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The Challenge

In December 2025, we will join around 35 other teamrow 3,000 miles
across the Atlantic Ocean, unaided, in what is kmag/the world’s
toughest row! We will row in shifts of 2 hours déhhours off, for up to 60
days. The journey will include living on rehydratiedd, battling salt
sores, sleep deprivation, seasickness, 40-footsydieece storms, and
encounters with marine life. This is the ultimatelerance challenge
across the world’s second-largest ocean. Our gdalset a world record
as the first Scottish female team of four to row aoean. Join us now

and become part of this incredible adventure!




Some Facts

N © More people have climbed Everest than rov é « Each team will row in excess of 1.5 million

an ocean. stokes.

‘;; e 5000+ calories and 10 litres of water will be ‘g= = Each rower will use 800 sheets of toilet pape
consumed per person each day. ™

®® Thereisnoloo- just a bucket!

\\\/% -

’%,/7"' s » Row 2 hours, sleep 2 hours 24/7. ?\g * The team will spend 45-65 days at sea.
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The Charities

Each of the team have chosen a charity that ismapbto them and hope to raise as much as
possible during the event to split equally betwdese charities. Please visit our JustGiving
page for more information (https://gofund.me/ddd&He

SiMBA was set up in 2005 to help those affectedhgylbss of a baby during pregnancy and
offers a wide range of services including providmgmory boxes, trees of tranquillity, fam(ly

rooms to say goodbye and support groups to thosene@d it.
Registered Charity Number: SC038243

RNLI Scotland is the charity that saves lives at $®owered primarily by kind donations,
their search and rescue service has been savegyfv nearly 200 years. Their voluntee
lifeboat crews provide a 24-hour rescue servieegsanal lifeguards look after people on busy
beaches and Flood Rescue Team helps those affgctexbding.

Registered Charity Number: SC037736




The Charities

SCAA — Scotland's Charity Air Ambulance respondsagearage, to one time-critical emergen
call out each day. A patient’s chance of survival &ull recovery are greatly increased if they
receive the right medical care within the first hotiinjury or iliness. The fast response of SC/
and its ability to reach Scotland’s most remote amdl areas saves vital minutes when ever

second really does count.
Registered Charity Number: SC041845
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BREAST CANCER UK was formed in 2001 with a misstomprevent cancer through educatig

scientific research, collaboration and policy cherround 55,000 women and 390 men a yes

the UK are diagnosed with breast cancer. Yet ovpraater of these cases could be preventd

through lifestyle changes, saving millions of livasoiding unnecessary suffering, and reduci

the cost to the NHS by over £1.5 billion a year.rBiging awareness breast cancer UK can ha
significant impact in helping reduce the risk oé&st cancer.
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Registered Charity Number: 7348408




The Coverage

-The race has a dedicated media and PR team with extensivaiitieal media coverage with royalty
free content.

-Official film crews are at the start and finish to captiine key visual assets.
-Press releases and video news reels are produced for eath sa@ure a steady stream of content.
-Teams send content from the sea.
-The website receives 1.5m page views.

-Coverage comes in the form of Television, Print & Digital, Sddedia which sees a reach spanning
millions each year.
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Andrena McShane-Kerr, from the Southside, is
taking on the brutal challenge this year after
becoming “obsessed” with the World's Toughest
Row.

Nicky joining
all-women =
team to row -
the Atlantlc
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This gruelling race spans over 3,000 miles,
undertaken in a seven metre ocean rowing boat
without any external assistance, e
4
READ MORE: Fundraiser for memorial service

after 'superhero’ tot died

A BROUGHTY Ferry rer

L

Crew eager
for event
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Signiin Incorporating North Star News

poseaerwerenll | rans-Atlantic rowing
T challenge for Black Isle AngusCo
aiming for worldrecord ~WOITAN after she and

in first all-woman row

Highlands & Islands -

~ youalland

across the Atlantic th ree Other Crew . \ L' ,,_. , ‘. - -I by
Fiona Deakin, from Cromarty, could be celebrating a n no u n c e p I a n S to be -y T !

her 60th birthday on the hlgll seas.
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Lauren Laverne

LAW first all-female team
= from Scotland to row
VA" across and entire ocean
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How to get involved

Our Partnership Packages
Title - £30,000 (One avallable)
Platinum - £20,000 (One avallable)
Gold - £10,000 (One avallable)

Bronze - £1,500 (Four available)
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Worlds Toughest Row




BRANDING

How to get involved
Platinum - £30,000 (One available)

CORPORATE

ENGAGEMENT

Large company logo on
each side of the boat (see
diagram). °

Company logo to feature
as platinum Sponsors on
our website along with a
direct link to your .
webpage.

Company logo on crews
rowing vests used in
training, during row.

Large prominent company
logo on all printed and
digital promotional
material. .

Company logo and
branding on an oar that
will be used in training
and during the race.

On completion you will e
receive your signed oar
for display in your office,
if it survives the crossing.

The team will be available
to present the story of
their venture at a .
corporate event of your
choosing.

Regular newsletters on
our preparation for the
row.

Display of company
material at fundraising/
promotional events.

A day on the boat for 3
employees with the crew.

MEDIA

Company will feature
prominently as platinum
sponsor in‘our online
monthly blogs and social
media streams (Facebook,
Instagram, Twitter).

Rights to use team videos,
photos and press releases.

Exposure through official
race media conient
(photos and videos).

Where possible your
company will be 'named in
all public and press
events/media interviews
and documentary as title
sponsors.

Signed and framed team
photograph on completion
of the race



How to get involved
Gold - £10,000 (One avalilable)

BRANDING

Company logo on each e
side of the boat (see
diagram).

Company logo to feature
as go_ld partner on our
website along with a
direct link to your
webpage.

Company logo on all
printed and digital
promotional material.

Company logo on crews
rowing vests used in
training and during the
row.

ENGAGEMENT

Regular newsletters on
our preparation for the
row.

Display of company
material at fundraising/
promotional events.

MEDIA

Company will feature
regularly’as gold partners
on our social media
streams (Facebook,
Instagram, Twitter).

Rights to use team videos,
photos and press releases.

Exposure through official
race media content
(photos and videos).

Where possible your
company will be 'named in
public and press
events/media interviews
and documentary as gold
partners.

Signed and framed team
photograph on completion
of the race



How to get involved
Silver - £5,000 (Two available)

BRANDING CORPORATE MEDIA
» Company logo on each ENGAGEMENT » Company will feature
side of the boat (see regularly as silver partners
diagram). + Regular newsletters on  on our social media
our preparation for the streams (Facebook,
e Company logo to feature row. Instagram, Twitter).
as silver'partner on our : _ _
website. + Display of company * Rights to use team videos,
material at fundraising/  photos and press releases.
* Company logo on all promotional events. o
printed and digital » Exposure through official
promotional material. race media content

hotos and videos).
« Company logo on crews (photos and videos)

rowing vests used in * Where possible your

training and during the company will be 'named in

row. public and press
events/media and
documentary interviews
as silver partners.




How to get involved
Bronze - £1,500 (Four available)

BRANDING

Small company logo on
each side of the boat (se
diagram). .

Company logo to feature
as bronze partner on our
website. .

Small company logo on
all printed and digital
promotional material.

Small company logo on
crews rowing vests used
in training and during the
row.

CORPORATE

ENGAGEMENT .

Quarterly newsletters on
our preparation for the
row.

Display of company .
material at fundraising/
promotional events.

MEDIA

Company will feature
regularly’as bronze
partners on our social
media streams (Facebook,
Instagram, Twitter).

Rights to use team videos,
photos and press releases.

Exposure through official
race media conient
(photos and videos).



How to get involved

Other ways to get on board:

Sponsor an oar(Limited opportunity - One available) For £1,000uytusiness can
sponsor an oar, featuring your company’s logo aadding on both the blades and
the shaft. This oar will accompany us through tragrand the race itself. Your logo

will also be showcased on our website and acrossamial media platforms!

Join our “250 Club” —Whether you're an individual or a small busingesiy £250
contribution will help propel us toward the stagtiime. In return, your name or an
inspiring quote will be displayed on our boat deallgwing you to join us
symbolically on our journey. Plus, you'll receivelaout-out on social media and 4
complimentary tickets to our annual fundraisingreage




Thank-You

We thank you in advance for your interest in parbmgwith us.

WE LOOK FORWARD TO HEARING FROM YOU

For more information follow us on social media:
Facebook @scotlandthewave
Instagram @scotlandhewave
Twitter @Scotland the wave

GET IN CONTACT

PHONE - 0044 (0) 7740 26 26 88
EMAIL — ScotlandTheWave@gmail.com







