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GERMAN
SUSS: GERMAN DESSERT BAR

This logo was created for a small bakery specializing in authentic German desserts.
The logo, as well as the bird graphic, has been used throughout the bakery's
menu, stationery, packaging and products.
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THE BUKU PROJECT

This poster was designed for the 2018 Music Festival,
The Buku Project. Merchandise was also created to
accompany the poster, along with a t-shirt and a tote bag.
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[EATURING: ASAP ROCKY, FASSNECTAR,
BOREORE, CALVIN WARRIS, CASHMERE CAT,
CHANCE THE FAPPER, CHYRCHES, CLAUDE
VONSTROKE, DEADMAUS, Diljon
PRANCIS, PUTURE, EARLSWEATSHIAT,
EXPLOSIONS IN THE SKY, 6Ri7,
CRAMATIK, WONEY DIJON, TILENTUM,
JAMIE JONES, KEWIANG, KENDRICK
[AMAR, KiD CUDL, Li] £005iF, [IiTTIE
DRAGON, MEMI, MAJOR [AZER, Nit/A
KRAVIZ, PASSION FIT, PORTUEAL
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Kraft Foods Group, Inc. manufactures and markets
focd and beverage products, including convenient
meals, refreshment beverages and coffee,
cheese and other grocery products.
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This magalogue for the KraffHeinz Company consists of thirty-six pages.
The magalogue contains articles relating to both the history of each individual
company and the recent merger of Kraft and Heinz that ook place in 2017,
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Asfter its domestic success in the nineteenth century, the H.J. Heinz Company
began to transition from a domestic, private firm to an international,

public company in the twentieth century. In 1900, H), Heinz incorporated
the company; six family members owned shares in the company.
At this time, the H.). Heinz Co. was first in the production of ketchup,

pickles, mustard, and vinegar in the United States. Five years later,
in 1905, Heinz expanded overseas when the company opened
its first international factory in England.

Unfortunately, at the age of 75, Heinz Company founder H . Heinz

died in 1919.The management of the business remained in the

family. however, as Howard Heinz succeeded his father as company

president. Howard Heinz successfully rescued the company at the
height of the Great Depression in 1931 by introducing two new
product lines: ready-to-eat soups and baby food.

In Britain, Heinz Beanz on toast for breakfast has become a staple
of the diet. In 1928, the British Heinz subsidiary stopped importing
Heinz beans from the United States and Canada and began
to produce its own, permitting cheaper, yet more popular, bean production.
The Heinz Company would later strike marketing gold in 1967 with the UK.
advertising slogan "Beanz Meanz Heinz," its success and hundreds of variations

Imige Above: A porcelain, Heing Pickie Sign from 1963
compares only to the 57 Varieties” campaign of a half-century earlier.

Following the death of Howard Heinz in | 941, his son, H.“Jack” Heinz |l took control of the company. He followed his grandfather’s example
of company growth by expanding the H.J. Heinz Co. domestically through acquisitions and internationally by launching Heinz subsidiaries.

Jack Heinz already had previous expansion experience, as he had directed the company's development in Australia during the 1930s.

Although Heinz products had been available in Australia for 50 years, the company cemented its position there when it built a production plant
in Richmond, Victoria, in 1934. The subsidiary, Heinz-Australia, would become the nation’s largest food processing plant. When the company had
its first public offering in 1946, sales figures revealed that the H.|. Heinz Company earned over $4 million in net profits.

Irrage Below: A collection of Heinz histarical e, including Hein Pickle Pins from 1893
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MOTHER VICTORIAN'S CANDIES N M
This Victorian stye candies line features hand-drawn logos
colored and refined in photoshop. The logos were printed onfo
small, multi-colored, paper bags to complete the project.
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PATTERNS AND COLOR PALETTES
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CHOCOLATE CMYK: 42, 69, 98, 49 MINTGREEN  CMYK: 84,32, 96,15 RICH GREEN
BROWN RGB: 4, 58, 22 B bics RGB: 99. 126, 58 iy
$603A14 £637F38

DOGS & DIAMONDS BUDDY'S BOTTLES DOUELE BUDDY

RGB: 170. 125, 81 Bottlecop RGB: 58, 74,55
BARTCS1 E3A4AIT

MUDDY BROWN  CMYK: 48, 60, 77, 44
l g body soos RGB; 94,71, 50
#5E4732
DARKBROWN  CMyk: 53, 49,77, 69
l Doghiics ROB: 59, 37, 25
1382515

SOFT BROWN CMYK: 36, 40, 80, 24
Mighightinaideof RGE: 138, 94, 60
the dog's ear #EBSFIC

CHARCOAL CMYE: 100, 100, 100, 100
BLACK. RGE:0,0,0
Mainfect #000000
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! CHAMPAGNE CMYK: 30, 41, 100, 6
H YELLOW RGB: 176. 140, 46
! oy #B18C2E
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R RGB: 99, 126, 58
$637F3B

CMYK: 30, 50, 75, 7 MOSS BROWN CMYEK: 71,49, 57, 44 . LEAF BROWN CMYE: &4, 32, 74, 15

FOREST BROWN CMYK: 78, 49, 90, 59
Boitke culsne, boitie  RGBI 35, 60, 32
dertad andd Lighne #233C20

OLIVE BROWN  CMYK: 70, 44, 1040, 80
Beerinsdeolboine  RGB: 84,84, 38
#415524

MICROBREWERY & TAVERN

POERIYCE BREWY BRANBING WANRRL T RERDY S RREMD RRENEING MANDAL

MICROBREWERY & TAVERN

BUDDY’S BREWS: MICROBREWERY & TAVERN

This logo was created for a company that printfs your dog's image onto beer
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potfles. The logo has been implemented throughout the company’s branding

manual, designs, patterns, stationery and other products such as merchandise. 0
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PAMPER YOUR BUDDY

Not only does our company allow you to put your
precious pooch'’s face onto our bottles, we also offer

aclothing line to keep your buddy looking stylish.

FABRIC OPTIONS

EXTRA SMALL - $10.00 BUDDY’S CHERRY
Z BOTTLES RED
g ﬁ‘ SMALL - $15.00
2] J BUDDY
: BLUE
MEDUIM - $20.00 DOGS &
" DIAMONDS LEAF
LARGE - $30.00 GREEN

W EXTRA LARGE - $45.00

DOUBLE
BUDDY

10 BUDDY'S BREWS BRANDING MANUAL

HAPPY HOUR -
W EEKDAYS
2PM - SPM

M|CROBREWERY & TAVERN




DIVERSITY POSTER

The task assigned was fo create a poster that best depicted
what diversity meant to us and had typographic elements.
Matryoshkas of different nationalities, nesting within each other
best represented the idea of diversity as well as acceptance.




UNDER THE SEA

This series of sea creature icons have so much personality fo offer,
whether it be used for beachhouse or bathroom decore. A great amount
of development and experimenting brought these three icons (tricons) fo life.



VINE SPIRALS

A copper-plate engraving was created during a month-long process that involved
applyng thick, far-like layers of ink, burnishing away the desired areas and linework,
and resting the plate in an acid-bath solution for a period of time. This process was
repeated numerous fimes until the desired image was created. Several copies were
prinfed in multiple colors on rich, Hannelora print-making paper.
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SPROUT: BEGINNER’S SUCCULENT GREEN HOUSE

This piece was created for the Kutztown University Senior project during the internship
assignment. Free, creative range was given with no imitations. | had decided to create a
package design based project in order to reflect what | had learned during my internship.






SEASON OF THE WITCH

This series of four spot ilustrations is based around the four
seasons. The project started with an initial concept sketch for
the Halloween season detaling witches, from there the concept
of witches celebratfing the different seasons emerged.
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(484) 331-4330
lauren.anne.tomlinson@gmai
laurentomlinson.org




