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Jill Miller has nearly 25 years of experience in executive and consulting positions with national and multi-national Fortu-
ne 100 companies. Jill has led innovative change management initiatives and provided training, coaching and consulting 
services for world class brands and fashion and luxury groups. Her expertise is in understanding and delivering messages 
tailored to specific business needs and multiple audiences. 

As a learning and development expert, Jill served on the proposal evaluation board for the American Society for Trai-
ning and Development (ASTD) to support content selection for their International Conference. She chaired a session 
on corporate coaching at Coach University’s National Conference in Dallas, a session on “Making Training Stick” for the 
National Society of Pharmaceutical Sales Trainers, and has been a regularly featured presenter at the Mid-America Hu-
man Resources Symposium. Her approach to change management has been highlighted at best practice conferences 
worldwide.

Over the years, Jill has worked closely and consulted with notable authors such as Jack Canfield (Chicken Soup for the 
Soul series) and Pat Heim (Smashing the Glass Ceiling), and studied extensively with Marshall Rosenberg PhD, creator of 
Non-Violent Communication (NVC). 
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