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INTRODUCTION

THE STORY: MILLENNIALS MATTER
SETTING THE STAGE FOR THE PERSONAS

Webster vs.
Lindenwood

Real-life
Experience

Not to one,
but to all
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CARTER HAMPTON, MALE, 22

wmmm [ ([-time student,
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SAM JOHNSON, MALE, 25

msm Groohic Designer
— $30-$40K/year
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NANCY WU, FEMALE, 28
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ALEX, 30 & DEREK, 29

—o— $100K-$120K
each year
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TERA JUNGLE, FEMALE, 23

—o— $20K-$50K
each year
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https://www.youtube.com/watch?v=TTO9cMggX6E&feature=youtu.be&fbclid=IwAR2hXx02f-sjrAefnxqgE93cOhDg8QHqthl6CKNkUT0n6oEjgbirjGgRqwk
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WHERE OUR EFFORTS WENT
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CONCLUSION

WRAPPING UP: CHEVY CARES
CHEVY CARES FORNOT ONE, BUT ALL
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