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W H A T  I S  C A M P  C A N N A ?

W H O  I S  B L U N T S  &  B E A N S ?

T h e  u l t i m a t e  s u m m e r  c a m p  e x p e r i e n c e  p r o v i d i n g  a n

i n c l u s i v e ,  i n t e r g e n e r a t i o n a l  a n d  u n i q u e  a d v e n t u r e

f o r  t h e  c a n n a b i s  c o m m u n i t y .  c r e a t i n g  s p a c e  f o r  t h e

l e g a l  m a r k e t  t o  b u i l d  i n t i m a t e  b o n d s  w i t h  t h e

m e m b e r s  o f  t h e  c o m m u n i t y .

c o - f o u n d e d  b y  A l e x i s  D i c k s o n  a n d  J o l y n  B o w ,  t w o

p a s s i o n a t e  c a n n a - m o m s  f r o m  r u r a l  A l b e r t a ,  F u e l e d

b y  t h e i r  s h a r e d  l o v e  f o r  c o f f e e  a n d  c a n n a b i s ,

r e c e n t l y  a w a r d e d  “ i n f l u e n c e r  o f  t h e  y e a r ” ,  t h e y  h a v e

b u i l t  a  p l a t f o r m  t h a t  c e l e b r a t e s  t h e  c u l t u r e  a n d

c o n n e c t i o n  w i t h i n  t h e  i n d u s t r y  a n d  c o n s u m e r  m a r k e t .
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Camp Canna has the best return on investment.
More than any other event we have participated

in. The ability to connect directly with consumers
that are eager to learn your story and share with

their friends and families, is a launchpad for
success and we are so thrilled to have had the

opportunity.

These two amazing women just put on the most phenomenal
canna-friendly event I’ve ever been to. Camp Canna is the only

event where the industry and community come together for a 420-
friendly weekend away. It felt like a retreat for cannabis people.

This event was the most fun I had all summer. Camp Canna
is the best way imaginable to introduce myself, my brand

and my products to the community. If you are launching a
product, you must start with Camp Canna. 

amber craig / four20

chanttelle rusk / into the weeds / highpar lights

terri blumes / Plaid Trout



W E E K E N D  E V E N T
H I G H L I G H T S  

L P  S a m p l i n g  P a r t y

V e n d o r  M a r k e t

L i v e  M u s i c

C a n n a l y m p i c s

Y o g a  &  M e d i t a t i o n

S a t u r d a y  M o v i e  N i g h t

V o l l e y b a l l

H i g h  R o p e s

S w i m m i n g

F o o d  a n d  C o f f e e

&  M u c h  M o r e



T I C K E T S
s a l e s  s t a r t  o n  D e c e m b e r  1 s t ,  2 0 2 3

Early Bird Price $420

u n t i l  M a r c h  3 1 ,  2 0 2 4

$499 after March 31, 2024 

FULL WEEKEND PASS Includes

s h a r e d  A c c o m m o d a t i o n s  i n  a  b u n k  c a b i n

a l l  m e a l s  a n d  b e v e r a g e s

A l l  e n t e r t a i n m e n t  a n d  a c t i v i t i e s

O n - s i t e  s e c u r i t y  a n d  s a f e t y



L OCAT I ON V ENUE ACCOMMODAT I ONS
Located just  two and half

hours north of  Toronto,
Camp Canna is  held on a

1100-acre s ite and is
s ituated in the beauti ful

Hal iburton Highlands,  near
the southern boundary of

Canada’s  famous
Algonquin Park.

“Camp Timberlane”  is
nest led in incredible

nature on its  own private
lake with comfortable ,
c lean accommodations

and var ious common and
programming areas .  Rich
with act iv it ies  to ensure

there is  something for
everyone.

Campers stay in cabins of
up to 14 –  16 adults .  Cabins

come equipped with
bathroom faci l i t ies ,  and

shower rooms.  95% of
cabins are newly

renovated,  complete with
pine inter iors ,  hardwood
floors ,  covered porches

and cei l ing fans .



S A M P L I N G  L I C E N S E D  P R O D U C E R  I N V E S T M E N T  
$ 1 7 5 0  R E G I S T R A T I O N  D E A D L I N E  F E B R U A R Y  2 8 ,  2 0 2 4

F r i d a y  N i g h t  O N L Y  f r o m  7 p m - 1 1 p m

S a m p l i n g  f o r  v e r i f i e d  i n d u s t r y  e m p l o y e e s  w i l l  b e  o p e n  o n  F r i d a y ,  M a y  3 1 ,  2 0 2 4  f r o m  7 p m  u n t i l  1 1 p m .  

I n v e s t i n g  L i c e n s e d  P r o d u c e r s  m u s t  b e  p r e p a r e d  t o  h a v e  a  m i n i m u m  o f  1 5 0  s a m p l e s  f o r  t h e  e v e n t .  

P r o d u c e r s  w i l l  b e  a s k e d  t o  a r r i v e  b e t w e e n  2 p m - 4 p m  o n  F r i d a y  a f t e r n o o n  t o  s e t  u p  p r i o r  t o  g u e s t  a r r i v a l .  G o l f  C a r t

t r a n s p o r t a t i o n  w i l l  b e  a v a i l a b l e  b e t w e e n  t h e  p a r k i n g  l o t  a n d  R e c  H a l l .  P l e a s e  k e e p  d i s p l a y s  t o  a  m a n a g e a b l e  s i z e .  

I n v e s t m e n t  I n c l u d e s

1  T e a m  m e m b e r  t i c k e t  f o r  F U L L  W E E K E N D  E V E N T S

P l e a s e  n o t e :  a c c o m m o d a t i o n s  A N D  M E A L S  a r e  i n c l u d e d  i n  t h i s

i n v e s t m e n t .  A D D I T I O N A L  T I C K E T S  A V A I L A B L E  F O R  P U R C H A S E

1 0 ' x 1 0 '  S a m p l e  S p a c e  i n  t h e  R e c  H a l l

s a m p l e  t r a c k i n g  a n d  d a t a  s h a r i n g

5 0 %  n o n - r e f u n d a b l e  d e p o s i t  d u e  i m m e d i a t e l y  t o  r e s e r v e  

      y o u r  s p o t

r e m a i n i n g  b a l a n c e  d u e  a p r i l  1 ,  2 0 2 4



T h e  V e n d o r  M a r k e t  w i l l  b e  o p e n  o n  S a t u r d a y ,  J u n e  1 ,  2 0 2 4  f r o m  1 2 p m  u n t i l  6 p m .  

VENDORS WILL BE ASKED TO ARRIVE BETWEEN 10AM AND 12PM ON SATURDAY MORNING TO SET UP PRIOR TO MARKET OPEN.  GOLF CART

TRANSPORTATION WILL BE AVAILABLE BETWEEN THE PARKING LOT AND REC HALL.

ALL VENDORS MUST PROVIDE GOVERNMENT ISSUED ID TO ACCESS CAMP

1 0 ' x 1 0 '  V e n d o r  S p a c e  i n  t h e  R e c  H a l l

2  b r a n d e d  p o s t s  a n d  u n l i m i t e d  s t o r y  s h a r e s

B r a n d  M e n t i o n  o n  c a m p c a n n a . c a ,  w i t h  1 2 0 , 0 0 0  v i s i t s

d u r i n g  t h e  o f f  s e a s o n

M A R K E T  V E N D O R  I N V E S T M E N T  
$ 1 0 0 0  R E G I S T R A T I O N  D E A D L I N E  M A R C H  3 1 ,  2 0 2 4

S a t u r d a y  A f t e r n o o n  O n l y  f r o m  1 2 p m - 6 p m

I n v e s t m e n t  I n c l u d e s

1  T e a m  m e m b e r  t i c k e t  f o r  F U L L  W E E K E N D  E V E N T S

P l e a s e  n o t e :  a c c o m m o d a t i o n s  A N D  M E A L S  a r e  i n c l u d e d

i n  t h i s  i n v e s t m e n t .  A D D I T I O N A L  T I C K E T S  A V A I L A B L E  F O R

P U R C H A S E .



P R E M I U M
I N V E S T M E N T

P A C K A G E S
2  P r e m i u m  P a c k a g e s  w i l l  b e  o f f e r e d ,  

e a c h  p a c k a g e  i n c l u d i n g  t h e  f o l l o w i n g :  

1 SAMPLING LICENSE PRODUCER SPACE

1  P r e m i u m  C A B I N  P A R T N E R  

L a r g e  L o g o  D i s p l a y  i n  M e s s  H a l l

L o g o  &  L i n k  F e a t u r e  o n  c a m p c a n n a . c a

2  b r a n d e d  I n s t a g r a m  p o s t s  a n d  u n l i m i t e d

s t o r y  s h a r e s

For additional included items and pricing,  see

detailed packages following.



P L A T I N U M  P R E M I U M  P A C K A G E
$ 1 5 , 0 0 0  1  S P O T  A V A I L A B L E

R E G I S T R A T I O N  D E A D L I N E

F E B R U A R Y  2 8 ,  2 0 2 4
I n  a d d i t i o n  t o  a l l  p r e m i u m  i n v e s t m e n t  p a c k a g i n g

o f f e r i n g s ,  t h e  p l a t i n u m  s p o n s o r  w i l l  a l s o  r e c e i v e :

M e d i a  S p o n s o r  f o r  E n t i r e  e v e n t  -  a l l  p h o t o s  a n d  v i d e o s

c r e a t e d  w i l l  f e a t u r e  y o u r  b r a n d  l o g o ,  t a g  i n s t r u c t i o n s

p r o v i d e d  o n  a l l  d o w n l o a d s ,  d a t a  s h a r i n g

M a i n  B e a c h / S t a g e  S p o n s o r

1  x  2  r o o m  p r i v a t e  c h a l e t  f o r  t h e  e n t i r e  w e e k e n d

2  t i c k e t s  f o r  t h e  e n t i r e  w e e k e n d

4  B r a n d e d  P o s t s

1 0  S t o r i e s  &  I G  A r c h i v e  f o r  6  m o n t h s

U n l i m i t e d  S o c i a l  M E d i a  S h a r e s



G O L D  P R E M I U M  P A C K A G E
$ 1 0 , 0 0 0  1  S P O T  A V A I L A B L E

R E G I S T R A T I O N  D E A D L I N E

F E B R U A R Y  2 8 ,  2 0 2 4

I n  a d d i t i o n  t o  a l l  p r e m i u m  i n v e s t m e n t  p a c k a g i n g

o f f e r i n g s ,  t h e  G o l d  s p o n s o r  w i l l  a l s o  r e c e i v e :

C a n n a l y m p i c s / B a s k e t b a l l  C o u r t s  S p o n s o r

d a t a  s h a r i n g  o f  g u e s t  e m a i l  l i s t

2  t i c k e t s  f o r  t h e  e n t i r e  w e e k e n d

3  B r a n d e d  P o s t s

5  S t o r i e s  &  I G  A r c h i v e  f o r  6  m o n t h s

U n l i m i t e d  S o c i a l  M E d i a  S h a r e s



S I L V E R  P R E M I U M  P A C K A G E
$ 7 , 5 0 0  1  S P O T  A V A I L A B L E

R E G I S T R A T I O N  D E A D L I N E

F E B R U A R Y  2 8 ,  2 0 2 4

I n  a d d i t i o n  t o  a l l  p r e m i u m  i n v e s t m e n t  p a c k a g i n g  o f f e r i n g s ,

t h e  S i l v e r  s p o n s o r  w i l l  a l s o  r e c e i v e :

Y o g a  &  M E d i t a t i o n / L a k e s i d e  S p o n s o r

d a t a  s h a r i n g  o f  g u e s t  e m a i l  l i s t

2  t i c k e t s  f o r  t h e  e n t i r e  w e e k e n d

1  r e c a p  h i g h l i g h t  r e e l  o f  t h i s  a r e a  p o s t  e v e n t

3  B r a n d e d  P o s t s

3  S t o r i e s  &  I G  A r c h i v e  f o r  6  m o n t h s

U n l i m i t e d  S o c i a l  M E d i a  S h a r e s



B R O N Z E  P R E M I U M  P A C K A G E
$ 5 , 0 0 0  1  S P O T  A V A I L A B L E

R E G I S T R A T I O N  D E A D L I N E

F E B R U A R Y  2 8 ,  2 0 2 4

I n  a d d i t i o n  t o  a l l  p r e m i u m  i n v e s t m e n t  p a c k a g i n g  o f f e r i n g s ,

t h e  B r o n z e  s p o n s o r  w i l l  a l s o  r e c e i v e :

H i g h  R o p e s  a n d  C l i m b i n g  W a l L  S p o n s o r

d a t a  s h a r i n g  o f  g u e s t  e m a i l  l i s t

2  t i c k e t s  f o r  t h e  e n t i r e  w e e k e n d

1  r e c a p  h i g h l i g h t  r e e l  o f  t h i s  a r e a  p o s t  e v e n t

2  B r a n d e d  P o s t s

3  S t o r i e s  &  I G  A r c h i v e  f o r  6  m o n t h s

U n l i m i t e d  S o c i a l  M E d i a  S h a r e s



C A B I N  P A R T N E R
P A C K A G E S

A  g r e a t  o p p o r t u n i t y  f o r  R e t a i l e r s ,

V e n d o r s ,  a n d  C r a f t  P r o d u c e r s  l o o k i n g  f o r  a

l o w e r  i n v e s t m e n t  o p t i o n

29 Cabin Sponsor Spots Available

$ 1 0 0 0  I n v e s t m e n t

Each sponsor will be asked to create a gift

basket of surprises for your sponsored

c a b i n  ( b e t w e e n  1 2 - 1 6  p e o p l e ) .

Each Investment includes:  

C u s t o m  C a b i n  N a m e  o f  y o u r  c h o o s i n g

a  3  f o o t  c u s t o m  b a n n e r  d e s i g n e d  b y  y o u r

t e a m  f o r  y o u r  s p o n s o r e d  C a b i n

s p a c e  f o r  1  p u l l  u p  b a n n e r  i n  c a b i n

S m a l l  l o g o  d i s p l a y e d  i n  M e s s  H a l l



A D D I T I O N A L  W A Y S  T O  G E T  I N V O L V E D
C a m p  C a n n a  a l w a y s  w e l c o m e s  d o n a t i o n s  t o  b e  u s e d  a s  p r i z e s  f o r  t h e  v a r i o u s

a c t i v i t i e s  a n d  c o m p e t i t i o n s  w e  h o s t  t h r o u g h o u t  t h e  w e e k e n d .  

W e  w i l l  b e  a c c e p t i n g  V o l u n t e e r ,  E d u c a t i o n  a n d  E n t e r t a i n m e n t  a p p l i c a t i o n s  u n t i l

A p r i l  1 s t .  P l e a s e  s u b m i t  y o u r  a p p l i c a t i o n  t o  i n f o @ b l u n t s a n d b e a n s . c a



Addit ional  Questions?

CONNECT WITH OUR TEAM
A l e x i s  D i c k s o n

C a n n a b i s  M A r k e t i n g ,  T o u r i s m  &  E v e n t s

i n f o @ b l u n t s a n d b e a n s . c a

( 7 8 0 )  7 7 9 - 7 2 3 5

@ b l u n t s a n d b e a n s  b l u n t s a n d b e a n s . c a

@ c a m p _ c a n n a  c a m p c a n n a . c a


