
Just as a scribe meticulously records information, contributing to the spread of knowledge without 
seeking the spotlight, your book marketing style subtly influences the conversation around your book. 
Your work speaks for itself and you allow your readers’ engagement and word-of-mouth advertising to 
play a pivotal role in marketing your book, much like a scribe's words reach far and wide through the 
hands of others. An author with a SCRIBE marketing approach, preferring to stay in the background 
while focusing on others' discussions about their book, mirrors the role of a scribe. With a SCRIBE 
marketing style, below are the top marketing strategies for marketing your book that match your 
business, ongoing marketing activities, and personality. If you’re unsure how to implement any of these 
strategies, we can show you how! 
 
 
Social Media and Digital Marketing 
**Hashtags**: Create and use unique hashtags related to your book for social media. 
**Content Marketing**: Write related articles and blogs to share online. 
**Pinterest**: Create pinboards related to your book's themes. 
**Goodreads**: List your book, join groups, and participate in discussions. 
**Online Forums**: Join and contribute to forums relevant to your book's topic. 
**Book Giveaways**: Host giveaways on social media platforms. 
 
 
Community and Local Marketing 
**Local Libraries**: Donate copies and propose free talks. 
**Book Clubs**: Offer your book for free or at a discount to local book clubs. 
**Press Releases**: Send out press releases to local media. 
**Flyers and Posters**: Distribute in local cafes, libraries, and community boards. 
 
 
Creative and Guerrilla Marketing 
**Sidewalk Chalk Ads**: Create temporary book ads in high foot traffic areas. 
**Collaborations with Artists**: For unique, book-themed artworks or displays. 
 **QR Codes**: Distribute QR codes in public places that link to your book’s site. 
 
 
Online Collaborations and PR 
**Guest Blogging**: Write for blogs related to your book’s topic. 
**Affiliate Marketing**: Offer commissions to bloggers or websites. 
**Press Kit**: Create a digital press kit for media and bloggers. 
**Testimonials**: Gather and showcase testimonials from notable individuals. 
**SEO**: Optimize your website and content for search engines. 
**Crowdsourcing**: Engage your audience in the book’s development process. 
 
 
Direct Engagement 
**Direct Mail**: Send personalized letters or postcards to potential readers. 
**Cold Emailing**: Reach out to potential collaborators or reviewers. 
 
 
Tech and Innovation 
**Mobile Apps**: Develop a simple app related to your book’s theme. 
**Interactive Website**: Create an engaging website for your book with interactive elements. 
**E-book Extras**: Offer digital extras with e-book purchases. 
**Digital Book Signing**: Offer to sign e-books digitally. 



**Online Courses**: Develop a course related to your book’s content. 
**Web Comics or Serials**: Release related stories as comics or serial blog posts. 
**Gamification**: Incorporate game elements into your book’s promotion. 
 
 
Partnerships and Sponsorships 
**Affinity Marketing**: Partner with businesses that share your target audience. 
**Corporate Gifts**: Offer your book as a corporate gift option. 
**Content Syndication**: Get your content published on larger platforms. 
 
 
Traditional Media 
**Community Newspapers**: Write articles or get featured. 
**Magazine Articles**: Contribute to magazines in your book’s niche. 
**Newsletters**: Get featured in newsletters of organizations or communities. 
**Book Reviews**: Get your book reviewed in traditional media outlets. 
**Columns**: Write a column for a local newspaper or magazine. 
 
 
Resourcefulness and Networking 
**Local Chamber of Commerce**: Get involved and utilize their resources. 
**Barter Services**: Offer your book or services in exchange for marketing opportunities. 
 
If you haven’t read our book “How Writing a Book Will Help To Grow Your Business” you can 
download a FREE copy. Pay close attention to Chapter 7: Author Copies. There you will find 12 
MORE marketing ideas for a book that we implement as part of our 12-point marketing plan for our 
authors. Interested in speaking engagements? Let us help you with your Signature Talk with our “Hook 
Story Offer” workshop and coaching. Interested in being featured on podcasts? How about writing 
guest blogs? What about having Belmont City Press write and publish a press release announcing your 
new book, with backlinks to your website or platforms. Would you like to be able to advertise your 
business as seen on: 

 
 If you are interested in writing a book or centralizing your expertise, we can help! Contact us! 
 

Red 
Red Hilton 
BelmontCityPress.com 
Publisher@BelmontCityPress.com 
 
 
Ask us how you can bring TheGameChangersConference.com to your group or company. Check out 
my ONE SHEET for my most requested talks and workshops! (next page) 
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