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NEUTROGENA PACKAGING DESIGN

Neutrogena® Visibly Clear® / One of the trends of summer 2017 
was flamingoes and in 2018, we refreshed the design with the 
latest trend, unicorns. I used this to reflect the summer feel. The 
sales over achieved the forecasted target. “Superdrug limited 
edition has performed so well – massively overachieving against 
all targets, as well as against the limited edition last year.”
Brand Manager, Neutrogena®



NEUTROGENA PACKAGING DESIGN

Neutrogena® Visibly Clear® / One of the trends of summer 
2019 was animal print, I used this on the packaging to reflect the 
summer feel. This design was implemented as part of a wider 
campaign on Superdrugs’ social accounts reaching 1,076 likes 
on Instagram.



PACKAGING DESIGN & BRANDING

Dolormin® / A brand refresh was designed across the Dolormin® 
range, everything from the logo, type, background and icons 
were refreshed to produce a new contemporary and functional 
pack design that stands out on shelf amongst it’s competitors.





BURT’S BEES INFLUENCER CAMPAIGN 

Burt’s Bees® / A social influencer competition was launched 
by Superdrug to win this exclusive box of Burt’s Bees® natural 
balms. The winning influencer was encouraged to share the 
products on social platforms to advertise the new naturally 
moisturising balms. This campaign delivered 126K impressions.
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INFOGRAPHICS

Herbal Essences® / To create an infographic demonstrating 
the ethos of the Herbal Essences® brand. An infographic  
showcased the new brand refresh alongside representing  
the ethos of the brand.



ICON DESIGN



 AMAZON PRODUCT PAGES

Aveeno® / Aveeno® is a brand of skin and hair care products. 
The task was to create engaging Amazon Product page branded 
content for the Aveeno® baby products range.



 PRINT DESIGN

Aveeno® / Aveeno® is a brand of skin and hair care products. 
The task was to create a refreshing brochure that promotes  
a healthy lifestyle. The theme was developed from Aveeno’s® 
natural look and feel, that capitalised on current market trends to 
attract customers to the brand.



ILLUSTRATION

Aveeno® / I illustrated the structure of skin, demonstrating  
how the Aveeno® product works with the skin. The outcome  
was four consistent illustrations for use online and  
in print production.



ILLUSTRATION



ILLUSTRATION



Benadryl® Amazon A+ / Premium Amazon A+ content was created 
for Benadryl® to advertise the USP’s of the One a Day, Relief and 
Nasal Spray. Each product had it’s own page and was designed 
to the Amazon guidelines. This design was made seamless and 
engaging with icons and 3D rendered assets.
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LOGOS

Neutrogena® Norwegian Formula® / Roundel created for all 
deep moisture products to promote their latest initiative. 



SCHOOL

SOCIAL MEDIA CONTENT

LG® / A smart school logo was created for the new learning 
initiative that was given to all field staff. LG wanted to use 
their brand colour and make it engaging and 3D looking to 
compliment the new 3D TVs that the staff were being trained on.
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Pippins® / This logo was created for a wholesale fruit and 
vegetable delivery service. The brief was to create a logo that 
could be used across all marketing material.  



Dakin Travel / A logo was created to communicate and promote 
the travel sector of the Dakin brand.



 PRINT DESIGN

Neutrogena® /  Print design stimulates all of our senses and
therefore has dimensions and possibilities that the digital world
cannot; so I created this textured brochure using a gloss print 
finish to highlight the feel of hydrated skin.



PRINT DESIGN

Tesco / The good host guide was created to help guide 
consumers through the holiday season. I put together the 
theme which was executed through print and web material.
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The brands - portfolio
A total-store approach elevates the remainder of the portfolio 
with an activation that unites and maximises visibility of both 
sides of the portfolio.

Non-Alc Portfolio Alc Portfolio

Total- store approach
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Key visuals
Portrait
Taking The Good Host as our consistent 
visual style, we will incorporate the brand 
design of Gordon’s 0.0%.

Good Host Guide
• Campaign line
• Gordon’s 0.0 Bottle
• Competition
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The opportunity
Together, Tesco and Diageo will help customers towards a better understanding of responsible drinking. 

With the right products and helpful information, we’ll give Tesco customers the confidence that they have all 
they need to be a Good Host – to everyone – this Christmas.

These activations will encourage trial and purchase from Diageo’s range, and make Tesco the destination for 
non-alcoholic spirts.
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The objective
Communicate to Tesco shoppers that during the festive period being a Good Host means 

catering for both drinkers and non-drinkers, and that Diageo has a portfolio of products for both.

Leading with Gordon’s 0.0, Diageo will help & inspire Tesco customers to be a Good Host this 
Christmas whether they and their guests are drinking or not.

This leads us the the big idea...
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The Good Host Guide 
& Gordon’s 0.0 
Summary 
STOP customers with an on-brand, high-impact, 
high-quality bar setup in foyer.

ENGAGE customers with free samples and competition 
entry

LAND product messages, hints & tips and The Good 
Host Guide to give customers confidence and drive to 
purchase.
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Triple Win
Together, we can achieve the Triple Win  
– something that’s right for Diageo, for Tesco,  
and for our Customer.

Triple  
Win

Customer
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...The Good Host Guide
Tips to help Tesco Customers understand how to be a Good 
Host at home this Christmas, with the perfect range of drinks 
to do so.

• What makes a good host
• What to serve and how
• Alc and non-alc cocktails
• Tips on getting ready
• What to prepare before everyone arrives
• How to create the perfect playlist.
• How to celebrate together with non and alcoholic spirits.
• The Good Host Competition

Key message:
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Foyer
Silver

Flexible activation for stores using ASU or FSDU 
and a simple bar as the sampling unit.

The bar gives us a great space to mix G&Ts and 
for the Brand Ambassador Host to talk through 
hints and tips.

The back wall is printed with branding celebrating 
The Good Host Guide.

Our ASU/FSDU is branded and has Gordon’s 0.0 
products to take.

It also holds The Good Host Guide booklet, a 
backboard highlighting the competition, and a QR 
code.

The Brand Ambassador uniform echoes The Good 
Host brand colours.



What makes  
a good host?

Ed quatem. Ro tem num fugiatqui quam experunt vit 
utetureped molupta tiaescius que nate poreptia nossit alitium 

aut a vellaborios aut adipis maiorepe qui que sequi dolupta 
inis as et dolorem id ut quassed quos endae pra doluptatios 
excerro tendam, iliatiur, coriorrorem con cullorpor ra seque 

esciis dentur aut hilicimi, sequam quias atiorepratin nulpa 
dolores minctas pitatur? Git molenecepudi ute deles am.

Temolorenis dis sequatusciis aborehe ndition natecae 
eniandit, corrovi ditatur sam quis si nosaper emolorest, 
simillo reribus. Ipit, ut antent poria et omnisqui berfers 

peribus. Ximus natius sequidem di aborestrum ipsam, qui 
dit que etur re nihitisit, se ped magnam nonsequas earum 

estruptur sendem. Estotat emquia nust hiliquiandis quissint 
fugiasit libustioriam faccus, volores.

What to serve 
and how?

Ed quatem. Ro tem num fugiatqui quam experunt vit utetureped molupta 
tiaescius que nate poreptia nossit alitium aut a vellaborios aut adipis 
maiorepe qui que sequi dolupta inis as et dolorem id ut quassed quos 

endae pra doluptatios excerro tendam, iliatiur, coriorrorem con cullorpor 
ra seque esciis dentur aut hilicimi, sequam quias atiorepratin nulpa 

dolores minctas pitatur? Git molenecepudi ute deles am.

How to celebrate together 
the non-alcoholic way

Top picks

The Good Host 
Competition
Gendignatur aliquo veris  
rere coriatiorum volorum  
et que vel et aligenis  
dolentia sequate dis  
dolor sequi doloria.




