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With 2Q results set for August 10 AMC, we raise our 2026 estimates and our PT to 510 from
$3.50, as we assess EVC's digital new business lottery ticket. The webinar will be at 5:00pm ET,
at investor.entravision.com.

Our 2026 adjusted EBITDA estimate surges to $154m from $56m, but WACC rises as well. See
Fig. 2. The huge 1Q beat at the Advertising Technology & Services [("AT&S") segment boosts our
EVC revenue and OCF estimates. See Fig. 3 and 7. Aside from updating for 1Q, our primary
forecast changes are: 1) almost tripling our 2026 and 2027 AT&S OCF estimates (see Fig. 3), 2)
trimming our 2026 and 2027 Media OCF estimates (see Fig. 3), 3) raising our out-year EBITDA
growth estimates on lift from AT&S growth (see Fig. 8), and 4) updating the WACC estimates in
our DCF for beta and macro inputs (see Fig. 8). Importantly, the WACC for EVC as a whole
increases to ~10% from ~6%, reflecting the greater volatility of the outlook for EVC’'s digital—and
thus overall—business, given that it now substantially depends on one, opaque client, and EVC’s
greater stock price volatility vs. the market this past year. Pro forma net debt has ticked down, to
$91m at 3/31 from $104m at 12/31, and estimated leverage has dropped to ~2x on rebounding
LTM EBITDA, while short-term maturities remained $20m at 3/31/26.

Big, opaque new client transforms EVC’'s stock thesis into a lottery ticket riding on its demand-
side platform (DSP) business. The 1026 10-Q disclosed that EVC’s new AT&S client accounted for
36% of EVC’'s 1Q revenue, up from 9% for 2025. On its 1Q earnings call, management said nothing
about this client. We still believe that this client is most likely a Hong Kong game publisher,
possibly IGG. The risk remains that revenue from AT&S5's new customer will be volatile. Our
scenario analyses suggest a wide range of possible valuations, roughly $3.50 more than our $10 PT
if the campaign budgets from this new customer come in at the high end of expectations, helping
to take the AT&S business to a new steady-state scale, and roughly $6 less than our PT if the bulk of
this new customer’s spending rolls off by year-end, because of lower campaign spending and/or
spending shifts to DSP competitors. We estimate that EVC will generate ~90% of its 2026E OCF
from the AT&S segment, despite the likely growth in high-margin political adwvertising at the Media
segment, and this shift in mix should reduce EVC’s downside risk from negotiating a renewal of its
TV network affiliation agreement with TelevisaUnivision expiring at year-end.

1Q recap—massive EBITDA beat despite Media miss. See Fig. 4 and 7. Adj. EBITDA was $27.9m
(14.2% margin) vs. our S6.4m (5.4% margin) estimate. Revenue growth was 4% for Media (local
+6%, national -18%) and +204% for AT&S vs. our -4% and +74% estimates, respectively. See Fig. 7.
OCF margins missed at Media (-5.7% ws. 3.8%), but beat bigly at AT&S (22.3% vs. 14.6%).
Corporate expense was $7.2m vs. our $7.0m estimate. EPS of $0.13 beat our $0.07 estimate.
Reported free cash flow of $18.1m was up from a loss of $17.9m the year before.

Our 12-month price target is $10; risks on page 2. Our PT is supported by a spectrum value
estimate and a DCF valuation based on explicit financial forecasts through 2031. See Fig. 15.
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Investment Thesis and Valuation: Hold With $10.00 Price Target

We rate Hold the shares of EVC. Despite

1) a digital advertising business posting impressive growth on the back of onboarding a large, new customer,
2) modest pro forma net debt leverage of EBITDA over the course of a 2-year political ad cycle,

3) potential monetization from future spectrum auctions (as in 2017), and

4) secular growth of political advertising revenue,

EVC shares nevertheless face

5) rising risk of digital business volatility, as its dependence on the competitive DSP market increases,

6) audience declines at its U.S. broadcast businesses, and

7) dependence on and potentially increasing competition with its primary network programming supplier TelevisaUnivision, whose
network affiliation agreement expires at the end of 2026.

Our valuation supports stock price performance over the next 12 months consistent with a Hold rating.

Our 12-month price target is a weighted average of projected equity valuations using a discounted cash flow (DCF) analysis at year-
end 2026 and 2027, plus an estimated value for spectrum assets the sale of which would be immaterial to continuing EVC’s
broadcast operations. See Fig. 15. Our PT assumes a base case forecast with 2026/27 adjusted EBITDA pro forma for asset sales of
$154m/$134m, and $85m for spectrum asset value, resulting in a target valuation of $10.00 per share. In structuring our DCF, first we
adjust the current net debt for the value of any estimated payments remaining on the acquisitions (e.g., earnouts) and noncontrolling
interest. Second, we adjust the current net debt by the estimated free cash flow after dividends to be generated by each valuation
date. Third, we include in the forecast return any dividends projected through the year-end valuation dates. Finally, we value EVC both
using a weighted average cost of capital (WACC) reflecting its own stock price trading and using separate WACCs for its broadcast and
digital media businesses based on sector comparables, applied to separate free cash flow forecasts for each of these businesses. The
results of these two methods, plus the estimated spectrum value, set the range for our base case valuation. Note that in our DCF, for
our terminal value estimates, we assume that capex equals D&A, which results in a substantially higher capex estimate than in our
financial statement forecasts because capex should be similar to D&A for a terminal value forecast, to support the need for an asset
base in perpetuity.

Risks to our investment thesis include: 1) sensitivity of EVC's advertising-based businesses to customer concentration and

macroeconomic flux, and 2) the impact of the 2023 change in voting control on the company’s strategy and pursuit of potential longer-
term options, including capital allocation and sale of all or a portion of the company.

Entravision Communications Corporation (EVC) 2
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Figure 1: EVC Investment Thesis, Metrics and Valuation Summary

ENTERPRISE WALUE
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2026 11. T 2025 - amended credit agreement. June 2024 - sale of digital media representation business_
2025 A6 Ox March 2024 - META informed EWVC that it would wind down EVC's representation of BMETA by July
Pro forma net debt / EBITDA 1. June 2023 - appointment of new CEQ effective Juby 1. December 2022 - death of co-founder,
2026 0.6x CEQ & Chairman Walter UWloa. September 2021 - acquired remaining 49% interast in COsneros
5 3.Gx Interactive for S84 million. luly 2021 — announced acquisition of MediaDonuts AsiaPac digital
. media business for 536 million.
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Source: Yahoo Finance, NASDAQ, company data and Industry Capital Research estimates
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More on Our Outlook and Valuation

Figure 2: We raise our 2026/2027 estimates, as AT&S beat shifts EVC to a larger scale of revenue and EBITDA

Entravision Communications (NYSE: EvVC)
Summary of Annual Estimates
In millions, except per share data
Estimates YoY %CHG
Last ¥r Priar Chg Current Prior Chg Current
2026E
Pro Forma *
Revenue 447.6 557.2 362.3 019.5 24.5% B0.9% 105.4%
Op expense 424.2 501.4 263.9 765.3 18.2% 62.2% 80.4%
Adjusted EBITDA 23.4 55.8 98.4" 154.2 138.6% MM MM
Margin 52% 10.0% 6.8% 16.8%
As Reported
Revenue 4476 557.2 3745 031.7 24.5% 83 7% 108.2%
Op expense 4242 501.4 276.1 7715 18.2% 65.1% 83.3%
Adjusted EBITDA 234 55.8 98.4 154.2 138.6% MM NI
Margin 52% 10.0% 6.5% 16.5%
Pro forma EPS [%0.49) 50.14 50.59 50.73 -128.6% MM NI
Cash FCFfsh s0.24 50.33 S0.61 50.94 37.5% 254.2% 291.7%
2027E
Pro Forma *
Revenue 919.5 553.8 407.7 961.5 -30.8% 44.3% 4.6%
Op expense 765.3 507.8 320.2 828.0 -33.6% 41.8% B.2%
Adjusted EBITDA 154.2 46.0 B7.5 1335 -70.2% 56.7% -13.4%
Margin 16.8% 8.3% 5.6% 13.9%
As Reported
Revenue 931.7 553.8 407.7 961.5 -40.6% 43.8% 3.2%
Op expense 777.5 507.8 320.2 828.0 -34. 7% 41.2% 6.5%
Adjusted EBITDA 154.2 46.0 B7.5 133.5 =70.2% 56.7% -13.4%
Margin 16.5% 8.3% 56% 13.9%
Pro forma EPS 50.73 50.08 S0.50 50.58 -89.0% B8.5% -20.5%
Cash FCFfsh 50.94 50.28 50.59 50.87 -70.2% 62.8% -7.4%
* pro forma redlects announced acquisiticore and dispoeitions
Source: Company reporis, Industry Capltal Researdh estimates

Our 2026 adjusted EBITDA estimate rises to $154m from $56m, driven entirely by higher AT&S OCF. See Fig. 2 and 3. At the Media
segment, we continue to estimate $32m in political advertising revenue, while we increase our estimate of retransmission revenue
to ~$29m from ~$25m (similar to $29m in 2025), reflecting 1Q’s higher-than-expected retrans revenue, and ~$5m in spectrum usage
revenue (versus $6m in 2025). We assume that the surge in political advertising will leave core broadcast advertising down 14% for
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2026, as regular commercial advertisers are displaced. See Fig. 9. We assume that Media OCF margin expands to 11.9% from 2.7% in
2025, reflecting the impact of cost cuts and high-margin political advertising.

Figure 3: Our 2026/27 revenue and OCF estimates increase substantially for the AT&S segment, while being fine-tuned for the Media segment

Entravision Communications (NYSE: Evc)
Summary of New Segment Annual Estimates
In millions, except per share data
Estimates YoY %CHG
Last ¥r Old Chg Current Old Chg Current
2026E
Media Revenue 176.7 196.7 07" 197.4 11.3% 0.4% 11.7%
Media Opex 17149 173.3 8.3 181.6 0.8% 4.8% 5.7%
Media OCF 4.8 23.4 t?.ﬁ:‘ 15.8 M A M M
Margin 2.7% 11.9% 7 -3.9% 8.0%
ATE&S Revenue 270.9 360.5 373.8" 734.3 33.0% 138.0% 171.0%
ATE&S Opex 2359 311.4 269.7 581.1 32.0% 114.3% 146.4%
ATES OCF 351 451 104,27 153.2 39.9% M M
Margin 12.9% 13.6% " 7.3% 20.9%
Total Revenue 447 .6 557.2 3745 931.7 24.5% 83.7% 108.2%
Total Opex 407 .8 484.7 2779 762.7 18.9% 68.2% 87.0%
Total OCF 35.8 72.4 96.6 169.0 81.8% M M
Margin 8.9% 13.0% 51% 18.1%
2027E
Media Revenue 157.4 160.6 1.6 162.3 -1B.6% 0.8% -17.8%
Media Opex 181.6 149.0 4.5 153.5 -18.0% 2.5% -15.5%
Media OCF 15.8 116 (2.9) 8.7 -26.2% -18.3% -44. 5%
Margin 8.0% 725" -1.8% 5.4%
ATE&S Revenue 734.3 393.2 406.0 799.2 -46.5% 55.3% 8.8%
ATES Opex 581.1 3413 317.7 659.0 -41.3% 54.7% 13.4%
ATES OCF 153.2 51.9 88.3 140.2 -66.1% 57.6% -8.5%
Margin 20.9% 13.2% 7 4.3% 17.5%
Total Revenue 931.7 553.8 407.7 961.5 -40.6% 43.8% 3.2%
Total Opex 762.7 450.3 3223 8125 -35. 7% 42.3% 6.5%
Total OCF 169.0 63.5 854 148.9 -62.4% 50.5% -11.9%
Margin 18.1% 11.5% 4.0% 15.5%
* pro forma reflects announced acquisitions and dispositions
Sounoe: Compainy reports, FactSet, industry Capital Researdh estimates

At the AT&S segment, we assume that the impact of onboarding Smadex’s large new customer continues, driving outsized year
over year revenue and OCF increases in 2026, before normalizing in 2027. See Fig. 5, 6, 10 and 14. Reflecting the revenue step-up
from this customer, we raise our 2026 AT&S OCF margin estimate to 20.9% from 13.6%, a big expansion from 12.9% in 2025. See Fig.
3.

Entravision Communications Corporation (EVC) 5
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Figure 4: 1Q was a blow-out, and we hike our 2Q estimates on expectations of a continuing surge from AT&S’s new customer

Entravision Communications
Summary of Quarterly Estimates
In milliens, except per share data
Results Yo¥ %CHG
Last Yr E Beat/Miss A 3 Beat/Miss A
10264
As Reported
Revenue 91.9 117.9 879,17 197.0 28.4% 86.1% 114.4%
Op Expense 89.7 111.5 57.5 169.0 24.4% 64.1% BB.5%
Adjusted EBITDA 22 6.4 216 27.9 192.4% MM NM
Margin 2.4% 5.4% 8.8% 14.2%
EPS - Continuing Operations [$0.53) $0.07 5+0.06 $0.13 -113.2% -11.3% -124.5%
Estimates Yo %CHG
Last ¥r Prior Chg Current Prior Chg Current
2026E
As Reported
Revenue 5100.7 $131.3 577.0" $208.3 30.3% 76.4% 106.7%
Op Expense 95.9 122.6 54.0 176.6 27.8% 56.4% B4.2%
Adjusted EBITDA 4.9 8.7 229 L7 79.3% MM NM
Margin 4.8% 6.6% B.6% 15.2%
EPS - Continuing Operations (50.04) 50,00 5+0.19 %0.19 -100.0% MM MM
* pro forma reflects announced acquisitions and dispositions
Source: Company reports, Industry Capital Research estimates

Figure 5: We now assume that AT&S revenue growth peaked in 1Q26

ATE&S Segment Revenue Growth by Quarter, 2024-2026E
250.0%

200.0%

150.0%

100.0%
- I I II II II I
oos [ | .- [T |

1Q2a4 2024 3qQza 4024 1Q2s 2025 3qzs 425 1Q26A 2Q26E 3Q26E a4Q26E
W ATE&S revenue growth m 2-YR CAGR

Source: Industry Capital Research estimates and company data
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Figure 6: We continue to assume that AT&S margins expand meaningfully throughout 2026 with onboarding of large new customer

ATES Segment Quarterly OCF Margins, 20232-2026E

10 -.EI:I, 0 Ak

e

=4

W 20XA W 2023A W 2024A B EZDSS5A 0 B 20ZBE

Source: Industry Capital Research estimates and company data

The catalyst to EVC’s business and stock from the tremendous growth from AT&S’s new client is surpassing those we have seen in
the past from the U.S. election and macro cycles. Nevertheless, we briefly run through the outlook for cyclic trends.

e  Relative to the time of our last EVC forecast at the end of April, macro and political ad trends have marginally improved. The 2026 real
GDP growth forecast in the Wall Street Journal survey of economists was 2.1% in July, vs. 2.0% in the April survey. Despite the U.S.-Iran
war, the WSJ survey raised its 2026 PCE growth forecast to 3.2% in July from 2.9% in April.

e We still assume political advertising will be similar in 2026 to the 2022 level of $32m, with upside more likely than downside. This
continues to track to be a strong political advertising year, given the prospects for the Democrats to take control of the House and even
the Senate, and the emergence of the U.S. Hispanic vote—which shifted perceptibly toward the Republicans in 2024—as an important
potential swing factor. On the 1Q conference call, management did not seem to change its tone much, saying that EVC was positioning
itself for a strong political spending environment in 2026. The Texas U.S. Senate race is shaping up to be a major national contest with
well-funded candidates, now that the Republicans have nominated Ken Paxton—rather than Republican incumbent John Cornyn—to face
James Talarico, the Democrat nominee. In addition, the race between Republican Monica De La Cruz and Democrat Bobby Pulido in
Texas’ 15th Congressional District is likely to result in materially more political ad spending in 2026 than in 2024. Another, more general
positive is that campaigns may often spend on Hispanic media as if a race were a toss-up, even if is not rated as such, in particular to
drive turnout among a demographic that has had more fluid recent voting patterns (e.g., in the New Jersey and Virginia governors’ races
in 2024).

Entravision Communications Corporation (EVC) 7
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Figure 7: After AT&S beat and Media segment miss in 1Q, for 2Q we raise our AT&S estimates while fine-tuning Media

Entravision Communications {NYSE: EVC)
Summary of Segment Quarterly Estimates
In millions, except per share data
Results Yo¥ HWCHG
Last Yr E Beat/Miss A E Beat/Miss A
1026A
Media Revenue 41.0 39.3 3.1 42.4 -4.0% 7.5% 3.5%
Media Opex 40.6 37.8 7.0 449 -6.9% 17.3% 10.4%
Media OCF 0.4 1.5 (3.9) [2.4) 324.7% NM NM
Margin 0.9% 38% " -0.6% -5.7%
ATES Revenue 50.9 B8.7 65.8 154.5 74.4% 129.4% 203.8%
ATES Opex 439 75.8 44.3 1200 72 7% 101.0% 173.7%
ATES OCF 7.0 13.0 21.5 345 B84.8% 307.1% 392.0%
Margin 13.8% 14.6% " 7% 22.3%
Total Revenue 919 128.0 68.9 197.0 39.4% 75.0% 114.4%
Total Opex 84.5 113.6 51.3 164.9 34.4% 60.8% 95.2%
Total OCF 7.4 14.5 17.6 321 96.4% 238.8% 335.2%
Margin 8.0% 11.3% 5.0% 16.3%
Estimates YoY %CHG
Last ¥r Old Chg Current Old Chg Current
2026E
Media Revenue 45.4 46.0 (1.00 45.0 1.2% -2.2% -1.0%
Media Opex 425 42.8 1.2 44.0 0.9% 2.8% 3.7%
Media OCF 3.0 3l (2.2) 0.9 5.5% -T4.2% -68.7%
Margin 6.5% 6.8% " -4, 7% 2.1%
ATES Revenue 55.3 B5.3 78.0 163.3 54.2% 141.0% 195.2%
ATES Opex 49.7 75.7 53.7 129.4 52.2% 108.0% 160.2%
ATE&S OCF 5.6 9.6 243 339 72.0% NM NM
Margin 10.1% 11.3% " 0.5% 20.8%
Total Revenue 100.7 131.3 77.0 208.3 30.3% 76.4% 106.7%
Total Opex 92,2 118.5 54.9 173.4 28.6% 59.6% 88.1%
Total OCF 86 12.8 221 348 49.0% 258.0% 307.0%
Margin 8.5% 9.7% 7.0% 16.7%
* pro forma reflects announced acquisitions and dispositions
Source: Company reports, FactSet, industry Capital Research estimates

We summarize our long-term forecast assumptions in Fig. 8. For the Media segment, we assume that EVC completes its plan to
renew its TelevisaUnivision affiliation agreement that expires at the end of the year, affecting retransmission revenue.

Given the impact of the political advertising cycle, we track Media segment revenue and OCF margins separately by odd years and
even years.

¢ Mediarevenue growth sequence by odd year is now -20% for 2025, -18% for 2027, -19% for 2029, and -20% for 2031.
e Broadcast ad core growth sequence by odd year is now -5% for 2025, -1% for 2027, 0% for 2029, and 7% for 2031.

¢ Media OCF margin sequence by odd year is now 3% for 2025, 5% for 2027, 4% for 2029, and 4% for 2031, a reset down
from 20s-30s in 2023 and prior.

Entravision Communications Corporation (EVC) 8
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¢ Media revenue growth sequence by even year is now 13% for 2024, 12% for 2026, 11% for 2028 and 11% for 2030.
¢ Broadcast ad core growth sequence by even year is now -13% for 2024, -14% for 2026, -20% for 2028, and -27% for 2030.

e Media OCF margin sequence by even year is now 8% for 2026, 10% for 2028, and 10% for 2030, a reset down from 20s-30s
in 2024 and prior.

For the AT&S segment, we assume that AT&S OCF margins peak in 2026 at 20.9%. We assume these margins then compress
~450bps in the out years to reflect the negotiating leverage of a concentrated customer base amid the high competition in the DSP
space.

Assessing the impact on EVC’s valuation from its large new customer requires some sleuthing and assumptions. In its 1Q26 10-Q,
EVC updated that its largest ad customer accounted for 36% of total EVC revenue in the quarter; this was up from this customer’s
accounting for 9% of total EVC revenue in 2025. We now estimate this new business at close to $500m in annualized spending,
which started to kick in during 3Q25 . The 2025 10-K disclosure suggests that Smadex’s big new customer is a mobile gaming
company, likely in the strategy games space, possibly Hong Kong-based IGG. Adwake’s Offerwall initiative discussed in the 10-K and
EVC’s Playback Rewards acquisition announced with 4Q25 results also lend support to EVC’s new customer’s being a mobile strategy
game company.

The AT&S segment has now become EVC’s economic driver, and we forecast that AT&S will account for roughly 90% of EVC’s 2026
OCF. Mobile gaming user acquisition ad campaigns of a single new customer are likely the driver of AT&S’s growth acceleration since
3Q25. These campaigns often begin when a new game launches globally or an existing game enters a major growth phase.

1Q26 results increase the odds we place on IGG’s being AT&S’s big new customer, to roughly 50%. The large revenue and margin
increases fit the profile of a new strategy game advertiser like IGG more than a new casual game advertiser. Strategy game
advertisers can run high-value performance campaigns at favorable economics despite high margins for their DSP partners. IGG’s
game rollouts match well with the timing of the AT&S revenue lift. IGG launched a new strategy/simulation title, “Fate War,” globally
in August 2025. By year-end 2025, “Fate War” had reached HKS30 million monthly gross billings, with 4.7m registered users and
1.2m MAUSs. Moreover, IGG’s “Doomsday: Last Survivors” reached record monthly gross billings of HK$130m by year-end 2025, with
management saying its strong performance was expected to continue. EVC may have captured a large budget tied especially to
“Fate War,” while also participating in other IGG campaigns.

We would add that FunPlus is another candidate for EVC’s new customer, although less likely in our opinion. FunPlus runs large
global user acquisition campaigns, which can scale aggressively during expansion phases. FunPlus disclosed a number of game
launches in 2025, including new 4X strategy titles “DC: Dark Legion” and “Foundation: Galactic Frontier.”

IGG in particular is known for large user acquisition ad campaigns run through external DSPs like Smadex. Smadex’s performance
in Android markets may have made it more attractive to a Chinese strategy game publisher. The higher lifetime value of users can
justify the economics of large ad budgets for user acquisition by such game companies. The spending on Smadex could have been
associated with either a new game launch, a global scale phase for an existing game, or both. For example, during 2H25, IGG was
heavily scaling global marketing for “Doomsday: Last Survivors.” User acquisition campaigns typically scale aggressively for 12-24
months.
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Figure 8: DCF-based valuation range for base case rises after changes to forecast and capital market inputs

Entravision Communications
Summary of Changes to Forecast and Valuation Since Last Published Report

#im £ million except unit data) 2025 DCF Valuation EBITDA CAGRs
CAGRs Rev EBITDA SaTP Firm |2021-25 2022-26 2023-27 2024-28 2025-29 2026-30 2027-31 nwrmemes  cqeyeremum  WADCEVE WACCEVCD WALCEWS
Pre-Changes N 447.6 23.4] S$3.00 $4.00 28% 15% 6% 6% 14% 2% 63 4.4% 4.7% 6.1% 9.7% 7.0%
Post-Changes 447.6 23.4] s11.50 £0.00 -2B% 10% 22% 22% 54% -2% 0% 4.8% 4.3% 10.6% B.5% 1.0%
Delta 0.0 0.0 5850 $5.00 0.0% 246% 286% 2B.6% 404%  0.0% 56% 04% 04%  45%m -12% 00%
Memo:

Digital OCF -2% 34% 41% T6% 43% -1% 1%

Source: Company data and incustry Capital Research estimates

AT&S’s growth likely represents in large part a share shift from DSP competitors. EVC’s filings disclose that its business depends on
“one recently-acquired customer,” which supports the view that the spending was a shift another ad platform. Based on public
filings, we conjecture that Moloco and Unity/ironSource could be key competitors which lost share to EVC. IGG is the kind of Hong
Kong-based strategy-game publisher that would actively rotate budget among Unity/ironSource, AppLovin, Liftoff, Moloco, and
smaller DSPs.

A number of factors could have contributed to Smadex’s winning big mobile gaming accounts from competitors. Its pitch has
emphasized strong performance in Android markets, good machine-learning optimization, and relatively low take rates.

EVC’s new customer, whether it is IGG or not, suggests a big competitive win for Smadex’s technology and service, but also the
risk of a large reduction or outright loss of this spending, such as from the campaign’s running its course or a competitor’s
regaining some or all of the business in the highly competitive DSP sector. DSPs compete for the business of mobile game
companies on factors such as global scale, algorithmic optimization, and continuous bid adjustments; for their part, game publishers
optimize for cost per install, player lifetime value and targeting performance. Even over the next year or so, there is probably as
much chance of the spending with EVC declining sharply or shifting in part to a competitor as the spending maintaining the levels
that Smadex has seen during onboarding. The new spending with EVC may depend heavily on one game title’s growth phase rather
than a permanent marketing commitment. Moreover, the spending with Smadex could well have resulted from shifting budgets
from another DSP like Moloco or Liftoff, or perhaps a whale like AppLovin, all of which remain competitors for that spending.

One risk is that, as a category, mobile gaming advertisers have volatile demand. User acquisition budgets in particular are
notoriously volatile, and often collapse when app monetization weakens, platform policies change, and/or venture capital funding
declines. Gaming advertisers are sophisticated, allocating budgets by algorithm, which can result in big shifts among competing
options over time periods measured in months, not quarters. Thus, if Smadex won budgets from a competitor like Unity/ironSource,
this budget could just as easily be reallocated again to another competitor. The mobile gaming ad-tech industry has a number of
examples of platforms that rapidly gained scale, and then plateaued or declined, such as Chartboost, Vungle, Tapjoy, Fyber, and
ironSource.

If IGG is EVC's big fish, this cuts both ways. On the positive side, IGG has a gaming portfolio that can support the huge ad budgets
that EVC has been winning the past couple of quarters. On the negative side, IGG is known to frequently move spending among
vendors.

A large decline in spending at AT&S would not necessarily indicate any particular competitive failing, as much as the general lack
of strong competitive moats in a competitive DSP industry. As a smaller insurgent player, EVC faces, as the company itself notes in
its own SEC filings, a number of larger competitors in programmatic mobile advertising, such as AppLovin, Unity, Moloco and Liftoff
Mobile. Moreover, these competitors often own both demand-side and supply-side platforms and can prioritize their own demand.

Entravision Communications Corporation (EVC) 10
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Conceptually, we consider three scenarios for the AT&S business: base, bull, and bear. The base case used in our financial forecasts
assumes strong but normalizing retention of gaming spend, with AT&S benefiting from one or more large game-launch/user
acquisition cycles. The increased spending effectively makes EVC a strong independent gaming DSP. We put slightly less than 50%
probability on this scenario.

The bull case assumes that Smadex becomes a preferred scaled DSP and retains or even grows wallet share. In this scenario,
Smadex becomes a preferred DSP with structurally higher margins, broadening its relationships once the launch-cycle economics
from its current large new customer normalizes. Smadex would effectively become a top-tier gaming DSP, embedded in the user
acquisition workflow of large gaming companies. AT&S revenue growth would remain elevated through 2027 because Smadex
would no longer be dependent on a single campaign cycle but become a preferred DSP for a broader set of mobile gaming
advertisers. We see this scenario as less likely, with a roughly 25% chance, given that DSP markets are highly competitive and large
mobile advertisers intentionally diversify among their suppliers.

The bear case assumes that AT&S sees a major reduction in spend from its large new customer. There is precedent for this from
IGG itself, which cut its marketing expense in 2024 after prior games matured and gained traction. This scenario assumes not
necessarily that IGG disappears as a customer, but that its budgets with EVC normalize, especially as its recent game launches
mature. We see this scenario as at least as likely as the bull case, with perhaps a 30% chance, given the volatility of user acquisition
budgets, the low costs of switching among DSPs, and the natural cycle of marketing spending for games as they mature.

We conducted scenario analyses using our DCF model, and see a wide range of potential valuations, depending on the ultimate
scale of the spending from the new AT&S customer, the sustainability of this business, and the risk of loss of most or all of this
spending for any number of reasons, including changing customer priorities as well as loss of share to competitors. We looked at
1) a bull case where Smadex becomes a preferred scaled DSP, resulting in strong AT&S revenue growth continuing into 2027 with
minimal margin compression, and 2) a bear case where Smadex’s big new customer rolls off after about a year, largely reversing the
estimated AT&S revenue and margin step-up seen starting in 3Q25. We assume a probability for our base case of close to 50%, with
the bear case being slightly more probable than the bull case. Relative to our base case, the valuation upside in our bull case would
be roughly $3.50 per share, less than the roughly $6 per share downside in our bear case.

Our base case scenario forecast assumes modest AT&S growth in 2027, with lower margins than in 2026 as high return-on-ad-
spend opportunities become more scarce. For 2026, this scenario assumes revenue growth and OCF margins for AT&S of ~195%
and ~21% in 2Q26, ~180% and ~21% in 3Q26, and ~130% and ~20% in 4Q26. To put the impact into context, we estimate that the
new customer contributes close to $500m in revenue in 2026 at an OCF margin of over 25%. We believe that such an annualized
revenue contribution tied directly or indirectly to a single gaming advertiser is large but still plausible in the context of global mobile-
game user acquisition economics. The high margins reflect improved Al/ML optimization with greater, global scale, and the higher
profitability of gaming user acquisition campaigns as a category given the favorable economics of new users to these advertisers,
especially in the launch phase of strategy games. The moderation in metrics during 2026 reflects increasingly difficult comps,
moderation of launch-phase economics, increasing competitive pressure from other DSPs, and potentially some budget
diversification by AT&S's large customer.

Our bull case scenario forecast assumes strong AT&S growth in 2027, ~25%, with margins slightly lower than in 2026, ~19%. Such
high margins would still be consistent with public filings of DSP competitor Liftoff, for example. For 2026, this scenario assumes
revenue growth and OCF margins for AT&S of ~220% and ~22% in 2Q26, ~180% and ~21% in 3Q26, and ~130% and ~20% in 4Q26.
Key 2027 drivers in the bull case could be one or more of the launch of additional major titles by AT&S’s key customer, Smadex’s
ability to retain or even increase wallet share, and EVC’s winning additional gaming publishers as customers. In contrast to the base
case, the bull case metrics moderate only slightly during 2026. The core rationale is that AT&S will still benefit from high-value
gaming user acquisition campaigns, optimization leverage, and scale efficiencies. Even in this scenario, however, we assume that
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launch-phase economics moderate, competitive DSP pressures increase, and some diversification of budget by AT&S’s main
customer.

Our bear case scenario forecast assumes that AT&S revenue declines in 2027, by ~6%, with OCF margins similar to what they were
in 2025, ~14%. As this scenario assumes substantial roll-off of spending from the new customer, for 2026, we forecast revenue
growth and OCF margins for AT&S of ~195% and ~21% in 2Q26, ~74% and ~15% in 3Q26, and ~17% and ~7% in 4Q26.

Our final assessment of the impact of the AT&S transformation is how it increases the business risk, and thus beta, for EVC’s DCF
valuation. EVC’s story now hinges heavily on a concentrated, internationally exposed ad-tech customer base, which is a materially
riskier business model than the legacy, U.S. TV-centric media business it is largely replacing. We have updated our beta estimate to
incorporate the roughly six months of trading since EVC first announced its surge in AT&S revenue and OCF. EVC’s trading data
indicates that its equity beta has increased materially since disclosure of its large new AT&S client last fall. Whether using daily or
weekly data, EVC’s beta over the past 12 months was close to 2.0. That is substantially higher than the beta estimates using the past
two years of trading, ~0.7 with weekly data and ~1.1 with daily data. This strongly suggests that the higher volatility of EVC's stock
price reflects a changed market assessment of the risk in its underlying business. As a result, the beta estimate that we use in our
WACC for our valuation of EVC as a firm has increased to ~1.5 from ~0.4 previously.

In Fig. 8, we include updates for interest rates and equity risk premium used in our discount rates. Over the past quarter, interest
rates have increased while the equity risk premium has decreased, resulting in minimal net impact from these capital market
updates on our valuation.
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Figure 9: Media Segment revenue drivers
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Figure 10: Advertising Technology & Services Segment estimates
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U.S. Digital eost of revenue 35 56 88 93 11.0 16.7 33 47 50 53 182 29 45 4.7 48 16.9 17.8
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AT&S segment, pro forma
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Source: Industry Capital Research estimates and company data
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Figure 11: Financial statement forecasts supporting our valuation
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in millione, escept per share data
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Tatal cost of revenue (core) 307 0.2 7.2 72 102.2 335" 38.0 5107 616 184.1 102.0" 102.9 1329 127.7 465.4 5015
Cost of revenue from spectrum usage rights (Media)

Total cost of revenue 30.7 202 67.2 772 102.2 335 38.0 510 616 184.1 102.0 1028 1329 127.7 465.4 5015

Opex

Media opex 128.8 131.0 130.87 132.87 153.77) 37.47 37.8" a0.2" 38.27 153.6 ] 395" 395 40.0 432 162.2 135.8

ATS opex 18.4 143 24.37 30.27 45.47 13.7" 164" 2017 19.97 7007 23,57 310 39.9 40.6 135.0 175.3

Total opex {core) 1a7.2 145.3 155.1 163.0 199.1 510" 54.2 603" 58.1 2236 629 705 80.0 83.8 2972 3110

Spectrum usage rights

Total Opex 1472 1453 155.1 163.0 199.1 510 54.2 60.3 58.1 2236 629 705 80.0 838 297.2 3110

ocF

Media OCF 793 855 90.6 52.9 516 S0.4 $2.961 (so.77" $2.27 4771 (52.4) 509 $6.2 s11.0 5.8 87
Media OCF Margin 37.1% 38.0% 39,39 2695 23.2%) 0.9%" 6.5% -16% 4.9% 2.7%] 5.7% 2.1% 122% 18.7% 8.0%) 5.4%]
Incremental Margin 1944.0% 53.8% 92.2% 110.8% 5.2% 123.9%  15L.6% 101.8% 90.5% 103.1%| -193.1%  442.0%  107.3% 66.3% 53.0% 20.0%

ATES OCF (2.3) a4 15.07 39 120 7.0 56 101" 12387 351 345 339 447 40.1 1532 1402

AT&S OCF margin -5.59% 8.8% 15,550 3.9%) 8.4 13.8% 10,19 13.2% 14.09) 12.99] 22.3% 20.8% 21.0% 19.7%0) 20,99 17.5%]

Incremental Margin 7.2% 74.2% 22.5%|  -350.1% 19.0% 21.2% 10.2% 18.9% 19.5% 18.0%| 26.5% 26.2% 25.3% 24.1% 25.5% 20.1%
Tatal OCF (core) 77.0 89.9 105.67 56.8 63.6 74 8.560 9.4" 1467 39.8 321 348 50.9 511 169.0 148.9

Margin 30.2% 32.7% 32.2% 19.1% 17.4% 8.0% 8.5% 7.8% 10.9% 8.9%) 16.3% 16.7% 19.3% 19.5% 18.1% 15.5%

Incremental Margin -14.7% -19.6% -35.2% -36.1% 23.5% 24.4% 29.0% 28.5%

Spectrum sales 0.0 0.0 a0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 a0 0.0 0.0 0.0 0.0 0.0
Total OCF 77.0 89.9 105.6 56.8 63.6 7.4 86 9.4 14.6 39.8 321 34.8 50.9 511 169.0 1489
Total OCF Margin 30.2% 32.7% 32.2% 19.1% 17.4% 8.0% 8.5% 7.8% 10.9% 8.9%) 16.3% 16.7% 19.3% 19.5% 18.1% 15.5%

Incremental Margin 14.7% -19.6% -35.2% -36.1% 23.5% 24.4% 29.0% 28.5%

Corporate Expense 27.87 33.07 49.47 50.37 375 7.8 64" 63" 6.5 27.07 7.2 6.6 6.8 7.3 278 29.0
GAAP EBITDA 56.0 887 85.1 357 26.1 (0.4) 22 EX 21V 129 2439 283 441 38 1412 1200
Corporate non-cash comp 39 647 14.37 14.2 10.07 15 17 17 12 6.1 2.0 22 23 17 83 84
Opex adjustments to cash:
Amortization of syndication contracts (0.5) (0.5) (0.5) (0.5) (0.5) (0.2) (0.1) 0.1 (0.1} (D.4) (0.1) (0.1) (0.1) (0.1) [0.4) (0.4)
Payments on syndication contracts (0:5) (0.5) (0.5) (0.5) (0.5) (0.3) (0.1) ©1) (0.1) (0.4) (0.1) (0.1) (0.0) (0.2) (0.9) (0.4)
Non-cash comp in direct opex 12 3z 57 9.5 a7 11 1.0 11 17 a8 12 11 12 14 4.9 5.0
Nen-recurring cash severance 17 0.4 4.3 0.97 48
EBITDA attributable to redeemable noncontrolling interest 3.4 91 oo 17 0.2 0.0 0.0 0.0
EBITDA attributable to noncontrolling interest 34 0.0 0.0 0.0 0.0 0.0
(Other adjustments to cash (4.6)
Total opex (positive) adjustments to cash 05 55 (10.0) (B.6) (14.1) (1) (1.0) (L1 (7 (8.9) (1.2) (12) (13) (1.3) (5.0) (5.1)
Foreign currency (gain) loss (1.1 057 3.0 097 0.7 0.0 0.0 01 0.4 05 0.2 0.0 0.0 0.0 0.2 0.0
Total Adjusted EBITDA 60.4 89.0 106.5 57.7 495 22 4.9 5.8 10.6 234 279 37 47.7 46.8 154.2 1335
Other opex for spectrum (in corporate)
Adjusted EBITDA {core) 60.419 89.0 106.5. 57.7 49.5 2.2 4.9 5.8 10.6 234 279" 317 47.7 46.8 154.2 133.5
Memo: adj. EBITDA (core) reported 60.4 88.0 103.1 57.7 495
Model variance: adj. EBITDA 0.0 10 (0.0) (0.0)
Adj. EBITDA core margin 17.6% 11.7% 11.1% 5.2% 13.6%

Incremental Margin 27.3% 6.9% 8.9% -32.4% 1.1%

Source: Industry Capital Research estimates and company data

Entravision Communications Corporation (EVC)
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Figure 12: Financial statement forecasts supporting our valuation (cont.)

In millions, except per share data 20204 20214 20224 2023A) 20244 1025 2025 3025 4025 2025A]  1Q26A 2026E 3026E_ 4Q26E 2026E 2027E]
Memo: cash opex (core] 153.8 178.4 187.8 2111 185.1 49.9 53.2 59.2 56.5 2188 56.3 69.4 787 87.9 2923 305.9
Memo: cash corporate expense 339 26.6 35.17 36.1 274 6.3 4.7 4.6 53 08 51 43 45 5.6 19.6 20.5
Memo: total non-cash comp 51 96 200 37 148 26 27 28 29 110 33 34 15 31 132 135
Memo: ad). EBITDA - (OCF - cash carporate] 0.6 (5.7) 7.0 7.7 134 11 11 10 13 44 53 12 13 6.7 145 51
Memo: PF EBITDA attributable to redeemable noncontrolling interest
DRA 173 2247 25.77 2807 168 35 3.0 31 27 123 30 52 6.6 66 214 240
DEA % of Revenue 5.0% 29% 7% 25% 46% 38% i0% 26% 20% 28% 1.6% 25% 25% 215% 23% 25%
'Change in fair value contingent consideration 0.000 8.2 14.2 tZ.S)‘ (U.ST 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.00 0.0 0.0
Impairments 400 307 16 133 612 237 0.0 57 26.07 55.4 00 0.0 0.0 0.0 0.0 0.0
Other operating (gain) loss (69) (7.0 0.4 06 00 252 0.0 00 00 5.2 00 0.0 0.0 0.0 0.0 00
Gain (Loss) on Sale 00 0.0 0.0 00 00 00 0.0 00 00 0.0 0.0 00 0.0 0.0 0.0 0.0
Reserves, accruals and other, net 00 0.0 0.0 0.0 00 00 0.0 (32] 047 (2.8) (10) 0.0 0.0 0.0 (10) 00
Operating Income (EBIT Inc. Impairments) 6.6 615 40.2 (45) (52.0) (52.8) (0.8) (9.4] (20.7) (834 207" 231 315 373 1186 85.9
Operating Margin % 1.9% 81% 42% 04%|  -142%]  575% -0.8% 75%  -15.4%|  -18.6% 11.2% 11.1% 14.2% 14.2% 12.9% 10.0%
Interest expense (83) (6.9) 8.7) (15.77) (16.5]) (3.7) (4.0) (3.8 (3.6) (15.1) (33) (3.0) (2.9) (2.8 (12.0) (10.3)
Nencash interest 00 0.0 0.0 00 00 (02} (0.4) (0.4) (0.4 (L4) (04) (0.4) (0.4} (03) (L6) (16
Interest income 17 027 07 357 25Y 06 0.6 0.6 05 23 04 07 0.9 12 30 6.0
Dividend income 00 0010 0.0 00 00 0.0 00
Net interest expense (65) (6.87) 8.07] 1122) (14.0) 131) (3.4) (32) 3.1} (12.8) (3.0) (23) (2.0) (1.6) (9.0) (43)
Loss on debt extingulshment 0.0 0.0 0.0 (16) {0a]) 00 {0.0) (02) 0.0 (0.214]] 00 0.0 0.0 0.0 0.0 0.0
Other income, net 0.0 02 (0.5) (03)|  (o.110]) 00 0.0 0.0 0.0 0.007 00 0.0 0.0 {0.0) 0.0 0.0
Pretax income 0.1 54.9 317 (18.4) 166.2) (5.8 (43 (125] (23.8] 196.4 1787 207 355 356 1096 917
Pretax margin 0.0% 7.2% 3.3% NM NM NM NM NM NM NM 9.6% 10.0% 13.5% 13.6% 11.9% 9.5%
Income (taxes) benefit (15) (18.7) (11.6) 287 (a]) 81 0.8 28 63 180 (5.4) (17) (6.0} (25.2) (38.4) (32.1)
Effactive tax rate 1276, ]9’ 34, u!Z' ]ESE 150% -52% 14.4% 186% 22.7% 26.6% 18.7% 304% 82% 17.0% FOB% 35.0% 35.0%)
Cash tax rate 6552 5% 75% 534% -71.38Y -14.7% -03% -29.2% -0.4% -19.0% -6.2% -62% 61% 0.1% 127% 4.3% 30.0%)|
Net Income (Before Equity Investments) (14) 36.2 201 (15.6) (703) (47.8) (35) (87) {17.5) (78.4) 124 190 295 10.4 712 596
Equity in net of noncon. affils. 00 00 (2.3 02 00 0.0 0.0 00 00 0.0 00 0.0 0.0 0.0 0.0 00
Reported Net income (14) 36.27 181 (15.4) (703) (47.8) (35 (o.77 (17.5) (78.4) 124 19.0 295 10.4 712 596
Net margin 176% 11.7% 11.1% 5% 13.6% 24% 42% 4.8% 7.9% 52% 15.1% 152% 18.1% 17.8% 16.8% 13.9%)
Accretion of Preferred 00 0.0 0.0 00 00 0.0 0.0 00 00 0.0 00 0.0 0.0 0.0 0.0 0.0
Wingrity Interest h 25 597 0.07 00 0o 00 0.0 00 00 0.0 00 0o 00 0.0 00 00
Net Inc. to common pre-1-time (39) 303 181 (15.4) (703)|  (47.775)  (3.500)  (9.659)  (17.464)| (78.398) 124 190 295 10.4 712 596
Net margin NM NM NM NM NM NM NM NM NM NM NM NM NM NM NM NM|
EPS - Continuing Operations (50.05) $0.36 $0.21 (s0.18)|  ($0.78)|  ($0.53)  ($0.04)  ($0.1)  ($0.19)|  ($0.86) $0.13 $0.19 $030 $0.10 $0.77 $0.62
Extraordinary items/discontinued items 0.0 0.0 0.0 0.0 (78.6) (0.2) 0.2 0.0 {0.7) (0.8) 0.0 0.0 0.0 0.0 0.0 0.0
Net ineame to common (3.9]) 3037 18.17 (1547 (1483]) (4.0 33 (a.7) [18.2) (79.2) 124 19.0 25 104 72 596
EPS - basic (50.05) 5036 $0.21 ($0.18) (17) (05) (0.0) (0.3) 02)]  (0.87) $0.13 5021 $032 $0.11 50.77 $0.62
EPS - diluted (50.05) $034 $0.21 (50.18)] (5168 ($0.53)  ($0.04)  ($011]  ($0.20)]  ($0.87) $0.13 $0.19 $0.30 $0.10 $0.73 $0.58
EPS reported by company 150.05) $0.21 (s0.18)]  (s166)]  (5053)  ($0.04)  (5011) ($0.20} $0.13
Medel variance: EPS $0.00 (50.00) $0.00 $0.00 50.00 50.00 $0.00 50.00 50.00)
Pro forma adjustments 38.1 9.6 5.6 124 9.4 02 0.2 89" 253 345 00 00 0.0 e 0o [ 0.0
Pro forma net income 341 399 436 (3.0) (525) (47.8) 3.2) (08) 7.1 (44.7) 124 190 295 104 712 596
Pro forma EPS - basic $0.41 $0.47 $0.51 ($0.03)|  ($058)|  ($053)  ($0.03)  (5001) $0.08 (0.49) $0.13 5021 $0.32 $0.11 $0.77 $0.62
Pro forma EPS $0.41 s0457 50507  (50.03)|  (S0.58)  (50.53)  (50.03)  ($0.01) $0.08 (50.49) $0.13 $0.19 $030 $0.10 $0.73 $0.58
EPS shares - Basic 842 853 85.4 87.9 899 910 910 910 911 910 920 921 93.1 94.0 9238 9.1
EPS shares - Diluted h 842 87.97 87.87 87.9 899 910 910 910" 911 910 9.4 97.9 985 98.9 979 1023

Source: Industry Capital Research estimates and company data
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Figure 13: Financial statement forecasts supporting our valuation (cont.)

2Q26 Preview August 4, 2026

In millions, except per share data 20204 2021A 20227 2023A 2024A 1qQis 2025 3Q25 4025 20254 1Q26A 2026E 3Q26E 4Q26E 2026E 2027€
EBITDA:
Met income (loss) attributable to common stockholders -15.4] -148.9) -48.0 -33 9.7 -18.2 -79.2| 12.4 19.0 295 104 712 59.6)
Met income (loss) attributable to redeemable noncontrolling interest - discontinued operations 0.0] -2.8
Met income (loss) attributable to noncontrolling interest - discontinued operations 0.0] 0.0
Interest expense 16.5) 165 37 4.0 38 386) 15.1] 33 30 29 238 120 103
Interest expense - discontinued operations 03 0.2
Interest income -1.9] -25 -0.6 -0.6 -0.6 -0.5 =23 -0.4 0.7 05 12 =30 =6.0|
Interest income - discontinued operations -15 -0.7
Dividend income 0.0| 0.0 0.0 0.0 0.0 0.0 0.0} 0.0 0.0 0.0 0.0 0.0 0.0
Realized gain {loss) en marketable securities 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
(Gain) loss on debt extinguishment 16 0.1 0.0 0.0 0.2 0.0 0.2] 0.0 0.0 0.0 0.0 0.0 0.0
Income tax expense -10 41 -81 -0.8 -28 -6.3 -18.0| 5.4 17 6.0 25.2 384 321
Income tax expense - discontinued operations 2.5 1.0]
Amortization of syndication contracts 0.5 0.5 01 01 01 01 0.4 01 01 01 01 04 0.4
Payments on syndication contracts -0.5 -0.5 -0.1 -0.1 -0.1 =01 -0.4] -0.1 0.1 0.0 -0.2 -0.4 -0.4
Mon-cash comp 237 13.8) 26 27 28 28 11.0 33 34 35 31 13.2 13.5]
DEA 17.0) 16.8 35 30 31 27 123 30 52 6.6 6.6 214 240
DEA - discontinued operations 110 4.0
Change in fair value contingent consideration 11.8] -0.6 0.0 0.0 0.0 0.0 0.0] 0.0 0.0 0.0 0.0 0.0 0.0
Change in fair value contingent consideration - disc ops -14.4] -12.6
Impairment - discontinued operations 133 110.7 237 0.0 57 260 55.4} 0.0 0.0 0.0 0.0 0.0 0.0
Loss on lease abandonment 252 0.0 0.0 00 252 0.0 0.0 0.0 0.0 0.0 0.0
Mon-recurring cash severance 0.9 73 0.0 0.0 0.0 0.0 0.0] 0.0 0.0 0.0 0.0 0.0 0.0
Restructuring charge 0.0 0.0 0.0 0.0 32 -0.4 2.8] 10 0.0 0.0 0.0
(Other operating loss - discontinued operations 49 45.2 0.2 -0.2 0.0 07 0.8 0.0 0.0 0.0 0.0 0.0 0.0
EBITDA attributable to redeemable noncontrolling interest - disc ops -1.5] -0.2
EBITDA attributable to noncontrolling interest - disc ops -0.2 0.0
= Adjusted EBITDA 57.. 49.5 22 4.9 5.8 10.6 234 27.9 317 47.7 46.8 154.2 133.5
Memo: adj. EBITDA (core) reported 103.1 57.7 495
Model variance: ad]. EBITDA (0.0) (0.0)
Ad. EBITDA core margin 18.0% 136% 24% 48% 48% 7.9% 52% 15.1% 15.2% 18.1% 178% 16.8% 12.9%
Incremental Margin -120% 17.0% -310% -39.7% -324% -31.6% 245% 249% 293% 283% 27.0% -69.5%
Free Cash Flow:
EBITDA 60.4 89.0 106.5 57.7 485 22 49 5.8 106 23.4] 279 37 417 46.8 154.2 1335
Cash net interest 5.9 -6.9) -6.7) -11.9) -135) 35 36 3.4 32 137 29 23 20 16 3.0 43
‘Other adjustments to cash 53 6.8 4.7 20
- Cash taxes 21 -4 -16.4] -13.9) 94 0.2 13 0.0 45 -60] 11 13 0.0 45 4.7 225
Cash taxes / EBITDA 13% 5% 16% 23% 19% 8% 26% 1% 43% 26% -4% 4% 0% 10% % 21%
Minus: capex 9.5] 5.6 -11.7] 27.3) 8.5) 26 22 12 14 7.1] -39 39 -39 37 -8.0) -84
Capex /D&A 5% 5% 5% 98% 50% 6% 1% 39% 1% 8% 130% 75% 59% -56% 7% 5%
Capex /EBITDA 16% 6% 11% 7% 7% 121% 4% 1% 1% 1% 1% 2% 8% 8% 5% 6%
= Free Cash Flow 426 79.97 66.7] 747 182 (4.2} 2.2) 11 1.7 (3.5) 3 242 417 444 1325 933
Free Cash Flow to Firm 405 (4.1) (z.2) 11 213 21 23 24.2 41.7 3.9 92.0 88.6
ECF per share $0.51 $0.91 $0.76 $0.08 $0.45 ($0.05) ($0.02) $0.01 $030 $0.24 5023 $0.25 $0.42 $0.04 $0.94 $0.87
etemo: FCFAdjusted EBITDA 705% X 52.6° 125% 367% 145% 85.9% 63.9%
Cash flow from operations 789 752 747 (15.2) 78 B3 9.8 10.6 218
Cash for capital expenditures 11.5 273 9.1 26 2.2 12 12 7.2 36 v
Free cash flow {reported by company, 26424-on method) 479 656 (17.8) 5.7 71 86 3.4 18.1
Dividends per basic share $0.13 $0.107 $0.10 $0.20 50.20 $0.05 $0.05 50.05 $0.05 $0.20 $0.05 50.05 $0.05 50.05 50.20 $0.20
- Dividends (10.5) (85 (8.5) (17.6) (18.0) 1457 (4.5) (45) (467 (18.2) (4.6) (4.5) 14.7) wnl  se)f  [19.2)
Dividends as % of FCF 24.7% 10.7% 125% 2378% 4005 524% 20.2% 2.7%
Source: Industry Capital Research estimates and company data
Entravision Communications Corporation (EVC) 17
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Figure 14: Financial statement forecasts supporting our valuation (cont.)

ANNUAL PERCENTAGE CHANGE 20204 2021A 20228 2003A 2024A 1025 2025 3025 4025 2025A 1026A 2026E 3026E 4Q26€ 2026E 2027E
Net revenue (core) growth -6.8% 8.1% 19.0% -0.4% 2.9% 17.5% 21.9% 0.2% 25.6% 226%|  1144%  106.7%  1186% 95.5%|  108.2% 32%
Media revenue growth 0.4% 54% 24% -14.7% 125% -105% -1.8% -15.6% -32.0% -20.4% 3.5% -10% 145% 25.0% 11.7% -17.8%
ATAS revenue growth -32.1% 21.5% 93.5% 3.3% 42.4% 57,04 65.5% 103.8% 123.2% B89.6% 203.8% 18528 170y 1208%)  1710% 8.8%]
Cost of revenue -16.6% 31.3% 66.9% 14.9% 324% 4.7% 55.6% 90.2% NM 80.2% NM NM NM NM NM 18%
Opex (core) -15.1% -13% 6.8% 5.1% 2.2% 10.6% 17.0% 14.3% 1.3% 12.3%| 234% 30.2% 31.6% 4.2% 32.9% 4.6%
Media opex growth -11.2% LT% 0.1% 15% 158% 1% 4.0% 0.4% -6.290) -0.1% 57h 4.5% 0.4% 13.0% 5.6% -16.3%
ATAS opex growth -35.1% -22.2% 69.8% 24.6% 50.2% 43.2% 67.5% 58.4% 48.4%) 54.2% T1.8% 89.7% 98.8% NM 92.9% 29.8%
Total OCF (core] 21.4% 16.8% 174% -46.2% 11.9% -21.4% -29.3% -46.8% -40.4% -37.4%) NM NM NM NM NM -11.9%
Media OCF growth 23.3% 79% 5.9% -41.6% -2.5%) -94.3% -66.2% NM -89.7% -90.8% NM -68.7% NM NM NM -44.5%
ATAS OCF growth NM NM NM -73.8% NM NM 66.6% NM NM NM NM NM NM NM NM -8.5%
Corporate expense -0.9% 18.6% 49.7% 18% -25.4% -36.4% 4108 85 -27.9% -19% 3.0% 6.9% 12.2% 3.0% 4.0%
Cash corporate expense L% 11.3% 3LTh 159% -13.9% -21.2% -41.8% -17% -12.7% -23.9% -17.9% -T6% L7% 5.4% -6.3% 4.8%
Adjusted EBITDA (core) 46.6% 41.4% 19.6% -45.8% -14.1% -51.8% -53.5% -61.7% -45.7% -52.8%) NM NM NM NM NM -13.4%
Pro forma adjusted EBITDA 46.6% 5.1% 17.1% -44.1% 73.9% -51.8% -53.5% 61.7% -45.7% -52.8%) NM NM NM NM NM -13.4%
Non-cash compensation expense 17.1% 87.2% 108.8% 18.3% -37.6% -52.0% -36.6% -24.0% 102.0% -25.8% 24.5% 25.2% 25.0% 1.i% 20.2% 20%
D&A 3.8% 29.7% 14.6% 9.0% -39.9% -26.6% -31.6% -19.4% -28.2% -26.6% -14.0% T20% NM NM 31% 125%
(Operating income 88.3% 50.0% 6.5%|  -100.0% NM NM NM NM NM NM NM NM NM NM NM NM

Pretax income NM NM -42.3% NM NM NM NM NM NM NM NM NM NM NM NM -16.4%
Net income pre-extra, NM NM -40.3% NM NM NM NM NM NM NM NM NM NM NM NM -16.4%
EPS, Continuing Operations NM NM -417% NM NM NM NM NM NM NM NM NM NM NM NM -19.5%
EPS - diluted NM NM -40.2% NM NM NM NM NM NM NM NM NM NM NM NM -19.9%
FCF/share NM T8.4% -16.5% -89.5% NM NM NM -B8.9% -21.1% -46.7% NM NM NM -86.7% NM -1.4%
EPS shares - Diluted -1.0% 44% -0.2% 0.2% 2.2%) 16% 0.3% 11% 11% 1.2% 6.0% 7.6% 8.3% 8.5% 1.7% 4.4%

Source: Industry Capital Research estimates and company data
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DCF base case analysis supports our $10 price target
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APPENDIX

Additional information relative to securities, other financial products orissuers discussed in this report is available upon request.

COMPANY-SPECIFIC DISCLOSURES
The following disclosures relate to relationships between Industry Capital Research and the company covered by Industry Capital Research and referred to in the
research report (the “Company”).

Industry Capital Research and/or its affiliate(s) does not make a market in securities issued by the Company.

RESEARCH ANALYST CERTIFICATION

The analyses and recommendations expressed in this research report accurately reflect my personal views and true opinions about the subject securities or issuers.
No part of my compensation was, is, or will be directly or indirectly related to any specific recommendations or views expressed in the research report and/or any
public appearance.

ANALYST CREDENTIALS, PROFESSIONAL DESIGNATIONS, AND EXPERIENCE

The author, Director of Research at Industry Capital Research, is a CFA® charterholder who has 18 years of experience as an analyst at U.S. broker-dealers covering
the media sector, was rated #2 Stock Pickerin U.S. Media for 2016 by Thomson Reuters, holds a BA (Economics) and MBA from the University of Chicago and a JD
from the University of Virginia, and is a member of the Beta Gamma Sigma and Phi Beta Kappa honor societies.
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Historical Recommendations and Target Prices: Entravision Communications (ticker: EVC)

-+ 1
L os14
512
510
S8
56
54
52
T B R EEEEEEEEEEEEEEEEEEEE; R R RN R R EEEEEEEEEEEEEE 50
R R S S A R A A B A A A AR A s
TSI FTFFFFTFFTFTESS
%_@-&S“-ﬁ?ﬁmau},&-} o o & 5 V9
1 76121 Initiatad Buy @ $6.76, Target Price $9.00
2 11/5/21 Reaffimed Buy @ 58.83, Target Price 510.50
3 11,3022 feaffirmed Buy @ 54.68, Target Price 57.00
4 17271023 Reaffimed Buy @ 56.33, Target Price 57.50
5 1173423 Reaffirmed Buy @ 53.81, Target Price 54.50
& 11/8/23 Downgraded to Hold @ 53.97, Target Price 54.00
¥ 3/6/24 Reaffimed Hold @ 5$3.57, Target Price $1.50
] 411724 Coverage Suspended @ 52.18
9 Af 26124 Coverage Resumed with Hold @ $2.10, Target Price $2.00
10 11/1/24 Reaffirmed Hold @ 52.32, Target Price $2.50
11 311425 Reaffirmed Hold @ 5$1.80, Target Price 52.00
12 TF30/25 Reaffimed Hold @ 52.36, Target Price $2.50
13 10430425 Reaffimed Hold @ 52.03, Target Price 52.00
14 227026 Reaffimed Hold @ 53. 18, Target Price $3.00
15 A4f29/26 Reaffimed Hold @ 53.84, Target Price $3.50

Ratings Definitions
BUY: total return expected is >15% over a 12-month period
HOLD: total return expected is between 15% and -15% over a 12-month period
SELL: total return expected is <-15% over a 12-month period
The target prices of shares mentioned in the accom panying text are based on the assumed investment horizon of 12 months. If company notes
are published on these shares in the future, the target prices mentioned in the subsequent notes will hawe priority.
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Global Disclaimer

The information and opinions in this report were prepared by Dix Consulting, LLC, a New York Limited Liability Company doing
business as "Industry Capital Research" or one of its affiliates (collectively “Industry Capital Research”). The information herein is
believed by Industry Capital Research to be reliable and has been obtained from public and non-public sources believed to be
accurate and reliable, but Industry Capital Research does not represent that the information herein is accurate or complete, and it
should not be relied on as such.

All statements or opinions contained herein that include the words "we", "us", or "our" are solely the responsibility of Industry
Capital Research and do not necessarily reflect statements or opinions expressed by any person or party affiliated with the
Company mentioned in this report.

Industry Capital Research may have published, and may in the future publish, other research reports that are inconsistent with, and
reach different conclusions from, the information provided in this report. Industry Capital Research is under no obligation to bring
to the attention of any recipient of this report any past or future reports.

Industry Capital Research, its officers, employees, and members of their households, or any one or more of them, and their
discretionary and advisory accounts, may have a position in any security discussed herein or in related securities and may make,
from time to time, purchases or sales thereof in the open market or otherwise. The author of this report will not cause to be
executed any order that would change a position in a security of the Company discussed herein in a manner that is contrary to, or
inconsistent with, the most recent published recommendations or ratings of Industry Capital Research. Without limitation of the
foregoing, the author will not cause to be executed: 1) when said recommendation is BUY, any order that would reduce or liquidate
a long position or initiate or increase a short position in said security, 2) when said recommendation is HOLD, any order that would
initiate or liquidate any long or short position in said security, or 3) when said recommendation is SELL, any order that would
initiate or increase a long position or reduce or liquidate a short position in said security.

Opinions, estimates and projections in this report constitute the current judgment of the author as of the date of this report. They
do not necessarily reflect the opinions of Industry Capital Research and are subject to change without notice. Industry Capital
Research has no obligation to update, modify or amend this report or to otherwise notify a reader thereof in the event that any
matter stated herein, or any opinion, projection, forecast or estimate set forth herein, changes or subsequently becomes
inaccurate, except if research on the subject Company is withdrawn.

This report is provided for informational purposes only. It is not to be construed as an offer to buy or sell or a solicitation of an offer
to buy or sell any financial instruments or to participate in any particular trading strategy in any jurisdiction.

Investors should consider this report as only a single factor in making their investment decision. The financial instruments
discussed in this report may not be suitable for all investors and investors must make their own investment decisions using their
own independent advisors as they believe necessary and based upon their specific financial situations and investment objectives.
Investors should consider whether any advice or recommendation in this research is suitable for their particular circumstances and,
if appropriate, seek professional advice, including tax advice. This report is not to be relied upon as a substitute for the exercise of
independent judgment. No judgment is hereby expressed or should be implied as to the suitability of any security described herein
for any specific investor or any specific investment portfolio.

Prices and availability of financial instruments are subject to change without notice. If a financial instrument is denominated in a
currency other than an investor’s currency, a change in exchange rates may adversely affect the price or value of, or the income
derived from, the financial instrument, and such an investor effectively assumes currency risk. In addition, income from an
investment may fluctuate and the price or value of financial instruments described in this report, either directly or indirectly, may
rise or fall. Past performance is not necessarily indicative of future results, and a loss of capital may occur.

This report may not be reproduced, distributed or published by any person for any purpose without Industry Capital Research's prior
written consent. Please cite source when quoting.

Entravision Communications Corporation (EVC) 22



	Investment Thesis and Valuation: Hold With $10.00 Price Target
	More on Our Outlook and Valuation

