


NELD PICTURES

OF YOURYCAR OR BIKE?_

—

NAME

POSTCARD: \

Kept the back 0:460-470-6070 C#-HHH-Hithk

Client wanted a logo with an image of a ghost
they draw all the time.
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the same as the
business card’s
back. Design to
showcase the
different packages
they provide.

BUSINESS CARDS:

Two types of business
cards were needed.
The first one was
normal business card.
The second was so
L they could leave
them on vechikes
they take photos of.

KEYSTONE

Geologic Consulting

Client wanted a keystone, the stone
at the top of an archway, and to
represent geology.
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PBERTS

: AND

EANS
SHINE &

A look for a alcohol brand that has an
element that makes it different and
standout compared to others.

RUGGED
DESIGNS

RUGGED.DESIGNS@GMAIL.COM

DOE

Client wanted
something to represent
their nicknames of "Yeti”
and "Sasquatch” along
with having a skull.

BUSINESS CARDS:

Had to be a smiple
design due to it
being laser ingraved
on different kinds of
material.

2ND
ORDNANCE

MAINTENANCE COMPANY

) \)
vy

Client wanted a skull
with the “Ordance
Bomb” symbol in

its mouth, kevlar,

and equpiment that
represent each type of
job in the company.

Kept the long one
the back so you
could see more of
the details. Kept
the “Ordance
Bomb"” symbol on
the front since it is
just as important.

CHALLENGE COIN:

Challenge coins

are important to

the military. They
collected to show
what one has done
and where they have
been. Went with a
not as busy skull and
put all the different
job titles on the back.

MCKINNEY

FUNCTIONAL = INTERVAL = TRAINING

BUSINESS CARDS:

name@outlawfitcamp.com
www.outlawfitcamp.com

500 N. Custer Road, Suite 104
McKinney, TX 75071

Redesign of business card to include a coupon on one side and esay change of
information for different personal and locations.

s
N4
lready

FUNCTIONAL
INTERVAL
TRAINING

GOAL SETTING
ACCOUNTABILITY
RESULTS

AKE FIT H/

4757 W. PARK BLVD, SUITE 104

PLANO, TX
972

75093

— FOR ALL FITNESS LEVELS —

OUTLAWFITCAMP.COM
OFC FRANCHISE.COM

MAKE FIT HAPPEN

~—— OUTLAWFITCAMP.COM/PLANO —

m SorS - - o
2 AR R
’ ¢ y

v

INING

v, VP }
NG, COACHING

1 FRE 1 WEEK

PERSONAL TRAINING SESSION UNLIMITED FITCAMP FREE

TR

| FOLDER: |

Client wanted a
folder that they
could use at all
locations and give to
new gym members
when they sign up.
They wanted the
folder to

be motivational.

Client wanted a post
card they could hand
out to potential gym
members. One side
would have the location,
and the other is the
offer and somewhere to
put who reffered them.
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TEXAS TECH WOMEN’S LACROSSE CLUB

Repersentation of the mascot the matador and
show showcase lacrosse with sticks.

Player posters to hang up at games to create
more spirit and showcase the players.

4 | avsonmopene | Marketing

HOW TO DETECT IT'S THAT TIME
G5 A Lax Feb 16 1PM

Over
Style
Sweatshirt

. Vs

A X Weapon

SOCIAL MEDIA POSTS:

Soical media posts to be cute and draw people’s attention. These posts were to
help try to getting more team members. Other posts were to provide information.

Front
Back Left Sleeve

7\

SHOQTING SHIRT:

Provide spirit to wear during warm up before a game.

L

Front Left Side Back

PAMPHLET:
SWEAT PANTS: Provide information about

T-shirts to standout and sell as To be both spirit wear and the sport to handout to try
spirit wear for players and fans. clothing for warms before games. to get new team members.

el

GROOMING & MORE

$5 OFF

Bath and Grooming*

FREE

“SSTeeth Brushing ($10 Value)*
”

b Like Us on Facebook n

230 Justin Rd., Ste. 200 e Highland Village, TX 75077

- ,_,4’972.355.1696 ® Nails2TailsTexas.com

“Must not be combined with any other offers. Must present ad FLM 601 Expires 04/24/20

NAILS 2 TAILS ADVERTISEMENT:

Nails 2 Tails wanted an advertisment with coupons that didn't look like coupons.

_WORKOUT ) ANYTIME

3 Your Fitness. Your Schedule.

« " Call, Click or Come By Today to Discover Why Workout
| m— Anytime is The Right Fitness Club For YOU.

Y Open 24 Hours  Personal Training, Group HitClasses « 3D Styku Full Body Sean
Elite Level Fitness Equipment o Tanning & Hydromassage® ' Adult Professional Atmosphere
. Free Weights, Olympic Bars, Squat Racks  # Locally Owned & Operated + Expresso Smart Bikes

Get Started With Our Limited Time Offer

e e sD USSR @ s TENRMMENT
NO CONTRACT

Come By For Details WorkoutAnytime.com/HighlandVillage » 972.885.8764
1952 Justin Rd., Ste. 118 @ nghla nd Vil Iage,D( 75077 (Located Next to Goody Goody Liquors)

WORKOUT ANYTIME ADVERTISEMENT:

Workout Anytime wanted to have what they are all about plus the plans that
they offerto members.

inatown € afe

ChinatownCafeDenton.com ¢ 940.382.8797
2317 W. University Dr., A#1  Denton, TX

| EISNEREVER | BviSNERESERE VERE ~NERl s, Voted Best Buffet
g%ﬁgl’.% T By Best of Denton County
Students & Residents
& Denton Record Chronicle

BUFFET HOURS:
Lunch : Mon-Fri 11am-3:30pm

Dinner: Mon-Thurs 4:00-9pm e Fri 4:00-10pm
Sat 11am-10pm e Sun 11am-9pm

Gourmet Buffet ¢ Hibachi Chicken
Teppanyaki Grill freshly grilled in front of you
Unique Sushi Bar e Fresh Fruit Bar

Delicious Salad Bar © Fresh Half Shell Oysters Nightly g

We Deliver limited area only %
Buffet To-Go Available
Senior Discount dine in buffer only
Full A La Carte Menu Available

Egg Rolls Potstickers | CrabRangoons | Chicken Fried Rice

with purchase over 20* with purchase over 25* with purchase over $35* with purchase over 50*

*Chinatomn Cafo » 405928797 » Buffet Excluded. DENT GO) Expnes 09,2119

CHINATOWN CAFE ADVERTISEMENT:

Chinatown Cafe wanted a fresh looking advertisement with everything they
offer, their awards, and their four coupons they are offering.

Advertisements | ALYSON MODENE | 5



PRLSEAN

Wik :EK all | Your car’s

favorite neighbor.

State-of-The-Art Full Service Car Wash « Professional Detail Services
Boat & RV Detailing « Safe & Ecologically Friendly
Well-Appointed Waiting Area with Wifi, Flat Screen TV, Beverages & Computers

5 OFF
FIRST CLASS WASH

Value Can Also Be Used for Super Clean or Detail Services

Valid only at 2801 Flower Mound Rd., Flowes Mound, TXC Must present coupon.
ot valid with cary other offers or discounts. FLM GO! Expires 05,/31,/19

Mon-Sat from 8:00 am - 6:00 pm | Sun from 9:00 am - 6:00 pm

COMPLETE DETAIL

Walid onfy of 2601 Flower Mound Rd., Flowar Mound, TX. Must present coupon.
Mot wolid with ony other offers or discounts. FLM GO! Expires 05,/31,/19

1
I
1
! SHOWROOM
1
I
1

2801 Flower Mound Rd. | Flower Mound, TX 75022

972.724.2929 | GoKwikKar.com | E3 /KwikKarWashAndDetailCenter

KWIK KAR ADVERTISEMENT:

Kwik Kar wanted an advertisement wanted the saying “Be Clean in The Spring”
along with their awards and their two coupons.

6 | alrsonmopene | Advertisements

FLOORING & HOME REMODELING
One Stop Shop For Flooring In Your Home

HARDWOOD ¢ LAMINATE e TILE « CARPET « VINYLS
BATHROOMS s KITCHEN ¢ CABINETS « RENOVATIONS & MORE
. . =
FULL BATHROOM OR ===
s

$2 o 0 KITC.F!EN REMODEL.
OFF -t
= $Q.99 B -

= W/ Tnstallation -t — e
= sq. ft. min7805q.

W st
30 YEAR WARRANTY

Poreelain’ FREE I

Installed
While Supplies Last _ FREE FURNIT

CUSTOMERS E L 4 A

< | BFLOORS BLVD

OPERATED
IN DFW 469.656.1422 + www.FloorsBlvd.com

SINCE 2007 204 N. wville Av te. 400 « Allen, TX 75002

FLOORING & HOME REMODELING ADVERTISEMENT:

Flooring & Home Remodeling wanted to showcase all that they offer.

- 5 .
7 1_/6 / Z— No Insurance? No Problem!
i 45 % M & & Affordable IN-OFFICE DISCOUNT PLAN Available.
/' D ENEE AL Your Teeth Taken Care Of For The Year!

Experience The Highest Standard Of
Gentle Care, State Of The Art Technology

6717 Eldorado Pkwy, Ste. 100  McKinney, TX 75070 and Equipment.

CALL US NOW AT 972.540.6200
TranquilityDentalGroup.com $1QQ " $49

Love Your Smile OFF '?rreaton:znl\:‘ Emergency Exam/X-Ray*

General Dental ¢ Cosmetic Dental » Orthodontic Dental s Periodontic Dental

Ono por i, oppy. MK GO Expres 0531/

TRANQUILITY DENTAL ADVERTISEMENT:

Tranquility Dental wanted old fash photos of people smiling with
their information and two coupons that don't look like coupons.

SPECIALIZING. ~ ===
*GARE = — =

& CONCERN0R YOUR , =

/ - SM]LE THEMSELVES

We in Denton County are fortunate to
have in our midst a complete outpatient
surgery center dedicated to diagnosing
and treating any mouth and jaw condition
with consummate skill. “The name of that
facility is DFW Oral Surgeons in Flower
Mound, and at the helm is owner, Dr. John
Shillingburg. Dr. Shillingburg is dedicated
o and takes great pride in “help
people feal bettar about themsalves.”

Dr. Shil orms procaduras

ull moth testh

impl.

jou step into the offices of DFW Oral
. First
[ DFW Oral Surgeons
972539.1481
4

Z > DFW ORAL SURGEONS

12| BMadical & Mealth Sarviees | estof Darian Courty 2520

WILDCATS
:REBOUND

AFTER STATE TITLE GAME LOSS

fyou remember, Guyer's football
season was almost over the day

after Thanksgiving

The Wildcats trailed Cedar Hill by a
seemingly impossible to overcome 27
points with 4:54 lftn the third quarter and
wiere wellon their way to being bounced
from the playoffs way earler than expected.
What happened next was nothing short of
amiracle,as Guyer recovered three onside
icks and put ts offense to work while
rallying o win, 50-41.

That win proved that you could never
count Guyer out, The Wildcats used it to

It was Guyer's fourth state title game
appearance and first since winning it all
in2013.

“I'm extremely proud of them Guyer
coach Walsh said after the game to a
crowd of reporters. "When you lose your
quarterback, sometimes it can fall apart
completely. But | thought we stayed
competitive throughout the whole game.
We just couldn't cross the goal line.

Walsh had said before the season
started that this year's team had all the
pieces to make a run at a state title.

The Wildcats returned 17 starters, me
notably quarterback Eli Stowers, runr

i state finalin the state’s lar

back Kaedric Cobbs, wide receiver Seth Meador, and
defensive lineman Grant Mahon, They were also
hungry, fueled by an early playof loss in 2018,

Guyer featured one of the more proffic offensesin the
state this year, averaging 491.3 yards per game through
16 games. Stowers, a Texas ASM commit, inished the
year having completed nearly 66% of his passes for
2,969 yards and 36 touchdowns while rushing

for another 1,166 yards and 11 scores. Cobbs,
rushed for 2,641 yards and 42 touchdowns,
and Meador caught 61 passes for 1,267
yards and 19 touchdowns.

comingin - and the tear
+t classifcation since 1998,
Guyer managed just 187 total yards and trailed 14-0

by halftime.

Walsh said after the game that putting a freshman in that
position was unfair.

The kid has a major
told the Denton Rex

e arm and is a good a
ronicle. “But to play A
an is  tall order. We kept get
the chains and not letting him get some momentum going.

inWeek 16 as a fre

He added, "We had to help him more, and we didn't, We were
hoping to get him some reps in the playofs - just not ike this
It was an unfair situation”

The question now becomes, where does Guyer go from here?
The Wildcats will have Stowers back next season, but Cobbs,
Meador, and Mahon were all seniors.

If one thing i for sure, don't be so quick to countthe Wildeats out,

MONTH YEAR| LIVING MAGAZINE 1

- PN B}

P :VYEUR"W[;}‘%K—'FHOM—HUME
J0rgani|

IT'S ALL ABOUT
CREATIVITY
RIGHT NOW

When the coronavirus hit in March, and you and your family were
forced to work and learn from home, you knew whatever makeshift
werkspace you had wasn't going to eut it longterm. But your family
made do — an office for mom and dad at the dining room table, a

fold-out table in the hallway for the kids, a quiet nook area with a

lamp in a walk-in closet for anyone who needed some quiet time —
and said it was only temporary.

THISISANEW [ ST . ~/
GEAR FOR US, , ‘ L
AND BOY HAVE : =% : = 2 | ::ﬁ:mz,,:m
WE BEEN BUSY et N i bt

‘outfitted with parmanent workstations that sre

USING TECHNOLOGY:
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FOR OVER 20 YEARS

Inspired by his mother’s miraculous recovery from

epilepsy at the hands of a chiropractor, Dr. Vince

Baugher pursued a career in chiropractic. After

moving from Alabama to Denton with his wife,

Dr. Baugher opened his own practice, The Spinal
Decompression and Chiropractic Center, in 1998.
The clinic is named as such due to Dr. Baugher's
expertise in Spinal Decompression.

was really blessed to stumble into the field of Spinal

Decompression,” says Dr. Baugher. “It has given me the ability

to treat herniated discs of the neck and low back, which are

the most severe spinal conditions which can often be treated

without surgery.” Dr. Baugher and his team have been

extremely successful at saving thousands of patients from
I8 spinal surgery.

However, don't get the impression that this is just a

\

6 .Ihe /
/f ina

Decompression
& Chiropractic Center
Best chirupral:tur-.'-—‘—

Dr. Vince Baugher D.C. - The Spinal
Decompression & Chiropractic Center
(940) 484-6336

2500 Lillian Miller Pkwy. - Denton, TX 76210
www.SpinalDecompression.net

stodgy, sterile clinic.

Dr. Baugher and his team take pride in cultivatinga

genuine connection with the patients. “Patients
say that they really enjoy coming here,” says
Baugher. “They love being recognized and
called by name.” Each patient is welcomed
warmly with a smile every
time they come in and
are always treated like
family as opposed to
just a number.

8
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Dr. Baugher emphasizes the importance of
focusing on the details, saying “every little step
plays an important role in patients having the
experience of being taken care of efficiently with
quality undivided attention when they are here.”

The welcoming atmosphere of the clinic can
be attributed to the spiritual nature of the staff.
“God is very much behind who we are and
what we're up to,” explains Baugher. "We pray
together for our patients every morning. | really
think that's part of why we get such great results.”

The Spinal Decompression & Chiropractic Center
added to the welcoming atmosphere in 2015
when Dr. Laughlin joined. Dr. Laughlin followed
in his father’s chiropractic footsteps and enjoys
discussing the latest chiropractic techniques with
him. Dr. Laughlin’s commitment to service of
both the patients and the community brings so
much joy and compassion to the clinic.

As The Spinal Decompression & Chiropractic
Center continues to grow, they remain grateful
for their continuous patient support and humbled
by the repeated award recognition. They look
forward to helping people in Denton County feel

great for another 20 years.

Dr. Vince Baugher, D.C

FAIR & RODEO

August 16 - 24, 2019 * 10:00am - 11:30pm
2217 N. Carroll Blvd. * Denton, TX 76201
Rodeo ¢ Carnival * Contests * Shows ¢ Livestock ¢ Music

PARADE:

August 17 | 10am - 12pm

The parade will have a cash contest in

five categories (Riding Club, Commercial,
Youth, Western Wagon, Classic Car)
going. First place gets $100, second place
gets $50 and best over all wins $250.

It starts at Denton High School and goes
towards downtown circling its way back to
the high school.

COOKING CONTEST:

August 17 - 18

For the cooking contests there are
Children (ages é to 11), Junior (ages
12to 17) and Adults (ages 18 and up) .
Each of these have the categories:
cake, bread, cookie and candy baking.

PRCA RODEO:

August 16 - 18| 7:30 - :30pm

There will be contests with bareback
riding, steer wrestling, saddle brenc
riding, cafe roping, calf scramble, team
roping, barrel racing and bull riding.

SWIFTY SWINE SWIMMING AND
RACING PIGS:

August 16 - 24

Mon to Fri: 6pm & 8pm

Sat & Sun: 2:30pm, 4:30pm, 6:30pm &
8:30pm. Watch pigs run as fast as they can
to get to the other side where an Oreo is
waiting for them to eat.

BULL BLOW OUT:

August 22 - 24| 7:30 - 9:30pm

The Bull Blow Out is one of the most
popular events during the North Texas
Fair and Rodeo. It's all about Cowboys
riding bulls.

MUSIC:

Caudia Hoyser

August 17 | 6pm & 11pm
Mike and the Moonpies
August 23| 11pm
Jimmy Buffet

August 24 | 6pm & 11pm

These are only some of the many events that are going on. For a list of more events

please visit www.ntfair.com/events.

58 I LANTANA LIVING | AUGUST 2019

TICKETS:

Adults Mon - Thurs | $15
Adults Fri - Sun | $20

Adults Sat - Sun Before 6pm
$15 (Gate Only)

4-Day Ticket | $60
Season Pass | $120

Senior/Military Adults | $14
(ID Needed, Gate Only)

Teacher | $5 off (ID Needed,
Gate Only)

Children 7 - 12 | $5 (Any Day)

Children 6 and under FREE
(Any Day)

FOR MORE INFORMATION:
www.ntfair.com
940-387-2632

info@ntfair.com

www.Lantanal

Lantuns Lighining

ulie Heuer's children were sil it

i pretty g

pecled for fun summer activiti

't ha

led the Lantana Lightning,

idea, and you still hear that all the time;” Heuer

competing in to qualify for an end-of-year A

The new format allowed anyone to particip:

pitted Lantana Lightni

Wellington, Bridlewood, Highland Sho

and more.

id. "Some parents don' know until registration is over

ith nearly 200 act

of 5 t0 18, the Lantana Lightning is definitely not a

hidden treasure. In fact, its easily one of the largest

competitive swim teams in southern Denton County.

But Heuer, now a board member, is one of many

ho refuse to rest on their laurels and are.

ing to get the

o if your kids enjoy team sports
then look no further than the neig!

Lantana Lightning is a member of

just wrapped up its 16th season in July. The team prides

team. Beginning each M

practice throughout the week in the

North Texas and

lts and pictures weren't available to be
icle (check back in our August

said the meat pulled in between 600

was indoors, and it is such
competing against other teams

o that more kids could

z
2020 is right around the corner in Apri

swimmers and new families.

Th

the kid:

he fun, summer swim team,” Heuer

rnings in aid. "You don't have to be the best of the.

preparation for dual meets against nearby teams.

On June 16, Lantana Lightning competed in its

final meet of the summer, the SNT

% Restaurant Article

hampionship.

outand

your child be:

their website

WHERE DO YOU
WANT T0 EAT?

gh. It happens every time. When two
ormore are gathered together, and

you're hungry, the question inevitably

comes up: "Where do you want to eat?”"

Chances are, the variety of personalities

involved make the question so much more

complicated than it needs to be.

Tnere's the picky eater who can't

have MSG, mayo, or anything with

sunflower oil .

There's the dieter who really wants that

burger but must go somewhere vith a

healthy menu ...

There's the naysayer who has no great
ideas but just wants
to poo-poo everyone

WHEEL <

c IDE And there'sthe,

DE v poren who
just doesn't care butis

hungry and therefore a e testy

Which leads us to the first rule of restaurant

decision-making: Ifits a all possible, don't

wait until you're hungry to decide. Once
you're hungry, you'e initable, and that
makes for an unpleasant experience for
everyone. If you know you'e going out to

dinner, and every once in a while we all o,

here are a few things to doto prepare:

18] LAEANA LIVING | ocTORER 2078

by Susan Neubalfen

Keep a st of restaurants you want to try.
There are lots of ists and map apps on the
phone, and when you pass a restaurant
putiton the st That way when the
‘questions come up, check the st and
make suggestions to the other guests.
Keep coupons and i cards in an easily
accessible place to help you make the

problem of getting everyone to agree on
2 restaurant. Here are a few ideas to make
the actual decision a fun process:

Pick 3 - Take the top

tnesronsane, . FOLLOW THE
s LEADER

getteris the winner.

, car,
Something may be about to expire, and
You want to use it

Check YELP for reviews and see what'sin
the area. Bookmark the restaurants that
interest you and refer to the list when
you needto.

Join the app Open Table. Itis an online
reservation service that helps patrons earn
points after reserving/dining at one of
their member restaurants.

These points may be

Let people in
a hat), 50 no one feels pressured to vote
with a friend.

5:3:1 - Ifthere are just two or three of you,
have one person pick five restaurants,
another narrows it down to three and the.
last picks the best one.

Let the Wheel decide -goto
Wheeldecide.com and let the wheel

decide for you.

Follow the Leader - put a st together

ensdiordiconsss PIGH 3 L s e

other member restaurants.

Go to Zomato.com and get
the reviews and menus in order of highly
recommended to least recommended. It's
always good to double-check what YELP
has and see if the reviews agree,

These four ideas will help you to narrow
down choices, but there s stil the:

chosen the restaurant, his/her name

goes to the bottom of the list, and
it's someone else’s turn to choose. Yes,
include the kids!

You aren't going to please everyone so
just accept that now. The main objective
is to make it enjoyable, so everyone has a
pleasant meal

It all about the residents; said Mol Fox, Director of include new council chambers with double the amount

‘Communications for the Town of Flower Mound, “They are of audience seating, a welcome desk in the lobby, 90

Town Hall , and 10 large open office areas. On top

p: k of that, the entire site has gorgeous outside features,
they don't have to drive to two locations anymore:” from the native and drought tolerant landscaping to the

She added, "We love the new space. Its been great entryway sign, flagpoles, and 2 pond.
having everyone under one roof." Having all services under one roof s the biggest

The new 46,000 square foot facilty is home to 140 Eensfiofthemak

employees and s located on the southeast corner of Previously, departments such as Environmental Services
FM 1171 and Morriss Road. Itis a two-story design and and Facilties Management were housed ata nearby
roughly doubles the space of the former site. Additions location called The Atrium. While not too far away, having

multiple locations over the years confused residents who
DEPARTMENTS AT
TOWN HALL:

were unsure which location they need to visit for specific
senvices. This wil not be a problem with the new facity.

+ Town Manager's Office "We have received lots of compliments from the

* Economic Development HEY ARE ABLE To BOM[
B T0 TOWN HALL AND
S ‘ , s HAVE VIRTUALLY A
Baageng e — > = : ONE-STOP SHOP.

Treasury Operation:
Purchasing)

community, especially about our new public art display
wall that features a new artist's work each month;

Fox said. “We love the new space. Its been great
having everyone under one roof for a much more
collaborative environment.”

« Utility Billing
 Human Resources

* Information Technology
(Includes Geographic
Information
Services - GIS)

* Facilities Management

* Communications

(including Customer Fma whilathers, it seemed as though opening day for

Relaions) the new Flower Mound Town Hall was 2 distant drear.
* CIP/Construction Residents may remember that construction crews

Plan Management T broke ground way back in July 2017, and by December of

the following year, only a few staff members had moved in.

« Engineering Services
Employees from the nearby Atrium didn't sette in untilthe first

+ Planning Services
= week in March.

s by Town Hall is located 2121 Cross Timbers Rd,
Flower Mound, TX 75028, and is open Monday

through Friday from 7:30 a.m.and 5 p.m.

As the saying goes, “Good things come to those who wait

The new space is 100% open for business and continues to

receive rave reviews from residents and employees, all of whom

are happy to have all town services under one roof,

world, and it feels so greatto be helping  change thatincluded regular 3 i said her joumey i far from over,
people” Vicki said. “They tell me,'How  healthy eating habits, and a gastric she hopes everything she's done sofar can
n tell you no? If you

cando it | can do it

tory is not

something you hear

often. On June 2 so inspirational that Le

Fon. Qe 2. 1 amount of weight | did, Vicki said. "l was

1999, she was on her and others helped raise
i asingle mother in a B t

way to work when. ds 50 Vicki could have g

For Vicki, now 47, the tears streaming ARk deear HIE

down her cheeks are happy tears.

casy. Butit was always a
Through the grace of e paein
Through the power of a strict lifestyle God, Vicki survived, though her legs  that was causing complications.
JUEL6 attha dme e were disfigured and she was confined
yfor her Pre-K graduation walk and - Rt “I couldn't afford the surgery and was
wanted nothing more than to have mommy
walk her across the stage. But Vicki, who Over the next 12 years, her weight gain

tthat nearly took balloor of control

‘away by their generosity” Vicki said.
opt saying
walked through the

with Kelsey graduated from In 2011, while waiting for
workout at Jesse James Fit, owner much pain |

Siltooy omprehend her mom's e 2015, Her journsy from befng

bedridden and tipping the scales at 455 Leyva, playfullyj h 1 made the be:
pounds to b o of

ho said, Wil you Denton County

y asked her mom o make a

promise. i 2
"He kept asking me when | was going possble day:

toworkout, oo | kept saying, Areyou  The tipping point came when knee
promise me that when about personl trainers is kidding? | can't g
I graduate from high - .
school you il walk

replacement surgeries in 2015 gave her the

g R sopne ks o k] iRt he'w chance to walk - mere months before Kelsey
with n i said. | PrhcpEothelrguii o cotlid do¥ was set to graduate from hi
S promised her that mommy would try, and What happened next was extraordinary. also kickstarted a newc

on. she never forgot.To this day, still tear up

Facebook and Instagram Not only did Vicki take Jesse up on trainer as Leyva hired Vicki shortly after she

aboutit, from people all over the his offer, but combined with a lifestyle  complted her certifcations.

LavTANA LIVING | 1
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WEEKLY CYBER SECURITY AWARENESS POSTERS:

Every October Texas Tech Univiersty Information Technology Dvision hosts classes to help students and staff with cyber security infomation. They needed a

poster for every week since every week was a different topic.

OCTOBER IS CYBER SECURITY AWARENESS MONTH 2018

S CYBER 4
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WWW.CYBERSECURITY.TTU.EDU
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CYBER SECURITY AWARENESS POSTER:

Every October Texas Tech Univiersty
Information Technology Dvision hosts classes
to help students and staff with cyber security
infomation. They needed a gaint poster to
put up in the Student Union building. It was
to help show what was the main topping for
everyweek and the website where they could
get more information.

“YOU FOCUS ON OUR DISRBILITY,
BUT NOT WHO WE ARE

THIS CLOSE

COME JOIN THE

TECH DEAF CULTURE ALLIANCE

WE MEETMONDAYS

&FM THE MARKET UP ETATRE LOUNS OH THE EAST SI1DE, LOCATED AT ITAHGLE MURDOUEH HALL

*TTUOANT
Byo| L

CoNTACT

[XANDRIA. A, GAVIN
]

FOR MORE INFORMATICH

TECH DEAF CULTURE ALLIANCE POSTER:

The clued needed a poster to hang around the Texas Tech Univiersty
campus and surrounding stores. They wanted it to saw what they were
about and to show the information them.

e

charity: water
Ll
@_ﬂ

CHARITY WATER POSTER :

A simple poster to get then message across about what their chairty
was about. Only a UR code to provide more information to keep it from
getting it to busy and allowing it to focus more on the message.
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For More Designs Visit:
ALYSGRAPHICDESIGNS.COM




