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PREFACE

This book is tailored for marketing instructors and students eager to 
delve into the world of marketing using a diverse range of examples, 
including local ones from the Pakistani industry. Across its nine 
chapters, it comprehensively covers fundamental marketing 
concepts, offering thorough explanations accompanied by illustrative 
instances. What sets this book apart is its innovative approach, 
incorporating video content that includes animations, concept 
explanations, and commercial advertisements. You can access these 
videos on the EDTechWorx Channel on YouTube for academic 
purposes.

Designed as the ideal introductory marketing textbook for 
undergraduate students, the content is structured to ensure that 
even first or second-year undergraduates can easily grasp marketing 
concepts. The book goes the extra mile to captivate readers with 
vibrant visuals and quick access to relevant videos.

In addition to the book, we provide valuable supplementary 
materials, including PowerPoint Slides and a Test Bank containing 
Multiple Choice Questions (MCQs). Instructors can request these 
instructional materials directly from the author. Once we verify that 
the request comes from a university faculty member, we will 
promptly email the materials. These resources are designed to 
facilitate the adoption of the book in classroom teaching, enhancing 
the overall learning experience.
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