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Why email?
Because it works.




80% of professionals

say email marketing drives
customer acquisition

& retention

For every $1 spent on emaiil
marketing, there is a

$36 average (ROI)

Sources: WBR Digital and emarsys, “Adapting to the pace of omnichannel commmerce,
Litmus, the ROI of Email Marketing



People read it

99% of people
check their email daily

Mobile devices account for 60% :
of email opens e

Sources: OptinMonster, 2023, Constant Contact, 2021



It’s reliable

Email gets delivered
97% of the time

(Organic Facebook posts reach
just 2.2% of fans)

Source/s:: Constant Contact, 2021, Ignite Social Media, 2021



e What can it do for

DELIVERY

Gifts | Holiday | What's New your business?
DECEMBER RANCHER BOX
WHAT'S INSIDE?
G:OE‘T
THIS MONTH: GFTING .
BEEF. CHICKEN & PORK J Create and increase awareness
ALWAYS. Email marketing is key in delivering
100% PASTURE-RAISED MEAT our seasonal and evergreen
NO ADDED HORMONES OR ANTIBIOTICS EVER campaign stories to our
SOURCED FROM LOCAL FARMS AND RANCHES customers.”

HIGHEST ANIMAL WELFARE RATING STANDARDS

- Ansley, Farmhouse Delivery

©




What can it do for
your business?
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We are so excited for the first flower CSA pickup of
the season today between 10:30 am and 6:00 pm!
The first week’s share will include a vase of specialty
narcissus and a bonus extra mini vase of hyacinth.

Most of our earliest spring flowers are grown from bulbs
that we plant in the fall each year. We've got many
different varieties of specialty narcissus that will be ready
to harvest and share with you over the next few weeks.
The botanical genus Narcissus includes daffodils and
jonquiis, and this favorite spring flower includes so many
different colors and shapes beyond just the familiar yellow
trumpet daffodil.

If you need a reminder of any of the pickup Iinformation,
see the details below.

Thank you!
Amy and Tatiana

CSA Pickup Instructions

Share pickups are at our farm on Fridays between 10:30

-am and 400 nm

What can it do for
your business?

Boost repeat business

“We announced our new
subscription through email and
sold out that same day - from just
one email.”

-Amy, Soluna Garden Farm

©



You can harness the
power of the inbox.
Are you ready?




Here's what we’ll cover today:

The reluctant small business owner
5 steps to email marketing success

Ways you can get started



Tracey Tee Davis
LingPop Social Media

Marketing Consultant
Constant Contact Certified Partner

zingpopsocial.com

£IGLNY inl 2

@zingpopsocial

@ Constant Contact

Partner




Let’s get started...

The reluctant small business owner
5 steps to email marketing success

Ways you can get started



Meet Peter

“To me, 'm sending spam to these
people, because if | was to get it, it's
spam to me.

| don't want to hear about your
business. | really don't.”

©



A guiding
philosophy:

Focus on the people you're trying
toreach.




In This Issue

Goat

Email from
The Cheese Shop

We have posted sign-up
sheets around the shop, and
| am honored that so many
of you have signed up to
hear from The Cheese Shop.
If you know anyone that may
find it interesting, please
feel free to forward it to
them. if you do not want to
receive future maitings,
please accept my deepest
apologies for the intrusion
into your inbox. Select the
“unsubscribe” button, and |
will not interrupt you again,

Follow us on bwitter

Find us on Facebook 3

Every day we post the daily
lunch specials on Facebook
and Twitter. | also post
other items of interest, such
as wine tastings and new
cheese arrivals. | hope you
becorne a fon, If you use
Twitter, you can follow us
Econcordcheese. We
continue to gain additional
fans on Focebook, and

Dear Peter,

Well that was quite a winter wasn't it? (Shudders) | don’t know about
you, but record-beating or not, that was one of the most trying winters
in memory. I'm grateful to say we only had to close one day and have
experienced very little damage so far. Other than a bit of water near
our basement door, The Cheese Shop has once again weathered the
elements intact and in strong spirits. Despite the trials and travails
such a relentless winter presents, | find myself grateful for the
moments of connection and community it offers. Whether lamenting
sore arms while bagging a baguette or considering the various melting
merits of different alpine cheeses, it seems nothing bridges the
counter quite like a rough bout (or bouts in our case) of cold and snow.
It's been nice to have 2 quieter day or two to chat more freely with you
all. Gratitude for a New England March is a strange sensation indeed,
but I'm getting positively giddy as the prospect of longer days and
warmer temps. It truly is one of the singular pleasures of calling this
part of the country home: inevitably, Nature comes along with
something new.

Goat Buttons

And one of the surest signs of
Spring’s imminent arrival is the
return of our beloved goat buttons,
Armine makes these little beauties
with fresh chevré from local Crystal
Brook Farm in Sterling, MA. Ann and
Eric Starbard’s herd of goats have
been unusually barn bound this year
due to aforementioned mountains of
snow, but the birthing season has
begun! Sixty-five kids so far and all
moms and babies are doing
splendidly. Milking (and thus cheese-
making from that milk) is put on hold while these mamas are
pregnant, but now that the kids have arrived and are running amok in
their newly plowed yard (what awesome parents Ann and Eric are),
Crystal Brook's award-winning cheese is back in stock. And may 1 offer
hearty congratulations to The Starbard's for winning Best Cheese Booth
at the Boston Beer and Cheese Fest on Feb. 28th. We are so proud and

Email marketing
becomes
unsuccessful
when you don’t
have a plan.



Up next:

The reluctant small business owner
5 steps to email marketing success

Ways you can get started



Let’s take a poll



1 2 3 4 5

Plan for Design for Create Measure Grow your
success today’s emails to business list to grow

audience drive impact your
action business

|




January
New Year’s Eve

Inventory clear-out

February
Valentine’s Day

March
Saint Patrick’s Day

Mom & Pop Business Owners Day

April

Inventory clear-out. Spring Cleaning

Plan for important
events/dates for the year

. Write down major
holidays

2. Include events specific
to your business

3. ldentify lesser known
holidays to market for



@ Constant Contact

Monthly Themes
Women's History Month

0312025
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Plot what & when to send

(, Campaigns Contacts Reporting Sign-up Forms tores ree Contact Us Help L. Stephanie
Campaigns ~  Status -~ Today £ » January 2022 -~
Sunday Monday Tuesday Wednesday Thursday Friday Saturday
26 27 28 29 30 an Jan 1
Mew Year's Day (observed)  New Years Day
MNew Years Eve
2 3 4 3 ] 7 8
|
9 10 11 12 13 14 15
16 17 18 19 20 21 22
Martin Luther King Jr. Day
23 24 23 26 27 28 29




Use a 3-email series for time-sensitive promotionsfevents

Email 1
Announcement

Hal{ MOOI‘I

YOGA STUDIO

Spring
into fitness!

Buy one get one
50% off!

Spring into health and
happiness with our
new voga class packages

Buy a class package for a friend
receive 50% off a package for yourself!

Half Moon Yoga
123 Main Street
Waltham. MA 02451

Email 2
Reminder

Half Moon

YOGA STUDIO

Don't forget,

spring into fitness!

\ Buy one get one
50% off!

Spring into health and
happiness with our
new voga class packages

Buy a class package for a friend,
receive 50% off a package for yourself!

Offer endz April 30t at michright! Lim appd
Haif Moon Yoga
123 Main Strée!
Wanham, MA 02451
651-222-2222 |

HIEEHAMOONYOgA.cOom | halfmoony oga.com

ﬂﬂﬁ

Email 3
Last chance

Ha]{ M()Ol‘l

YOGA STUDIO

Don't forget! Offer ends today!

Buy one get one 50% off!

Spring into health and happiness
with our new yoga class packages

Buy a class package for a friend,

receive 507 off u package for yourself!

Offer ends April 30tk at widnighs! Limitar




Plot what & when to send

@ Campaigns Contacts Reporting Sign-up Forms es & Stores Social . Contact Us Help Stephanie
Sunday Monday Tuesday Wednesday Thursday Fricay Saturday
26 27 28 29 30 3 Jan 1

Mew Year's Day (observed)  Mew Year's Day

Mew Years Eve

2 3 4 35 6 7 8

4 Draft

1. Announce offerd
9 10 1 12 13 14 15

Draft

2. Reminder email

[ ]

16 17 18 19 20 21 22

Martin Luther King Jr. Day B2 Draft
3. Last-chance remi... ail

23 24 25 26 27 28 29




1 2 3 4 5

Plan for Design for Create Measure Grow your
success today’s emails to business list to grow

audience drive impact your
action business

|




—@Ah—
SOUTHSIDE
*CYCLING -

Resolve to become a better cycler!
Join the Cycling Club!

If you love cycling as much as we do, you'll want to check out the Cycling Club. Each
week, you'll join other club members for a local trail ride. You'll improve your skills and
gain new friends as you Cycle all over the countryside!

Not only that, but you'll get exclusive access to try out new cycling gear that we get at the

shop. We hope you'll join us on our weekly adventure, Click the link below to find out more
and receive additional information on the Cycling Club

Southside Cycling Store Hours
123 Main Street Monday - Thursday: 11 am - 8 pm
Washington, MA 02160 Weekends: 8 am - 6 pm

www.southsidecycling.com 866.289.2101

Email design for
today’s
audiences



(1) Header

nkes@southsidecycling.com

P re h e O d e r t Look what just arrived!
9 .................... f ior New season, new bike. Get out and ride!

SOUTHSIDE
*CYCLING*

7 Elements of
Email Design

Spring Models Have Arrived!

We've stocked the store with state-ol-the-an bicycle models mcluding Giant, GT
Cannondale, and many morel

If you've been thinking of geting a new bike, thera's no better ime than now. You can even
trade your old bike for slore credd Come n for a test drivel

Southside Cycling Store Hours
123 Main Street M.Th: 11am - 8pm
Washington, MA 02160 Weekends 8am - 6pm

www southsidecycling.com 866.289.2101

00POO
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Plan for Design for Create Measure Grow your
success today’s emails to business list to grow

audience drive impact your
action business
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The email content cluster

— @& —
SOUTHSIDE
*CYCLING*

EST 2002

S

Subject Line (4-7 words)

Preheader Text (6-11 words)

A direct and compelling headline

Image (Support message)

Your copy should address 3 ey questions: Who am | writing for? (Audience) ¥WhY
they care? (Benefit) What do | wanl them to do here? (Call-ig-Acticn)

Creale o greal offer by adding words ke “free” "personalized” “complimentany™ o
“customized " A sense of urgency ofien helps readers take an action, so think about
inséting phrases ke “for & bmled bme only™ of "only 7 rémaining!”

Call To Action Here

Southside Cycling Sipre Howrs:
123 Main Street M-Th: 11am - 8pm
\Washinglon, MA 02160 ‘Weekends: Bam - Gpm

Text (Headline & Body)

www.southsidecycling. com BGE.ZB9.2101

Call-to-action (Benefit driven) @




What to say and how to say it: For profit

French Consu[(ing
%/'

»  What are you offering?

Does your website stack up? « How will it help the reader?

Greetings!

C—
» What should they do next?

Scan my website!

t.r.tnsns_o,nmmnwem o 6 @ Q‘ Q



What to say and how to say it:

Headline:
» What are you trying to accomplish?

Message body:
& «  Why should the reader care?
T s o those et R

Call to action button:
» How can the reader get involved?

1234 Main Stgeet, Loveland, €O 23.4567 | Eoaad Us | Webaine ) ‘
CONNECT WITH US " ekt Donete? = o
o ° @ e X O




1 2 3 4 5

Plan for Design for Create Measure Grow your
success today’s emails to business list to grow

audience drive impact your
action business
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20 Rems

54.1%
Open Rate

Opened ~ Unique Opens ~
Email Address First Name
boes@constanicontact.com Rosanne
jsmith@constantcontact.com Jessica
jooyer@constantcontact. com Joletta
15107 @CONSIAMCONACL.COm Trev
jsquiresEconstanicontact.co Jeno
m
kinelson@constantcontact.co  Kirs
m
mmobinson@constantcontact.  Jill
com
hdiei@constantcontact.com Hekdi
tmaxwell@constantcontactco  Tom
m
aparagona@constanticomact e Andrea
om
dsiobickiiconstamtcomactco Dave
m
kthompson@constantcontact.  Kaitlin
com
clinkous@constantcontact.co  Candi

m

kylieim@yahoo.com

50%
Average Open Rate

Last Name

Smith

Boyer

Robinson

Paragona

Siabick)

Thompson

Linkous

How do | compare?

Select an industry

Date/Time

Tue, May 11,2021 at 11:38 AM
MDT

Wed, Apr 14, 2021 at 7.32 AM
MDT

Fri, Apr 9, 2021 st 12208 PM
MDT

Fri, Apr 9, 2021 st 11:24 AM
MOT

Fri, Apr 9, 2021 ;1 7.59 AM
MDT

Fri, Ape 9, 2021 31 7:59 AM
MDT

Fri, Apr 9, 2021 a1 7:32 AM
MDT

Fri, Apr 9, 2021 st 727 AM
MOT

Fri, Apr 9, 2021 ot 707 AM
MODT

Fri, Apr 9, 2021 a1 7:00 AM
MODT

Fri, Ape 9, 2021 51 6:33 AM
MDT

Fri, Apr 9, 2021 a1 625 AM
MDT

Fri, Apr 9, 2021 ot 12241 AM
MOT

Thu, Apr 8, 2021 at 10:17 PM
MDT

..

.

Opens

« Gauge interest
- Determine best day/time

- Opens may not be accurate

Industry averages: 17 = 32%



€ Back 10

Repo

Brisket Promo 2021 (DO NOT DELETE)

Semt  Tue, Aug 24, 2021

7 Rems

Show 50

6.5%

Click Rate

Clicked ~

Email Address
sarah.woodruf{ Bendura
nce.com

sarah woodruf! @endura

nce.com

kyle cbnen@constantco

ntact.com

kyle cbnen@constantco

ntact.com
kyle cbnen@constantco
ntact.com
kyle.cbinen@constantco

ntact.com

kyle cbnen@constantco
ntact.com

First Name

Sarah

Sarah

Kyle

Kyle

Kyle

Kyle

Kyle

3%
Average Click Rate

Last Name

Woodmuff

Woodruff

O'Brien

O'Brien

O'Brien

O'Bren

O'Boen

hetp/V'www jacksbackya

rdbbq o contact

http/fweew jacksbackya

rdbdg com/contact

twitter com/jack

rdbdg com/contact

0.71%
Industry Average

Date/Time

Tue, Aug 24, 2021 at
2:07 PMMDT

Tue, Aug 24, 2021 at

2:06 PM MDT

Tue, Aug 24,2021 ot
2:02 PM MDT

Tue, Aug 24, 2021 at
201 PM MDT

Tue, Aug 24, 2021 at
2:01 PM MDY
Tue, Aug 24, 2021 at

2:01 PM MOT

Tue, Aug 24,2021 at
201 PM MDT

Page 1 of 1

Clicks

 Medsure success

- |dentify engaged readers

E} Industry averages: .5-1.8%
¢



Owerview

& summary of your orders and sales during this time.

Total Sales Total Grders

$33,695 130

Trends

A breakdown of marketing 1ools that helped drive orders and sales,

Ei Shopify Online Store

Email Orders

Sales driven by your email campaigns.
Sent

Impressions

Orders

Sales

Abandoned Cart Orders

Sales driven by shandoned cart emails
Sent

Ordered

Recovered

View details

55.99

Wiew Details

525.99

Total Opens (L Conversion Rate

380 34%

Et 5% Etsy Marketplace

Email Orders

Vikewr details
Sales driven by your email campaigns.
Sent 20
Impressions 2
Orders 2
Sales 5X39.98

Look at:

- Conversion rate
- List growth rate
« Overall ROI

Go beyond opens & clicks to
get a real understanding of
your email results



1 2 3 4 5

Plan for Design for Create Measure Grow your
success today’s emails to business list to grow

audience drive impact your
action business
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Ways to grow your email list

D , Serving Northern Colorado
istmctive Landscape Products & Design Services Since 1982
866-289-2101

Receive 10% off your first purchase!

Sign up 10 our maling st 10 receive exciusive ofers and updates

e o IN person
o Print

» Online

. buy email lists!

S ©



Don’t just ask them to “join your list”

To receive promotions and discounts

To show continued support for an organization

To receive exclusive content

@



We'll guide you through the adoption process 1o find the right dog for your family.

Throwgh our monthly email, you'll also learn about our animals, events, and
volunteer opportunities. Together we can find forever homes for gur animal
friends,

How to ask for their email

Remove the perceived risk to
subscribe:

Entice them

Address their objections

Make it easy

- Set expectations



Remember the 5 steps for |
successful email marketing: |

—
.

Plan for consistency & success

Design for today’s audiences

Create to encourage action

Meadsure the impact on your business

oA W N

Grow your list to grow your business




The evolution of Peter’'s email

In This Issue
Goot Buttorn
Homemade Pités & Friday Night
Dinner Cludy

We have posted sign-up
sheets around the shop, and
| am honored that so many
of you have signed up to
hear from The Cheese Shop.
W you know anyone that may
find it interesting, please
feel free to forward it to
them, ¥ you do not want to
roceive future mallings,
please accept my deepest
apologies for the intrusicn
Into your inbox. Select the
“unsubscribe” button, and |
will not interrupt you again,

Follow us on bwitter

Find us on Facebook £

Every day we post the daily
lunch specicls on Focebook
ond Twitter. | olso post
other items of interest, such
as wine tastings and new
cheese arrivels. | hope you
becorne @ fon. If you use
Twitter, you con follow us
Sconcordcheese. We
continue to eain odditional
fons on Focebook, end
foltowers on Twitter, and
hope to odd you to the ciub.
Plecse foln us and stev wo to

_ And one of the surest signs of

Dear Peter,

Well that was quite a winter wasn't it? (Shudders) 1 don't know about
you, but record-beating or not, that was one of the most trying winters
in memory. 'm grateful to say we only had to dose one day and have
experienced very little damage so far. Other than a bit of water near
our basement door, The Cheese Shop has once again weathered the
elements intact and in strong spirits. Despite the trials and travalls
such a relentless winter presents, 1 find myself grateful for the
moments of connection and community it offers, Whether lLamenting
sore arms while bagging a baguette or considering the various melting
merits of different alpine cheeses, it seems nothing bridges the
counter quite like a rough bout (or bouts in our case) of cold and snow,
It's been nice to have a quieter day or two to chat more freely with you
all. Gratitude for a New England March is a strange sensation indeed,
but fm getting positively giddy as the prospect of longer days and
warmer temps. It truly Is one of the singular pleasures of calling this
part of the country home: inevitably, Nature comes along with
something new,

Goat Buttons

Spring’s imminent arrival &s the
return of our beloved goat buttons.
Armine makes these little beauties
with fresh chevré from local Crystal
Brook Farm in Sterling, MA. Ann and
Eric Starbard's herd of goats have
been unusually barn bound this year
due to aforementioned mountains of
snow, but the birthing season has
begun! Sixty-five kids so far and all
moms and babies are doing
splendidly. Milking (and thus cheese-
making from that milk) is put on hold while these mamas are
pregnant, but now that the kids have arrived and are running amok in
thelir newly plowed yard (what awesome parents Ann and Eric are),
Crystal Brook's award-winning cheese is back in stock, And may | offer
hearty congratulations to The Starbard’s for winning Best Cheese Booth
at the Boston Beer and Cheese Fest on Feb, 28th, We are 50 proud and
grateful to be connected to such a fabulous enterprise,

Join owr Cheese Lovers Club and discover Someihing new every monih!

Curious about new cheeses? Looking for a gift for a special 1004 lover?
Then join The Club!

The Cheese Shop's new Monthly Cheese Lovers Club will feature our selections of three
cheeses and accompanments that reflect the character of a partcular season. region, of
set of flavor profies. Clud packages will be avalabie for iocal pxkup at The Cheese
Shop or shipment anywhere in the continental U S on the second Frday of ¢ath month
Every package will nclude approximately 1 172 pounds of cheese, artsan crackers, and
an accompaniment from our select:on of gourmet foods, with noles about the cheeses
and paring suggestions Monthly selechons may Inciude themes such as A Taste of
Massachusetts, A Tour of Normandy, Tradiional Cheeses of Europe, and more!

Avatabie in 3, 6 and 12 month subscriptions, with inaugural shipments in March, 2016
Prces start 3t $225 for a 3-month 1ocal subscnplion

Cail o visit The Cheese Shop 10 jom foday] Orers placed by the end of February
nmwmwmmawwnﬂmy March 11

The Cheese Shop of Concord, 29 Walden Street, Concord, Mass 01742
(978) 360-5778

Open 10:00 am - 530 pm, Tuesaay through Friday
900 am - 5:30 pm on Saturday

0000




Take it to the next level — 3 stages of email marketing

Use data to further
segment, treat

contacts as
Send more relevant individuals

messages to get
better results

Learn what works ,
(Segment your list)

with basic emails

2 2 @




| Can Help!

tracevilee@zingpopsocial.com


mailto:traceylee@zingpopsocial.com
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