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AfroLife is building a pan-African digital lifestyle ecosystem
connecting culture, creativity, travel, commerce, wellness and
community through technology and shared utility. Our mission is
to make participation in Africa's emerging digital economy more
accessible, inclusive and community-driven.
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More Than a Token: Lifestyle, Culture,
Mindset, Expression and Participation

AfroLife brings together African creators, communities, travelers, merchants, cultural experiences, wellness and
digital commerce in one connected ecosystem.

CREATORS COMMUNITIES CULTURE & WELLNESS
Build audiences, launch Fans, travelers, merchants, and Music, tourism, lifestyle, and
experiences, and monetize creators discover and support wellhess become participatory
participation. one another. experiences.

DIGITAL COMMERCE GROWTH

Payments, utility, loyalty, and rewards support Partnerships expand AfroLife from local

everyday activity. communities to a pan-African network.

Financial Empowerment

AfroLife seeks to lower the barriers to participation in Africa's digital economy by combining accessible entry,
education, utility and community. The objective is access—not promises of wealth.

LOLCHAIN
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The Opportunity Starts with Fragmentation

Creators

Cross-border monetization,
funding, and commercial
access remain fragmented.

Merchants

Hospitality, retail, and
experience businesses need
efficient digital reach.

Travelers

Multiple currencies, payment

methods, and disconnected
local discovery.

Communities

Young people need
pathways linking culture,

skills, and entrepreneurship.

Existing platforms solve individual pieces. AfroLife connects them around one community layer.

Fans

Seeking direct participation,
access, loyalty, and
meaningful ways to support
creators.
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Why Now: Africas Digital
Participation Cycle

1.5858B

Projected Population

Africa by 2026

81M

Tourist Arrivals

International arrivals to Africa, 2025

$11T

Mobile Money Value

SSA transaction value, 2024

1.1B+

Mobile Money Accounts

Registered in SSA, 2024

Three demand engines reinforce the model: Travel &
Experiences (81M arrivals), Digital Finance (SSA leads global
mobile-money adoption), and the Creative Economy (global
creative-services exports reached $1.4T in 2022, per UNCTAD).
AfroLife becomes the layer connecting participants across all
three.

Sources: UN DESA, UN Tourism, GSMA, UNCTAD, UNESCO
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One Ecosystem. Multiple Journeys.

Every Journey Starts Here

9 Discover

Find creators, destinations, experiences,

Travelers
(tourists,
diaspora,

digital nomads)

Creators communities and offers.

(music, film,
fashion, art,
sport)

— Participaote

Attend events, support creators, join

campaigns and engage communities.

Fans

(communities,
supporters,
members)

Partners

(payments,
technology,
media)

— Pay & Reward

Use supported payment rails; receive loyalty

Experiences benefits and incentives.

(events,
festivals,
wellness)

Merchants

(hotels,
restaurants,
retail)

~__ — Connect & Grow

Move between creator, travel, merchant and
community experiences; gain new audience
channels.

The opportunity is not simply to build another digital platform. It is to create an accessible participation layer
connecting Africa's people, creativity, commerce and experiences. AfroLife's financial empowerment philosophy
is therefore built around accessibility, utility and participation, rather than speculative positioning.
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$AFL: Utility Designed Around Participation

Not a promise of financial return — a utility layer for access, rewards, and ecosystem participation. 2026+
positioning removes promises of ROI, passive returns, or guaranteed appreciation.

Pay

Support eligible transactions

acCross ecosystem services.

Support

Facilitate creator/fan
campaigns and community
participation.

Reward

Enable loyalty programs,
campaigns, and ecosystem
incentives.

Govern

Enable eligible community
participation in ecosystem
decisions.

A

Access

Unlock eligible experiences,
offers, and community benefits.

Empower

Create a simple pathway for
Africans to participate in the
ecosystem. With the proposed
$0.001 public-sale price, the
objective is to make 1,000 AFL
accessible for $1, subject to the
final terms of the offering. This
creates a straightforward entry
point while keeping the
broader mission focused on
utility, education and
participation.
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A Diversified Ecosystem Business Model

Platform Fees

Eligible transactions and
platform services.

Merchant Partnerships

Hospitality, travel, retail, and
experience providers.

Creator Services

Campaigns, activations,
audience programs, creator-
led experiences.

Events & Experiences

Ticketing, festivals, cultural
and wellness experiences.

Membership & Loyalty

Premium community, access,
and rewards products.

Strategic Partnerships

Technology, media, travel,
payments, and institutional
collaborations.

[J Partnership model: Integrate with existing infrastructure — payments, travel, creator platforms, Web3
— rather than replacing every incumbent.
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Why AfroLife Is Different

A AP L
'.{&4/”‘»’; 3
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Africa-Rooted, Community-Led Partnership-Native Utility-Led

Sleeely Helsver Creators and Designed to work with $AFL is framed around
Built around African communities are payment, travel, media, access, participation, and
culture and participation  participants, not merely and technology rewards — not

while serving a global acquisition channels. providers. speculative returns.
audience.

Accessible by Design

AfroLife is intentionally
designed around
accessibility. The
proposed $0.001 public-
sale price establishes a
simple reference point: $1
— 1,000 AFL. The
objective is to make
participation
approachable for ordinary
Africans—not only high-
net-worth investors or
technology insiders.
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Go-to-Market & 20262028 Roadmap

Phase

2026
Foundation

2027 Scale

2028 Pan-
African
Network

Focus

AfroLife brand and community
expansion, Product architecture, AFL
utility framework

Expanded creator network, Merchant
ecosystem, Travel and experience
integrations

Cross-border ecosystem, International
visitor participation, Global African
diaspora engagement

Key details

Creator programmes, Merchant
partnerships, Community activation,
Financial-empowerment education,
Compliance and regulatory framework

Events and wellness experiences, Loyalty
programmes, Regional African expansion

Institutional partnerships, Deeper
payment and technology integrations,
Expanded creator and commerce
economy
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Financial Empowerment & Education
Strategy

FINANCIAL-EMPOWERMENT EDUCATION

AfroLife will educate communities on:

Digital assets and blockchain fundamentals
Responsible participation and risk awareness

Wallet security and asset protection

Ecosystem utility and use cases

Digital commerce and creator economy opportunities
Financial literacy for emerging markets

Risks associated with digital assets
Core principle:
Access without education is incomplete empowerment.

Our commitment is to build not just a platform, but an informed community of participants who understand the

Made with GAMIMNA
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Leadership

Our lead brings together deep expertise in technology, finance, culture, and African markets, ensuring a robust
foundation for AfroLife's vision.

Tochukwu Ezeji aka Tchap0 (CH6N4S) — Founder & Ministry Lead, AfroLife

Tchapo is a Nigerian entrepreneur, creative, recording artist, and ministry leader passionate about using faith,
music, technology, and social impact to inspire a new generation. He is the founder of AfroLife Ministry Club, a
growing faith-centered movement using music, media, community, and outreach to share the Gospel and
create meaningful impact across Africa and beyond.

His broader work spans technology, entrepreneurship, digital empowerment, and community development,
with a vision to build AfroLife into a global platform where faith meets culture and purpose becomes impact.

Operating Model

e AFROLIFE MINISTRY CLUB - Culture, community, creative expression, ministry-led engagement and the
human-facing AfroLife movement.

« LOLCHAIN INITIATIVE LTD/GTE - Technology, Web3 infrastructure, ecosystem development, partnerships
and mission-aligned programmes.

 AFROLIFE ECOSYSTEM - Creators, communities, merchants, travelers, experiences and strategic partners
connected through shared utility.

7 This 2026+ deck replaces the former GiddyPay-led structure. GiddyPay is not presented as the sponsor,
operator or issuer but partners only.
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Tokenomics & The Ask

Tokenomics — 100B Total Supply

Symbol: AFL

Private/Strategic sale: $0.00075 per AFL (25% below

public sale, for eligible strategic supporters)
Public sale: $0.001 per AFL (1,000 AFL = $1, designed

for accessibility)

Category

Public distribution

Presale /
community
distribution

Treasury, team &
ecosystem

TOTAL

Amount
(AFL)

54,000,00
0,000

24,698,056
888

21,301,943,
112

100,000,0
00,000

Allocation

54.000%

24.698%

21.302%

100.000%

The allocation remains fixed at 100B total supply, with

54B for public distribution, 24.698B for

presale/community distribution, and 21.301B for

treasury, team and ecosystem development.

OURFINANCIAL EMPOWERMENT
MISSION

Our goal is to make AFL accessible to every African
who wants to participate in the emerging digital
economy. At the proposed public-sale price of
$0.001 per AFL, $1 provides 1,000 AFL tokens,
creating a simple and accessible entry point into
the AfroLife ecosystem. Financial empowerment is
not about promising financial returns. It is about
expanding access, participation, opportunity and
ownership in Africa’s digital future.

[J Important: The $0.001 figure represents
the proposed public-sale price and does
not guarantee future market value,
appreciation or financial returns. Final
sale terms, eligibility, vesting, liquidity and
jurisdictional restrictions will be
established in the formal offering
documentation.
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Governance, Risk & Compliance: Built for
responsible scale

LEGAL CLASSIFICATION

= Assess $AFL and each product feature under the laws of every launch market.
AML / KYC
ny

Apply appropriate controls where transactions, partners or regulated activities require them.

CONSUMER PROTECTION

Clear disclosures; no guaranteed returns; transparent fees and eligibility.

DATA & SECURITY

Privacy, cybersecurity, smart-contract controls and treasury safeguards.

PARTNER DUE DILIGENCE

(©)
5 Work with reputable payment, travel, technology and institutional partners.
GOVERNANCE
Q_T_@ Mission-led oversight with clear responsibilities between the Ministry Club and LOLCHAIN
Initiative.

Regulatory and technical review is a core workstream of the 2026+ build, not an afterthought.
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Let's Build Together

Financial empowerment through accessible participation in Africa's digital future.

D:
Email Website
Join@afrolifeministry.com afrolifeministry.club
Join@lolchain.fun lolchain.fun
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Social

@afrolifeclub

@lolchainDAO

Built from Africa. Designed for Africans. Connected to the world.
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