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WELCOME
Our goal is simple: to provide you
with the tools and knowledge you
need to unlock your marketing
potential and drive business growth.
By reading this guide, we hope you
feel inspired and equipped to
request new initiatives that will
advance your objectives.

Remember, consistent marketing
activity is key to long-term success.
So let’s explore these ideas together
and set the stage for your next
marketing achievement. Happy
reading!

It is our pleasure to present this
book, filled with valuable
marketing ideas and practical
strategies that you can use to
elevate your business.

Our team has carefully compiled
the content of this book to provide
you with a comprehensive
resource of actionable marketing
tasks. We believe in the power of
proactive strategy, and we are
excited to share these concepts
with you.

We understand that every business
has unique goals. That is why this
book is designed to provide a
wide range of ideas applicable to
your specific needs. Whether you
are looking for new ways to
engage your audience or seeking
to enhance your online presence,
this book has something for you.

Sarah Newnham



PROLOGUE
This book is about marketing
momentum—creating sustained
growth and opportunity through
strategic action. No matter your
industry, business size, or stage of
development, there are always new
ways to engage your audience, build
your brand, and achieve your
objectives. The key to lasting success
is an ongoing commitment to
harnessing ideas, implementing
effective strategies, and adapting to
the ever-changing marketplace.

Within these pages, you will discover
a wealth of suggestions designed to
showcase the breadth of what
Moonah Marketing can deliver. Each
idea is crafted to help you make the
most of the services available to you,
whether you have partnered with us
for a single focus area or a full-
spectrum strategy. This collection is
not only a guide but also an invitation
—to explore possibilities, request
support, and keep your marketing
agile and dynamic.

Marketing is not a static discipline; it
demands innovation, flexibility, and
consistent effort. With Moonah
Marketing at your side, you have
access to proven expertise and a
partner committed to your ongoing
success. Let these ideas empower
you to shape your marketing activity,
unlock your business’s potential, and
pursue growth at every stage.

Success is built on action and
collaboration. Use this resource to
inspire your next steps, strengthen
your marketing foundation, and take
full advantage of all that Moonah
Marketing can achieve alongside you. 

Your journey to continuous
improvement begins here!
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Smart marketing is about making your investment work as hard as
possible for you. "1000 Marketing Ideas" is designed with your goals in
mind—to help you get the most value from your partnership with Moonah
Marketing, amplify your business outcomes, and keep your marketing
calendar full of impactful, results-oriented tasks.

Inside, you'll find a wealth of actionable ideas covering:
SEO: Benefit from comprehensive search engine optimisation
services, including advanced keyword targeting, on-page and
content optimisation, link building, technical audits, and ongoing
performance monitoring—all managed for you to increase your
search rankings, attract your ideal audience, and convert more
visitors into customers.
Social Media Marketing: Keep your feeds fresh and engaging with
regular posts, creative reels, and consistent scheduling tailored to
your audience.
Graphic Design: Elevate your brand with professional designs, from
logos and business cards to brochures, packaging, and digital assets
—whenever you need them.
Website Maintenance: Ensure your website always looks current
and performs flawlessly with unlimited content edits, updates,
security checks, and bug fixes.
Email Campaigns: Keep in touch with your audience through
custom email campaigns, newsletters, and tailored announcements
that drive action.
Digital Ads: Make the most of your advertising spend with
campaigns that are set up and managed for maximum reach and
measurable results.
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C H A P T E R  1
INTRODUCTION



Customer Reviews Management: Build a stronger reputation by
collecting more positive reviews and responding to feedback across
key platforms.
Content Marketing: Stay top of mind with expertly written blogs,
articles, guides, and more—keeping your brand visible, credible, and
relevant.
Lead Generation: Get fresh, high-quality B2B leads to fuel your
outreach and drive new business.
Event Management: Simplify your event planning with
comprehensive remote coordination. We manage invitations,
coordinate RSVPs, design all event collateral, organise event
schedules, oversee communications with suppliers, and ensure every
detail is handled efficiently.

This ebook provides a curated selection of marketing tasks and initiatives
that you can request from Moonah Marketing. Pick and choose the ideas
that fit your business and ask us to bring them to life. Whether you’re
focused on building your brand, reaching new customers, or simply
keeping your marketing momentum strong, these ideas will help you
achieve more and ensure your investment delivers real results.

Use this guide as your toolkit for progress. With Moonah Marketing’s
support, you’re empowered to keep your business moving forward, one
marketing idea at a time.
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DID YOU KNOW

Did you know that consistent marketing
efforts help keep your brand top-of-mind

for your audience, making it easier to build
trust and drive engagement over time?



Great marketing is a marathon,
not a sprint.‘‘

’’



A strong Search Engine Optimisation (SEO) foundation is essential for
increasing your website’s visibility and attracting qualified visitors. A
comprehensive SEO strategy can significantly enhance online
performance. 

Below are actionable tasks you can request from your Moonah Marketing
team, each tailored to address specific aspects of SEO and drive
measurable growth.

Keyword Research and Strategy

www.MoonahMarketing.au 04

C H A P T E R  2
SEARCH ENGINE OPTIMISATION
(SEO)

1.

2.

3.

4.

5.

6.

7.

8.

Conduct comprehensive keyword research to identify primary and
secondary keywords relevant to your business, products, and services.
Perform an analysis of competitor keywords to identify strategic gaps
and uncover opportunities for growth.
Map relevant keywords to specific pages on your website to ensure
targeted and effective optimisation.
Implement ongoing keyword performance tracking to monitor search
engine rankings.
Request regular reports on keyword ranking improvements and their
impact on website traffic.
Identify and target long-tail keywords to attract highly specific and
motivated search traffic.
Analyse keyword intent (informational, navigational, transactional,
commercial) to align content with user needs.
Develop a keyword clustering strategy to group related terms and
create comprehensive topic pages.
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On-Page Optimisation
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9.

10.

11.

12.

13.

14.

15.

16.

17.

Optimise all page title tags with unique, search-friendly titles to improve
visibility in search results.
Write compelling meta descriptions for key pages to improve click-
through rates from search engine results pages (SERPs).
Refine the header tag structure (H1, H2, H3) on all pages for improved
content hierarchy and readability.
Implement SEO-friendly URL structures for all new and existing pages.
Integrate target keywords naturally within existing website content and
copy.
Optimise all website images, including alt text, file names, and size
reduction, to support accessibility and site speed.
Develop and implement an internal linking strategy to connect relevant
pages and strengthen your site’s SEO structure.
Conduct a full on-page SEO audit to identify and rectify optimisation
issues across the website.
Optimise for 'People Also Ask' (PAA) boxes by creating content that
directly answers common user questions.
Create and optimise a dedicated FAQ page to capture informational
search queries.

Content Creation for SEO

18

19.

20.

21.

22

23.

24.

25.

Develop a content strategy plan that outlines key topics and themes
aligned with business goals.
Request new blog articles and website page content that targets
strategic keywords.
Refresh and update existing blog posts and articles to improve their
ranking and relevance.
Develop industry-specific case studies to showcase expertise and
attract targeted search traffic.
Create location-specific landing pages and content to support local
SEO objectives.
Produce original research, data analysis, or unique content pieces to
build authority and attract backlinks.
Create pillar pages and topic clusters to establish authority on core
subjects.
Develop downloadable guides or whitepapers optimised for specific
keyword sets to generate leads.
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Link Building
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26

27.

28.

29.

30.

31.

Execute outreach campaigns to industry-relevant directories and
publications for quality backlink acquisition.
Curate and submit your business details to reputable Australian local
directories to enhance local visibility.
Create and promote shareable assets like infographics or data
studies to naturally attract inbound links.
Monitor and manage your website’s backlink profile to identify and
disavow toxic or low-quality links.
Pursue guest blogging opportunities on authoritative sites within your
industry.
Analyse competitor backlink profiles to identify new link-building
opportunities.

Technical SEO

32

33.

34.

35.

36.

37.

38.

39.

40.

41.

Conduct a website speed optimisation audit and implement
technical adjustments for improved load times.
Perform mobile responsiveness checks and implement fixes to ensure
optimal performance across all devices.
Create and submit an XML sitemap to search engines to facilitate
efficient indexing.
Set up and manage the robots.txt file to guide search engine
crawlers effectively.
Monitor and resolve crawl errors, broken links (404s), and other
indexing issues identified in Google Search Console.
Implement structured data (schema markup) to support rich search
results and increase SERP visibility.
Conduct a comprehensive technical SEO audit and implement
actionable recommendations to improve site health.
Check for and resolve any duplicate content issues across the
website.
Ensure the website uses HTTPS for security, a confirmed ranking
factor.
Optimise the website's Core Web Vitals (Largest Contentful Paint,
First Input Delay, Cumulative Layout Shift).



Consistency turns messages
into belief.‘‘

’’
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Effective social media management builds brand presence, fosters
community engagement, and drives business objectives. A strategic
approach to content and platform management is crucial for
connecting with your target audience. Below are specific social
media marketing tasks you can request to elevate your online
presence and achieve your goals.

08

C H A P T E R  3
SOCIAL MEDIA MARKETING

Strategy and Planning

42.

43.

44.

45.

46.

47.

48.

49.

50.

Develop a comprehensive social media strategy aligned with your
overall business objectives and target audience.
Conduct a social media audit of your current channels to assess
performance and identify areas for improvement.
Perform competitor analysis to benchmark performance and identify
strategic opportunities or content gaps.
Define key performance indicators (KPIs) and establish clear goals
for social media activities (e.g., engagement, reach, conversions).
Create detailed audience personas to guide content creation and
targeting.
Develop a content calendar for planning, scheduling, and
coordinating all social media posts.
Establish a consistent brand voice and tone for all social media
communications.
Plan and outline social media campaigns to support product
launches, promotions, or events.
Identify the most effective social media platforms for your specific
industry and audience.
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Content Creation and Design
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51.
52.

53.

54.

55.
56.

57.

58.

59.

60.

61.

Design custom static image posts that reflect your brand identity.
Create engaging animated posts or simple motion graphics to
capture audience attention.
Develop and produce short-form video content, such as Reels or
TikToks.
Design multi-image carousel posts to tell a story or provide detailed
information.
Write compelling and on-brand captions for all social media posts.
Research and compile relevant, high-performing hashtags to
increase post visibility.
Create branded templates for recurring content types, such as
testimonials, tips, or announcements.
Design custom graphics for social media stories (Instagram,
Facebook).
Develop infographics formatted for optimal viewing on social
platforms.
Create branded cover photos and profile pictures for all social
media channels.
Repurpose existing content, such as blog posts or case studies, into
social media formats.

Management and Engagement

62.

63.

64.

65.

66.

67.

68.

69.

Schedule and publish all approved content across your designated
social media platforms.
Monitor social media channels for comments, messages, and brand
mentions.
Formulate and execute a community management strategy to
engage with your audience.
Respond to user comments and direct messages in a timely and
professional manner.
Implement user-generated content (UGC) campaigns by
encouraging followers to share their own content.
Run contests or giveaways to boost engagement and grow your
follower base.
Create and manage polls or interactive story features to encourage
audience participation.
Set up and optimise social media profiles for maximum visibility and
impact.
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Reporting and Optimisation
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70.

71.

72.

73.

74.

75.

Provide monthly performance reports detailing key metrics such as
reach, engagement, and follower growth.
Analyse post performance to identify top-performing content and
inform future strategy.
Monitor audience demographics and growth patterns to refine
targeting.
A/B test different content formats, captions, and posting times to
optimise engagement rates.
Track click-through rates and conversions from social media to your
website.
Provide analysis and insights on social media trends relevant to your
industry.

DID YOU KNOW

63.9% of the world's population uses social
media, with an average daily usage of 2 hours

and 21 minutes as of February 2025.

https://www.smartinsights.com



The impact of marketing is
compounded by consistency.‘‘

’’
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C H A P T E R  4
GRAPHIC DESIGN

Professional graphic design is fundamental to establishing a strong
brand identity and creating impactful marketing materials. High-
quality visual assets ensure consistency across all touchpoints and
effectively communicate your brand's message. Below are specific
graphic design tasks you can request to build a memorable brand
and capture the attention of your target audience.

Brand Identity and Foundational Assets

76.
77.

78.

79.

80.
81.

82.

83.

84.

85.

Request the design of a new, professional logo for your business.
Develop a secondary logo or a simplified brand mark for versatile
use.
Create a comprehensive brand style guide outlining logo usage,
colour palettes, and typography rules.
Design a complete business stationery set, including letterheads,
envelopes, and with-compliments slips.
Create custom business card designs for your team.
Design branded email signatures to ensure professional
correspondence.
Develop a set of custom icons to visually represent your services or
key features.
Create branded presentation templates for Microsoft PowerPoint or
Google Slides.
Design branded document templates for proposals, invoices, and
reports.
Create a favicon for your website to enhance brand recognition in
browser tabs.
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Marketing and Promotional Materials
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86.

87.

88.
89.

90.

91.

92.

93.
94.

95.

96.

97.

Design flyers or leaflets for promotional events, direct mail
campaigns, or in-store distribution.
Create professional brochures or booklets to showcase your
company, products, or services.
Design engaging catalogues to display your product range in detail.
Develop posters for advertising events, promotions, or public
announcements.
Create custom illustrations to add a unique visual element to your
website or marketing materials.
Design branded menus for cafes, restaurants, or hospitality
businesses.
Create custom invitations for corporate events, product launches, or
special functions.
Design branded gift vouchers or certificates.
Develop banners and signage for trade shows, exhibitions, or
physical storefronts.
Create branded vehicle wraps or decals to turn company vehicles
into mobile advertisements.
Design branded notepads, pens, and other promotional
merchandise.
Create artwork for print advertisements in newspapers or
magazines.

Digital and Online Assets
98.

99.

100.

101.

102.

103.

104.

105.

Design visual assets for your website, including hero banners, call-
to-action buttons, and other graphics.
Create a set of branded templates for social media posts on
platforms like Instagram and Facebook.
Design custom graphics for email marketing campaigns and
newsletters.
Develop banner ads for digital advertising campaigns across various
platforms.
Create a branded podcast cover art to establish a professional
presence.
Design thumbnail images for videos on platforms such as YouTube or
Vimeo.
Create visual assets for case studies or white papers to improve
readability and engagement.
Design ebooks or digital guides to be used as lead magnets.
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Packaging and Product Design
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106.

107.
108.
109.

110.

111.

Develop custom packaging designs for your products to enhance
shelf appeal.
Create branded labels for products, bottles, jars, or boxes.
Design swing tags for apparel or other retail merchandise.
Create branded sticker sheets for packaging or promotional
giveaways.
Design custom patterns or textures to be used on packaging and
branding materials.
Develop mockups of new product packaging for presentations or
market testing.

DID YOU KNOW

Metallic textures and maximalist illustrations
are gaining popularity in 2025 graphic design

projects.

https://www.adobe.com



 In marketing, inaction is the
fastest way to lose relevance.‘‘

’’
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C H A P T E R  5
WEBSITE MAINTENANCE

Maintaining a website is crucial for ensuring its long-term
performance, security, and user experience. Regular maintenance
preserves the integrity of your digital assets and supports sustained
online growth. Proactive management prevents technical issues,
protects against security threats, and ensures your site operates
efficiently. Below is a list of specific website maintenance tasks you
can request to keep your online presence secure, up-to-date, and
high-performing.

General Updates and Edits

112

113.

114.
115.
116.
117.
118.
119.
120.
121.
122.

123.

Request text updates and edits to existing web pages, such as
service descriptions or contact information.
Add, remove, or replace images and videos on any page of the
website.
Update staff profiles or 'About Us' page content.
Post new company news, announcements, or articles to the website.
Update pricing information on product or service pages.
Revise and upload customer testimonials or case studies.
Add new pages or sections to the website as your business grows.
Update operating hours, holiday schedules, or location details.
Implement changes to website navigation menus or footer links.
Upload new lead magnets, such as PDFs or whitepapers, and
connect them to contact forms.
Create and add new forms for enquiries, bookings, or feedback.
Revise call-to-action (CTA) text and button links to improve user
engagement.
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Performance Optimisation
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124.

125.

126.
127.

128.

129.

130.

131.

132.

Conduct regular website speed tests to benchmark and monitor
loading times.
Optimise image files by compressing them without losing quality to
improve page speed.
Enable browser caching to help returning visitors load your site faster.
Minify CSS, JavaScript, and HTML files to reduce their size and
improve load performance.
Analyse and optimise the website’s Core Web Vitals (LTV, FID, CLS)
for better user experience and SEO.
Review and reduce the number of third-party scripts or plugins that
may be slowing the site down.
Upgrade the website’s hosting plan or server environment to meet
traffic demands.
Implement a Content Delivery Network (CDN) to distribute site
content and speed up access for global users.
Optimise the website's database by cleaning out old revisions and
unnecessary data.

Security and Monitoring
133

134.

135.

136.

137.

138.

139.

140.

141.

142.

143. 

Perform regular security scans to detect malware, viruses, and
vulnerabilities.
Update the core website platform (e.g., WordPress, Shopify) to the
latest version.
Update all installed plugins, themes, and extensions to patch security
vulnerabilities.
Implement and configure a web application firewall (WAF) to block
malicious traffic.
Test the website backup and restoration process to ensure it works
correctly in an emergency.
Monitor the website for uptime and receive alerts in case of an
outage.
Strengthen website security by implementing two-factor
authentication (2FA) for administrator logins.
Review and harden user account security by enforcing strong
password policies.
Install and configure an SSL certificate to enable HTTPS, encrypting
data between users and your server.
Monitor for and block suspicious IP addresses attempting to access
the website.
Set up regular, automated website backups (both files and
database) and store them securely off-site.



18

Bug Fixes and Technical Health
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144.

145.

146.

147.

148.

149.

150.

151.

Identify and fix broken internal and external links (404 errors) across
the site.
Resolve any reported bugs or functional issues, such as broken
contact forms or checkout errors.
Conduct cross-browser compatibility testing to ensure the website
functions correctly on Chrome, Firefox, Safari, and Edge.
Perform mobile and tablet responsiveness checks and fix any layout
or display issues.
Review website error logs to identify and address underlying server-
side or code-related problems.
Validate the website's HTML and CSS code to ensure it meets W3C
standards.
Check and resolve any JavaScript errors that appear in the browser
console.
Provide a monthly report detailing all maintenance tasks performed,
including updates, backups, and security checks.

DID YOU KNOW

40% of users abandon a website that takes
more than 3 seconds to load.



Marketing is a tide; its power
lies in perpetual motion.‘‘

’’
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C H A P T E R  6
EMAIL CAMPAIGNS

Email marketing remains a highly effective channel for direct
communication, enabling businesses to nurture leads, engage
existing customers, and drive conversions. A well-executed email
campaign strategy delivers targeted messages directly to your
audience, building relationships and fostering brand loyalty. The
following list details specific email marketing services that can be
requested to enhance your communication efforts and achieve
measurable results.

Strategy and Planning

152

153.

154.

155.

156.

157.

158.

159.

Develop a comprehensive email marketing strategy aligned with
specific business goals, such as lead generation, customer retention,
or sales.
Conduct an audit of existing email marketing activities to identify
strengths, weaknesses, and opportunities for improvement.
Define and segment your target audience to ensure messages are
relevant and personalised.
Establish key performance indicators (KPIs) for email campaigns,
including open rates, click-through rates (CTR), and conversion
rates.
Create a content calendar for planning and scheduling all email
sends, including newsletters, promotions, and automated sequences.
Map out the customer journey to identify key touchpoints for email
communication.
Plan lead nurturing sequences to guide potential customers through
the sales funnel.
Develop a strategy for re-engaging inactive or dormant subscribers
on your email list.
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Campaign Creation and Content
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160.

161.

162.

163.

164.

165.

166.

167.
168.

169.

Request the design of custom, branded email templates that are
mobile-responsive and visually appealing.
Write persuasive and engaging copy for email subject lines to
maximise open rates.
Develop compelling body content for newsletters, promotional
emails, and announcements.
Create custom graphics, banners, and imagery to enhance the visual
appeal of emails.
Design and write content for transactional emails, such as order
confirmations and shipping notifications.
Develop a welcome email series to onboard new subscribers and
introduce them to your brand.
Create content for an abandoned cart recovery sequence to
recapture lost sales.
Write copy and design layouts for lead magnet delivery emails.
Develop a post-purchase follow-up series to gather feedback or
encourage repeat business.
A/B test different subject lines, content, and calls-to-action to
optimise campaign performance.

Database Management and Segmentation
170.
171.

172.

173.

174
.
175.

176.

Manage the import and organisation of email contact lists.
Segment your email database based on criteria such as
demographics, purchase history, or engagement level.
Perform regular list cleaning and maintenance to remove invalid
email addresses and inactive subscribers, improving deliverability.
Create and manage opt-in forms for your website to grow your
subscriber list.
Ensure all email marketing practices are compliant with anti-spam
legislation.
Set up dynamic content blocks within emails that display different
information based on subscriber segments.
Create tags or custom fields to track subscriber interests and
preferences for more targeted campaigns.
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Automation and Implementation
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177.

178.

179.

180.

181.

Set up and configure your chosen email marketing platform (e.g.,
Mailchimp, Campaign Monitor).
Implement and manage automated email workflows, such as
welcome series or lead nurturing funnels.
Schedule and deploy one-off email campaigns, including
newsletters and promotional offers.
Integrate your email marketing platform with your website or e-
commerce store to enable features like abandoned cart emails.
Set up trigger-based emails that send automatically in response to
specific user actions (e.g., website visit, form submission).

Reporting and Analysis
182.

183.

184
.
185.

186.

187.

Provide regular performance reports detailing key email marketing
metrics.
Analyse campaign results to identify trends and provide actionable
insights for future improvements.
Track conversion rates and revenue generated from email
campaigns.
Monitor email deliverability rates and troubleshoot any issues that
arise.
Analyse subscriber engagement patterns to refine your
segmentation and content strategy.
Report on the growth of your email list and the sources of new
subscribers.

DID YOU KNOW

Personalised subject lines increase
email open rates by 26%



The dividends of marketing are
paid on persistence, not

potential.‘‘
’’
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C H A P T E R  7
DIGITAL ADS

Digital advertising provides a powerful method for reaching specific
audiences, increasing brand visibility, and driving measurable
actions. By leveraging paid channels, your business can target
potential customers with precision, delivering tailored messages to
generate leads and sales. A strategic approach to digital
advertising ensures that marketing expenditure is optimised for
maximum return on investment. The following services outline
actionable tasks for creating and managing effective digital ad
campaigns.

Strategy and Campaign Setup

188.

189.

190.

191.

192.

193.

194.

195.
196.

Develop a comprehensive digital advertising strategy that aligns
with your business objectives, target audience, and budget.
Conduct audience research to identify key demographics, interests,
and behaviours for precise targeting.
Perform competitor analysis to understand their advertising
strategies, messaging, and platforms.
Define clear campaign goals, such as brand awareness, lead
generation, website traffic, or sales.
Select the most appropriate advertising platforms (e.g., Google Ads,
Meta, LinkedIn) based on campaign objectives and audience.
Set up and configure advertising accounts on chosen platforms,
ensuring all tracking and billing information is correct.
Plan the campaign structure, including ad groups and targeting
settings, for optimal organisation and performance.
Establish a clear budget and bidding strategy for all campaigns.
Install and verify tracking pixels and conversion tags on your website
to measure campaign effectiveness.
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Audience Targeting and Segmentation
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197.

198.

199.

200.

201.

202.

203.

204.

Create custom audiences by uploading existing customer lists for
retargeting or creating lookalike audiences.
Develop lookalike audiences based on your best customers to find
new people with similar characteristics.
Implement retargeting campaigns to re-engage users who have
previously visited your website or interacted with your brand.
Utilise demographic targeting to reach users based on age, gender,
location, and language.
Employ interest and behaviour-based targeting to connect with
users based on their online activities and preferences.
For Google Ads, conduct keyword research to identify relevant
search terms for search campaigns.
Use placement targeting on display networks to select specific
websites, apps, or YouTube channels where your ads will appear.
Implement location-based targeting (geo-targeting) to focus ad
delivery on specific cities, regions, or postcodes.

Ad Creative and Copywriting
205.

206.

207.

208.

209.

210.

211.

212.

Write compelling ad headlines and copy that capture attention and
encourage clicks.
Design visually appealing static image ads for display and social
media campaigns.
Create engaging video advertisements formatted for platforms like
YouTube, Facebook, and Instagram.
Develop multi-image carousel or collection ads to showcase
multiple products or features.
Design responsive display ads that automatically adjust their size
and format to fit available ad spaces.
Create ad variations for A/B testing different images, copy, and
calls-to-action.
Ensure all ad creative adheres to the specific guidelines and best
practices of each advertising platform.
Design and optimise landing pages to align with ad messaging and
maximise conversion rates.
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Campaign Management and Optimisation
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213.

214.

215.

216.

217.

218.

219.

220.

Launch and monitor advertising campaigns across all selected
platforms.
Continuously monitor campaign performance metrics, including
click-through rate (CTR), cost-per-click (CPC), and conversion rate.
Adjust bidding strategies and daily budgets to optimise ad spend
and maximise results.
A/B test ad creatives, headlines, and audience targeting to identify
top-performing combinations.
Refine audience targeting based on performance data to improve
campaign relevance and efficiency.
Optimise ad delivery by adjusting settings for device type, time of
day, and geographic location.
Manage and refine keyword lists in search campaigns, adding
negative keywords to exclude irrelevant traffic.
Pause or remove underperforming ads and ad groups to reallocate
budget to more effective assets.

DID YOU KNOW

Digital ad spending is projected to reach
$700 billion globally by the end of 2025.

Reporting and Analysis
221.

222.

223.

224.

225.

226.

Provide regular, detailed reports on campaign performance,
including key metrics and analysis.
Track and report on return on ad spend (ROAS) to measure the
campaign's financial impact.
Analyse conversion data to understand which campaigns, ad groups,
and ads are driving the most valuable actions.
Offer insights and strategic recommendations for future campaigns
based on performance data and industry trends.
Conduct funnel analysis to identify drop-off points in the customer
journey from ad click to conversion.
Report on audience insights, detailing the demographics and
interests of users who engage with your ads.



Trust is built through a rhythm
of reliable messaging.‘‘

’’
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C H A P T E R  8
CONTENT MARKETING

Content marketing is a strategic approach focused on creating and
distributing valuable, relevant, and consistent content to attract and
retain a clearly defined audience. By establishing thought leadership
and providing genuine value, businesses can build trust, enhance
brand authority, and drive profitable customer action. Effective
content serves as a foundational asset that supports all other
marketing efforts. The following list details specific content
marketing services that can be requested to engage your audience
and achieve strategic business objectives.

Content Strategy and Planning

227.

228.

229.

230.

231.

232.

233.

234.

Develop a comprehensive content marketing strategy that defines
goals, target audiences, and key messaging.
Conduct a content audit of your existing website and marketing
materials to identify gaps and opportunities.
Perform keyword research to identify topics and themes that align
with audience search intent.
Create a detailed content calendar to plan production, publication
schedules, and distribution channels.
Establish a clear brand voice and tone guidelines to ensure
consistency across all content.
Map content topics to different stages of the customer journey, from
awareness to decision-making.
Analyse competitor content strategies to identify successful formats
and uncovered topic areas.
Define key performance indicators (KPIs) to measure the
effectiveness of content, such as traffic, engagement, and lead
generation.
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235.

236.

237.

238.

239.

240.

241.

242.

243.

244.

245.

246.

247.

248.

Write search-optimised blog posts and articles to drive organic
traffic and establish industry expertise.
Develop long-form pillar pages or ultimate guides that provide
comprehensive coverage of a core topic.
Create compelling case studies that showcase customer success
stories and demonstrate product value.
Write and design insightful white papers or in-depth reports to
capture leads and build authority.
Develop informative ebooks or digital guides on industry-specific
subjects.
Write engaging copy for website pages, including service pages,
landing pages, and the 'About Us' section.
Create detailed and persuasive product descriptions for e-
commerce websites.
Develop scripts for video content, including explainer videos,
tutorials, and promotional clips.
Write scripts for podcasts, including episode outlines, interview
questions, and host monologues.
Craft the content for email newsletters to keep your audience
informed and engaged.
Write compelling press releases to announce company news,
product launches, or significant milestones.
Develop content for print materials, such as brochures, flyers, and
sales collateral.
Write speeches or talking points for public speaking engagements,
webinars, or corporate presentations.
Create Frequently Asked Questions (FAQ) sections that address
common customer queries.

Track website traffic, page views, and time on page for all published
content.
Monitor social media engagement metrics, including shares, likes,
and comments.
Analyse lead generation and conversion rates resulting from content
marketing efforts.
Track keyword rankings and organic search performance for key
content pieces.
Provide regular reports detailing content performance against
established KPIs, with recommendations for future strategy.

Performance Measurement

249.

250.

251.

252.

253.
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254.

255.

256.

257.

258.

259.

Design infographics that visualise data and complex information in
an easy-to-digest format.
Produce professional presentations or slide decks for use in
webinars, meetings, or sales pitches.
Create checklists and downloadable templates that provide
practical value to your audience.
Develop short animations or motion graphics to explain concepts or
promote services on social media.
Plan and produce a podcast series, including topic ideation, guest
coordination, and audio production.
Create webinars or online workshops to educate your audience and
generate qualified leads.

DID YOU KNOW

Content marketing generates three times as
many leads as traditional marketing while

costing 62% less

Content Distribution and Promotion
260.

261.

262.

263.

264.

265.

266.

Develop a content distribution plan to promote each piece across
relevant channels.
Repurpose existing content into different formats (e.g., turning a
blog post into an infographic or video).
Promote new content through email marketing campaigns to your
subscriber base.
Share and promote content across all relevant social media
platforms.
Pursue guest posting opportunities on authoritative industry websites
to expand reach.
Conduct outreach to industry influencers and publications to gain
backlinks and media mentions for your content.
Submit articles and company information to relevant online
directories and publications.



Stagnation is the silent erosion
of market share.‘‘

’’
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C H A P T E R  9
CUSTOMER REVIEWS

Effective management of customer reviews is essential for building
brand trust, enhancing online reputation, and gathering valuable
customer feedback. A systematic approach to soliciting, monitoring,
and responding to reviews demonstrates a commitment to customer
satisfaction and can significantly influence the purchasing decisions
of prospective clients. The services detailed below provide a
structured process for managing your digital reputation and
leveraging customer feedback for business growth.

Strategy and Setup

267.

268.

269.

270.

271.

272.

273.

Develop a comprehensive customer review management strategy
that defines goals, target platforms, and response protocols.
Identify and prioritise key review platforms relevant to your industry,
such as Google My Business, Trustpilot, or industry-specific sites like
AirBnB.
Set up and configure review management software to automate the
solicitation and monitoring process.
Establish clear guidelines for brand voice and tone to be used in all
public replies to customer reviews.
Integrate review management software with your CRM or e-
commerce platform to trigger review requests based on customer
actions (e.g., after a purchase or service completion).
Define KPIs for your review management efforts, such as average
star rating, review volume, and response rate.
Create templates for different types of review responses (positive,
negative, and neutral) to ensure consistency and efficiency.
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274.

275.

276.

277.

278.

279.

280.

281.

Implement an automated system to send review requests to
customers via email or SMS after a transaction.
Schedule follow-up requests for customers who do not respond to
the initial invitation to leave a review.
Design branded email templates for review requests that are
professional and easy for customers to use.
Utilise a review gating process that directs customers who indicate
a positive experience (e.g., 4 or 5 stars) to public review sites.
Funnel customers who indicate a negative experience to a private
feedback form, allowing the business to address their concerns
directly before a public review is posted.
Create and provide customers with a simple, direct link to your
preferred review platform profile.
Develop physical collateral, such as small cards or flyers with QR
codes, to solicit in-person reviews at a physical location.
Launch targeted campaigns to solicit reviews from specific
segments of your customer base.

Manage all public review replies across multiple platforms from a
single, centralised dashboard.
Draft and publish timely, professional responses to all new positive
reviews to thank customers and reinforce good experiences.
Formulate and post considered, empathetic responses to negative
reviews, acknowledging the issue and outlining steps for resolution.
Monitor all designated review platforms for new reviews and brand
mentions.
Flag and escalate critical or recurring issues identified in customer
reviews to the relevant internal teams for action.
Manage the process of reporting reviews that violate the platform’s
terms of service (e.g., spam, fake reviews).
Respond to questions asked by potential customers on platforms like
Google My Business.

Management and Response

282.

283.

284.

285.

286.

287.

288.
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289.

290.

291.

292.

293.

294.

295.

296.

Provide a monthly performance report detailing key metrics,
including the number of reviews received, average star rating, and
response times.
Analyse the sentiment of customer reviews to identify common
themes, product or service strengths, and areas for improvement.
Track the performance of your review ratings over time across
different platforms.
Report on the volume and sentiment of reviews compared to key
competitors.
Use insights from review feedback to inform business decisions
related to product development, customer service protocols, and
operational enhancements.
Showcase top-performing reviews on your website or social media
channels (with permission) to build social proof.
Monitor trends in customer feedback to proactively address
potential issues before they become widespread.
Provide analysis on how review volume and average rating correlate
with key business metrics like website traffic and sales.

DID YOU KNOW

93% of consumers say online reviews influence
their purchasing decisions



Let your brand's presence be a
constant hum, not an

occasional bang.‘‘
’’
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C H A P T E R  9
LEAD GENERATION

A structured lead generation process is fundamental for driving
sustainable business-to-business (B2B) growth. Access to accurate
and high-quality lead databases enables sales and marketing teams
to conduct effective outreach, expand market reach, and build a
consistent pipeline of potential customers. By leveraging targeted
data and strategic outreach methods, businesses can significantly
improve the efficiency of their sales efforts. The following services
detail actionable tasks for developing and executing a robust B2B
lead generation program.

Strategy and Setup

297.

298.

299.

300.

301.

302.

303.

Define the Ideal Customer Profile (ICP) for your business, outlining
key firmographic attributes such as industry, company size, revenue,
and geographic location.
Identify the key decision-maker personas within target organisations,
including job titles and departmental responsibilities.
Develop a comprehensive lead generation strategy that aligns with
your sales objectives and target market segments.
Establish clear criteria for qualifying leads to ensure data accuracy
and relevance.
Set up a secure system for managing and storing lead data in
compliance with privacy regulations.
Conduct an audit of existing contact lists to identify data gaps,
inaccuracies, or outdated information.
Determine the specific data points required for each lead, such as
name, title, company, email address, phone number, and LinkedIn
profile URL.
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304.

305.

306.

307.

308.

309.

310.

311.

312.

313.

Build a custom B2B lead database based on your specified Ideal
Customer Profile and persona criteria.
Source contact information from reputable and compliant data
providers to ensure high accuracy.
Perform manual verification of lead data to confirm the accuracy of
contact details and job roles.
Create targeted lead lists for specific industries, geographic
regions, or company sizes.
Develop lists of attendees from virtual or in-person industry events
and trade shows for post-event outreach.
Curate lists of companies that have recently received funding,
announced expansions, or reached other growth milestones.
Scrape public data sources, such as business directories and
professional networks, to gather relevant contact information.
Provide regular updates to existing lead databases to replace
outdated contacts and add new prospects.
Cleanse and format lead data for seamless integration into your
Customer Relationship Management (CRM) system.
Segment the master lead database into targeted lists for specific
outreach campaigns.

Develop personalised email outreach templates tailored to different
industry segments or personas.
Create multi-step outreach sequences that include a combination
of emails, phone calls, and social media interactions.
Implement A/B testing for email subject lines and content to
optimise open and response rates.
Draft scripts and talking points for cold calling campaigns directed
at your target lead lists.
Formulate personalised connection requests and messages for
outreach on professional networking platforms like LinkedIn.
Set up and manage automated email outreach campaigns to
nurture leads at scale.
Implement lead scoring models to prioritise outreach efforts based
on a prospect's engagement and fit.
Schedule appointments and sales meetings with qualified leads on
behalf of your sales team.

Outreach and Engagement

314.

315.

316.

317.

318.

319.

320.

321.
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322.

323.

324.

325.

326.

Integrate lead generation software with your existing CRM to ensure
a smooth flow of data between systems.
Set up lead capture forms on your website to automatically add new
inbound leads to your database.
Utilise email verification tools to clean your lead lists and improve
deliverability rates by removing invalid addresses.
Configure sales engagement platforms to manage and track all
outreach activities and communications.
Implement tracking tools to monitor when prospects open emails or
click on links within your outreach messages.

DID YOU KNOW

Companies with effective lead generation
strategies generate 133% more revenue than
those without, highlighting the importance of

ongoing efforts.

https://martal.ca

Reporting and Optimisation
327.

328.

329.

330.

331.

332.

333.

334.

Provide regular reports on the total number of leads generated and
added to your database.
Track key outreach metrics, including email open rates, click-through
rates, and reply rates.
Analyse campaign performance to identify the most effective
outreach strategies and messaging.
Report on the number of meetings booked or sales-qualified leads
(SQLs) generated from the database.
Provide insights into the quality and accuracy of the lead data
based on bounce rates and connection success.
Use performance data to refine the Ideal Customer Profile and
improve the targeting of future lead generation efforts.
Monitor the overall health of the lead database, including data
decay rates and the need for list enrichment.
Analyse conversion rates from initial contact to qualified lead to
measure the effectiveness of the entire process.



Consistent lead generation ensures
sustained business growth by

continuously filling the sales pipeline
with high-quality prospects,

preventing revenue gaps.
‘‘

’’
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C H A P T E R  10
EVENT MANAGEMENT

Organising a successful corporate event requires meticulous
planning, coordination, and attention to detail. Comprehensive
event management simplifies this complex process, ensuring that
every element—from initial invitations to post-event follow-up—is
handled efficiently. Professional coordination allows businesses to
host impactful events that achieve their objectives without diverting
internal resources from core operations. The following services detail
actionable tasks for remote event management to ensure a seamless
and successful outcome.

Strategy and Planning

335.

336.

337.

338.

339.

340.

341.

342.

343.

Develop a comprehensive event concept and strategy aligned with
specific business goals, such as lead generation, client appreciation,
product launches, or team building.
Establish a detailed event budget, outlining all projected costs and
tracking expenditures.
Create a master event timeline and project plan, detailing all key
milestones and deadlines.
Identify and define the target audience for the event to guide all
planning and promotional decisions.
Define key performance indicators (KPIs) to measure the success of
the event, such as attendance rates, leads generated, or attendee
satisfaction.
Research and select an appropriate date and time for the event,
considering potential conflicts for the target audience.
Develop a detailed event schedule or run sheet, outlining the
sequence of activities from start to finish.
Plan the event agenda, including securing speakers, arranging
entertainment, or scheduling activities.
Formulate a contingency plan to address potential issues, such as
inclement weather or technical difficulties.
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344.

345.

346.

347.

348.

349.

350.

Manage the creation and distribution of event invitations, whether
digital or physical.
Set up and manage an online registration or RSVP system to track
attendee responses.
Coordinate all RSVPs, including managing waitlists and handling
special requests from attendees.
Develop and send automated confirmation, reminder, and follow-up
emails to registered attendees.
Create a central communication point for all attendee enquiries
before, during, and after the event.
Manage the creation and distribution of attendee name badges and
registration materials.
Develop a post-event survey to gather feedback from attendees on
their experience.

Design all event-related collateral to ensure a consistent and
professional brand identity.
Create digital assets for event promotion, including social media
graphics and email banners.
Design the layout and content for physical invitations and save-the-
date cards.
Develop branded event signage, including welcome banners,
directional signs, and informational posters.
Design the event program or agenda booklet for distribution to
attendees.
Create branded presentation templates for speakers and
presenters.
Design custom graphics for use on screens or projections during the
event.
Develop post-event materials, such as thank-you cards or digital
summaries.
Create designs for event merchandise or promotional giveaway
items.

Collateral and Creative Design

351.

352.

353.

354.

355.

356.

357.

358.

359.
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360.

361.

362.

363.

364.

365.

366.

Research and liaise with potential venues to determine suitability
and availability.
Coordinate communications and logistics with all third-party
suppliers, such as caterers, audio-visual providers, and decorators.
Manage contracts and agreements with all selected vendors and
suppliers.
Serve as the primary point of contact for all suppliers in the lead-up
to the event.
Create and distribute a detailed run sheet and contact list to all
relevant suppliers and internal staff.
Coordinate delivery, setup, and pack-down schedules with all
vendors.
Manage the procurement of any necessary event supplies or
equipment.

DID YOU KNOW

Hybrid events are expected to grow by 35%
annually, combining in-person and virtual

experiences

Reporting and Post-Event Analysis
367.

368.

369.

370.
371.

372.

373.

374.

Provide regular progress reports on planning milestones, RSVP
numbers, and budget tracking.
Compile and analyse data from post-event attendee surveys to
measure satisfaction.
Report on the final attendance figures, including the show-up rate
from RSVPs.
Track and report on the achievement of the event’s predefined KPIs.
Provide a final report detailing the overall event performance,
including successes and areas for improvement.
Analyse the return on investment (ROI) of the event based on leads
generated or other business outcomes.
Collate all event-related assets, such as photos or presentation
recordings, for future marketing use.
Conduct a post-event debrief meeting to review feedback and
document key learnings.



Find your tribe and grow your
brand with smart marketing.‘‘

’’



44www.MoonahMarketing.au

C H A P T E R  11
MARKETING INSPIRATION

This chapter provides a broad range of actionable marketing ideas
that can be implemented to drive engagement, boost sales, and
enhance brand visibility throughout the year. These general tactics
are designed to complement core marketing services, offering
creative and timely strategies to connect with your audience and
capitalise on specific market opportunities.

General Marketing Ideas

375.

376.

377.

778.
379.
380.

381.

382.

383.
384.

385.

386.
387.
388.
389.
390.

Promote an upcoming sale for Black Friday to capture early holiday
shoppers.
Advertise products heavily in November to take advantage of the
Christmas retail rush.
Launch a New Year campaign focused on fresh starts and
resolutions.
Create a Valentine's Day gift guide for your products or services.
Run an Easter-themed promotion or contest.
Develop a Mother's Day campaign showcasing relevant gifts or
offers.
Create a Father's Day promotion highlighting specific products or
services.
Run an End of Financial Year (EOFY) sale to clear stock and drive
revenue.
Develop a "Christmas in July" promotion to stimulate mid-year sales.
Launch a "Back to School" campaign targeting parents and
students.
Run a limited-time flash sale to create urgency and drive immediate
purchases.
Offer a "Buy One, Get One Free" (BOGO) deal on select products.
Provide a free gift with purchases over a certain value.
Offer free shipping for a limited period to reduce purchase friction.
Create tiered discounts (e.g., 10% off $50, 15% off $100).
Partner with a complementary business for a joint promotion or
giveaway.



45www.MoonahMarketing.au

391.
392.
393.

394.
395.

396.

397.
398.
399.
400.
401.
402.
403.

404.
405.
406.

407.

408.
409.
410.
411.
412.
413.
414.
415.
416.
417.
418.
419.
420.
421.
422.

Sponsor a local community event to increase brand visibility.
Host a charity fundraiser and donate a portion of sales.
Run a competition or giveaway on social media to boost
engagement.
Implement a customer loyalty program to reward repeat business.
Launch a customer referral program to encourage word-of-mouth
marketing.
Send a special offer or discount to customers on their birthday.
Create a pop-up shop or stall at a local market.
Host a free webinar or online workshop to showcase your expertise.
Develop a quiz or interactive tool on your website to engage visitors.
Create a "behind-the-scenes" video tour of your business.
Feature customer testimonials and success stories on your website.
Send handwritten thank-you notes to high-value clients.
Create a branded podcast series related to your industry.
Run a user-generated content (UGC) campaign asking customers to
share photos.
Develop branded merchandise (e.g., t-shirts, mugs) for loyal fans.
Offer an exclusive discount to email newsletter subscribers.
Create a free downloadable resource (e.g., checklist, template) to
capture leads.
Host an "Ask Me Anything" (AMA) session with your company's
founder or experts.
Submit your business for industry awards to build credibility.
Create an online course or paid workshop.
Offer product bundling to increase average order value.
Develop a subscription box service for your products.
Run a "12 Days of Christmas" promotion with a new offer each day.
Create a holiday-themed social media content series.
Send a physical holiday card to your top clients.
Offer pre-orders for a new product launch.
Run a "mystery box" promotion with a curated selection of products.
Create a VIP club with exclusive access and perks.
Use countdown timers on your website for upcoming sales.
Announce a one-day-only deal to drive urgency.
Partner with a local influencer to promote your products.
Create a branded hashtag for a specific campaign.
Run a poll or survey on social media to gather audience feedback.
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423.
424.

425.
426.
427.
428.
429.
430.
431.
432.
433.

434.
435.
436.
437.
438.
439.
440.
441.

442.
443.
444.
445.
446.
447.
448.
449.
450.
451.
452.
453.
454.
455.
456.
457.
458.
459.

Host an in-store event or product demonstration.
Send a "we miss you" email campaign to re-engage inactive
customers.
Create a photo contest with a valuable prize.
Offer a free trial or sample of your product/service.
Develop an affiliate marketing program.
Create a video tutorial series on how to use your products.
Run a weekly Q&A session on Instagram Stories.
Publish a guest post on a popular industry blog.
Get your business featured on a local or community news outlet.
Create and distribute a press kit for media enquiries.
Optimise your Google My Business listing with current information
and photos.
Run a local letterbox drop campaign with a special offer.
Place an advertisement in a local newspaper or magazine.
Sponsor a local sports team.
Create a scholarship or grant for students in your industry.
Host a networking event for professionals in your field.
Develop a branded mobile app.
Create an augmented reality (AR) filter for Instagram or Snapchat.
Use QR codes on physical marketing materials to link to your
website.
Run a campaign focused on your brand's sustainability practices.
Share a "day in the life" of an employee on social media.
Create an "unboxing" video of your own product.
Send a follow-up survey after a purchase to gather feedback.
Offer flexible payment options like Afterpay or Zip Pay.
Launch a limited edition version of a popular product.
Create a "how it's made" video for one of your products.
Develop a series of myth-busting posts related to your industry.
Host a giveaway in partnership with several other brands.
Create a "starter kit" for new customers.
Offer a discount for students or seniors.
Run a "tag a friend" competition on social media.
Publish an annual industry report based on your company's data.
Create a gift-wrapping service option during holiday seasons.
Host an exclusive preview event for a new product launch.
Offer personalised product recommendations based on a quiz.
Create a "lookbook" or style guide featuring your products.
Send a small, unexpected gift to your most loyal customers.
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460.

461.
462.
463.
464.

465.
466.
467.
468.
469.
470.
471.

472.
473.
474.
475.

476.

477.
478.
479.
480.
481.
482.
483.
484.
485.
486.

487.
488.
489.
490.
491.
492.

Develop a white-label version of your product for other businesses to
sell.
Run an advertising campaign on public transport.
Create a Spotify playlist that reflects your brand's personality.
Launch a product collaboration with a well-known artist or designer.
Run a trade-in program where customers can exchange old
products for a discount.
Create an animated explainer video for your service.
Offer a "first-time customer" discount.
Develop a "secret menu" or hidden offer on your website.
Run a "caption this photo" contest on social media.
Create a branded calendar with important industry dates.
Host a "clean up your local park" day as a community initiative.
Develop a browser extension or small tool that provides value to your
audience.
Feature an "employee of the month" on your social media channels.
Create a weekly roundup email of industry news.
Offer a money-back guarantee to reduce purchase risk.
Run a targeted campaign around a major sporting event like the AFL
Grand Final, Formula 1 or Melbourne Cup.
Create content around public holidays like Australia Day or Anzac
Day.
Offer a "book a free consultation" service.
Create a customer-of-the-month program.
Host a client appreciation dinner or event.
Send a personalised video message to new high-value clients.
Create a series of "quick tips" videos for social media.
Develop a set of branded Zoom backgrounds.
Run a social media takeover with an industry expert.
Create a "product of the week" feature in your newsletter.
Run a campaign asking customers for new product ideas.
Host a challenge (e.g., 30-day fitness challenge) related to your
products.
Create a detailed FAQ video series answering common questions.
Develop a pricing comparison chart against competitors.
Offer express shipping upgrades for last-minute shoppers.
Create a "build your own" custom product feature on your website.
Launch an "early bird" discount for event ticket sales.
Create a map of your stockists or service locations.
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493.
494.
495.
496.
497.
498.
499.
500.

Develop a "how-to" guide for a complex process in your industry.
Share positive media mentions or PR features on your channels.
Host a live shopping event on social media.
Offer an upsell or cross-sell recommendation at checkout.
Create a financial year wrap-up report for your clients or industry.
Launch a "nominate a deserving person" giveaway.
Create an Interactive ROI Calculator on your website.
Establish an Expert Roundtable Discussion

DID YOU KNOW

Continuous marketing builds trust and keeps
your brand top of mind, ensuring that

customers consider you when they're ready to
buy.

https://elevatedmarketing.solutions



Marketing increases revenue
growth by 24% on average for

small businesses.
https://www.crowdspring.com

‘‘
’’

https://www.crowdspring.com/


CONCLUSION
You have now journeyed through a comprehensive collection of five
hundred marketing ideas, each designed to serve as a catalyst for your
business's growth and visibility. From the technical foundations of Search
Engine OptimiSation and the dynamic world of Social Media Marketing to
the strategic implementation of Digital Ads and the personal touch of
Customer Reviews Management, this ebook was created to be a
definitive resource for action. We have traversed the critical disciplines of
marketing, including Graphic Design, Website Maintenance, Email
Campaigns, Content Marketing, Lead Generation, and Event
Management, culminating in a broad array of general marketing tactics
to fuel your campaigns.

The purpose of this compilation is not merely to present a list of options,
but to empower your business with a wealth of inspiration and practical
strategies. The sheer volume and diversity of the ideas contained within
these pages underscore a fundamental truth of modern business:
marketing is not a single activity but a continuous, multifaceted
discipline. It is the engine that drives awareness, fosters customer
relationships, and ultimately, generates revenue. The value of this
resource lies in its application. Each idea, whether a minor adjustment to
your website or a complete overhaul of your content strategy, represents
an opportunity to connect with your audience and strengthen your market
position.

The path forward is one of action and consistency. It is easy to feel
overwhelmed by the abundance of choices, but true progress is achieved
through methodical implementation. We encourage you to view this
ebook not as a manual to be completed, but as a perpetual reference
guide. Select the ideas that align with your immediate business
objectives and available resources. Begin with small, manageable tasks
to build momentum, and progressively integrate more complex strategies
as your capabilities expand. 
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Remember that the most successful marketing initiatives are not born
from a single, brilliant campaign, but from the sustained and consistent
application of sound principles over time.

Next Steps

As you close this book, the real work begins. The strategies detailed here
are the tools; your vision, dedication, and understanding of your unique
market are what will shape them into tangible results. Use these ideas to
experiment, to innovate, and to challenge the conventional approaches
within your industry. Track your results, learn from your efforts, and
continuously refine your approach. 

By committing to a persistent and strategic marketing program, you are
not just promoting a product or service; you are building a resilient brand,
fostering customer loyalty, and securing the long-term success of your
enterprise.

The question is no longer "What can we do?" but "What will we do first?"
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FREQUENTLY ASKED QUESTIONS 

How do I choose which marketing ideas to start with? It is advisable to begin by
identifying your primary business objectives, such as increasing brand awareness,
generating leads, or driving sales. Select ideas from the relevant chapters that align
with these goals and fit within your current budget and resource constraints.
Starting with a few manageable strategies allows you to build momentum and
measure impact effectively.

How do I measure the success of a marketing idea? Success is measured by
tracking key performance indicators (KPIs) relevant to your goal. For example, if your
objective is lead generation, track metrics like the number of leads acquired, cost
per lead, and conversion rate. For brand awareness, monitor website traffic, social
media engagement, and brand mentions. Utilising analytics tools will provide the
data needed to evaluate performance and calculate your return on investment
(ROI).

How often should I try new marketing ideas?  While consistency is crucial for
building brand recognition, it is also important to innovate. We recommend
reviewing your marketing strategy on a quarterly basis. This allows enough time to
gather meaningful data on current initiatives while providing an opportunity to
integrate new ideas or adjust your approach based on market trends and
performance metrics.

What if a marketing idea doesn't work? Not every marketing initiative will yield
the expected results, which is a normal part of the process. If an idea is not
performing, analyse the data to understand why it fell short. It may require a simple
adjustment to the messaging, target audience, or channel. If it remains ineffective
after refinement, reallocate your resources to a different strategy and apply the
insights gained to future campaigns.

How can I ensure my marketing message is consistent across different
channels? To maintain consistency, develop a clear set of brand guidelines that
define your tone of voice, visual identity, and core messaging. Before launching any
new campaign, ensure that all content and creative assets adhere to these
guidelines. This practice ensures a cohesive and recognisable brand experience for
your audience, regardless of where they interact with you.
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A/B Testing: A method of comparing two versions of a webpage, email, or other
marketing asset to determine which one performs better.

Affiliate Marketing: A performance-based marketing strategy where a business
rewards one or more affiliates for each visitor or customer brought by the affiliate's
own marketing efforts.

Backlink: A link from one website to another, which can impact search engine
rankings.

Blogging: The practice of writing and publishing posts on a blog, often used for
content marketing and to build authority.

Call to Action (CTA): An instruction to the audience designed to provoke an
immediate response, usually using an imperative verb such as "call now," "find out
more," or "visit a store today."

Content Marketing: A marketing strategy focused on creating and distributing
valuable, relevant, and consistent content to attract and retain a clearly defined
audience.

Conversion Rate: The percentage of users who take a desired action, such as
making a purchase or filling out a form.

Engagement Rate: A metric used to measure the level of interaction that a piece of
created content is receiving from an audience.

Hashtag: A word or phrase preceded by a hash sign (#), used on social media
websites and applications to identify messages on a specific topic.

Influencer Marketing: A form of social media marketing involving endorsements
and product placement from influencers, people and organisations who have a
purported expert level of knowledge or social influence in their field.

Keyword: A specific word or phrase that describes the content of a webpage, used
by search engines to match user queries with relevant content.

Pay-Per-Click (PPC): An internet advertising model used to drive traffic to
websites, in which an advertiser pays a publisher when the ad is clicked.

User-Generated Content (UGC): Any form of content, such as images, videos,
text, and audio, that has been posted by users on online platforms.

GLOSSARY
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Thank you for choosing Moonah Marketing as your
trusted partner. As part of your onboarding, we are
pleased to provide you with "Never Run out of
Marketing Ideas Again!"—a resource designed
exclusively for our clients to inspire ongoing
innovation and drive meaningful results.

THANK YOU

This ebook is more than a collection of ideas; it is your blueprint for
continual marketing success. We encourage you to browse these strategies
frequently and use them as a springboard to explore new initiatives,
campaigns, or improvements. Whenever you find an idea that sparks your
interest or aligns with your goals, let us know—we are here to implement
these tasks and help you maximise every marketing opportunity.

Your partnership with Moonah Marketing means you never have to settle for
the ordinary. The more you share your ambitions and request support, the
greater impact we can achieve together. Let this guide motivate you not
only to imagine what is possible, but to ask for more from us—we are ready
to help turn your ideas into action.

Thank you for taking this step with us. We look forward to supporting your
continued growth!

- Sarah and the Moonah team
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