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Rationale

Our creative direction is CO2 Al Reveals. The creative wm 'htfb"‘:isr::;q‘;v:?
idea being that when the right elements come tionwe canreveaia
together, from copy to design to story, a great truth s lvuﬂ‘f\‘vn;:;p:vsgf;;‘s‘c
revealed which can be used to make a change. This ~ spacr

design exploration is refining the elements that help

us get to that reveal moment.

e study.




Empower decision-makers
with intelligent solutions and
actionable insights to sustain
our world.



Morevisibility.

More possibility.

Intelligent . Actionable Sustainable
Insights World

focozal



Brand elements



Tone of Voice

‘OUR BRAND VALUES
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Copy messaging
framework

Headiines
Headiines should soesk o CO2Afs soutions andinsights
Example:  Data-diven insights orcarthvsaving soutions.

Subheads

messaging.The messaging can change o tie nto theisual f possibe.

Example:  Watervisual Advanced softare reveaing your ourse o sustanabiy
Beevisual: “Advanced softwarerevealing your fight path o sustainabity

CTAmessaging should driveviewers o demo software.

Eample:  Seethe softuare
Bookadern



Primary colors. [—
Ourcaors are brghtand B

ourtechnology canimprove.
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TYPEFACE . SalisMVB Bold
AaBbCcDdEeFfGgHhli)jKkLIMmNnOoPp
QqRrSsTtUuVvWwXxYyZz

gty Moliple
areavatieforuse.
Salis MVB Medium
AaBbCcDdEeFfGgHhliJjKkLIMmNnOoPp
QqRrSsTtUuVVWwXxYyZz

SalisMVB Light
AaBbCcDdEeFfGgHhlijjKkLIMmNnOoPp
QqRrSSTEUUVVWWXXYyZz






Natural patterns
Close p mages ofpatens
ocuring i ature thathave
feeingofdta
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Design examples
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More visibility.
More possibility.

€02 Alreveals your light pathto
sustainability.

Tryademo>



Socoz Al “

Deeper data.
Groundbreaking
guidance.

€02 Alreveals your steps to sustainability.

Requestademo >



Jocozal

Charting your journey
to sustainabilityin a
sea of data.

€02 Alreveals your route to zero emissions.

Seethe software >
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