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All Weather Marketing 
Budget

Phase 1 Phase 2

OTT (HULU, ROKU, 
FIRE TV)

6000 (2 OTT Ads) 5000 (1 OTT Ad)

Native Advertising 3000 (1 Native Ad)

Social Media 3000 (4 Accounts) 3000 (4 Accounts)

Total 9,000 11,000

Grand Total 20,000
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Sources 
Roku ends 2022 with new milestone, tops 70M active accounts | TechCrunch

https://techcrunch.com/2023/01/05/roku-tops-70m-active-accounts/#:~:text=Roku%20reached%20a%20new%20milestone%20in%202022%2C%20the,Q4%202021%20and%2065.4%20million%20in%20Q3%202022.

