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POLICIES and PROCEDURES  
Updated: 30-8-18 

 

1.0 INTRODUCTION 

 
1.1 Mutual Commitment Statement 

 
LifeEssen c e rec og niz es  that in or der t o dev elo p a lon g-ter m and mutually rewarding relationship with 

its  Distributors and Customers , LifeEssence and its  Distrib utors  mus t a ck no wle d ge an d resp e ct the 

true nature of the relatio nsh ip and suppo rt the Customers. 

 

A. In the spirit of mutual respect and understanding, LifeEssence is committed to: 

 

I. Provide prompt, profess ional, and courteous service and communications to all of its 

Distributors and Customers; 

 

II .  Provide the highest level of quality products, at fair and reasonable prices; 

 

III .  Exchan g e or refund the purch ase price of any produ ct, servic e or memb ersh ip as 

provided in our Return Policy: 

 

IV .  Deliver orders promptly and accurately; 

 

V. Pay commissions accurately and on a timely basis; 

 

VI .  Expedite orders or checks if an error or unreasonable delay occurs; 

 

VII .  Roll out new products and programs with Distributor input and planning; 

 

VII I .  Implement changes in the Rewards Plan or Policies and Procedures that affect the 

Distributor with input from the Distributors; 

 

IX .  Support, protect, and defend the integrity of the LifeEssence 

Business Opportunity; 

 

X . Offer Distrib uto rs an oppo rtun ity to grow with LifeEssen ce with such growth guided 

by the principles of Servant Leadership. 

 

B. In return , LifeEsse nc e expec ts that its Distribu to rs will: 

 

I. Conduct themselves in a professional, honest, and considerate manner; 

 

II .  Present LifeEssenc e Corporate and product information in an accurate and 

profess ional manner; 
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III .  Present the Rewards Plan and Return Policy in a complete and accurate manner; 

 

IV .  Not make exaggerated income claims; 

 

V. Make reason ab le effort(s) to suppo rt and train Distribu tors and Custom ers in their 

downline; 

 

VI .  Not engage in cross-line recruiting, unhealthy competition, or unethical business 

practices; 

 

VII .  Provide positive guidance and training to Distributors and Customers in their 

downline while exercis ing caution to avoid interference with other downlines. As such, a 

Distrib uto r is discou rag e d from provid ing cross -lin e trainin g to a Distrib uto r or 

Customer in a different organization without first obtaining consent of the 

Distributor’s or Customer’s upline leader; 

 

VII I .  Support, protect, and defend the integrity of the LifeEssence 

Business Opportunity; 

 

IX .  Accurately complete and submit the Distributor Agreeme nt and any requested 

supporting documentation in a timely manner. 

 

1.2 LifeEssence Policies and Rewards Plan Incorporated 

into the Distributor Agreement 

 

A. Throu gh o ut these Policies , when the term “Agree m e nt” is used, it colle ctively refers to the 

LifeEssence Agreement, these Policies and Procedures, and the LifeEssence Rewards 

Plan. 

 

B. It is the respon sibility of the Sponso rin g Distribu to r to prov ide the most curren t version of 

these Policies and Proced ure s (availa ble on the website , www.esse n ce bt.c om .a u) and the 

LifeEsse nc e Rewa rds Plan to each applic an t prior to his, her and/o r its exec ution of a 

Distrib uto r Agreement. 

 

1.3 Purpose of Policies 

 
A. LifeEssence is a direct sales compa ny that markets products and services through a network of 

sales represe nta tive s . To clearly define the relation ship that exists betwee n Distribu tors 

and LifeEssence, and to explicitly set a standard for acceptable business conduct, LifeEssen ce 

has established these Policies and Proced ure s . 

 

B. LifeEsse nc e Distrib u tors are required to comply with: (i) all of the Terms and Condition s set 

forth in the Distributor Agreement, which LifeEssence may amend from time to time in its 

sole discretion without prior notification to any Distributor; (ii) all federal, state, and/or local 

laws governing his, her and/or its LifeEssence business; and (iii) these Policies and 

Procedures. 
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C. LifeEssence Distributors must review the information in these Policies and Procedures carefully 

and regularly . Should a Distribu to r have any questio n s regardin g a policy or rule, the Distrib u tor 

is enco ura ge d to seek an answer from their Sponso r or any other upline Distrib uto r. If further 

clarif ica tion is neede d the Distrib uto r may conta ct LifeEssen c e Custom er Serv ice . 

 

1.4 Changes, Amendments, and Modifications 

 

A. Because federal, state, and local laws, as well as the business environm ent, periodically change, 

LifeEsse nc e reserve s the right to amen d the Agree m en t (LifeEssen ce Agreem e n t, these 

Policies and Proced ure s , and the LifeEsse nc e Rewa rds Plan) and the prices in its LifeEsse nc e 

Produ ct Price List in its sole and absolute discretio n and witho ut prior notic e. LifeEsse nc e will 

post curre nt Policie s and Proce d ure s, pricin g, and other docum en ts on the website so all 

Distrib uto rs have acce ss to curre nt Policie s , inform atio n, and docu m e nts . This provision does 
NOT apply to the arbitration clause found in Section 13, which can only be modified via 
mutual consent. 

 
B. Any such amendment, change, or modification shall be effective immediately. 

 

1.5 Delays 

 
LifeEsse nc e shall not be respon sib le for delays or failure s in perform a n ce of its obliga tion s when such 

failure is due to circumstances beyond its reasonable control. This includes, without limitation, strikes, 

labor difficulties , transportation difficulties, riot, war, fire, and/or weather, curtailme nt of a source of 

supply, or government decrees or orders. 

 

1.6 Effective Date 

 
These Policies and Procedures shall become effective when posted and, at such time, shall automatically 

supersed e any prior Policie s and Proced ur es (the “old Policie s and Proced u res”) , and, on that date, the 

old Policies and Procedures shall cease to have any force or effect. 

 

 

2.0 BASIC PRINCIPLES 

 
2.1 Becoming a LifeEssence Distributor 

 

A. To become a Distributor, an applicant must comply with the following requirements: 

 

I. Be of the age of majority (not a minor) in his or her state of residence; 

 

II .  Reside or have a valid address 

 

III .  Have a valid Tax File Number 

 

IV .  completed The  Distributor Agreement  
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V . Not be a LifeEsse nc e emplo yee, the Spouse of a LifeEsse nc e employe e or 

relate d to an employe e of LifeEsse n ce and living in the same house ho ld as such 

LifeEsse nc e emplo yee . 

 

2.2 New Distributor Registration 

 
A. A poten tial new Distrib uto r may self-en roll on the Sponsor’s website . In such event, 

LifeEsse nc e will acce pt the web-en rollm e n t and Distributor Agreem ent once the new 

Distributor has complete the enrollment successfully. 

 

B. LifeEsse nc e reserves the right to require signed pape rwo rk for any accou nt, regardle ss of 

origin. 

 

C. If requeste d the signe d Distribu tor Agreem e n t must be receive d by LifeEsse nc e within fourtee n 

(14) days of LifeEssence’s request. 

 

D. Signed documents, including, but not limited to, Distributor personal agreem ents , are legally 

bindin g contra cts which must not be altere d, tamp ere d with or chang ed in any mann er after 

they have been signe d. False or misle adin g inform atio n, forged signa ture s or altera tion s to any 

docum en t, includin g busine ss registra tion forms, made after a docu m e nt has been signed may 

lead to sanction s , up to and includ ing involun tary termin atio n of the Distribu tor’s 

Distrib uto rship. 

 

2.3 Rights Granted 

 
A. LifeEsse nc e hereby grants to the Distrib u tor a non-e x clus ive right, based upon the Terms 

and Conditions contained in the Distributor Agreement and these Policies and Procedures, 

to: 

 

I. Purch ase LifeEsse nc e produc ts and servic es ; 

 

II .  Promote and sell LifeEssence products and services; and 

 

III .  Sponsor new Distributors and Customers in the Australia and in countries where 

LifeEssence may become established after the effective date of these 

Policies and Procedures. 

 

2.4 Identification Numbers 

 
A. Each Distrib u tor is required to prov ide his or her Tax File Numb e r, if locate d in the Australia, to 

LifeEsse nc e on the Distributor Agreement. LifeEssence reserves the right to withhold 

commiss ion payments from any Distributor who fails to provide such information or who 

provides false information. 

 

B. Upon enrollm ent, LifeEssen ce will provide a LifeEssence Identification Number to the 

Distributor. This numb er will be used to place orders , structure organ iza tio ns , and track 

comm iss io ns and bonuses. 
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2.5 Renewals and Expiration of the Distributor Agreement 

 
A. If  the Distribut or allows  his  or her  Distrib ut or A gr ee m e nt to ex pire du e t o n on pay m e nt, th e 

Distribut or will lose any  an d all rights  to his , her or its  dow nlin e org aniz atio n unl ess  the 

Distrib uto r re-activa tes within sixty (60) days followin g the expira tion of the Agree m e nt. 

 

B. If the former Distribu tor re-ac tiva tes within the 60-day time limit, the Distrib uto r will 

resum e the rank and positio n held immed iate ly prior to the expiratio n of the Distrib uto r 

Agree m en t. Howeve r, such Distribu tor’ s paid as level will not be restore d unless he, she 

and/or an entity qualifie s at that payout level in the new month. The Distribu tor is not eligible to 

receive comm iss ion s for the time period that the Distrib uto r’ s Distrib uto rship was expired. 

 

C. Any Distrib uto r who was termina ted or whose Agree m e nt has expire d and lapse d the 60-day 

grace perio d is not eligible to re-app ly for a LifeEsse nc e busine ss for six (6) months followin g 

the expiration of the Distributor Agreement. 

 

D. The downlin e of the expire d Distribu to r will roll up to the immedia te, active upline Sponso r. 

 

2.6 Business Entities 

 
A. A corporatio n, partnership, or trust (collectively referred to as a “Business Entity”) may apply to 

be a LifeEsse n ce Distrib uto r. This Distrib uto r busine ss and positio n will remain temporary until 

the prope r docu m en ts are submitte d. The Busin ess Entity must submit one of the followin g 

docum en ts: Certif ica te of Incorpo ratio n, Articles of Organ iza tio n, Partne rship Agreem en t or 

approp riate Trust docum en ts. LifeEsse nc e must receive these docum e nts within fourtee n (14) 

days from the date the enrollment submit successfully. 

 

B. A LifeEssen ce Distrib uto r may chang e their status unde r the same Sponso r from an individ ua l 

to a partnership, corporation, trust or from one type of business entity to another. 

 

2.7 Independent Business Relationship; Indemnification for Actions 

 
A. The LifeEsse nc e Distribu to r is an indep en de nt contrac tor, and not a purcha ser of a franchise 

or business opportunity. Therefore, each Distributor’s success depends on his or her 

independent efforts. 

 

B. The Agreem ent between LifeEssence and its Distributors does not create an 

employer/em ployee relatio nsh ip, agenc y, partne rship , or joint venture betwee n LifeEssen c e 

and the Distrib uto r. 

 

 

C. The LifeEssence Distributor is fully responsible for all of his or her verbal and 

written communications made regarding LifeEssence products , services , and the Rewards 

Plan that are not express ly contained within official LifeEssence materials. Distributors shall 

indemnify and hold harmless LifeEssence, its directors , officers, employees, product suppliers 

and agents from any and against all liability including judgme nts , civil penalties, refunds, 

attorney fees and court costs incurre d by LifeEssen c e as a result of the Distribu to r’ s 

unauth oriz ed repre sen tatio ns or actio ns . This Provision shall survive the termination of  
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D. the LifeEssence Distributor Agreement. 

 

2.8 Insurance 

 
A. Business Pursuits Coverage. LifeEssence encourages Distributors to arrange insurance 

coverage for their business. A homeowner’s insurance policy does not cover business related 

injuries , or the thef t of, or damag e to, invento ry or busin ess equip m e nt. LifeEssen ce 

Distrib uto rs need to conta ct their insuran ce agen t to make certain their busine ss prope rty is 

prote cte d. In most instan ce s, this may be accom plishe d with a “Busin ess Pursuit” 

endorse m e nt to an existin g homeowner’s policy. 

 

2.9 Errors or Questions 

 
A. If a Distributor has questions about, or believes any errors have been made regarding 

comm issio ns, bonuses, busine ss reports , orders , or charg es, the Distrib uto r must notify 

LifeEsse nc e in writing within thirty (30) days of the date of the error or incide n t in questio n. Any 

such errors, omissio ns or problem s not reported within 30 days shall be deem ed waived by the 

Distrib uto r. 

 

 

3.0 LIFEESSENCE DISTRIBUTOR RESPONSIBILITIES 

 
3.1 Correct Addresses 

 
A. It is the respo nsib ility of the Distribu tor or Custo m e r to make sure LifeEsse nc e has the 

corre ct shipping address before any orders are shipped. 

 

B. A Distrib uto r or Custo m e r will need to allow up to thirty (30) days for processin g after the 

notice of address change has been received by LifeEssence. 

 

C.  A Distrib uto r or Custo m e r may be assesse d a $20 fee for return ed shipm e nts due to an 

incorrect shipping address. 

 

3.2 Training and Leadership 

 
A. Any LifeEssen ce Distrib uto r who Sponsors anothe r Distrib u tor into LifeEsse n ce must perform 

an authentic assistance and training function to ensure his or her downline is properly operating  

his or her LifeEssence business. Sponsoring Distributors should have ongoing contact 

and communication with the Distributors in their downline organizations. Examples of 

comm un ica tion may includ e, but are not limite d to, newsle tters , writte n corre spo n de nc e, 

telephone, contact, team calls, voicemail, email, personal meetings, accomp anim ent of downline 

Distributors to LifeEssence meetings, training sessions and any other related functions. 

 

B. A Sponso ring LifeEssen ce Distrib uto r should monito r the Distribu tors in his or her downline 

organiza tion s to ensure that downline Distrib uto rs do not make improp er produ ct or 

busine ss claim s, or engag e in any illegal or inappr op ria te condu ct. Upon reque st, such 

Distrib uto r should be able to provide documented evidence to LifeEssence of his or her  
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C. ongoing fulfillment of the responsibilities of a Sponsor. 

 

D. Upline Distributors are encouraged to motivate and train new Distributors  about LifeEssence’s 

products and serv ices, effective sales  techniques, the LifeEssence Rewards  Plan and compliance 

with company Policies and Procedures. 

 

E. Marketin g produ c t is a required activ ity in LifeEsse n ce and must be empha siz ed in all 

recru itin g presentations. 

 

F. We emphasize and encoura ge all Distributors to sell LifeEssence products and services 

to Customers. 

 

G. Use of Sales Aids . To prom ote both the produ cts and the opport unity LifeEsse n ce offers , 

Distrib uto rs must use the sales aids and support materia ls produ ce d by LifeEsse nc e. If 

LifeEsse nc e Distribu tors develop their own sales aids and prom otio na l materials , which 

includ es Interne t advertis ing, notwithstandin g Distributors’ good intentions , they may 

unintentionally  v iolate any  number of  statutes or regulations  af fecting the LifeEssence business. 

These violations , although they may be relatively few in numbe rs, could jeopa rdize the 

LifeEsse nc e opportu nity for all Distribu tors . Accordingly, Distributors must submit all written 

sales aids, promotional materials , advertisem en ts , websites and other litera tu re to the 

Compa ny for Comp an y’s appro val prior to use. All Distrib u tors shall safegu ard and prom ote 

the good reputatio n of LifeEsse nc e and its produc ts . The mark etin g and prom otio n of 

LifeEsse nc e, the LifeEsse nc e opportu nity , the Rewa rds Plan, and LifeEssence products and 

services  shall be consistent with the public interest, and must avoid all disc ourt eo us, de c eptive, 

mislea din g, unethic al or immo ral condu c t or practic es . Any Distribu tor who engages in 

unethical business building practices is subject to disciplin ary action by LifeEssence 

including commission fines and involuntary account termination. 

 

3.3 Constructive Criticism; Ethics 

 
A.  LifeEsse nc e desires to prov ide its indepe nd e nt Distrib uto rs with the best produ cts and 

servic es and Reward s Plan in the industry. Acco rdin gly , LifeEssen c e values construc tive 

criticism  and encourag es the submiss ion of written comments addressed to LifeEssence 

Complian ce departm ent. 

 

B. Negative and dispa ragin g comm e n ts about LifeEsse nc e, its produc ts or Reward s Plan, by 

Distrib uto rs made to LifeEsse nc e, in the Field or at LifeEsse nc e meetin gs or events , or 

disruptive behavio r at LifeEssen c e meeting s or events , serve no purpo se other than to 

damp e n the enthu siasm of other LifeEssen ce Distribu tors . LifeEsse nc e Distrib uto rs must not 

belittle LifeEssen c e, other LifeEsse nc e Distrib uto rs , LifeEssen ce produ c ts or service s , the 

Re w ards Pla n, or LifeEss en c e dire ctors , of f icers , or e mpl oye es,  pro du ct sup pliers  or ag e nts. 

Such conduc t represe nts a mate rial breac h of these Policies and Proced ure s and may be 

subjec t to sanction s as deem ed appro p ria te by LifeEsse n ce. 

 

C. LifeEssence endorses the following code of ethics: 

 

I. A LifeEssen c e Distrib uto r must show fairne ss, tolera nc e, and respe ct to all 

people associated with LifeEssence, regardless of race, gender, social class or  
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II .  religion, thereby fostering a “positive atmosphere” of teamwork, good morale and 

community spirit. 

 

III .  A Distributor shall strive to resolve business issues, including situations with upline 

and downline Distributors , by emphasizing tact, sensitivity , good will and taking care 

not to create additional problems. 

 

IV .  LifeEssence Distributors must be honest, responsible, professional and 

conduct themselves with integrity. 

 

V. LifeEsse nc e Distribu to rs shall not make dispara gin g statem en ts about LifeEsse nc e, 

other Distributors , LifeEssence employees, product suppliers or agents , products, 

services , sales and marketin g campaigns, or the Rewards Plan, or make statements 

that unreasonably offend, mislead or coerce others. 

 

D. LifeEssence may take appropriate action against a Distributor if it determines, in its sole 

discretio n, that a Distributor’s conduct is detrimental, disruptive, or injurious to LifeEssence or 

to other Distributors. 

 

3.4 Reporting Policy Violation 

 
A. A Distribut or wh o o bserv es  a policy  v iol atio n by  an oth er Distribu tor s ho uld s ub mit a 

writte n a nd s ig ne d lett er (e m ail will not b e a cc ep te d)  of  the v iolati on dire ctly  to th e 

LifeEssen c e Corporate Compliance department ( compliance@essencebt.com.au). The 

letter shall set forth the details of the incident as follows: 

 

I. The nature of the violation; 

 

II .  Specific facts to support the allegations; 

 

III .  Dates; 

 

IV .  Number of occurrences; 

 

V. Persons involved; and 

 

VI .  Supporting documentation 

 

B. Once the matter has been presented to LifeEssence, it will be researched thoroughly by 

the Compliance department and appropriate action will be taken if required. 

Compliance investig ations, findings , and discipline are confide ntial and the Compliance 

departm ent is not required to disclose any information regarding investigation or disciplinary 

actions to anyone except for the Distributor(s) who may have corrective action taken against 

them by LifeEssence Compliance. 

 

C. This sectio n refers to the general reportin g of Policy violatio ns as observed by other 

Distrib uto rs for the mutual effort to support, protect, and defend the integrity of the 

LifeEssence busine ss and opportu nity . If a Distrib uto r has a grieva nc e or compla int against  
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D. anothe r Distribu tor which directly relates to his or her LifeEssen c e busine ss, the Proce d ure s 

set forth in these Policies must be followed. 

 

3.5 Sponsorship 

 
A. The Sponsor is the person who introdu ce s a Distrib uto r or Custom er to LifeEsse n ce, helps 

them complete their enrollment, and supports and trains those in their downline. 

 

B. LifeEssence recognizes the Sponsor as the name(s) shown on the first: 

 

I. Physically signed LifeEssence Distributor Agreement on file; or 

 

II .  Electronically signed Distributor Agreem ent from a website or a LifeEssence 

Distributors website. 

 

C. A Distribu tor Agreem en t that contain s notation s such as “by phone” or the signa ture s of 

other indiv idu als (i.e., Sponso rs , Spouse s, relatives , or friend s) is not valid and will not be 

accepted by LifeEssence. 

 

D. LifeEsse nc e recog nize s that each new prospe ct has the right to ultim ate ly choose his or her 

own Sponsor, but LifeEssence will not allow Distributors to engage in unethical sponsorin g 

activities . 

 

E. All active Distributors in good standing have the right to Sponsor and enroll others into 

LifeEsse nc e. While enga ge d in sponso rin g activ itie s, it is not uncom m on to encoun te r 

situation s when more than one Distribu to r will approa c h the same prosp e ct. It is the accep ted 

courtesy that the new prospect will be sponsored by the first Distributor who 

presented a comprehensive introduction to LifeEssence products or business 

opportunity. 

 

F. A Protected Prospect is a guest of any LifeEsse nc e Distrib uto r or Custom er who atten de d a 

LifeEsse nc e event or confe ren ce call. For sixty (60) days follow ing the event, a Protec te d 

Prospe ct canno t be solicite d or sponsor ed by any other LifeEsse nc e Distribu tor who 

atten de d the same event. A LifeEssence event can be defined as the following: 

 

I. Any LifeEssence training session; 

 

II .  Confe re nc e call; 

 

III .  Fly-in meeting; or 

 

IV .  Presen tatio n, includ ing but not limited to a LifeEsse nc e at home presen ta tio n, 

whethe r sponso red by LifeEssen ce , a Distribu tor, a Custo m er, or an agent or agenc y 

design a ted by LifeEssence. 

 

3.6 Cross Sponsoring Prohibition 

 
A. “Cross sponso ring” is defined as the enrollm e nt into a differen t line of sponsorship of an  
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B. Indiv id ual, or Busin ess Entity , that alrea dy has a signe d Distrib u tor Agreem en t. Actua l or 

attempted cross sponsoring is not allowed. If cross sponsoring is verified by LifeEssence, 

sanctions up to and includ ing termin ation of a Distrib uto r’ s Distribu to rsh ip may be imposed . 

 

C. The use of a Spouse’s or relative’s name , trade name s, assum ed name s, DBA name s, 

corporation, partnership, trust, Federal ID numbers , or fictitious ID numbers to evade or 

circumvent this Policy is not permitted. 

 

D. This Policy does not prohibit the transfer of a LifeEssence business in accordance with 

LifeEssence Sale or Transfer Policy set forth in these Policies. 

 

3.7 Adherence to the LifeEssence Rewards Plan 

 
A. A Distrib uto r must adhere to the Terms of the LifeEsse nc e Rewa rd s Plan as set forth in these 

Policies and Procedures as well as in official LifeEssence literature. Deviatio n from the Rewards 

Plan is prohibited. LifeEssence reserves the right to, in its sole discretion, determine who 

goes on company Lifestyle Trips. 

 

B. A Distrib uto r shall not offer the LifeEssen ce opport unity throug h, or in combin atio n with, 

any other system , progra m , or meth od of marke tin g other than that specif ic ally set forth in 

officia l LifeEssence literature. 

 

C. A Distrib uto r shall not require or encou rag e a curren t or prosp ec tive Custo m e r or 

Distrib uto r to particip a te in LifeEsse nc e in any mann e r that varies from the Reward s Plan as 

set forth in official LifeEssence literature. Purchase of product is not required to become a 

LifeEssence Distributor. 

 

D. A Distrib uto r shall not require or encou ra ge a curren t or prospe ctive Custo m e r or Distrib uto r 

to make a purcha se from or paym en t to any indiv id ual or other entity as a conditio n to 

particip atin g in the LifeEsse nc e Rewa rds Plan, other than such purcha ses or payme nts 

requir ed to naturally build their business. 

 

3.8 Adherence to Laws and Ordinances 

 
A. Many cities and counties have laws regulating certain home-based businesses. In most cases, 

these ordinances do not apply to Distributors because of the nature of the business. 

Howeve r, Distrib uto rs must chec k their local laws and obey the laws that do apply to them. 

 

B. A LifeEssence Distributor shall comply with all state, and local laws and regulatio ns in their 

conduct of his or her LifeEssence business. 

 

3.9 Compliance with Applicable Income Tax Laws 

 
 

A. A Distributor accepts sole responsibility for and agrees to pay all state, and local taxes on 

any incom e generate d as an indep en de n t Distrib uto r, and furthe r agrees to indemnify 

LifeEssence from any failure to pay such tax amounts when due. 
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B. If a Distributor’ s business is tax exempt, the Tax file number must be provided to 

LifeEssence in writing. 

 

C. LifeEssence encourages all Distributors to consult with a tax advisor for addition al information 

for their business. 

 

3.10 One LifeEssence Business Per Distributor 

 
A Distribu tor may opera te or have an owne rship intere st, legal or equita ble, as a sole proprieto rship , 

partn er, shareh old er, truste e, or benef icia ry , in only one (1) LifeEsse nc e busine ss. No indiv id ua l may 

have, operate or receive compensation from more than one LifeEssence businesses. Individuals of the 

same family unit may each enter into or have an interest in their own separate LifeEssen ce 

busine sses, only if each subseq ue n t family positio n is placed frontlin e to the first family memb er 

enrolle d. A “family unit” is defined as Spouses and dependent children living at or doing business 

at the same address. 

 

3.11 Actions of Household Members or Affiliated Parties 

 
If any memb e r of a Distribu tor’ s imme dia te househ old enga ge s in any activ ity which, if perform e d by the 

Distributor, would violate any provision of the Agreement, such activity will be deemed a violatio n 

by the Distrib uto r and LifeEsse nc e may take disciplina ry action pursu an t to these Policies and 

Procedures against the Distributor. Similarly, if any individual associated in any way with a 

corporation, partnership,, trust or other entity (collectively “Business Entity”) violates the Agreem ent, such 

action(s ) will be deemed a violation by the Business Entity, and LifeEssence may take disciplinary action 

again st the Busin ess Entity . Likew ise, if a Distribu tor enrolls in LifeEsse nc e as a Busin ess Entity , each 

Affilia ted Party of the Busin ess Entity shall be perso na lly and individ ua lly boun d to, and must comp ly 

with, the Terms and Conditions of the Agreement. 

 

3.12 No Violation of Previous Agreement 

 
Yo u a gre e th at yo u ar e n ot c urre ntly  in mat erial b re ac h of , an d will n ot d uring t he t er m of  this  Agr ee m e nt 

be i n mat erial bre a ch of , any  oth er co ntr act, obli gatio n, or cov en an t that w oul d affe ct your a bility to 

perform hereunder, and as  a result of  entering into this Agreem ent, will not materially  breach any  contract, 

obligation or covenant (such as a covenant not to compete located in a prior agreement). 

 

3.13 Solicitation for Other Companies or Products 

 
A. A LifeEsse n ce Distrib ut or may participa te in other direct sales , multilevel, netwo rk marke ting 

or relationship marketing business ventures or marketing opportunities . However, during the 

Term of this Agree m en t and for one (1) year there af ter, a LifeEsse nc e Distribu to r may not 

recru it any LifeEssen ce Distrib uto r or Custo m e r for any other direct sales or network 

marke ting busine ss, unless that Distrib uto r or Custom er was person ally sponsore d by such 

Distrib uto r. 

 

B. The term “recruit” means actual or attempted solicitation, enrollment, encouragem ent, or effort 

to influe nc e in any other way (either directly or throu gh a third party) , anoth er Distribu tor or 

Custo m e r to enroll or particip ate in any direc t sales or network marke ting opportu nity . This 

condu ct repre sen ts recru itin g even if the Distribu tor’ s actio ns are in respon se to an inquiry  
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C. Made by another Distributor or Customer. 

 

D. During the term of this Agreement and for a period of six (6) months thereafter, any 

LifeEssence Distributor must not sell, or entice others to sell, any competing products or 

services, inclu ding trainin g materia ls , to LifeEsse n ce Custom e rs or Distrib uto rs. Any produ c t 

or servic e in the same category as a LifeEssence product or service is deemed to be 

competing (i.e., any competing product or service regardless of differences in cost or quality. 

This provis ion does not apply where professio n al serv ice s are the primary source of reven ue 

and the produc t sales are secondary (e.g., doctor’s offices, clinics, health clubs, spas, and 

beauty salons). 

 

E. However, a Distributor may sell non-com petin g products or services to LifeEssence 

Customers and Distributors that they personally sponsored. 

 

F. A Distrib u tor may not display or bundle LifeEssen ce produ cts or serv ice s, in sales literatu re, 

on a website or in sales meetings, with any other products or services to avoid confusing 

or misle ad ing a prospe c tive Custo m er or Distrib uto r into believ in g there is a relatio nship 

between the LifeEssence and non-LifeEssence products and services. 

 

G. A LifeEssen ce Distribu to r may not offer any non-Life Essen c e opportu nity , produc ts or 

servic es at any LifeEsse nc e relate d meeting , semin ar or conven tion , or immedia tely 

follow ing a LifeEssen ce event. 

 

H. A violation of any of the provisions in this section shall constitute unreasonable and 

unwarranted contractual interference between LifeEssence and its Distributors and would 

inflict irrepa rab le harm on LifeEssen ce . In such event, LifeEsse nc e may, at its sole 

discretio n, impose any sanction it deems necessary and appropriate against such Distributor or 

such Distributor’ s Distribu torsh ips includin g termin ation , or seek immed iate injunctiv e 

relief witho ut the necessity of posting a bond. 

 

3.14 Presentation of the LifeEssence Opportunity 

 
A. In prese ntin g the LifeEsse nc e opportu nity to potential Custom ers and Distribu tors , a 

Distrib uto r is required to comply with the following provisions: 

 

I. A Distribu tor shall not misqu ote or omit any signif ica nt material fact about the 

Rewards Plan. 

 

II .  A Distrib u tor shall make it clear that the Reward s Plan is based upon sales of 

LifeEssen c e products and services and upon the sponsoring of other Distributors. 

 

III .  A Distributor shall make it clear that success can be achieved only through 

substantial independent efforts. 

 

IV .  A LifeEssen ce Distribu to r shall not make unautho rize d incom e projec tion s, claim s, 

or guarante es while presenting or discussing the LifeEssence opportunity or Rewards 

Plan to prospective Distributors or Customers. 
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V. A Distribu tor may not make any claim s regardin g produc ts or serv ice s of any 

products offered by LifeEssenc e, except those contained in official LifeEssence 

literature. 

 

VI .  A Distrib u tor may not use official LifeEssen ce mate ria l to promo te the LifeEsse n ce 

busine ss opportunity in any country where LifeEssence has not established a 

“presence.” 

 

3.15 Sales Requirements Are Governed by the Rewards Plan 

 

A. LifeEsse nc e Distrib uto rs may purcha se LifeEssen c e produ cts and then re-sell them at any 

price they choose unless otherw ise specif ie d by LifeEsse nc e or by any/its produ ct supplie rs 

on a per produ ct basis. LifeEssence will provide suggested selling prices. There are no 

exclusive territories granted to anyone. No franchise fees are applicable to a 

LifeEssence business. 

 

B. The LifeEsse nc e progra m is built on sales to the ultima te consu m e r. LifeEsse n ce 

encou rag es its Distrib uto rs to only purchase inventory that they and their family will 

personally consume, will be used as a sales tool, or will be resold to others for their ultima te 

consum ption . Distribu tors must never attem pt to influe nc e any other Distrib uto r to buy 

more produ cts than they can reasonably use or sell to retail Customers in a month. 

 

C. Each LifeEssen ce Distribu to r comm its to perso na lly use, sell, or use in busin ess buildin g at 

least 70% of every order placed with the Comp an y prior to placin g anothe r order, and must be 

able to certify to such if demanded by the Company or by any regulatory agency. 

Purchasing product solely for the purpose of collecting bonuses or achieving rank is prohibited. 

LifeEssence retains the right to limit the amoun t of purch a ses you may make if, in our sole 

judgm en t, we believe those purchases are being made solely for qualification purposes 

instead of for consumption or resale. 

 

 

4.0 ORDERING 

 

4.1 CANCELATION POLICY 

 

A.  Distrib uto rs who wish to cance l an order before it has shippe d must contac t LifeEsse nc e 

Distrib uto r Support by Email support@essencebt.com.au, or by calling support at 1800 270 777. LifeEsse n ce can 

only canc el orders before the order ships .  

4.2 General Order Policies 

 

A.  “Bonus Buying” is strictly and absolutely prohibited. Bonus Buying includes; (a) the enrollment of 

individ ua ls or entit ies withou t the knowle dg e of and/or execu tion of an Agree m e nt by such 

individ ua ls or Busin ess Entitie s; (b) the fraudu len t enrollm e nt of an indiv id ua l or entity as a 

Distributor or Customer; (c) the enrollment or attempted enrollment of non-existent 

individ ua ls or Busin ess Entitie s as Distribu tors or Custo m e rs (“phanto m s”) ; (d) purch asing 

LifeEsse nc e produ cts or service s on behalf of anoth e r Distribu to r or Custo m e r, or under 

mailto:support@essencebt.com.au
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anothe r Distrib uto r’ s or Custom e r’s ID numbe r, to qualify for comm iss ion s or bonuse s; (e)  

 

purcha sing exce ssive amoun ts of produ cts or servic es that canno t reason ab ly be used or 

resold in a month; and/or (f) any other mechanism or artifice to qualify for rank 

advancement, incentives, prizes, commissions, or bonuses that is not driven by bona 

fide product or service purchases by end user consumers. 

 

A Distributor shall not use another Distributor’s or Customer’s credit card or debit 

check ing acco un t to enroll in LifeEssen ce or purcha se produc ts or servic es witho ut the 

accou nt holde r’s written permission. Such docum en tatio n must be kept by the Distribu tor 

indef initely in case LifeEssence needs to reference this. 

 

B.  Rega rding an order with an invalid or incorre ct payme nt, LifeEssen ce will attem p t to 

co nta ct the Distribut or by  ph on e, mail or e mail i n ord er t o ob tain  a n oth er for m  of  pay m e nt. 

If these attempts are unsuccessful after ten (10) business days, the order will be 

canceled. 

 

C.  If  a Distribu tor w ants  to  mov e an  or der  to  a not h er Distribut or’ s  p os ition, he  or  sh e m ust h ave 

prior a uth oriz atio n, of  all p arties  inv olved. LifeEssen c e will ch arg e  th e  Distri but or a $ 20 fe e 

for processing. 

 

D.  Prices are subject to change without notice. 

 

E.  A Distrib uto r or Custo m e r who is a recipie n t of a damag e d or incor rec t order must notify 

LifeEsse nc e within thirty (30) calen da r days from receip t of the order and follow the 

Proce du re s as set forth in these Policies. 

 

4.3 Sales Tax Obligation 

 

A.  The Distributor shall comply with all local taxes and regulations governing the sale of 

LifeEssence products and services. 

 

B.  LifeEssence encourages each Distributor to consult with a tax advisor for additional 

information for his or her business. 

 

4.4 Shipping Policy 

 
A.  LifeEsse nc e will ensure all orders will be shippe d by the end of the next busin ess day the 

order was placed. If you have additio na l question s regardin g shippin g, please conta ct 

LifeEsse nc e Support. 
a. Standard Shipping: your order will be delivered an average of 2–5 business days. 

b. International Shipping: Intern atio na l orders may be delayed due to addition al cardho lde r 

verific a tio n that may be require d. Shipm e nts to addresse s other than credit cardh old er’s 

billing address may incur additional delays. 

c. All other shipping options will arrive within 7–14 business days. 
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5.0 PAYMENT OF COMMISSIONS & BONUSES 

 
5.1 Bonus and Commission Qualifications 

 
A.  A Distribu to r must be active and in comp lia nc e with LifeEsse n ce Policies and Proced ure s 

to qualify for bonuse s and comm iss ion s. So long as a Distrib u tor comp lie s with the curre nt 

Terms of the Agreem ent, LifeEssenc e shall pay commissions to such Distributor in 

accordan ce with the current Rewards Plan. 

 

B.  LifeEsse nc e reserves the right to postp on e bonus and comm iss ion payme nts until such 

time the cumulative amount exceeds $10. 

 

5.2 Computation of Commissions and Discrepancies 

 
A.  In order to qualify to receive comm issio ns and bonuse s, a Distrib u tor must be in good 

standin g and comp ly with the Terms of the Agree m e nt and these Policie s and Proce du res . 

Comm issio ns, bonuses, overrid e s, and achie vem en t levels are calcula ted each mont h. 

 

B.  A LifeEssence Distributor must review his or her monthly statement and bonus/com m is s ion 

reports promp tly and report any discrep an cie s within thirty (30) days of receipt. After the 30-day 

“grace perio d” no addition al reque sts will be consid ere d for comm iss io n recalc ulatio ns . 

 

C.  For additional information on payment of commissions, please review the Rewards Plan. 

 

5.3 Adjustments to Bonuses and Commissions for Returned Products or Distributor Memberships. 

 
A.  A Distribu tor receive s bonu ses and comm iss io ns based on the actua l sales of produc ts and 

services to end consum ers and to Distributors through product and service purchases. When a 

produc t or serv ice is return e d to LifeEsse nc e for a refund from the end consum er or by a 

Distrib uto r, the bonuses and comm iss ion s attrib uta ble to the returne d produ ct or service will 

be deducted from the Distributor who received bonuses or commissions on such sales. 

 

B.  In the event that a Distrib uto r termina tes his or her Distribu torsh ip, and the amou nts of the 

bonuse s or comm iss io ns attribu ta ble to the return ed produ cts or serv ice s have not yet been 

fully recovere d by LifeEssen ce , the remain de r of the outsta nd ing balanc e may be offset 

again st any other amounts that may be owed by LifeEssence to the terminated 

Distributor. 

 

6.0 Return Policy and Process 

Product Satisfaction Guarantee 

0–7 Days: Produ ct may be return ed within 7 days after the origin al date of purch ase (orde r date) for a 

full refund of the purchase price, excluding shipping. 

 

International purchase is not refundable once the product is ship out. 

 

* Shipping costs associated with returning product are the respons ibility of the customer/Distributor  
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return ing the produc t. Any comm iss io ns and bonuse s earne d on the return ed produ cts will be deduc te d 

from the refund amount on all return transactions. Returned product may impact bonuses and 

commis s ions paid to the upline/spo nsor. Distributor must be in good standing. 

 

A. All returns, whether by a Customer, or Distributor, must be made as follows: 

 

 

I. Ship items to the addre ss prov ide d by LifeEsse nc e Custo m e r serv ice; 

 

II .  Provid e a copy of the invoic e with the return ed produc ts or servic e. Such invoice must 

reference the RMA and include the reason for the return. 

 

B. All returns must be shipp ed to LifeEssen c e, If returne d produ ct is not received at 

LifeEsse nc e Cente r, it is the respo nsibility of the Custom er, or Distrib uto r to trace the 

shipm e nt and no credit will be applied. 

 

 

7.0 PRIVACY POLICY 

 
7.1 Introduction 

 
This Privacy Policy is to ensure that all Customers and Distributors understand and adhere to the basic 

principles of confidentiality. 

 

7.2 Expectation of Privacy 

 
A. LifeEssence recognizes and respects the importa nce its Customers and Distributors place on 

the privac y of their financ ial and person al inform atio n. LifeEssen ce will make reason a ble 

efforts to safeguard the privacy of, and maintain the confidentiality of its Custom ers’ and 

Distributors’ financial and account information and nonpublic personal information. 

 

B. By entering into the Distributor Agreement, a Distributor authorizes LifeEssence to disclose his 

or her name and conta c t inform atio n to upline Distrib uto rs solely for activitie s relate d to the 

furtherance of the LifeEssence business. A Distributor hereby agrees to maintain the 

confidentiality and security of such information and to use it solely for the purpose of 

supportin g and servicin g his or her downline organiza tion and cond uc tin g the LifeEssen ce 

busine ss . 

 

7.3 Employee Access to Information 

 

LifeEsse nc e limits the numb er of emplo yee s who have access to Custom e r’s and Distrib uto rs’ nonpu blic 

personal information. 

 

7.4 Restrictions on the Disclosure of Account Information 
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A. LifeEsse nc e will not share non-p ub lic perso na l inform atio n or financ ial inform a tion about 

curre nt or forme r Custom e rs or Distrib u tors with third parties , exce pt as perm itted or require d 

by laws and regulatio ns , court orders, or to serve the Custom ers’ or Distribu to rs’ interests or 

to enforc e its rights or obliga tion s unde r these Policie s and Proced ure s, or Distrib uto r’ s 

Agreement or with written permission from the accountholder on file. 

 

 

8.0 PROPRIETARY INFORM A TIO N AND TRADE SECRETS 

 
8.1 Business Reports, Lists, and Proprietary Information 

 
A.  By completing and signing the LifeEssence Distributor Agreement, the Distributor 

ackno wle dg es that Busine ss Repo rts, lists of Custo m e r and Distrib uto r names and contac t 

inform atio n and any other inform atio n, which contain financial, scientif ic or other inform a tion 

both written or otherwise circulated by LifeEssence pertaining to the business of LifeEssence 

(collectively, “Repo rts”) , are conf id en tial and proprieta ry inform atio n and trade secre ts 

belon gin g to LifeEsse nc e. 

 

8.2 Obligation of Confidentiality 

 
A.  Durin g the Term of the LifeEsse nc e Distribu tor Agree m e nt and for a period of five (5) years 

after the termina tion or expir ation of the Distribu to r Agree m e nt betwee n the Distribu tor and 

LifeEssence, the Distributor shall not: 

 

I. Use the inform ation in the Repo rts to compe te with LifeEssen ce or for any purpo se 

other than promoting his or her LifeEssence business; 

 

II .  Use or disclo se to any perso n or entity any conf id en tia l inform a tio n contain ed in the 

Repo rts , includ ing the replic a tio n of the gene alo gy in anoth er netwo rk mark eting 

company. 

 

8.3 Breach and Remedies 

 
A.  The Distribu to r ackno wle dg es that such proprie ta ry inform a tion is of such charac te r as to 

render it unique and that disclo sure or use thereof in violatio n of this prov is io n will result in 

irrepa rable damag e to LifeEssen ce and to indep en de nt LifeEsse n ce busin esses. 

LifeEsse nc e and its Distrib uto rs will be entitle d to injunc tive relief or to recover dama g es 

again st any Distribu tor who violates this provision in any action to enforce its rights under 

this section. The prevailing party shall be entitled to an award of attorney’s fees, court 

costs, and expenses. 

 

8.4 Return of Materials 

 
A.  Upon dema nd by LifeEssen ce , any curre nt or forme r Distribu to r will return the origin al and 

all copie s of all “Reports” to LifeEssen ce togeth er with any LifeEssen c e confid e ntial  
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inform atio n in such person’s possession. 

 

 

9.0 ADVERTISING, PROMOTIONAL MATERIAL, USE OF COMPANY NAMES AND TRADEMARKS 

 
9.1 Labeling, Packaging, and Displaying Products 

 
A. A LifeEssen ce Distrib uto r may not re-lab el, re-pac ka ge , refill, or alter labels of any 

LifeEsse nc e product, or service, informatio n, materials or program(s) in any way. 

LifeEssence products and services must only be sold in their original containers 

from LifeEssence. Such re-labeling or re- packaging violates federal and state 

laws, which may result in criminal or civil penalties or liability. 

 

B. A LifeEsse n ce Distrib u tor shall not cause any LifeEsse nc e produ c t or servic e or any 

LifeEsse nc e trade name to be sold or displayed in retail establishments except: 

 

I. Where profe ss io na l servic es are the primary source of revenu e and the produc t sales are 

secondary (e.g., doctor’s offices, clinics, health clubs, spas and beauty salons); 

 

II .  Where the retail establish m e nt is owne d or mana g ed by the Distribu to r and the store 

does not exceed $1 million in annual gross revenue, and there are five (5) or fewer 

stores under common ownership of management. 

 

C. LifeEsse nc e will permit Distribu tors to solicit and make Comm erc ial Sales upon prior 

written approval from LifeEsse n ce. For the purpo se of these Policies and Proced ure s , the term 

“Comm erc ial Sale” means the sale of: 

 

I. LifeEssence products that equal or exceed $5,000 in a single order; 

 

II .  Produ cts sold to a third party who intend s to resell the produc ts to an end consu m e r. 

 

D. A Distribu tor may sell LifeEssen ce produ cts and servic es and displa y the LifeEssen c e trade 

name at any appro pria te displa y booth (such as trade shows) upon prior written approval from 

LifeEsse nc e. 

 

E. LifeEsse nc e reserves the right to refuse authoriza tion to particip ate at any function that it 

does not deem a suitable forum for the promotion of its products and services, or 

the LifeEssence opportunity. 

 

9.2 Use of Company Names and Protected Materials 

 
A. A LifeEsse nc e Distribu tor must safegu ard and prom ot e the good reputatio n of LifeEssen ce 

and the produ cts and service s it mark ets . The marke ting and prom otion of LifeEssen c e, 

the LifeEsse nc e opportunity , the Rewards Plan, and LifeEssence products and services will 

be consiste nt with the public interest, and must avoid all discourte ous, deceptive, 

misleading, unethical or immoral conduct and practices. 
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B. All prom otion al mate ria ls supplied or created by LifeEsse nc e must be used in their origin al 

form and cannot be chang ed, amen de d or altere d except with prior writte n approval from the 

LifeEsse nc e Compliance department. 

 

C. The name of LifeEsse nc e, each of its produ ct and servic e name s and other names that have 

been adopted by LifeEssen ce in connection with its business are proprietary trade names, 

trademarks and servic e marks of LifeEssen ce . As such, these marks are of great value to 

LifeEsse nc e and are supplie d to Distributors for their use only in an expressly authorized 

manner. 

 

D. A LifeEssence Distributor’s use of the name “LifeEssence” is restricted to protect LifeEssence 

proprietary rights, ensuring that the LifeEssence protected names will not be lost or 

compromised by unautho rize d use. Use of the LifeEsse nc e name on any item not produc e d 

by LifeEssen c e is prohib ited except as follows: 

 

I. [Distributor’s name] Independent LifeEssence Distributor 

 

II .  [Distribu tor’ s name] Indep en de nt Distribu to r of LifeEssen c e produc ts and service s . 

 

E. Further procedures relating to the use of the LifeEssence name are as follows: 

 

I. All stationary (i.e., letterhead, envelopes, and business cards) bearing the LifeEssence 

name or logo intended for use by the Distributor must be approved in writing by 

the LifeEssence Compliance department. 

 

II .  LifeEsse nc e Distrib uto rs may list “Indep en d en t LifeEssen ce Distribu tor or Distrib uto r” 

in the white pages of the telephone directory under his or her own name. 

 

III .  LifeEsse nc e Distrib u tors may not use the name LifeEssen ce or LifeEsse nc e in 

answerin g his or her teleph on e, creating a voice messag e or using an answe rin g 

servic e, such as to give the impress ion to the caller that they have reach ed the 

corpora te office. They may state, “Independent LifeEssence Distributor.” 

 

F. Certain photos and graphic images used by LifeEssence in its advertis ing, packaging, and 

websites are the result of paid contrac ts with outs ide vendo rs that do not exten d to 

Distrib uto rs . If a Distribu tor wants to use these photos or graphic image s, they must 

negotia te individ u al contracts with the vendors for a fee. 

 

G. A LifeEsse nc e Distribu tor shall not appea r on or make use of telev is io n or radio, or make use 

of any other media to promo te or discu ss LifeEssen c e or its progra m s, produ c ts or service s 

witho ut prior written permission from the LifeEssence Compliance department. 

 

H. A Distrib u tor may not produc e for sale or distrib utio n any Compa ny event or speec h, nor may 

a Distribu tor repro du c e LifeEsse nc e audio or video clips for sale or for person al use withou t 

prior written permission from the LifeEssence Compliance department. 

 

I. LifeEsse nc e reserve s the right to rescind its prior approva l of any sales aid or promo tio na l  
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J. Material to comp ly with changin g laws and regula tio ns and may reque st the remova l from the 

marke tpla c e of such materials without financial obligation to the affected Distributor. 

 

K. A Distributor shall not promote non-LifeEssence products or serv ices  in conjunction with 

LifeEssence prod uc ts  or serv ices  o n the sa m e we bsites  or sa m e adv ertise m e nt with out pri or 

approva l from LifeEssence Compliance. 

 

L. Claims (which include personal testimonials) as to therapeutic, curative or beneficial properties 

of any produc ts offere d by LifeEsse n ce may not be made except those containe d in officia l 

LifeEsse nc e literature. In particular, no Distributor may make any claim that LifeEssence 

products are useful in the cure, treatment, diagnosis, mitigation or prevention of any 

diseases. Such statements can be perceived as medical or drug claims. Not only do 

such claims violate LifeEssence policies, but also, they potentially violate state laws 

and regulations, including the TGA and ACCC. 

 

9.3 Email - Limitations 

 
A. Except as prov ide d in this section, a Distrib u tor may not use or transm it unsolic ited email, 

mass email distribu tion , or “spam m in g” that advertises or promo tes the opera tio n of his or her 

LifeEssence business. The exceptions are: 

 

I. Emailing any person who has given prior permission or invitation; 

 

II .  Emailin g any perso n with whom the Distrib uto r has establishe d a prior busine ss or 

personal relationship. 

 

 

B. All email or comp ute r broadc aste d docum e n ts subjec t to this prov is io n shall includ e each of the 

following: 

 

I. A clear and obvious identification that the email message is an advertisement or 

solicitation. The words “advertisem ent” or “solicitation” should appear in the subject line 

of the message; 

 

II .  A clear return path or routin g inform atio n; 

 

III .  The use of legal and proper domain name ; 

 

IV .  A clear and obvio us notice of the opportun ity to declin e to receive furthe r comm e rcia l 

email messages from the sender; 

 

V. Unsub sc rib e or opt-ou t instru ctio ns should be the very first text in the body of the 

message box in the same size text as the majority of the message; 

 

VI .  The true and correc t name of the sende r, valid senders email address , and a valid sende r 

physical address; 

 

VII .  The date and time of the transmission; 
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VII I .  Upon notific a tio n by recip ien t of his or her request not to receive furthe r emaile d 

documents, a LifeEssence Distributor shall not transmit any further documents to 

that recipient. 

 

C. All email or compu ter broad c aste d docum e nts subjec t to this prov isio n shall not inclu de any of 

the following: 

 

I. Use of any third-party domain name without permission; 

 

II .  Sexually explicit materials . 

 

9.4 Internet and Third-Party Website Restrictions 

 

A. A Distrib u tor may not use or attem pt to regist er any of LifeEssen ce trade names, trade m a rks, 

service names, service marks, product names, URLs, advertisin g phrases, the Company’s name or 

any deriva tive there of , for any purpo se includin g, but not limited to, Intern e t doma in names 

(URL), third party websites, email addresses, web pages, or blogs. 

 

B. A LifeEsse n ce Distrib ut or may not sell LifeEssen ce produ cts , servic es or offer the Busin ess 

Opportu nity using “online store”.  

 

C. LifeEssence products may not be displayed with other products or services. 

 

D. Social media sites may not be used to sell or offer to sell LifeEsse nc e produ cts or servic es . 

PROFIL ES A DISTRIB UT OR GENERA TE S IN ANY SOCIA L COMMU NITY WHER E LIFEESS ENC E 

IS DISCU SSED OR MENTIONED MUST CLEARLY IDENTIFY THE DISTRIBUTOR AS A 

LIFEESSENCE DISTRIBUTOR, and when a Distribu to r partic ipa tes in those comm unitie s , 

Distrib uto rs must avoid inapp rop riate conversa tion s , comm e n ts, images, video, audio, 

applic atio ns , or any other adult, profane, discriminatory, or vulgar content. The determination of 

what is inappro priate is at the sole discretion of LifeEssen ce, and offending Distributors will be 

subject to disciplin ary action. Banne r ads and image s used on these sites must be curre nt and 

must come from the LifeEssen ce approved library and be produced only by LifeEssence-

approved vendors. If a link is provided, it must link to the posting Distributor’s 

replicated website. 

 

E. Anonym ou s posting s or use of an alias on any Socia l Media site is prohib ited , and offendin g 

Distributors will be subject to disciplinary action. 

 

F. Distrib uto rs may not use blog spam, spam de xin g, or any other mass -re plica ted meth od s to 

leave blog comm e nts . Comm en ts Distrib uto rs create or leave must be useful, uniqu e, 

relevant, and specific to the blog’s article. 

 

G. Distrib uto rs must disclose their full name on all Social Media posting s , and consp icu ou sly 

identify themse lves as an indep en de nt Distrib uto r for LifeEssen c e. Anon ym ou s postin gs or use 

of an alias is prohibited. 

 

H. Postings that are false, misleading, or deceptive are prohibited. This includes, but is not limited  



22 

   

 

 

to, false or decep tive postin gs relating to the LifeEsse n ce incom e opportu nity , LifeEsse nc e’s 

produc ts and services, and/or your biographical information and credentials. 

 

I. Distrib uto rs are perso na lly respon sib le for their postin gs and all other online activity that 

relates to LifeEssen ce . Therefore , even if a Distrib uto r does not own or opera te a blog or 

Social Media site, if a Distribu tor posts to any such site that relate s to LifeEssen c e or which 

can be traced to LifeEssen ce , the Distribu tor is respon sible for the postin g. Distrib uto rs are 

also respon sib le for posting s which occu r on any blog or Social Media site that the 

Distrib uto r owns, operates, or controls. 

 

J. As a LifeEssence Distributor, it is important to not converse with any person who places a 

negative post against you, other Distributors , or LifeEssence. Report negative posts to 

LifeEssence at comp lia nc e @esse nc e bt.c om .a u. Respo nd ing to such negative posts often 

simply fuels a discussio n with someo ne carry ing a grudge that does not hold them selves to 

the same high standa rds as LifeEssence, and therefore damages the reputation and 

goodwill of LifeEssence. 

 

K. The distinc tion betwe en a Social Media site and a website may not be clear-cu t, becau se some 

Social Media sites are particularly robust, LifeEssence therefore reserves the sole and exclus ive 

right to classify certain Social Media sites as third-p arty website s and require that 

Distrib uto rs using, or who wish to use, such sites adhere to the LifeEsse nc e policie s 

relating to third-pa rty websites. 

 

L. If your LifeEsse nc e busin ess is cancele d for any reaso n, you must discon tinu e using the 

LifeEsse nc e name, and all LifeEssence trademarks, trade names, service marks, and other 

intellectual property , and all deriva tive s of such mark s and intelle ctu al prope rty , in any 

posting s and all Social Media sites that you utilize. If you post on any Social Media site on 

which you have previously identif ied yourself as an independent LifeEssence Distributor, you 

must conspicuously disclose that you are no longer an independent LifeEssence 

Distributor. 

 

M. Failure to comply with these Policies for conducting business online may result in the 

Distributor losing their right to advertise and mark et LifeEsse nc e produc ts, servic es and 

LifeEsse nc e’s busin ess opportu nity onlin e in addition to any other disciplin ary action 

available under the Policies and Procedures. 

 

9.5 Advertising and Promotional Materials 

 
A. You may not advertise any LifeEssence products or services at a price LESS than the 

highest comp an y publishe d, estab lish ed retail price of ONE offering of the LifeEsse nc e 

produc t or servic e plus shipping, handling and applicable taxes. No special enticem ent 

advertis ing is allowed. This inclu de s, but is not limited to, offers of free membe rship , free 

shippin g, or other such offers that grant advantages beyond those available through the 

Company. 

 

B. Advertisin g and all forms of comm unic a tio ns must adhere to principle s of hone sty and 

propriety. 

 

mailto:%20compliance@essencebt.com.au.
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C. All advertis ing, including, but not limited to, print, Internet, computer bulletin boards, television, 

radio, etc., are subject to prior written approval by the LifeEssence Compliance 

department. 

 

D. All reque sts for appro vals with respe c t to advertis ing must be directe d in writing to the 

LifeEsse nc e Compliance department. 

 

E. Blind ads are not permitted. 

 

9.6 Testimonial Permission 

 
A. By signing the LifeEsse nc e Distrib uto r Agree m e nt, a Distribu to r gives LifeEssen ce 

permiss ion to use his or her testim onia l or image and likene ss in corpo rate sales mate rials , 

includ ing but not limite d to print media, electro nic media , audio and video. In conside ra tio n 

of being allow ed to participate in the LifeEssence Business Opportunity, a Distributor 

waives any right to be compe nsa ted for the use of his or her testim o nial or image and 

likene ss even though LifeEsse nc e may be paid for items or sales mate ria ls containin g such 

image and likene ss. In some cases, a Distrib u tor’ s testim on ial may appe ar in anothe r 

Distrib uto r’ s advertis in g mate ria ls. 

 

 

10.0 INTERNATION AL MARKE TING 

 
10.1 International Marketing Policy 

 
A. A LifeEsse n ce Distrib uto r is authorize d to sell LifeEsse nc e produ c ts and service s , to 

Custo m e rs and Distribu to rs only in the countrie s in which LifeEssen ce is authoriz ed to 

condu ct busin ess , according to the Policies and Procedures of each country . LifeEssence 

Distributors may not sell produ cts or servic es in any country where LifeEsse nc e produc ts 

and serv ice s have not receive d applicable government authorization or approval. 

 

B. A Distribu to r may not, in any unauth orize d coun try, condu ct sales , enrollm e nt or training 

meetin gs , enroll or attem p t to enroll poten tia l Custo m e rs , or Distrib uto rs , nor condu c t any 

other activ ity for the purpose of selling LifeEsse nc e produc ts and service s , establishing a 

sales organization, or promoting the LifeEssence business opportunity. 

 

 

11.0 CHANGES TO A DISTRIBUTOR BUSINESS 

 
11.1 Modification of the Distributor Agreement 

 
A.  A LifeEsse n ce Distrib u tor may modify his or her existin g Distrib uto r Agree m e nt  by submitting 

a writte n request, accom pa nie d by a new Distribu tor Agreem en t and the Business 

Registratio n Form, if applicable, completed with fresh signatures (not a “crossed out” or  
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“white-out” version of the first Agreement), and any appropriate supporting 

documentation. 

 

11.2 Change Sponsor or Placement for Active Distributors 

 
A.  Maintaining the integrity of the organization al structure is mandatory for the success of 

LifeEssence and our independent Distributors . As such, under exceptional circumstan ces at the 

discretio n of the Compa ny, a reque st to chan ge placem en t may only be made within the first 

three (3) days of initial enrollm e nt as a Distribu to r. Furthe rm o re, such chang es may only occur 

within the same organization. 

 

B.  Sponsors may make “Placeme nt changes” from one Distributor to another for personally 

Sponsored (frontline) Distributors during the first three (3) days of enrollment. 

 

C.  New Distribu to rs or their origin al Sponsor may reque st a chang e of Sponsor or Placem e n t 

within the first three (3) days of enrollm e nt for the purpose of structu ring an organiz atio n. The 

new Distrib uto r Agreem en t must be received within the calend ar month for comm issio n 

calculations to be effective with the requested change. 

 

D.  To chang e or correc t the Sponso r, a Distribu tor must comp ly with follow ing proced u res : 

 

I. Submit a Sponsor Placement Transfer Application; 

 

II .  Submit a LifeEssence Distributor Agreem ent showing the correct Sponsor and 

Placement, and any appropriate supporting documentation; 

III .  The Distribu to r Agreem en t must be a new, comp lete d docum e nt bearin g “fresh” 

signatu res , not a “crossed -ou t” or “white -ou t” versio n of the first Agree m e nt. 

 

E.  Upon approval, the Distributor’s downline, if any, will transfer with the Distributor. 

 

F.  If one transfe r has alrea dy been made a $20 fee will be assesse d for the secon d and for each 

transfer thereafter. 

 

G.  After the first three (3) days from initial enrollm ent, LifeEssence will honor the 

Sponsor/Placem ent as shown: 

 

I. On the most recently signed Distributor Agreement on file; or 

 

II .  Self-enrolled on the website. 

 

H.  LifeEsse nc e retain s the right to approve or deny any requests to chang e Sponsor or 

Place m e nt and to correc t any errors related thereto at any time and in whateve r manne r it 

deem s necessary . 

 

11.3 Change Sponsor or Placement for Inactive Distributors 

 
A.  At the discreti on of  LifeEsse nc e, Distrib utors  w h o did n ot parti cip ate in a n aut o ship or hav e 

not ordered produ cts or service s for at least six (6) month s , and who have not tendere d a  



25 

   

 

 

letter of  res ig nati on,  ar e eligible t o re-e nroll in LifeEsse nc e un d er the S po nsor/P lac e m ent of 

their choic e. 

 

B.  Upon writte n notice to LifeEsse nc e that a forme r Distribu tor wishes to re-enro ll, 

LifeEsse nc e will “comp ress” (close) the origina l accou n t. A new LifeEssen ce ID numb er 

will then be issued to the former Distributor. 

 

C.  Such Distrib u tor does not retain former rank, down lin e, or rights to comm iss ion check s from 

his or her former organizations. 

 

D.  LifeEsse nc e reserves the right to corre ct Sponso r or Place m en t errors at any time and in 

whateve r manner it deems necessary. 

 

11.4 Change Organizations 

 
A.  If a LifeEssen c e Distribu tor wishes to transfe r organiza tion s , he or she must submit a letter of 

resignation to the LifeEssence Customer Service departm ent and remain inactive  with or in 

LifeEssence for six (6) months from the receipt of the letter before being eligible to re-

enroll under a different Sponsor/Placement. 

 

B.  LifeEsse nc e retain s the right to approve or deny any request to re-en roll after a 

Distrib uto r’ s resignation. 

 

C.  If re-en rollm e n t is appro ved , the former Distrib uto r will be issued a new LifeEssen ce ID 

numb e r and will be require d to submit a new Distrib uto r Agreem en t. The Distrib uto r will not 

be entitled to keep any former rank, downlin e, or rights to comm iss io n chec ks from any 

prior organization. 

 

D.  Transfers may not be done outside of the original organization. 

 

11.5 Unethical Sponsoring 

 
A.  Unethica l sponso rin g activ ities include , but are not limite d to, enticin g, biddin g or enga ging in 

unhea lthy comp etition in trying to acquire a prospe ct or new Distrib uto r from anoth er 

Distrib uto r or influencing another Distributor to transfer to a different sponsor. 

 

B.  Allega tion s of unethic al sponsorin g must be reporte d in writin g to the LifeEsse nc e 

Co m plia n ce dep artment within the f irst 90 days  of  enrollment. If the reports  are substantiated, 

LifeEssence may transfe r the Distrib uto r or the Distrib uto r’ s downline to anoth er sponsor, 

Place m e nt or organization without approval from the current up-line Sponsor or 

Placement Distributors. LifeEssence remains the final authority in such cases. 

 

C.  LifeEssence prohibits the act of “Stacking.” Stackin g is the unauthorized manipulatio n of the 

LifeEssence comp en satio n system and/o r the mark eting plan in order to trigge r comm iss io ns 

or cause a prom otio n off a downline Distribu to r in an unea rne d manne r. One exam ple of 

stackin g occu rs when a Sponsor place s particip an ts unde r an inactive downline withou t 

his or her knowle d ge in order to trigger unearn ed qualif ica tion for comm iss ion ing. Stack ing is 

unethic al and unac ce pta ble behavior, and as such, it is a punisha ble offense with measu res  
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up to and inclu ding the termin a tio n of the indep e nd en t consu ltan t positio ns of  all 

individ ua ls and/or entities found to be directly involved. 

 

D.  Should Distrib uto rs enga ge in solicita tion and/o r entice m e nt of memb e rs of anoth er direct 

sales compa ny to sell or distribu te LifeEsse nc e produc ts and servic es to, they bear the risk of 

being sued by the other direc t sales comp an y. If any lawsu it, arbitratio n, or media tio n is 

brough t again st a Distribu to r alleging that they engag ed in inapp rop riate recruitin g activ ity 

of another company’s sales force or Customers, LifeEssence will not pay any of 

Distributor’s defence costs or legal fees, nor will LifeEssence indemnify the 

Distributor for any judgment, award, or settlement. 

 

11.6 Sell, Assign, or Delegate Ownership 

 
A.  In order to preserve the integrity of the hierarchical structure, it is necessary for LifeEssence to 

place restrictions on the transfer, assignment, or sale of a Distributorship. 

 

B.  A LifeEsse nc e Distribu tor may not sell or assign his or her rights or deleg a te his or her positio n 

as a Distrib uto r withou t achie v ing the rank of Ruby or higher. A LifeEssen ce Distrib uto r who 

has reached the rank of Ruby or higher must obtain prior written approval by 

LifeEssence, which approva l will not be unreaso n ably withh eld . Any attem pte d sale, 

assignm en t, or delega tion without such approval may be voided at the discretion of 

LifeEssence. 

 

C.  Should the sale be approved by LifeEssence, the Buyer assumes the position of the Seller at 

the current qualified title, but at the current rank, at the time of the sale and acquires 

the Seller’s Downline. 

 

D.  To request corpo rate authoriz ation for a sale or transfer of a LifeEssen c e Distribu torsh ip, 

the following items must be submitted to the LifeEssence Compliance department; 

 

I. A Sale/Transfer of Distributorship Form properly completed, with the requis ite 

signatures. 

 

II .  A copy of the Sales Agree m en t signed and dated by both Buyer and Seller. 

 

III .  A LifeEsse n ce Distrib u tor Agree m e nt comp lete d and signed by the Buyer; 

 

IV .  Payment of the $100 administration fee; 

 

V. Any additional supporting documentation requested by LifeEssence. 

 

E.  Any debt obliga tion s that eithe r Seller or Buyer may have with LifeEssen ce must be satisf ie d 

prior to the approval of the sale or transfer by LifeEssence. 

 

F.  A LifeEsse nc e Distribu tor who sells his or her Distribu torsh ip is not eligible to re-en roll as a 

LifeEsse nc e Distribu tor in any organiz atio n for six (6) full calend ar month s follow in g the date 

of the sale except as otherwise expressly set forth in these Policies and Procedures. 
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11.7 Succession 

 
A.  Upon the death or incapa city of a Distribu tor, the Distribu tor’ s busine ss may be passe d on to his 

or her legal successors in interest (successor) . Whenever a LifeEssence business is transferred 

by will or other testamentary process, the successor acquires the right to collect all bonuses and 

comm iss io ns of the decea sed Distrib u tor’ s sales organiz atio n. The succe ssor must: 

 

I. Complete and sign a new LifeEssence Distributor Agreement; 

 

II .  Comply with the Terms and provisions of the Distributor Agreement; and 

 

III .  Meet all the qualifications for the last rank achieved by the former Distributor. 

 

B.  Bonus and comm iss io n check s of a LifeEsse nc e busine ss transferre d based on this section 

will be paid in a single check to the successor. The successor must provide LifeEssence with an 

“address of record” to which all bonus and comm issio n Payme nts will be sent. Payme nts will 

be based on the curren t perform a nc e of the Distrib uto rship, not the highest rank or volum e 

achie ve d. 

 

C.  If the busine ss is bequ ea the d to joint devisee s (succe ssors) , they must form a busine ss entity 

and acquire a Tax file number.  

 

D.  Appro priate legal docum e n tation must be subm itted to LifeEsse nc e Complia nc e 

departm en t to ensure the transfer is done properly . To affect a testamentary transfer of a 

LifeEssence business, the successor must provide the following to LifeEssence 

Compliance department: 

 

I. A certif ied copy of the death certif ica te; and 

 

II .  A notarize d copy of the will or other approp riate legal docum en tatio n establishin g the 

successor’s right to the LifeEssence business. 

 

E.  To complete a transfer of the LifeEssenc e business because of incapa city , the successor must 

provide the following to the LifeEssence Compliance department: 

 

I. A notarized copy of an appointment as trustee; 

 

II .  A notarized copy of the trust document or other appropriate legal documentation 

establishing the trustee’s right to administer the LifeEssence business; and 

 

III .  A completed Distributor Agreement executed by the trustee. 

 

F.  If the succe ssor is alrea dy an existing Distribu tor, LifeEssen ce will allow such Distribu tor to 

keep his or her own Distribu torsh ip plus the inherited Distrib u torship active for up to six 

(6) month s . By the end of the 6-month perio d, the Distribu tor must have compre ssed (if 

applicable), sold or otherwise transferred either the existing Distributorship or the inherited 

Distributorship. 
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G.  If the succe ssor wishe s to termina te the LifeEssen ce Distrib ut orship , he or she must submit a 

notarized statement stating the desire to terminate the Distributorship, along with a certified 

copy of the death certificate, appointment as trustee, and/or any other appropriate legal 

documentation. 

 

H.  Upon writte n reque st, LifeEsse n ce may grant a one (1) month berea vem en t waive r and pay out 

at the last “paid as” rank. 

 

11.8 Resignation/Voluntary Termination 

 
A.  A Distrib u tor may imme dia tely termina te his or her Distrib uto rship by submittin g a written 

notice or email to the LifeEsse n ce Complian c e departm e nt at complia nc e@ esse nc eb t.co m .a u 

The writte n notice must include the following: 

 

I. The Distributor’s intent to resign; 

 

II .  Date of resignation; 

 

III .  LifeEssence Identification Number; 

 

IV .  Reason for resigning; and 

 

V. Signature. 

 

B.  A LifeEssen c e Distrib uto r may not use resigna tion as a way to immed iately chang e Sponsor 

and Placem ent. Instead, the Distributor who has voluntarily resigned is not eligible to reapply 

for a Distribu to rship or have any financia l intere st in a or any LifeEssen ce busin ess for six (6) 

month s from the receipt of the written notice of resignation. 

 

11.9 Involuntary Termination 

 
A.  LifeEssence reserves the right to terminate a Distributor’s Distributorship for, but not limited 

to, the following reasons: 

 

I. Violation of any Terms or Conditions of the Distributor Agreement; 

 

II .  Violation of any provision in these Policies and Procedures; 

 

III .  Violation of any provision in the Rewards Plan; 

 

IV .  Violatio n of any applic able law, ordina nc e, or regula tion regardin g the LifeEssen c e 

busine ss ; 

 

V. Engaging in unethical business practices or violating standards of fair dealing; or 

 

VI .  Returnin g over $500 worth of produ cts , service s and/o r sales tools for a refund within a 

twelve (12) month period. 

 

mailto:compliance@essencebt.com.au
mailto:compliance@essencebt.com.au
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B.  LifeEsse nc e will notify the Distrib uto r in writin g by email, at his or her last email address on 

file for the accou nt of its inten t to termina te the Distribu tor’ s Distribu torsh ip and the 

reaso ns for termin a tio n. The Distrib u tor will have fifteen (15) calen d ar days from the date 

of email notif ica tion of such notice to respon d in writing to the allega tion s or claim s 

constitu ting cause for termin atio n as stated in the notice . LifeEssen ce will then have 

thirty (30) calen da r days from the date of receip t of the Distribu tor’ s respo nse to render a 

final decis io n as to termin atio n. 

 

C.  If a decis io n is made by LifeEssen ce to termina te the Distrib u tor’ s Distribu to rsh ip, LifeEssen ce 

will inform the Distrib uto r in writing that the Distrib ut orship is termina ted effective as of the 

date of the writte n notif ica tio n. The Distribu tor will then have fifteen (15) calend ar days from 

the date of mailing of such notic e to appea l the termina tion in writin g. LifeEsse n ce must 

receive the Distribu to r’ s writte n appeal within twenty (20) calen da r days of the date of the 

LifeEsse nc e termin atio n letter. If the writte n appea l is not receive d within this time period , 

the termin a tio n will be considered final. 

 

D.  If the Distrib uto r does file a timely appeal of termin atio n, LifeEsse nc e will review its decis io n, 

along with any other inform atio n it may deem releva nt, recon sid e r any other appro pria te actio n, 

and notify the Distrib uto r of its decis ion . The decisio n of LifeEsse nc e is then consid ere d final 

and not subject to further review. 

 

E.  If the termin ation is not rescind ed , the termin ation will be effective as of the date of the origina l 

termina tion notice by LifeEsse nc e. The former Distrib uto r shall thereaf te r be prohibite d from 

using the names, marks or signs, labels , stationery , advertis ing, or business material referring to 

or relating to any LifeEssen ce products or services . The organization of the terminated 

Distributor will “roll up” to the active Upline Sponsor on record. 

 

F.  The LifeEsse n ce Distribu to r who is involu nta rily termina ted by LifeEsse nc e may not 

reapply for a Distrib uto rship , eithe r under his or her prese nt name or any other name or entity , 

witho ut the express written consent of an officer of LifeEssence, following a review by the 

LifeEssence Compliance Committee. In any event, such Distrib u tor may not re-app ly for a 

Distrib uto rship for six (6) months from the date of termination. 

 

11.10 Effect of Cancelation 

 
A.  Following a Distributor’s cancelation for inactivity or voluntary or involuntary termination 

(collectively, a “cancelation”) such Distributor: 

 

I. Shall have no right, title, claim or interest to any comm iss ion or bonus from the sales 

genera ted by the Distrib uto r’ s forme r organ iza tio n or any other payme nts in 

association with the Distributor’s former independent Distributorship; 

 

II .  Effectively waives any and all claim s to property rights or any interest in or to the 

Distrib uto r’s former Downline organization; 

 

III .  Shall re ceiv e c o m miss io ns  a nd bo nus es  o nly  for the last full p ay  peri od i n w hich he or 

she was active prior to cancelation, less  any  amounts  withheld during an investigation 

preced ing an involun ta ry cance latio n, and less any  amou nts owed to LifeEsse nc e. 
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12.0 DISCIPLINARY SANCTIONS 

 
12.1 Imposition of Disciplinary Action – Purpose 

 
A.  It is the spirit of LifeEsse nc e that integ rity and fairne ss should perva de amon g its Distrib ut ors , 

thereby providing everyone with an equal opportunity to build a successful business . Therefore, 

LifeEsse nc e reserves the right to impose disciplin ary sanction s at any time, when it has 

determ ine d that a Distribu tor has violate d the Agree m en t or any of these Policie s and 

Proce du re s or the Rewards Plan as they may be amended from time to time by 

LifeEssence. 

 

12.2 Consequences and Remedies of Breach 

 

A.  Disciplinary actions may include one or more of the following: 

 

I. Monitoring a Distributor’s conduct over a specified period of time to assure 

compliance; 

 

II .  Issuan c e of a writte n warnin g or requiring the Distribu to r to take imme dia te 

corrective action; 

 

III .  Impositio n of a fine (which may be impose d immed iate ly or withh eld from future 

commiss ion payments) or the withholding of commission payments (“Commission 

Hold”) until the matte r causin g the Comm ission Hold is resolved or until 

LifeEsse nc e receives adeq ua te addition al assura n ce s from the Distrib uto r to 

ensure future compliance; 

 

IV .  Suspension from participation in Company or Distributor events, rewards, or 

recognition; 

 

V. LifeEsse nc e reserves the right to, in its sole discretio n, determ in e who goes on 

comp a ny Lifestyle Trips (also known as incentive trips or rewards trips); 

 

VI .  Suspe nsio n of the LifeEsse nc e Distrib uto r Agree m e nt and Distribu torsh ip for one or 

more pay periods; 

 

VII .  Involuntary termination of the Distributor’s Agreement and Distributorship; 

 

VII I .  Any other measure which LifeEssence deems feasible and appropriate to justly 

resolve injuries  c aus e d by  the Distrib utor’ s  Policy  v iolatio n or c ontr a ctu al bre ac h; 

OR 

 

IX .  Legal proceedings for monetary or equitable relief. 
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13.0 DISPUTE RESOLUTION 

 
13.1 Grievances 

 
A. If a LifeEssence Distributor has a grievance or complaint against another Distributor regarding 

any practice or conduct relating to their respective LifeEssence businesses, he or she is 

encourag ed to resolve the issue directly with the other party . If an agreem e n t canno t be 

reache d, it must be reporte d directly to the LifeEssen ce Complia nc e departm e nt as outlin ed 

below in this Section. 

 

B. The LifeEssen c e Comp lia nc e departm e n t will be the final autho rity on settlin g such 

grievan c e or comp laint and its written decisio n shall be final and bindin g on the 

Distrib uto rs involved . 

 

C. LifeEssence will confine its involvement to disputes regardin g LifeEssence business matters 

only. LifeEssence will not decide issues that involve personality conflicts or unprofess ional 

conduct by or between Distribu to rs outs ide the contex t of a LifeEssen ce business . These 

issues go beyon d the scope of LifeEssen ce and may not be used to justify a Sponso r or 

Place m e nt chang e or a transfe r to anoth er LifeEssence organization. 

 

D. LifeEssence does not consider, enforce, or mediate third party agreeme nts between 

Distributors, nor does it provide names, funding, or advice for obtaining outside legal 

counsel. 

 

E. Process for Grievances: 

 

I. The LifeEsse nc e Distrib uto r should submit a written letter of complain t (email will not 

be accep ted) direc tly to the LifeEsse n ce Complian ce depart m en t. The letter shall set 

forth the details of the incident as follows: 

 

a.  The nature of the violation; 

b.  Specific facts to support the allegations; 

c.  Dates; 

d.  Number of occurrences; 

e.  Persons involved; and 

f. Supporting documentation. 

 

II .  Upon receipt of the written complaint, LifeEssenc e will conduct an investigation 

according to the following procedures: 

 

a.  The Compliance department will send an acknowledgm ent of receipt to 

the complaining Distributor; 

b.  The Complia nc e depa rtm e nt will prov id e a verbal or writte n notic e of 

the allega tion to the Distrib uto r under investig atio n. If a writte n 

notice is sent to the Distribu tor, he or she will have ten (10) busine ss 

days from the date of the notific a tio n letter to prese nt all inform a tion 

relating to the incident for review by LifeEssence 

c.  The Compliance department will thoroughly investigate the complaint,  
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consid e r all the submitte d inform atio n it deem s releva nt, 

includ ing inform a tio n from collatera l source s. Due to the unique 

nature of each situation, determ in atio ns of the appro pria te 

remed y will be on a case by case basis , and the length of time to 

reach a resolu tion will vary . 

 

d.  During the course of the investigation, the Complian ce departm ent will 

only provid e perio dic updates simply stating that the investig ation is 

ongoin g. No other inform a tio n will be relea sed during this time. 

Distrib uto r calls, letters , and requests for “progre ss reports” during 

the course of the investigation will not be answered or returned. 

 

E. LifeEsse nc e will make a final decisio n and timely notify the LifeEsse n ce Distrib uto rs involve d. 

The Complian ce departm ent is not required to disclose information regarding penalties or 

corrective actio n to anyon e excep t the Distrib uto r who LifeEsse n ce Comp lia nc e educ ate s, 

penalize s, termina tes , or has their accou n t or practic e s relatin g to LifeEsse nc e investiga ted 

or review e d by LifeEssence Compliance. 

 

13.2 Arbitration 

 

A. Any controversy or claim arising out of or relating to the LifeEssence Distributor 

agreement, these Policies and Procedures, or the breach thereof, the Distributor’s 

business or any dispute between LifeEssence and the Distributor, shall be settled by 

binding and confidential arbitration administered by the Australian Arbitration 

Association under its comm ercial arbitration rules,  and judgment on the award rendered  by 

the arbitrator may be entered in any court having jurisdiction thereof. Any such arbitration 

shall be held in Sydney, NSW. There shall be one arbitrator, who shall have expertise in 

busine ss law transac tion s and who shall be knowle dg ea ble in the direct sellin g industry, 

selected from a panel provided by the Australian Arbitration Association. 

 

B. The prevailing party in any such arbitratio n shall be entitled to receive from the losing party, all 

costs and expen ses of arbitra tio n, includ ing reason ab le attorn ey’s fees and filing fees . The 

decis io n of the arbitra tor shall be final and bindin g on the parties and may, if necessary , be 

reduced to judgment in any court of competent jurisdiction. 

 

C. This agreem ent to arbitration shall survive any termination or expiration of the Distributor 

agreement. 

 

D. Nothin g in these Policies and Proced u res shall preven t LifeEsse nc e from applyin g for or 

obtain ing from any court havin g jurisdic tion a writ of attac hm en t, a tempo rary injunc tion, 

prelim ina ry injunctio n, perma n en t injun ctio n, or other relief availa ble to safegua rd and 

prote ct LifeEssen ce interests or its Conf id en tial Inform a tio n prior to, during or followin g the 

filing of an arbitratio n or other procee din g, or pendin g the renditio n of a decis ion or award in 

conne ctio n with any arbitration or other proceeding. 

 

E. NO CLASS ACTION, OR OTHER REPRESENTATIVE ACTION OR PRIVATE ATTORNEY 

GENERAL ACTION OR JOINDER OR CONSOLIDATION OF ANY CLAIM WITH A CLAIM OF 

ANOTHER PERSON OR CLASS OF CLAIMANTS SHALL BE ALLOWABLE. 
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F. These Policies and Procedures and any arbitration involving a Distributor and LifeEssence shall 

be govern e d by and constru ed in acco rda nc e with the laws of the state of NSW, withou t 

referen ce to its principles of conflict of laws. 

 

13.3 Severability 

 
A. If any prov is ion of these Policie s and Proced u res is found to be invalid, or unenforc ea ble for any 

reaso n, only the invalid provis io n shall be severed . The rema inin g terms and prov isio ns hereof 

shall remain in full force and shall be construe d as if such invalid or unenfo rce a ble provis io n 

never had comprised a part of these Policies and Procedures. 

 

13.4 Waiver 

 
A. Only  a n of fic er of  LifeEssen c e ca n, in writin g, af fect a waive r of  the LifeEss en ce P olicies  an d 

Proc ed ur es . LifeEssence's  waiver of  any  particular breach by  a Distributor shall not affect 

LifeEssence’s rights  with respe ct to a ny  subs e qu ent bre a ch, n or s hall it af fect t he ri ghts  or 

obliga tion s of any other Distribu to r. 

 

B. The existen ce of any claim or cause of actio n of a Distrib uto r again st LifeEssen ce shall 

not constitu te a defense to LifeEssen ce enforce m e nt of any term or prov is io n of these 

Policies and Procedures. 

 

13.5 Successors and Claims 

 
The agree m en t shall be bindin g upon and inure to the benefit of the parties and their respec tive 

successors and assigns. 

 

 

14.0 GOVERNING LAW 

 
These Policies and Procedures shall be governed by and construed in accordance with the Laws of the 

State of NSW and the exclusive jurisdiction of the Australian courts. 

 

 

15.0 LIFEESSENCE GLOSSARY OF TERMS 

 
ACTIVE DISTRIBUTOR: A Distrib uto r who satis f ies the minim u m volum e requirem en ts , as set forth in 

the Rewa rds Plan, to ensure that they are eligible to receive bonuses and comm issio ns. 

 

AGREEMENT: The contrac t betwe en the Comp an y and each Distrib uto r; inclu de s the Distribu tor 

Agreem ent, the LifeEssenc e Policies and Procedures , and the LifeEssence Rewards Plan, all in their 

current form and as amen de d by LifeEsse nc e in its sole discretio n. These docum e n ts are collec tive ly 

referred to as the “Agreement.” 
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CANCEL: The termination of a Distributor’s business. Cancellation may be either voluntary, 

involuntary, or through non-renewal. 

 

REWARDS PLAN: The guidelin es and refere nc ed litera ture for describ ing how Distribu to rs can 

generate commissions and bonuses. 

 

CUSTOMER: A Custo m e r who purcha ses LifeEssen ce produc ts and does not engag e in buildin g a 

busine ss or retailing product. 

 

DISTRIBUTOR: An indiv idu al, who purcha ses produc t, generat es retail sales and busine ss building 

commissions. 

 

LINE OF SPONSORSHIP (LOS): A report genera te d by LifeEsse nc e that provid e s critica l data relating to 

the identities of Distrib uto rs , sales inform atio n, and enrollm en t activity of each Distrib uto r’ s 

organiza tion . This report contain s conf ide ntial and trade secre t inform atio n which is proprie tary to 

LifeEssence. 

 

ORGANIZATION: The Customers and Distributors placed below a particular Distributor. 

 

OFFICIAL LIFEESSENCE MATERIAL: Litera ture , audio or video tapes, and other mate ria ls develop ed , 

printe d, published, and distributed by LifeEssence to Distributors. 

 

PLACEMENT: Your position inside your Sponsor’s organization. 

 

RECRUIT: For purpo ses of the LifeEsse nc e Conf lict of Interest Policy, the term “Recruit” means the 

actual or attem p te d solicita tion , enrollm e nt, encoura g em en t, or effort to influen c e in any other 

way, either direc tly , indirec tly, or throu gh a third party , anothe r LifeEsse nc e Distrib uto r or 

Custo m e r to enroll or participate in another multilevel marketing, network marketing, or direct 

sales opportunity. 

 

RESALABLE: Produ cts shall be deem ed “resalab le” if each of the follow ing elemen ts is satisf ie d: (i) they 

are unop en ed and unused ; (ii) origin al pack ag ing and labeling has not been altere d or dama ge d;(iii) 

they are in a conditio n such that it is a comm e rcially reaso na ble practic e within the trade to sell the 

merchandise at full price; and (iv) the product contains current LifeEssence labeling. Any merchandise that 

is clearly identif ied at the time of sale as nonre turn a ble, discon tinu ed , or as a seaso na l item, shall not be 

resalable. 

 

SPONSOR: A Distributor who enrolls a Customer, Retailer, or another Distributor into the 

Compa ny, and is listed as the Sponsor on the Distrib uto r Agreem e n t. The act of enrolling others and 

training them to become Distributors is called “sponsoring.” 

 

UPLINE: This term refers to the Distrib u tor or Distrib uto rs above a partic ula r Distrib uto r in a 

sponsorship line up to the Comp an y. It is the line of sponsors that links any particu lar Distrib u tor to 

the Company. 


