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| can tell you with great authority that social media as a way to
keep the population at large informed is dead. The Central as the
first online publication back in 1993 and subsequently the first
online radio station in 1995. We are the local experts in online
communications and publishing.
| remember the days of approaching the different municipalities
with the idea of going digital. All were not set up to even entertain
such technology. Others outright refused out of sheer fear of the
initial expense. Bottom line. Municipalities were ignorant of what
was about to come. If they had made the adaptation then. They
would not have had to spend 10 times more for the upgrades that
they were forced to do. In a nut shell most municipalities do not
work on economic common sense. Instead they operate under the
guise of popular thought.
Today, most municipalities have opted to use online media sys-
tems. In an attempt to keep the population at large informed. We,
approached all municipalities and warned them that it would
be a failure. Once again they did not listen and you the tax pay-
ers are paying for it. No one knows what is going on. No one is
getting vital information.  All municipalities know that online is a
huge failure. Look at the numbers on their social post. Minimal at
best. They post there because it is cheap. Look at what is happen-
ing online. Reputable entities are being infiltrated by all kinds of
commercialized crooks to the point that no one is trusting
browsers.  Just this week. Clarington released the following:

We'’re listening, Clarington! Help us measure our communi-
cations efforts—how can we do better?
It’s time for a pulse check, Clarington! Two years ago, you told
us how we could improve our communications efforts—and
we listened! Now, we’re checking in again. Have we
improved? What’s working well? Where can we do better?
| have a public message. 1st. Listen to the experts in the commu-
nity. 2nd. Don’t put out these type of messages in an attempt to
give the idea that you care about what people have to say. As
most people are openly opposing your elaborate phone systems.
The fact that you are forcing people to go online during a very hard
economic time. People can’t afford food on the table and you
expect them to have internet and or a computer. Clarington, you
want to do better. Go back to what worked for the past 1000 years.
Post all municipal matter on a public media like your local newspa-
per. Support your local small businesses like your local Canadian
newspaper. Stop the pretentious, arrogant attempt to falsely make
believe that you care when you clearly don't.
Take these comments to heart and prove that you are listening.
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The Death of the North American Free
Trade Agreement

-1 by Maj (ret'd) CORNELIU. CHISU, CD, PMSC,
FEC, CET, P. Eng.
Former Member of Parliament
Pickering-Scarborough East

After a series of threats, delays and plenty of territorial trolling thrown
in for good measure, President Donald Trump made good on his prom-
ised tariffs targeting Canada and Mexico.

It is a historic moment that should be understood as the end of NAFTA
or now CUSMA, if not yet in law, certainly in practice.

As the tariff war heats up, Canada seems quite unprepared to deal with
it. Coordination is needed at the national level, but is yet to be seen.

Following their recent victory in the Ontario provincial election, the incumbent Conservatives,
are hell bent on escalating the tariff war rather than calming things down through negotiations.
Acting with feisty bravado, Premier Ford vows to retaliate against the United States issued tar-
iffs with a smile on his face, as he said recently. Certainly, he will need more than a smile to
deal with this serious tariffs trade war, which is only just beginning.

On the Federal side, we have a care taking Prime Minister who is about to resign in days, mak-
ing way for an incoming Prime Minister, yet to be sworn in. The House of Commons is pro-
rogued until 24th of March and in the current situation in Canada, a federal election is imminent.

With all these events in place, Canada is in a weak position to take action on the seemingly
daily tariff threats bombarding us from the United States.

Canada’s economy is not in good enough shape to deal with a trade war efficiently. So we need
to have strong, effective leadership in place sooner rather than later, to deal with this very seri-
ous situation.

Considering Canada'’s trade relations with other major economic partners that might be of help
during these difficult times with the United States, we realize that we are in a very challenging
position.

Canada’s relations with China are tense. China has brought down another hammer on many
Canadian farm and seafood exports, hitting them with a “double trade war” that industry lead-
ers say will slam Canadian producers.

Last year, Canada matched U.S. tariffs against Chinese imports, imposing 100 per cent tariffs
on Chinese electric vehicles, and 25 per cent tariffs on Chinese steel and aluminum imports.
When the tariffs on China were announced at a cabinet retreat, the Trudeau government made
clear it was moving in lockstep with the Americans against Chinese “overcapacity.”

Beijing responded several months later, announcing recently that it will levy a 100 per cent tar-
iff on more than $1 billion worth of Canadian canola oil, meal and pea imports, and a 25 per
cent duty on $1.6 billion worth of Canadian aquatic products and pork.

The escalation in the tariff war with China is not a good idea, especially since the tariffs imposed
on China were an attempt to curry a favour with the United States. And how did that work out
for us?

The United States and President Trump has been completely indifferent to Canada’s policy
towards China, and in fact, he does not seem to have any intention of treating Canada better
than China.

In fact, President Trump is coming after Canada far more aggressively than he is going against
China.

Looking at our relations with another economic partner, India, Canada is not in an enviable posi-
tion there, either.

As to the rest of the world, Canadian relations with the European Union are good, but that is
hardly helpful. The European Union is also in a difficult economic situation due to the turmoil in
Europe and lack of access to cheap energy to prop up their industry.

Considering all these factors, we must see that Canada is not in a very good situation. Only a
strong and dedicated leadership will be able to take the country out of this mess.

With the increased pressure from the South of the border, we are seeing an interesting trend
towards unity in Canada and more of a need to recognize Canadian identity and nationalism.

In addition, the ivory tower in Ottawa is starting to crumble in the face of this new reality, and
the need to look for somebody who is able to challenge the trade salvos from the United States
is abundantly clear.

The recent Liberal party leadership contest results seem to put Mark Carney forward. He seems
to have the qualifications, tools and preparation for such a task if used properly. Despite the dis-
aster created by the previous leader of the Liberal party, Prime Minister Trudeau, the fortunes
of the party seem to be on the rise. By now they are basically tied in the polls with the
Conservative Party of Canada, the loyal opposition.

In order to succeed in the next election, the Conservative Party of Canada, which had a com-
manding lead just a couple of weeks ago, must come up with new ideas. It will soon become
evident whether the Conservative Party, under the leadership of Pierre Poilievre and his advi-
sors, will be able to adjust to this new dynamic reality. Let us hope that they will regroup, and
come up with new ideas to strengthen the nation and bring new hope for a Canada strong and
free. It is high time they abandoned the worn and beaten to death old slogan of “carbon tax”
from the Harper era.

These issues are rapidly evolving, and the coming days will be interesting to watch. The dynam-
ic changes are astounding. A new era is about to begin.

Time to get excited and get involved, don’t you think?




