spider-Sense Spider-Man: MC & © 2012 Marvel Entertainment, LLC et ses filiales. 
Autorisée par Marvel Characters B.V. www.marvel.com. Tous droits réservés.

                                                                NickJr.com
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Centura Brands 
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DOCKET

FILE NAME

CLIENT

CREATED

DESIGNER

WD03751 MICKEY_BODYWASH_500ML

WD03751 MICKEY_BODYWASH_500ML.ai

July 14th 2011
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COPY
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Pineapple
Banana

Anais Banan

Pineapple
Banana

Anais Banan
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: WATER/AQUA/L’EAU, SODIUM LAURETH SULFATE, COCAMIDOPROPYL BETAINE, SODIUM CHLORIDE, DMDM 

HYDANTOIN, METHYLPARABEN, FRAGRANCE, DISODIUM EDTA. MAY CONTAIN: D&C VIOLET 2, D&C RED 28, D&C RED 33, FD&C BLUE 1, 
FD&C YELLOW 6, FD&C RED 40, FD&C YELLOW 5.

Conforms to the requirements of ASTM Standard Consumer Safety Specification on Toy Safety F963.
Produits conformes aux exigences de la Standard Consumer Safety Specification on Toy Safety (F963) de l'ASTM.
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24 Hour Moisturizing / Hydrate pendant 24 heuresCayoCocoa
TM/MC

xxx
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In 1994 I developed all of MuscleTechs original packaging, logo’s, marketing 
materials and created the name for their number one selling product HYDROXYCUT.
This was all before the company was registered as a business.

Corporate Identity / Package Design / Production
 Logo Design & Name Creation, Actual Product 1994-2004Richard Ward
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CayoCocoa
TM/MC

One stop shop for

 
truck accessories.

Corporate Identity
Logo DesignRichard Ward

D e s i g n  &  M a r k e t i n g



Corporate Identity
Logo DesignRichard Ward

D e s i g n  &  M a r k e t i n g



Fair Trade Marketing 
119 Spadina Ave. Suite 605 - Toronto, Ontario M5V 2L1   647.330.6674 - 416.525.5872

 www.fairtrademktg.com

We are Senior Marketers and Advertising Creatives that came 
together in the belief that the “Traditional Agency” model 
- like a good cup of coffee - is overpriced and unfair.   And 
while most Fair Trade Models are designed to protect the 
people that produce a product - ours is to protect the people 
that use them – our customers.  

Top tier marketing services don’t have to be prohibitively 
expensive - although they have been for years.  At Fair Trade 
Marketing, we have broken free of the traditional model and 
now attract and apply the best resources from a pool of full-
time and free-lance professionals.  

Whether the ideas and jobs are big or small – we understand 
that the only thing that matters is the result for your business 
– not just ours.  With Fair Trade Marketing we are all about 
brewing one thing:  great ideas, fairly priced.  
Ahhh, how refreshing.

Our ideas and execution help get 
your business up and running - all 
day and everyday..

Our business model is to make it 
as easy for our clients as possible.- 
results without the hassels. 

We work with all sorts of compa-
nies on projects both very big and 
small. ($500 -$500k)

We can call upon some of the 
best talent from across the indus-
try when you require or desire it.

We can work for companies 
located literally anwhere in the 
World - virtually or in person.

 a marketing agency freshly brewed.

Our experience is Tier 1 but our 
pricing is not - its fiar, affordable 
and will deliver results.

great ideas, 
fairly priced.
As marketers our product is our ideas.  
As Fair Trade Marketers there is only
one kind of idea that we do not 
believe in – overpriced ideas. 

 much like a good cup of coffee, 
                            marketing is overpriced.

Corporate Identity
Logo Design / ConceptRichard Ward

D e s i g n  &  M a r k e t i n g



Point Of Purchase
Case Cards, Table Talkers, Counter DisplaysRichard Ward

D e s i g n  &  M a r k e t i n g



Print Advertising / Production
Magazine, Large Format / TradeshowRichard Ward

D e s i g n  &  M a r k e t i n g



Product Design / Point Of Purchase
Counter Display, Calling CardsRichard Ward

D e s i g n  &  M a r k e t i n g



Print & Publication
Page Layout. MagazineRichard Ward

D e s i g n  &  M a r k e t i n g



Print & Publication
Large FormatRichard Ward

D e s i g n  &  M a r k e t i n g



Print & Publication
Page Layout. MagazineRichard Ward

D e s i g n  &  M a r k e t i n g



Label Design & ProductionRichard Ward
D e s i g n  &  M a r k e t i n g



Print & Publication
Point Of Purchase Marketing MaterialsRichard Ward

D e s i g n  &  M a r k e t i n g



PMS: Orange 021

RICH BLACK:  CMYK - C 40, M20, Y20, K100

BLACK 

ANTIQUE OLIVE STD - NORD ITALIC

HELVETICA NEUE LT STD - 63 MEDIUM EXTENDED 

MICHAELBROOK LOGO STYLE GUIDE

Headings are Helvetica Neue  LT STD 
Heavy Extended

Body copy is Helvetica Neue LT STD MEDIU M

Alternate is Helvetica Neue LT STD Medium Condensed

Corporate Identity
Logo DesignRichard Ward

D e s i g n  &  M a r k e t i n g



Package Design
Actual ProductRichard Ward

D e s i g n  &  M a r k e t i n g



Point Of Purchase Materials & Merchandising
Design & Marketing Print - New Media/WebRichard Ward

D e s i g n  &  M a r k e t i n g



Marketing & Ad Campaigns
Print. New Media, WebRichard Ward

D e s i g n  &  M a r k e t i n g



Richard Ward
D e s i g n  &  M a r k e t i n g

Corporate Identity
Logo Design



Corporate Identity
Logo DesignRichard Ward

D e s i g n  &  M a r k e t i n g



Richard Ward
D e s i g n  &  M a r k e t i n g

Corporate Identity
Logo Design



Feb 17, 2014

5.7325" x 6"

TBD

TBD (perm)

TBD

NIL

PLEASE CHECK PROOF THOROUGHLY!
Challenge Labels assumes no responsibility for errors made on proofs that are not corrected by customer.

U
P

4

Phone 250-769-3289 • Fax 250-769-3235 • 1~1352 Industrial Rd Kelowna BC  V1Z 1G5

Proof is OK

Make corrections & reproof

Signature

Date

DOCKET# SALES REP ARTISTCUSTOMER

COLOURS: Digital Run

RICH R

Size:

Stock:

Adhesive:

Lamination:

# of PlatesProof sent via email mail faxed

DATE

Sun Valley Fresh Foods37741

Attention: Richard Tremblay  Phone 250.448.900  Fax 250.448.8250 Email accountmanager@sv�.ca

unwind orientation

PLEASE CHECK THIS PROOF IMMEDIATELY FOR APPROVAL OR 
CORRECTIONS AS YOUR ORDER WILL BE HELD PENDING THE RETURN 
OF THIS PROOF. 

If the proof is correct as submitted, it should be signed and dated. If corrections 
are necessary they should be clearly indicated or call us. We are anxious to 
expedite your order so we urge you to give this proof immediate and careful 
attention. A faxed approval is acceptable. Delayed proof approvals may delay 

Keep Refrigerated
Garder au froid

500 g (1.10 lb)

Pre washed - Ready to Eat   •   Prélavés - Prêts à manger

Packaged by / Emballé par : 
Sun Valley Fresh Foods #100-2130 Leckie Pl, Kelowna, BC, V1Y 7W7

Stir Fry Mix
Sauté mélange

Label Design / Production
Sales & MarketingRichard Ward

D e s i g n  &  M a r k e t i n g



Entertainment Marketing
Concept, Design & Event PlanningRichard Ward

D e s i g n  &  M a r k e t i n g




