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One month’s LinkedIn leads data



Nine-month LinkedIn Ad Campaign
Leads=240 per month

Cost per lead=£55
Conversion rate (to Sales demo) = approx. 20%

Target: CTO, Director level and above IT, Enterprise companies (over 5000 employees or $1 Billion), Salesforce users, seeking CPQ solutions



Integrating 
Linkedin Paid 

Social with your 
ABM Platform 

for high 
converting leads



Account-based marketing vs. traditional marketing



Setting the audience and estimating results



Setting ad format



Estimating 
results 
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