Coffee
it able Talks

Bringing

Message to Life

through Visual
Storytelling.




STRUCTURED
EXECUTION

e Advertising & Branding
* Physical Events

» Continuous 24/5
Production
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The point where raw messaging
transforms into resonant culture.

CULTURAL
STORYTELLING

Discover India
Change Makers
Visual Narrative Craft
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Raw Brand Objectives

Compelling Cultural Narratives

Bringing Message to Life. We translate raw brand objectives into compelling, culturally

relevant visual narratives that demand attention and reward careful reading.
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The Storytelling Ecosystem

Pod Cast Series

Auditory engagement

Change Makers @<
Human-centric narratives o
Who We Are ..

Discover India

Geographic and cultural exploration
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Change Makers

Dedicated to profiling individuals shaping
the culture. A platform for human-driven
narratives and thought leadership.

)

Discover India

A dedicated space for geographic and cultural

exploration, capturing the essence, aesthetics,

and stories of the region.
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The Pod Cast Series

An intimate auditory environment where narratives are expanded.
Designed to capture long-form conversations, unscripted insights, and
deep-dive explorations that visual mediums cannot hold alone.
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he Collaboration Progra

Transitioning from passive observation to active partnership.
How brands, creators, and institutions integrate with the Coffee Table Talks ecosystem.
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Collaboration Avenues Matrix

Advertising & Branding

Medium: Visual / Digital

Objective: Commercial positioning and
precise message delivery.

Content Creation

Medium: Multi-format

Objective: Authentic storytelling and brand
narrative building.

Events

Medium: Physical / Experiential

Objective: Community building and tactile
brand engagement.

Podcasting

Medium: Auditory

Objective: Thought leadership and long-form
audience retention.
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The Storytelling Engine

Step 1: A brand
Step 5: Change Makers sponsors an Event.
elevate the platform's
prestige, driving higher-tier
Advertising & Branding
opportunities.

Step 2: The event
——— generates raw material for
Content Creation.

cultural Change Makers.

Step 3: The content themes are
debated on the Pod Cast Series.
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Knowledge and Tangible
Touchpoints

Education

' Shop

Workshops, insights, and
developmental content aimed at
up-skilling the next generation
of visual storytellers and brand
managers.

Curated physical artifacts and
merchandise that allow the
audience to take a piece of the
aesthetic into their own spaces.
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The Interactive Hub

The platform is built for immediate

engagement. Through dedicated user accounts,
partners and independent creators can

manage their interactions seamlessly.

Create Account / My Account

Dedicated portals for ongoing
collaborations.

Bookings

Streamlined scheduling
for studio time, events, or
consultations.

Career
A direct pipeline for

ecosystem.

emerging talent to join the
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The Operational Rhythm

The Grind (Mon-Fri):
12:00 am - 12:00 am
(24-hour continuous operation)

The Taper (Sat):
12:00 am - 10:30 pm

The Sunday Shift:
06:00 am - 02:00 pm

NOTE: 4thSUNDAY CLOSED
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Omnichannel Integration

Instagram |

Connect On WhatsApp:
For immediate, direct
| dialogue.

LinkedIn

| Subscribe Hub:
Email list integration for
| updates and promotions.

YouTube B

Partner Integration:
Stay up to date on the

-----

latest offers by
Archon Fitness
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Welcome:
[.ove To See You

Thanks for stopping by: Let's Explore Coffee Table Talks.
Take the first step, and contact us to discuss your
marketing and business goals. Send us a message, and
we will get back to you soon.
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