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WHO’S PAYING RENT?

List the things taking up space in your business.
Not just money—also consider time, attention and energy.

Money Time Attention sl Energy
What it Hours spent Mental Physical or
costs you or saved focus mental effort

channels and more.

Start with subscriptions, software and services—then
look at tasks, processes, products, marketing

, WHAT DOES IT WHAT VALUE DOES DECISION
WHAT’S TAKING UP SPACE? COST ME? IT PROVIDE?
(Money » Time « Attention  Energy) Why it's here Keep / Review/ Evict
1. [JKeep [JReview [ Evict
2. [0 Keep [JReview []Evict
3 [JKeep [JReview [JEvict
4. [JKeep [JReview []Evict
5 [JKeep [JReview []Evict
| 6. [JKeep [JReview []Evict
L [(JKeep [JReview [JEvict
8. [J Keep [JReview []Evict
0. [JKeep [JReview [JEvict
10. [Okeep [JReview [JEvict
| 1. [0 Keep [JReview [JEvict
| 12. [J Keep [Review [ Evict
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The Business Eviction Test |

For anything marked REVIEW, run it through the test below.
You may be surprised by what you discover.

5
( ITEM I'M REVIEWING:
~
Do I still use it? Yes No
@ Does it save me time? Yes No
®9®  Does it help my customers? Yes No
) L
0 Does |t.prﬂtect or support T No
my business?
A~ Doesit generate revenue or s No
create worthwhile opportunities?
Would eliminating it create another
" Yes No
L cost or problem?

Tf T weren't already paying for this '
doing this, M%Mgtha—ww&i
I choose it today?

Absolutely Maybe, Nope.
It earns its place. but it needs Time for an

review. eviction notice.
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Lo\ KEEP qan, RENEGOTIATE EVICT :
ﬁ It's earning D>, Downgrade, Cancel it, stop ‘
its place. K simplify, automate doing it or
or find a better e
L option.
NOTES / PLAN FOR ACTION:
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S ubscription & Renewal Tracker

FIND RECURRING EXPENSES BEFORE THEY QUIETLY RENEW!

)

SERVICE / PURPOSE COST RENEWAL AUTO- LAST KEEP?

?
Wiilhevoit || Monthiv/ DATE RE,”},EH" REVIEWED | Y/N

SUBSCRIPTION

Annual

ANNUAL COST OF EVERYTHING $ |
ON THIS PAGE:
- QUICK TIPS Y
i Sy
lew this list at least twi : |
eview this list at least twice a year. s tﬂ}&tst ;
& Turn off auto-renew unless you truly need it. Your 6“5'%6;5- “Age /
& Downgrade before you cancel—there may be a lower-cost option. deﬂgn (¢, ."
& Group similar tools to eliminate overlap. KeeP Wﬁa,t Moveg J/
& Remember: The goal isn't to spend less. UL ﬁr ward, '

The goal is to spend with purpose. Let #lé r&f‘tg& @

gafefoot e

‘ DOMAINS

S — _-_.—F-d-'-

- - - - o2

) Domains | ] Email | [ Websites ——

“.00

 Work smarter. Keep it simple. Q?
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