About tony alferez
GRAPHIC DESIGN & MOTION GRAPHICS

A Senior Designer with over 20 years of experience in the
advertising and visual communication industry—a period
during which | have provided creative, consulting, and
graphic design services to renowned companies nationwide.
These include Claro, Banco Cuscatlan, Citi, Pollo Indio, KIA,
Crecer, Unilever, Industrias La Constancia, Sello de Oro,

as well as various laboratory suppliers, restaurants, and
pharmacies, among others. In doing so, | have contributed
to their growth, thereby strengthening their brand image

and market positioning.

| have participated in workshops, competitions,
and creative contests, earning awards honorable menfions

that serve as a testament to the quality of my work.

| specialize in fransforming needs into effective visual
solutions, guided by a clear premise: where others see

problems, there is always a well-designed opportunity.
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Creative Designer since 1995

Publicidad Commercial * MULLENLOWE

Molina Bianchi = OGILVY AR MADO

Rivera & Rivera Publicidad « LEO BURNETT para lo inesperudo
Marketing Support
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Software Proficiency:
Photoshap, lllustrator, Affer Effects,
InDesign. Web Designer Premium Course

(Taught by Comunicacion Creativa).

gy SPOITAGE e;31,500

Pt B SOTUAT0S | ASTSTE St SO0, Mo iees 8 SURE GO COTIFD 4 St DRt
rheion pRpackons - Ao CArCaE SN PN Epack: Y Vg
Operirata- eRChren « MYk 8 goire, Wirded o Blevos ehulubies

T

+1(706) 990-2612 - (503) 7787-4540
talferez22@gamil.com
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Advertising is a mass communication technique

designed fo disseminate or convey to the public

a specific message—related to products, services,
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Ideas, or other matters—through media channels,

oan L ipetituc
and Q
(a‘“i:\(m . Grandes Ne!
Pro

with the aim of motivating its farget audience toward
a specific action.
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INTENSA EMOCION

Haz un buen papel en el ahommo Haz click en el abhorro
EL PAPEL ES PARTE DE TU MUNDO L& ENERGIA ES PARTE DE TU MUNDO

My approach goes beyand aesthetics: | seek to create pieces
and concepts that reinforce brand identity, generate impact,
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and produce fangible results in brand posifioning.
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My approach goes beyond mere aesthetics: | seek to craft pieces ;

and concepts that strengthen brand identity, make an impact,

and generate fangible results in brand positioning. community
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Eco-friendly Friend L~ Ecologecally natural
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Better for long Safer for skin
term health

OLEQSERIAT TYPEFALE, "REDRAWN® WITH A 149 SLANT OLEQ SCRIPT TYPEFALE, “REDRAWN" WITH A 14° SLANT
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Matural color [deal for eczema

ENCANTO, rendered in a fluid, consistent, and robust typeface
("redrawn” for this purpose)— features a 14-degree incline
that conveys mamentum: the act of rising up to move
forward. It concludes with the letter "0," which traces

the distinctive shape of a loose roll of toilet paper. ENCANTO
represents, describes, and communicates the product's
characteristics—specifically, what it offers. This element is
complemented by the sumbal (a butfertiy), creating a balance
between strength and softness, performance and delicacy.
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Will enhance its market positioning and strengthen consumer frust
in our brand. The creation of a unified graphic identity lends cohesion

and consistency to the vanous product formats within our family across

different market seqgments, thereby further deepening

the relationship hetween our products and the homemaker.
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REFRESHING THE BRAND

A light rebrand helped create

a more cohesive and professional
look across the website and social
media channels while maintaining
the company’s exiting idenftity

Updated Visual Style

Improed Color Consitency

Stronger Brand Recognition

More Professional Presentation

Consistent across All Platforms

lconic sketches of happy, playful children.

They can be used integrated into the paintings or separately.
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To strengthen the bond with our community,

we have implemented a child-centered design strategy.
By incarporating children into our visuals

—inferacting with the graphic elements of our logo—

we will convey a more approachable, cheerful, and warm image,

thereby reinforcing communication within our community.

Smiles, laughter,  °- °
and new friendships.
Every day is a chance
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To strengthen the bond with our community,

we have implemented a child-centered design strategy.

By incorporating children into our visuals

—interacting with the graphic elements of our logo—

we will convey a more approachable, cheerful, and warm image,

thereby reinforcing communication within our community.
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PORTFOLIO

Every project
starts with an idea.

02. PLAN

e Y . Tell me how | can help you,
0. o SN — and let's work fogether
' on your next project.

and creativity.

04. CREATE

Bring your ideas
to life.

05. REFINE N o2
s, S 7 N PROVISION
make it better. } ' gy e

06. SHARE | am ready to support you whenever you wish, joining forces

Share your work

and it othess m A fo meet your specific requirements. Allow me to contribute

| to your new project; you will achieve excellent results,

and your expectations will be fully met.

Call me: +1(706) 990-2612
Believe " .'
fursl . Or, write fo: falferez22@gmail.com
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STAY CONSISTENT
MAKE IT HAPPEN

| INSPIRE




