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Her name is Saida Aldungarova. She is the Chief Designer of 
GlavSpetsStroiDekor. She graduated from the Academy of Architecture and 
Construction, School of Architecture. Saida had worked in construction firms as an 
architect until she realized that she wanted to create, to develop, to see the result 
from her work, and not to feel like a little link in an endless chain of architectural 
fragments. She wanted to be a creator, on whom the outcome of the enterprise 
activities largely depends. She has no preferences in color or materials, nor does 
she have favorites in the finishes of the objects she designs. For her, there are no 
limits in the profession. “First-year students are told that green and red colors 
don't go well together. And only in their final year, they are told that it depends on 
what shade of green and what shade of red.”
Saida believes that there is harmony between the colors and surroundings of the 
space and those who are going to live in this space. Harmony of relationship. 
Harmony between what is conceived and what can be realized. EVERYTHING IN 
HER LIFE IS SMOOTH AND TRUE. Unlike the common creator, she is not 
wounded or cut. But despite all this well-developed daily routine and reliable rears, 
she is a comfortable person to talk to. She's not at all like the fashion clones who 
know all the brands and crowd rules. She has already realized something very 
important, maybe the most important truth. A good person is not a profession, and 
a thinking artist is what is needed for those who want to fantasize, astonish, 
create, and express their individuality. Play a duet with Saida. Draw a house with 
her, and then you will really live in it. That's for sure. With her, what is drawn and 
conceived is sure to turn into reality.

Text by: Yana Semeshkina
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Y.S.:
What distinguishes your design company from many similar ones?
S.A.:
First of all, it is a design that is practical and implementable. A designer
and a constructor must work hand in hand. For every design idea, there
is a mundane "yes" or "no" of a constructor. A customer who comes to
me with their ideas and fantasies will end up with a project that can
actually be realized. We don't build sand castles. We offer the customer
a space where they feel comfortable to live.
Y.S.:
What was the craziest idea that was brought to life due to the
persistence and solvency of the customer?
S.A.:
I think it was the Alliance Bank project. The large room with an
absolutely free empty center gave us the idea to place there the server
zone, that is, in fact, the "kitchen" of the bank, which visitors never see.
Glass walls with constantly running letters and columns of illuminated
numbers – a replica of the matrix.
Y.S.:
What do you like to design: houses, apartments, public spaces?
S.A.:
I like everything. The value of my profession is the endless possibilities
of diverse creativity. I know for a fact that I get bored of doing the same
thing very quickly. Only apartments? No! I need to try my hand at
different activities. Returning home from abroad, I am literally
overwhelmed with ideas. And, of course, I want to put them into
practice. It's a pity that in our country the culture of interior design still
lags far behind the foreign one. Both our customers and artists  think
too narrowly and often primitively. They always use the  same

 technique, the same duplicated idea! Sometimes it is vulgar.
Y.S.:
In your opinion, what is the difference between European and
Kazakh design?
S.A.:
The biggest difference is the modus operandi. The European
customer focuses on the designer, chooses them from thousands
of similar ones based on their works, the good impression they
made on the customer, their mode of dress, in fact, based on
many things that are important to all of us when we choose our
partners, friends, or colleagues. And having already made the
choice, the customer trusts the opinion of the designer with an
open heart...
Y.S.:
And an open wallet...
S.A.:
Right! There is virtually no picture drawing stage. The customer
follows the designer's taste and their decision to use a particular
style, the customer is waiting for a masterpiece. In our country, a
designer is first of all a drawer of beautiful pictures, gathers them
in a pile, and steals ideas from magazines. For our designers, it's
all about looking good and selling successfully. The customer is
satisfied! There is no creativity at all.
Y.S.:
How do you fight with customers?
S.A.:
I can't fight with the customer. I can understand at once what kind
of customer it is: either they want to renovate their apartment and
need to have the walls painted and the number of tiles calculated,
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or they need an idea. Moreover, they also have a lot of ideas! How do I 
distinguish one type from another? I don't know. I guess I've already 
become a psychologist. In addition to the division into different types of 
customers, it is now clearly possible to distinguish between types of 
designers. Student designers are those who work for lower fees while 
learning from the orders they receive. Customers also learn from them. 
The middle type designers are the designers who are already mature 
and understand approaches to renovation. And the third type is the most 
expensive designers who always dream and get creative, fantastic 
projects. In general, I've had good luck with my customers. The people 
who come to me are the ones I want and can work with and everything 
is OK. Apparently, you just have to be able and willing to work.
Y.S.:
Saya, do you have, I won't say a dream, the word is childish, but a
desire, to do something considerable, maybe practical?
S.A.:
Yes, I do. I do. It's a big dream, even if it sounds childish. I'm not going
to talk about union or association. Because with those words comes the
image of strange people sitting on different floors and meeting once a
year in one large room to drink wine and eat a cake... I want to create a
grand place where both customers and designers can come. I want to
bring together all those who work in different places but are able to
communicate. It can be a club. But it all comes down to money. Maybe
it's not time yet.
Y.S.:
In the Western countries you've been to, what was memorable
about the design?
S.A.:
I think the interior design trendsetter is London. If you want to see
something new, get a creative boost, go to London for a week! Walk
around, have a look at the surroundings, and go to the exhibitions that
are held there in vast numbers. Actually, I really like this city. I was going
to study there once!
Y.S.:
In your opinion, what mistakes were made in the big construction
of Almaty?
S.A.:Destruction of the old center. Along with this, there is a free
interpretation of the architectural concept of the remaining historical
buildings. The center of Almaty is not suitable for multistorey "pencil
buildings" as they are inorganic for the old city. Why does every

construction organization need to pull down buildings and build 
new ones only in the center? Back in his day, Mussolini shifted 
the construction of Rome's new district to the other side of the 
river. In many civilized countries, the construction of new facilities 
is shifted to dormitory areas. A lot of extensions where cafes and 
beauty salons are placed, deteriorate the ensemble. And what 
about the speed of construction and its probable low quality? 
Finishing porcelain stoneware that knocks down due to the wind... 
Alucobond, burning with a clear flame... Let these houses be just 
painted, but safe for those who live in and around them.
Y.S.:
How long does it take for a designer's project to be
developed?
S.A.:
If I really need not to just collect pictures from magazines but
create a special design for the person who has come to me, I
warn them at once: "Please give me time, I have to prepare,
gather information, and draw". But I get to work right away. If the
muse does not come, many creators hope that it will come
tomorrow. I must be attracting the muse to myself.
Y.S.:
Is the project drawn on paper first?
S.A.:No. I create it using the PC from the very beginning. But
there have been times when I had to recall forgotten skills. For
example, a customer calls: “In five minutes, a meeting will start to
discuss a construction project that has not yet been developed.
There is nothing to present for discussion. Move on!” It's like a test
of expertise. I draw a sketch in five minutes and send it by fax.
Great! The project has been accepted! In fact, if I hadn't been
pressed for time, I would have thought about it for two days. But in
such cases, I get ready and make it. In fact, everything should be
organic – the person in all their motivations and the space they
live in. A person using obscene words can also be organic. And
nobody is stressed out or annoyed by it. A person who feels
organic in the world knows what they want. That's all. And I will
never do anything I'm not interested in: there are no small or
ordinary orders for me. When designing an apartment or a large
office, I put the same effort into giving birth to ideas. Every time I
strive to create a masterpiece. And it is very important to strive to
be unique.
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