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This is my marketing proposal for goat and some 
of its brands. a mix of creative ideas that show 
how I’d bring fresh, NEW thinking to The Table.

 I hope you enjoy it!
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the Heartbreak Museum by Ben & Jerry's. Visitors come in heartbroken and 
leave feeling just a bit more whole. Inside, every room offers a form of healing 

for heartbreak: The Junkfood & Cinema Room, comfort films and unlimited 
chocolate snacks, Speed Dating Zone, The Burn Room/goodbye gallery where 

you can  burn or add anything from your ex to the gallery. A ben & jerry's POP 
UP.  rebuild  with ben & jerry's - healing starts with chocolate.

PEACE, LOVE & ICECREAM WITH BEN & jERRY'S  

POSSIBLE BRANDS - 

THE HEARTBREAK MUSUEM  
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sUNCREAM BOOTH 

Everyone loves the beach. No one loves suncream,it’s sticky, sandy, 
and wasteful. Enter the NIVEA Sun Booth: a quick, eco-friendly way to 
get protected. Step in, choose your settings, and in 15 seconds you’re 

fully covered,  no mess no plastic, no stress. Fast, touch-free, and 
sustainable, it’s made for sunseekers who want more beach, less 
bother. The NIVEA Sun Booth, a smarter way to sun. located on all 

beaches in nivea hq countries 

nivea - ONE SKIN. ONE PLANET. ONE CARE. 
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ford X REDBULL f1 
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Two brands built on speed and ambition, Ford and Red Bull, are joining to 
create the power unit for the 2026 Formula 1. creating an opportunity 
for a massive marketing campaign. At the heart of the campaign is the 

Pegasus, combining Ford’s iconic horse, the Mustang, with Red Bull’s 
wings. The campaign encourages fans to #TakeFlightWithFord. Where 

horsepower meets humanpower. Campaign ideas -
 

- Limited-Edition Collectable Red Bull Pegasus Can 

- #BeatThePegasus Challenge - athletes attempt record-breaking 
stunts to beat the pegasus to win an exclusive F1 trip. 

- Pegasus Filter - A TikTok/Instagram filter that encourages a vireal 
trend of capturing“moments of lift-off.”

ford X REDBULL f1 
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Cramped kitchen? Missing ingredients? No one wants to do the washing up? 
Tesco Supper Club makes it easy. a pop-up kitchen and dining experience 

designed for students and young people to come together, ccok together, 
and eat together. For just £10, get access to a fully stocked kitchen, fresh 

tesco ingredients, professional equipment, and simple recipe cards. 
perfect for flatmates or a group of friends. Once the cooking’s done, sit 
back, enjoy your meal, and relax, no clean-up, no expensive bill. Shared 

meals made simple, affordable, and social by tesco. 

every little helps with Tesco 

TESCO SUPPER CLUB 
POSSIBLE BRANDS - 
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This idea could be used for any clothing brand. Imagine transforming your old gear 
into something NEW, and uniquely yours, witH EASE. Introducing mountain wearhouse 
ReCycle, a revolutionary self-service experience. At busy shopping centres, the mw 
ReCycle Machine  invites you to bring in your used sportswear or outdoor clothing, 

deposit your item into the machine, input the size, material, and style preferences, yOU 
WILL THEN BE GIVEN A chOIcE OF tailored design proposals for you TO TURN YOUR clothing 
INTO. Within a week, your redesigned item WILL ARRIVE AT YOUR DOOR, remade by expert 

tailors. No waste. Sustainable style that moves with you. Mountain Warehouse ReCycle 
– Adventure renewed, style reimagined.

mountain warehouse recylce 
POSSIBLE BRANDS - 
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my own business ideaFleurtea

hERBAL BLENDS proven to balance female hormones made into 
functional beverages, including alcoholic and non-alcoholic 

fuel your inner flirt with fleurtea 
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FLEURTEA - THE MARKETING my own business idea

fleurtea - nothing but the bag  

recycled wine bottles 'comes in all 
shapes and sizes, just like women' - no 

one is the same 

Nothing but the bag campaign - minimalist, 
sustainable tea packaging 

ADVERTISING AT FESTIVALS, WHEN YOU 
REALLY NEED THAT HEALTH KICK 

monthly tea calendar, based on 
the female menstrual cycle


