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[All are invited to build this new international tourist destination being envisioned on 7
PRIME acres next to “the world’s busiest airport” (with ~100 million annual passengers)
and connected (via the new/futuristic ATL-SkyTrain) to the Georgia International
Convention Center, The City of College Park ("Georgia's Global City") and thr Phoenix

Communities R.E.A.C.H. Campus]

PREPARED BY:

A project and gift from Atlanta: City of Peace, Inc. (ACP) which greatly benefits and supports our extended
family (our Global Family) and more specifically the goals of Metro-Atlanta's City of College Park ("Georgia's
Global City"), The Georgia International Convention Center (GICC), The Phoenix Communities R.E.A.C.H.
Campus, The ATL SkyTrain, the Hartsfield-Jackson Atlanta International Airport, The Metropolitan Atlanta
Rapid Transit Authority (MARTA), "Tourism: The World's Biggest Peace Industry", plus 'Beloved Community'

Stakeholders and Peace Builders (local-global).
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