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How Do Customers Shop for Products Online?

Customer’s Engage in Product Discovery and Product Selection

PRODUCT DISCOVERY, SELECTION

- Wide Selection IIIIIEEEEEENEENN————T"

Customers shift between product discovery and selection before purchasing
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Customer Smartphone Use During Shopping Activities
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THE MOBILE CUSTOMER JOURNEY

80% of Customers Use Their Smartphones in Outdoor Activities
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How Do Customers Use Their Smartphone in the Outdoors?

Customer’s Use Their Mobile Device While Engaging in Outdoor Activities
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