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General brand guidelines for Fondation AFROAFRO logo

Gradient ramp 50%R: 233  G: 169  B: 23

C: 0   M: 33    Y: 92   K: 9

R: 87    G: 87    B: 86

C: 0     M: 0       Y: 0     K: 80

R: 253  G: 200  B: 0

C: 1     M: 2      Y: 100   K: 0

Primary AFRO logo.
Protection space dictated by the 
height and width of the AFRO coin 
as shown.

Primary AFRO icon.
Use icon as logo depending on 
application.

Logo colours.

Logo font: ROBOTO
Light
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General brand guidelines for Fondation AFROLogo application

Correct

Incorrect

Always use black variation on light 
backgrounds.

Always use white variation on dark 
backgrounds.

Do not stretch the logo.
Do not tilt the logo.
Do not use type-only logo.
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General brand guidelines for Fondation AFROLogo application on photos

Correct

Incorrect
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Use correct logo variation for image 
colours and align with protection 
space around the logo.

Always place logo on the left hand 
side of image.

Do not use white logo varitation on 
brighter coloured images.

Do not use black logo variation on 
darker coloured images.

Do not oversize the logo on 
the image.

Do not undersize the logo on 
the image.



General brand guidelines for Fondation AFROBusiness card & email signature

Not to proportion

John Smith
CEO

2868 Feathers Hooves Drive 
Huntington, New York, 11743
T: 631-697-6230 M: 631-327-7580
E: feathershooves@drive.org

Business card

Email signature
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John Smith
CEO

2868 Feathers Hooves Drive Huntington, New York, 11743
T: 631-697-6230 
M: 631-327-7580
E: feathershooves@drive.org
W: feathershooves@drive.org
Twitter: @feathershooves
Facebook: @feathershooves

Sample logo placements on 
business card and email signature.

Font: Montserrat
Use full font family when necessary.


