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Investment Thesis and Valuation: Hold With $2.50 Price Target 

We rate Hold the shares of EVC. Despite 1) a reduced operating risk profile for EVC’s overall business because of the stability of TV 
retransmission revenue (68% of 2024 EBITDA), secular growth of political advertising revenue, modest pro forma net debt leverage of 
~2x EBITDA, and potential monetization from future spectrum auctions (as in 2017), and 2) digital businesses that are posting 
impressive growth, EVC shares nevertheless face 3) audience declines at its U.S. broadcast business, and 4) dependence on and 
potentially increasing competition with its primary network programming supplier TelevisaUnivision. Our valuation supports stock 
price performance over the next 12 months consistent with a Hold rating. 
 
Our 12-month price target is a weighted average of projected equity valuations using a discounted cash flow (DCF) analysis at year-
end 2025 and 2026, plus an estimated value for spectrum assets the sale of which would be immaterial to continuing EVC’s 
broadcast operations. See Fig. 15. Our PT assumes a base case forecast with 2025/26 adjusted EBITDA pro forma for asset sales of 
$26m/$44m, and $85m for spectrum asset value, resulting in a target valuation of $2.50. In structuring our DCF, first we adjust the 
current net debt for the value of any estimated payments remaining on the acquisitions (e.g., earnouts) and noncontrolling interest. 
Second, we adjust the current net debt by the estimated free cash flow to be generated by each valuation date. Finally, we value EVC 
both using a weighted average cost of capital (WACC) reflecting its own stock price trading and using separate WACCs for its broadcast 
and digital media businesses based on sector comparables, applied to separate free cash flow forecasts for each of these businesses. 
The results of these two methods, plus the estimated spectrum value, set the range for our valuation. Note that in our DCF, for our 
terminal value estimates, we assume that capex equals D&A, which results in a substantially higher capex estimate than in our financial 
statement forecasts because capex should be similar to D&A for a terminal value forecast, to support the need for an asset base in 
perpetuity. 
 
Risks to our investment thesis include: 1) sensitivity of EVC’s advertising-based businesses to macroeconomic flux, and 2) the impact 
of 2023 change in voting control and 2024 asset sales on company’s strategy and pursuit of potential longer-term options, including 
capital allocation and sale of all or a portion of the company. 
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Figure 1: EVC Investment Thesis, Metrics and Valuation Summary  

 

Source: Yahoo Finance, NASDAQ, company data and Industry Capital Research estimates 
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More on Our Outlook and Valuation 

Figure 2: While our revenue estimates rise for 2025/2026, our EBITDA estimates fall for 2025 

 

Our 2025 adjusted EBITDA estimate drops to $26m from $28m, primarily on the 1Q miss. At the Media segment, we assume an 

improvement in core broadcast advertising revenue growth trends throughout the year, while acknowledging the higher risk to U.S. 

Hispanic consumer spending and thus advertising spending from immigration enforcement and the uncertain economic impact of 

still uncertain tariffs. Although there is evidence that overall U.S. Hispanic spending capacity is weathering the turbulence, there is a 

risk that households concerned about the loss of earnings from immigration action could be saving more than spending. Reports are 

that, in 1Q, Hispanic spending was down in key consumer categories like food, beverage and apparel, while they were flat to up 

slightly for the non-Hispanic market. Reports also suggest that Hispanic spending trends in Texas, Arizona and California—where EVC 
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has meaningful broadcast operations—have been particularly hard hit. Although consensus odds of a U.S. recession have dropped 

since April, the U.S. Hispanic consumer, and thus advertiser, will likely remain at greater risk of spending headwinds.  

Figure 3: Our higher mix of estimated OCF from AT&S segment flows through to full-year 2025/2026 
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Figure 4: We fine-tune 2025 quarterly estimates after 1Q miss  

 

Here is color on our quarterly forecast assumptions for the balance of 2025: 

• 2Q 

We assume that Media revenue is still down in 2Q, but less than in 1Q, reflecting the improving month-over-month trends for 

January-April that management noted on the 1Q call and the impact of increasing sales staff. Also supporting our forecast for an 

improvement in revenue trends is that the economists’ consensus per the Wall Street Journal July Survey for 2Q GDP growth has 

increased since April to 2.2% from 0.8%, vs. a decline of 0.5% in 1Q. For EVC, we believe that TV revenue will drive the improvement, 

especially as political advertising comps do not really worsen until 2H. We assume that Media OCF margin is still down y/y, but less 

than in 1Q, reflecting improvement in revenue growth against a relatively fixed expense base. 

We assume that AT&S revenue is up again in the 50% range in 2Q, especially given a slightly easier comp than in 1Q. We estimate 

that AT&S OCF margin expands again, as in 1Q. 
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• 3Q 

We forecast that Media revenue should be down more in 3Q than in 2Q, reflecting the political advertising comp. Moreover, per the 

WSJ July survey, the outlook is for a deceleration in GDP growth in 3Q. For EVC, core revenue growth excluding political could turn 

positive, however, given the return of some of the commercial advertising displaced by political ads last year. We forecast that 

Media OCF margin compression should increase in 3Q, reflecting loss of high-margin political ad revenue from last year, despite 

cycling the reallocation of some corporate expense to the operating segments that started in 3Q24. 

We assume that AT&S revenue will be up strongly again in 3Q, although less than in 1H. AT&S OCF margin should continue to 

expand on the strong revenue growth. 

• 4Q 

Our forecast assumes that Media revenue is down the most in 4Q, reflecting the toughest political ad comparison of the year, 

despite what we assume will be strong core advertising growth in 4Q. We note as well that the WSJ July survey calls for little 

improvement in GDP growth in 4Q. Media OCF margin compression should be greater in 4Q than 3Q, reflecting the loss of the high-

margin political advertising. 

We assume that AT&S revenue is up least in 4Q, although still by solid double digits in percent. Our forecast assumes AT&S OCF 

margin expansion continues, and we expect full-year AT&S OCF margin to exceed the prior high posted in 2022. 

EVC’s July amendment to its 2023 credit agreement reflects its deteriorating financial condition, in our view. The revolving 

commitment was reduced to $30m from $75m, a sign of lower confidence in EVC’s creditworthiness. The total net leverage ratio 

was loosened to 4.0x from 1.0x, along with increased cash netting in calculating leverage, suggesting the prospect of higher EBITDA 

leverage. The quarterly amortization increased to $5m from $2.5m, which could reflect higher perceived credit risk.  

Finally, falling betas at the company and industry level have appreciably reduced the WACC estimates for our DCF, and are the 

primary driver of our higher valuation. See Fig. 8. Specifically, EVC’s estimated firm WACC, based on the stock’s trading over the 

past 1-2 years, is now 5.8%, down from 8.3%. Our estimated broadcast industry WACC, used for valuing EVC’s Media Segment in a 

sum-of-the-parts, is now 6.6%, down from 8.4%. And our estimated digital advertising industry WACC, used for valuing EVC’s AT&S 

Segment in a sum-of-the-parts, is now 9.0%, down from 10.8%. The most notable decline in U.S. broadcast betas has in fact not 

come with an increase in broadcast valuations, likely reflecting declining outlooks for cash flow growth because of cord-cutting’s 

impact on retransmission revenue and tech disruption’s continuing to put pressure on broadcast advertising. These broader negative 

trends affect EVC as well. 
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Figure 5: Smadex driving surge in AT&S revenue to 50%+ year/year growth & 2-year CAGR 

 

Figure 6: We see steady AT&S margin expansion in 2025 
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Figure 7: Primary change to segment estimates is to increase mix of quarterly OCF from AT&S for balance of 2025  
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Figure 8: DCF-based valuation range comes up after model and macro input changes 

 

 Figure 9: Media Segment estimates 

 

Source: Industry Capital Research estimates and company data 

In millions

MEDIA SEGMENT 2020A 2021A 2022A 2023A 1Q24 2Q24 3Q24 4Q24 2024A 1Q25 2Q25E 3Q25E 4Q25E 2025E 2026E

Reported Media revenue $213.6 $225.2 $230.7 $196.7 $45.8 $49.2 $59.8 $67.3 $222.1 $41.0 $47.1 $50.3 $52.8 $191.2 $210.9

  Growth 0.4% 5.4% 2.4% -14.7% -1.4% -0.4% 22.7% 29.1% 12.9% -10.5% -4.2% -16.0% -21.5% -13.9% 10.3%

Media non-recurring items:

Broadcast advertising 152.7 154.3 161.7 124.7 27.8 29.9 40.0 46.3 144.0 24.1 27.6 30.5 32.0 114.3 137.0

Assm: % Incremental to Core 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Incremental advertising 152.7 154.3 161.7 124.7 27.8 29.9 40.0 46.3 144.0 24.1 27.6 30.5 32.0 114.3 137.0

Media revenue ex advertising 61.0 70.9 69.0 72.0 17.9 19.4 19.8 20.9 78.1 16.9 19.5 19.7 20.8 76.9 73.9

  Growth ex Advertising -5.9% 16.3% -2.7% 4.3% 6.7% 5.0% 10.3% 11.6% 8.4% -5.9% 0.7% -0.5% -0.6% -1.5% -3.9%

Retransmission Consent 36.8 37.0 36.0 36.6 9.2 8.8 8.0 7.9 33.9 8.1 8.1 7.4 7.5 31.1 27.8

Assm: % Incremental to Core 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Incremental Retrans 36.8 37.0 36.0 36.6 9.2 8.8 8.0 7.9 33.9 8.1 8.1 7.4 7.5 31.1 27.8

Media revenue ex Retrans 176.9 188.2 194.7 160.2 36.6 40.4 51.8 59.4 188.2 32.9 39.1 42.9 45.3 160.1 183.1

  Growth ex Retrans -0.4% 6.4% 3.5% -17.7% -0.5% 0.7% 30.0% 36.8% 17.5% -10.1% -3.3% -17.2% -23.8% -14.9% 14.4%

Spectrum usage/auction 5.4 6.2 6.0 8.2 1.8 1.6 1.7 1.8 6.9 1.8 1.6 1.8 2.3 7.4 6.7

Assm: % Incremental to Core 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Incremental Spectrum Usage 5.4 6.2 6.0 8.2 1.8 1.6 1.7 1.8 6.9 1.8 1.6 1.8 2.3 7.4 6.7

Media revenue ex Spectrum Usage 208.2 219.0 224.7 188.6 44.0 47.6 58.1 65.5 215.2 39.2 45.6 48.5 50.5 183.7 204.2

  Growth ex Spectrum Usage 4.2% 5.2% 2.6% -16.1% -0.6% 0.5% 24.5% 30.3% 14.1% -10.9% -4.3% -16.6% -22.8% -14.6% 11.1%

Other 5.8 7.3 5.3 4.7 1.2 1.3 1.5 1.6 5.6 1.2 1.2 1.6 1.8 5.9 5.6

Assm: % Incremental to Core 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Incremental Other 5.8 7.3 5.3 4.7 1.2 1.3 1.5 1.6 5.6 1.2 1.2 1.6 1.8 5.9 5.6

Media revenue ex Other 207.8 217.9 225.4 192.0 44.6 48.0 58.3 65.6 216.4 39.8 45.9 48.6 51.0 185.3 205.3

  Growth ex Other 1.5% 4.9% 3.4% -14.8% -1.6% -0.8% 22.3% 29.3% 12.7% -10.7% -4.3% -16.5% -22.4% -14.4% 10.8%

Media Acquisitions/Dispositions (inc. Affiliations)

Assm: % Incremental to Core #DIV/0! 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Incremental M&A 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Media revenue ex M&A 213.6 225.2 230.7 196.7 45.8 49.2 59.8 67.3 222.1 41.0 47.1 50.3 52.8 191.2 210.9

  Growth ex M&A 0.4% 5.4% 2.4% -14.7% -1.4% -0.4% 22.7% 29.1% 12.9% -10.5% -4.2% -16.0% -21.5% -13.9% 10.3%

PF U.S. Digital revenue 12.9 20.4 21.6 22.6 5.8 7.6 8.5 9.7 31.6 5.8 8.6 8.9 9.2 32.5 33.8

Core Advertising Growth

In millions

BROADCAST ADVERTISING 2020A 2021A 2022A 2023A 1Q24 2Q24 3Q24 4Q24 2024A 1Q25 2Q25E 3Q25E 4Q25E 2025E 2026E

Broadcast Advertising PF Rev Growth 3.1% -6.9% 4.8% -22.9% -6.0% -3.6% 29.9% 39.0% 15.5% -13.4% -7.5% -23.6% -30.9% -20.7% 19.9%

Reported Broadcast Advertising Revenue $152.7 $154.3 $161.7 $124.7 $27.8 $29.9 $40.0 $46.3 $144.0 $24.1 $27.6 $30.5 $32.0 $114.3 $137.0

  Growth 3.1% 1.1% 4.8% -22.9% -6.0% -3.6% 29.9% 39.0% 15.5% -13.4% -7.5% -23.6% -30.9% -20.7% 19.9%

Non-recurring items:

Political/Census 28.8 1.6 32.1 0.2 0.6 1.5 10.7 22.9 35.7 0.0 0.0 0.7 0.3 1.0 32.3

Assm: % Incremental to Core 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Incremental political 28.8 1.6 32.1 0.2 0.6 1.5 10.7 22.9 35.7 0.0 0.0 0.7 0.3 1.0 32.3

Broadcast ad revenue ex political 123.9 152.7 129.6 124.5 27.3 28.3 29.3 23.4 108.3 24.1 27.6 29.9 31.7 113.2 104.6

  Growth ex Political -16.2% 23.2% -15.1% -4.0% -7.9% -8.5% -4.8% -29.3% -13.0% -11.7% -2.6% 2.1% 35.1% 4.5% -7.6%

Broadcast advertising revenue ex-all non-recurring 123.9 152.7 129.6 124.5 27.3 28.3 29.3 23.4 108.3 24.1 27.6 29.9 31.7 113.2 104.6

Broadcast ad revenue growth ex all non-recurring -16.2% 23.2% -15.1% -4.0% -7.9% -8.5% -4.8% -29.3% -13.0% -11.7% -2.6% 2.1% 35.1% 4.5% -7.6%

  Broadcast ad rev grth ex all non-rec 2-yr CAGR #DIV/0! 1.6% 2.3% -9.7% -4.3% -5.8% -4.4% -19.1% -8.6% -9.8% -5.6% -1.4% -2.3% -4.6% -1.7%
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Figure 10: Advertising Technology & Services Segment estimates 

 

  

In millions, except unit data

2019A 2020A 2021A 2022A 2023A 1Q24 2Q24 3Q24 4Q24 2024A 1Q25 2Q25E 3Q25E 4Q25E 2025E 2026E

Legacy

Revenue $68.9 $54.1 $70.6 $103.7 $113.1 $34.3 $38.9 $41.3 $42.7 $157.0 $52.0 $57.0 $58.7 $52.2 $219.9 $263.8

Cost of Revenue 36.8 30.6 40.2 60.4 69.3 20.9 23.4 24.7 26.0 95.1 31.5 34.3 35.2 30.4 131.4 156.3

Opex ex-cost of revenue 32.3 24.5 23.8 29.0 39.4 11.7 12.1 14.5 14.5 52.8 15.7 16.4 19.0 19.3 70.4 83.7

OCF (0.1) (1.0) 6.5 14.3 4.4 1.7 3.4 2.1 2.1 9.2 4.9 6.2 4.6 2.5 18.1 23.9

  Legacy Digital OCF Margin -0.2% -1.9% 9.2% 13.8% 3.9% 5.0% 8.7% 5.0% 4.8% 5.9% 9.4% 10.9% 7.8% 4.7% 8.2% 9.0%
Acquisitions Since 2020-Stand Alone

BCNMonetize revenue 0.0 0.0 0.0 15.1 15.8 4.0 2.2 4.6 5.0 15.8 4.4 2.2 4.7 7.2 18.5 19.4

BCNMonetize cost of revenue 0.0 0.0 0.0 6.8 7.1 1.8 1.0 2.1 2.3 7.1 2.0 1.0 2.1 3.2 8.3 8.7

BCNMonetize opex ex-cost of revenue 0.0 0.0 0.0 2.5 3.9 0.3 0.7 1.1 1.4 3.5 0.2 0.8 1.2 1.4 3.5 3.7

BCNMonetize OCF 0.0 0.0 0.0 5.8 4.8 1.9 0.5 1.4 1.4 5.2 2.2 0.5 1.4 2.6 6.6 7.0

  BCNMonetize OCF Margin 10.0% 10.0% 15.0% 38.6% 30.3% 48.0% 22.9% 30.4% 27.3% 32.8% 50.5% 20.8% 29.5% 35.9% 35.9% 35.8%

Acquisitions Since 2020-Pro Forma

BCNMonetize revenue 0.0 0.0 15.1 15.8 4.0 2.2 4.6 5.0 15.8 4.4 2.2 4.7 7.2 18.5 19.4

BCNMonetize cost of revenue 0.0 0.0 6.8 7.1 1.8 1.0 2.1 2.3 7.1 2.0 1.0 2.1 3.2 8.3 8.7

BCNMonetize opex ex-cost of revenue 0.0 0.0 2.5 3.9 0.3 0.7 1.1 1.4 3.5 0.2 0.8 1.2 1.4 3.5 3.7

BCNMonetize OCF 0.0 0.0 5.8 4.8 1.9 0.5 1.4 1.4 5.2 2.2 0.5 1.4 2.6 6.6 7.0

  BCNMonetize OCF Margin

Acquisitions Since 2020-Adjustments to Reported

BCNMonetize revenue 0.0 (0.0) (0.0) (15.1) (6.0) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

BCNMonetize cost of revenue 0.0 (0.0) (0.0) (6.8) (2.7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

BCNMonetize opex ex-cost of revenue 0.0 (0.0) (0.0) (2.5) (1.5) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

BCNMonetize OCF pre-minority interest 0.0 (0.0) (0.0) (5.8) (1.9) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Memo: 'BCNMonetize minority interest 0.0 0.0 0.0 0.0 0.0 0.0

Acquisitions Since 2020-As Reported

BCNMonetize revenue 0.0 0.0 0.0 9.8 4.0 2.2 4.6 5.0 15.8 4.4 2.2 4.7 7.2 18.5 19.4

BCNMonetize cost of revenue 0.0 0.0 0.0 4.4 1.8 1.0 2.1 2.3 7.1 2.0 1.0 2.1 3.2 8.3 8.7

BCNMonetize opex 0.0 0.0 0.0 2.4 0.3 0.7 1.1 1.4 3.5 0.2 0.8 1.2 1.4 3.5 3.7

BCNMonetize OCF 0.0 0.0 0.0 2.9 1.9 0.5 1.4 1.4 5.2 2.2 0.5 1.4 2.6 6.6 7.0

  BCNMonetize OCF Margin #DIV/0! #DIV/0! #DIV/0! #DIV/0! 30.0% 48.0% 22.9% 30.4% 27.3% 32.8% 50.5% 20.8% 29.5% 35.9% 35.9% 35.8%

EBITDA to red non-con interests 0.0 0.0 0.0 1.5 1.0 0.3 0.7 0.7 2.6 1.1 0.2 0.7 1.3 3.4 3.5

BCNMonetize EBITDA 0.0 0.0 0.0 1.4 0.9 0.2 0.7 0.7 2.5 1.1 0.2 0.7 1.3 3.3 3.4

Digital non-cash comp adjustment 8.4 0.0 0.0 0.0 0.0 0.0

Digital segment pro forma, ex-foreign exchange

Digital revenue 228.3 315.9 70.6 118.8 128.9 38.223 41.1 45.9 47.7 172.9 56.4 59.2 63.4 59.4 238.4 283.3

Digital cost of revenue 173.0 253.2 40.3 67.2 76.4 22.7 24.4 26.8 28.3 102.2 33.5 35.3 37.3 33.6 139.7 165.0

Digital opex ex-cost of revenue 45.5 45.4 24.4 31.5 43.3 11.945 12.779 15.606 15.944 56.274 15.9 17.2 20.2 20.7 73.9 87.5

Digital OCF 9.8 17.3 5.9 20.1 9.2 3.6 3.9 3.5 3.4 14.4 7.1 6.7 6.0 5.0 24.7 30.8

Digital segment as reported

Digital revenue 68.9 143.3 557.2 747.1 932.7 38.2 41.1 45.9 47.7 172.9 56.4 59.2 63.4 59.4 238.4 283.3

Digital cost of revenue 36.8 106.9 467.8 624.0 801.2 22.7 24.4 26.8 28.3 102.2 33.5 35.3 37.3 33.6 139.7 165.0

Digital opex 32.3 30.6 51.3 74.1 95.0 11.946 12.779 15.606 15.944 56.275 15.9 17.2 20.2 20.7 73.9 87.5

Digital OCF (0.1) 5.7 38.2 49.0 36.6 3.6 3.9 3.5 3.4 14.4 7.1 6.7 6.0 5.0 24.7 30.8

  Digital OCF Margin -0.2% 4.0% 6.8% 6.6% 3.9% 9.5% 9.4% 7.6% 7.2% 8.3% 12.5% 11.3% 9.4% 8.5% 10.4% 10.9%

Digital segment as reported, ex-divestitures

Digital revenue 68.9 54.1 70.6 103.7 122.9 38.2 41.1 45.9 47.7 172.8 56.4 59.2 63.4 59.4 238.3 283.2

Digital cost of revenue 36.8 30.6 40.2 60.4 73.7 22.7 24.4 26.8 28.3 102.2 33.5 35.3 37.3 33.6 139.7 165.0

Digital opex 32.3 24.5 23.8 29.0 41.9 11.9 12.8 15.6 15.9 56.3 15.9 17.2 20.2 20.7 73.9 87.5

Digital OCF (0.1) (1.0) 6.5 14.3 7.4 3.6 3.9 3.5 3.4 14.4 7.1 6.7 6.0 5.0 24.7 30.8

  Digital OCF Margin -0.2% -1.9% 9.2% 13.8% 6.0% 9.5% 9.4% 7.6% 7.2% 8.3% 12.5% 11.3% 9.4% 8.5% 10.4% 10.9%

U.S. Digital

U.S. Digital revenue 8.2 12.9 20.4 21.6 22.6 5.8 7.6 8.5 8.0 30.0 5.5 8.6 8.9 9.2 32.2 33.8

U.S. Digital cost of revenue 3.5 5.6 8.8 9.3 11.0 2.9 4.1 4.9 4.8 16.7 3.3 4.3 4.5 4.6 16.6 16.9

U.S. Digital opex ex-cost of revenue 3.9 6.1 9.5 7.2 8.1 2.4 3.0 2.9 2.5 10.9 2.2 3.6 3.5 3.6 13.0 13.5

U.S. Digital OCF 0.7 1.2 2.1 5.1 3.5 0.5 0.5 0.7 0.6 2.3 0.1 0.7 0.9 1.0 2.7 3.4

  U.S. Digital OCF Margin 8.9% 9.5% 10.2% 23.6% 15.3% 9.0% 6.6% 8.3% 7.6% 7.8% 1.0% 7.8% 10.3% 10.9% 8.2% 10.0%

AT&S segment, pro forma

AT&S revenue 60.7 41.2 50.2 97.2 106.3 32.4 33.4 37.4 39.7 142.9 50.9 50.6 54.5 50.2 206.1 249.4

AT&S cost of revenue 33.2 25.1 31.5 57.9 65.3 19.8 20.3 21.9 23.5 85.5 30.2 31.0 32.8 29.1 123.1 148.1

AT&S opex 28.3 18.4 14.3 24.3 35.2 9.5 9.8 12.7 13.4 45.4 13.7 13.5 16.6 17.1 60.9 73.9

AT&S OCF (0.8) (2.2) 4.4 15.0 5.8 3.1 3.4 2.8 2.8 12.0 7.0 6.0 5.0 4.0 22.1 27.4

  AT&S OCF Margin -1.4% -5.5% 8.8% 15.5% 5.4% 9.5% 10.1% 7.4% 7.1% 8.4% 13.8% 11.9% 9.2% 8.0% 10.7% 11.0%

AT&S segment as reported

AT&S revenue 60.7 41.2 50.2 82.1 100.3 32.4 33.4 37.4 39.7 142.9 50.9 50.6 54.5 50.2 206.1 249.4

AT&S cost of revenue 33.2 25.1 31.5 51.1 62.6 19.8 20.3 21.9 23.5 85.5 30.2 31.0 32.8 29.1 123.1 148.1

AT&S opex 28.3 18.4 14.3 21.8 33.8 9.5 9.8 12.7 13.4 45.4 13.7 13.5 16.6 17.1 60.9 73.9

AT&S OCF (0.8) (2.2) 4.4 9.2 3.9 3.1 3.4 2.8 2.8 12.0 7.0 6.0 5.0 4.0 22.1 27.4

  AT&S OCF Margin -1.4% -5.5% 8.8% 11.2% 3.9% 9.5% 10.1% 7.4% 7.1% 8.4% 13.8% 11.9% 9.2% 8.0% 10.7% 11.0%

Source:  Company reports; Industry Capital Research estimates
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Figure 11: Financial statement forecasts supporting our valuation 

 

Source: Industry Capital Research estimates and company data 
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Figure 12: Financial statement forecasts supporting our valuation (cont.) 

 

Source: Industry Capital Research estimates and company data 
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Figure 13: Financial statement forecasts supporting our valuation (cont.) 

 

Source: Industry Capital Research estimates and company data 
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Figure 14: Financial statement forecasts supporting our valuation (cont.) 

 

Source: Industry Capital Research estimates and company data 
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Figure 15: DCF analysis supports $2.50 price target  

 

Source: Industry Capital Research estimates and company data 
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APPENDIX
Additional information relative to securities, other financial products or issuers discussed in this report is available upon request.  

COMPANY-SPECIFIC DISCLOSURES
The following disclosures relate to relationships between Industry Capital Research and the company covered by Industry Capital Research and referred to in the 

research report (the “Company”).

Industry Capital Research and/or its affiliate(s) does not make a market in securities issued by the Company.

RESEARCH ANALYST CERTIFICATION
The analyses and recommendations expressed in this research report accurately reflect my personal views and true opinions about the subject securities or issuers. 

No part of my compensation was, is, or will be directly or indirectly related to any specific recommendations or views expressed in the research report and/or any 

public appearance.

                                                                                                                                                                                                                                                                                                                                                                                    

ANALYST CREDENTIALS, PROFESSIONAL DESIGNATIONS, AND EXPERIENCE           
The author, Director of Research at Industry Capital Research, is a CFA® charterholder who has 18 years of experience as an analyst at U.S. broker-dealers covering 

the media sector, was rated #2 Stock Picker in U.S. Media for 2016 by Thomson Reuters, holds a BA (Economics) and MBA from the University of Chicago and a JD 

from the University of Virginia, and is a member of the Beta Gamma Sigma and Phi Beta Kappa honor societies.                                                                                                                                                       
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Global Disclaimer                                                                                                                                                                                                                                           
The information and opinions in this report were prepared by Dix Consulting, LLC, a New York Limited Liability Company doing 

business as "Industry Capital Research" or one of its affiliates (collectively “Industry Capital Research”). The information herein is 

believed by Industry Capital Research to be reliable and has been obtained from public and non-public sources believed to be 

accurate and reliable, but Industry Capital Research does not represent that the information herein is accurate or complete, and it 

should not be relied on as such. 

                                                                                                                                                                                                                                                                        

All statements or opinions contained herein that include the words "we", "us", or "our" are solely the responsibility of Industry 

Capital Research and do not necessarily reflect statements or opinions expressed by any person or party affiliated with the 

Company mentioned in this report. 

                                                                                                                                                                                                                                                               

Industry Capital Research may have published, and may in the future publish, other research reports that are inconsistent with, and 

reach different conclusions from, the information provided in this report. Industry Capital Research is under no obligation to bring 

to the attention of any recipient of this report any past or future reports. 

Industry Capital Research, its officers, employees, and members of their households, or any one or more of them, and their 

discretionary and advisory accounts, may have a position in any security discussed herein or in related securities and may make, 

from time to time, purchases or sales thereof in the open market or otherwise. The author of this report will not cause to be 

executed any order that would change a position in a security of the Company discussed herein in a manner that is contrary to, or 

inconsistent with, the most recent published recommendations or ratings of Industry Capital Research. Without limitation of the 

foregoing, the author will not cause to be executed: 1) when said recommendation is BUY, any order that would reduce or liquidate 

a long position or initiate or increase a short position in said security, 2) when said recommendation is HOLD, any order that would 

initiate or liquidate any long or short position in said security, or 3) when said recommendation is SELL, any order that would 

initiate or increase a long position or reduce or liquidate a short position in said security.

Opinions, estimates and projections in this report constitute the current judgment of the author as of the date of this report. They 

do not necessarily reflect the opinions of Industry Capital Research and are subject to change without notice. Industry Capital 

Research has no obligation to update, modify or amend this report or to otherwise notify a reader thereof in the event that any 

matter stated herein, or any opinion, projection, forecast or estimate set forth herein, changes or subsequently becomes 

inaccurate, except if research on the subject Company is withdrawn. 

This report is provided for informational purposes only. It is not to be construed as an offer to buy or sell or a solicitation of an offer 

to buy or sell any financial instruments or to participate in any particular trading strategy in any jurisdiction. 

                                                                                                                                                                                                                                                                       

Investors should consider this report as only a single factor in making their investment decision. The financial instruments 

discussed in this report may not be suitable for all investors and investors must make their own investment decisions using their 

own independent advisors as they believe necessary and based upon their specific financial situations and investment objectives. 

Investors should consider whether any advice or recommendation in this research is suitable for their particular circumstances and, 

if appropriate, seek professional advice, including tax advice. This report is not to be relied upon as a substitute for the exercise of 

independent judgment. No judgment is hereby expressed or should be implied as to the suitability of any security described herein 

for any specific investor or any specific investment portfolio.

                                                                                                                                                                                                                                                                   

Prices and availability of financial instruments are subject to change without notice. If a financial instrument is denominated in a 

currency other than an investor’s currency, a change in exchange rates may adversely affect the price or value of, or the income 

derived from, the financial instrument, and such an investor effectively assumes currency risk. In addition, income from an 

investment may fluctuate and the price or value of financial instruments described in this report, either directly or indirectly, may 

rise or fall. Past performance is not necessarily indicative of future results, and a loss of capital may occur.

                                                                                                                                                                                                                                                                      

This report may not be reproduced, distributed or published by any person for any purpose without Industry Capital Research's prior 

written consent. Please cite source when quoting.
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