
Georgia Postmaster and County Postmarks: Synopsis 

 

In 1878, as it was in its period of greatest growth, the United States Post Office took a hands-off approach 

to supplying small post offices with post marking devices.  As thousands of new postmasters began 

shopping for such devices, American manufacturers were ready to fill this need. The Postal Guides of the 

period contained advertisements displaying new postmarking devices showing not only the town and 

date, but also the name of the county and perhaps the postmaster.   

The resultant increase in postmaster and county postmarks as well as design variations presents a fertile 

field for research since existing catalogs, while excellent tools, were completed before the internet era and 

many un-cataloged examples exist.   

This study examines a number of such postmarks from Georgia, the majority of which have not been 

cataloged.  The issuance of these devices tracks the opening of new post offices and the pattern of 

economic development and population increases during the period. The appeal of the county and 

postmaster devices was such that even larger established post offices purchased them. 

 

 


