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ANALYST CERTIFICATIONS AND IMPORTANT DISCLOSURES ARE LOCATED IN THE APPENDIX. Industry Capital 

Research does and seeks to do business with companies covered in its research reports. Thus, investors should be aware that the firm 

might have a conflict of interest that could affect the objectivity of this report. 

Midway through what was supposed to be a recession year, and may still be, with a new CEO 

taking the helm, we update our valuation for EVC, and double-click on a few valuation 

scenarios. We’ve long thought investors insufficiently consider extreme outlooks, good and bad, 

and this is an attempt to see broader horizons. To wit, if all digital scenarios we consider broke 

favorably, it could add over $300m or $4/share to EVC equity value, but if unfavorably, over 

$200m or roughly $3/share would be at risk, we estimate (see FIg. 6).

After updating our recurring valuation analysis, our price target is unchanged. In our 

discounted cash flow analysis, higher interest rates push up our risk free rate assumption and 

market conditions reduce our equity risk premium, while our updated beta assumptions are 

notably higher for EVC shares, but lower for its digital media comps (see Fig. 2). Although time is 

growing shorter for the onset of a recession in 2023, we still base our valuation on a 50% chance of 

a recession that would reduce our 2023/24 adjusted EBITDA estimates by ~7% (see Fig. 3-5).

 

Over the past two years, EVC’s digital businesses, both in media representation and in its own 

platforms (e.g., Smadex and its demand-side platform), have seen substantial surprises in both 

their revenue and margin outlooks. Looking at our 2022-26 forecasts, 1) our EVC Latam revenue 

is roughly 6% higher but OCF margins ~160bps lower (see Fig. 8-9); 2) our EVC Asia revenue is over 

40% higher but OCF margins ~350bps lower (see Fig. 11-12); and 3) our EVC legacy digital revenue 

has more than doubled and its OCF margins are ~350bps higher (see Fig. 14-15). The net of these 

changes has been to leave our OCF forecasts on balance slightly lower for EVC Latam and Asia (see 

Fig. 10 and 13), but notably higher for EVC’s legacy digital business (see Fig. 16). Currently, our 5-

year forecast OCF CAGRs of 21% for legacy digital and 17% for EVC Latam and EVC Asia remain 

well above our forecast EBITDA CAGR for EVC as a whole (see Fig. 2 and 17). 

Our digital valuation scenarios consider sizes of revenue and margin surprises that are 

generally consistent with what we have seen the past two years. See Fig. 6. Specifically, we 

consider: 1) for EVC Latam, revenue +/- 10% and OCF margins +/- 150bps vs. our forecasts, 2) for 

EVC Asia, revenue +40%/-20% and OCF margins +/- 350bps vs. our forecasts, and 3) for legacy 

digital, revenue +100%/-50% and OCF margins +/- 350bps vs. our forecasts. 

Our TV scenario focuses on risk rather than reward, in particular to the amount of 

retransmission revenue after the current network affiliation agreement expires at the end of 

2026. We estimate EVC will receive $37m in net retransmission revenue this year (see Fig. 18), 

and even though we do not see this growing much, a new affiliation agreement without it 

(admittedly a worst case) could put at risk ~$100m of equity value, or ~$1 per share (see Fig. 6), 

basically the value that we currently attribute to EVC’s broadcast business (see Fig. 29). 

Maintain $7 per share 12-month price target and Buy rating; risks on page 2. Our PT is 

supported by a DCF valuation based on explicit financial forecasts through 2028 (see Fig. 27-29).

Price at 7/6/23 (USD) 4.35
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Shares outstanding (m) 89.8

Float (%) 89

Average volume 422,655

S&P 500 4,411.6

Forecasts and ratios

Year ended 12/31 2022A 2023E 2024E

1Q EPS (USD) 0.02 0.02 0.09

2Q EPS (USD) 0.10 0.03 0.05

3Q EPS (USD) 0.11 0.05 0.16

4Q EPS (USD) -0.02 0.19 0.14
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% Change 26% 14% 14%
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Investment Thesis and Valuation: Buy With $7.00 Price Target 

Positives supporting our Buy rating include: 1) EVC’s share price is not fully capturing the potential of digital media acquisitions 
because their higher growth and different business models are more difficult for investors to assess; 2) higher post-pandemic 
broadcast margins, stability of TV retransmission revenue (35% of 2022E EBITDA) and secular growth of political advertising revenue 
(31% of 2022E EBITDA), and potential monetization from future spectrum auction (as in 2017) reduce the operating risk profile of 
overall business; 3) pro forma net debt leverage under 2x and double-digit free cash flow yield will give new senior management 
flexibility to increase returns of capital and continue accretive digital acquisitions; and 4) our DCF valuation supports substantial stock 
price upside over the next 12 months, particularly if there is no recession. 
 
Our DCF-based 12-month price target is a weighted average of projected equity valuations at year-end 2023 and 2024; our PT 
assumes a 50% chance of a base case with ~$89m in 2023 EBITDA and a 50% chance of a recession with ~$83m in 2023 EBITDA, 
resulting in our target valuation. In structuring our DCF, first we adjust the current net debt for the value of any estimated payments 
remaining on the acquisitions (e.g., earnouts) and noncontrolling interest. Second, we adjust the current net debt by the estimated 
free cash flow to be generated by each valuation date. Finally, we value EVC both using a weighted average cost of capital (WACC) 
reflecting its own stock price trading and using separate WACCs for its broadcast and digital media businesses based on sector 
comparables, applied to separate free cash flow forecasts for each of these businesses. The results of these two methods set the range 
for our valuation, with the EVC-specific method incorporating market data on EVC shares’ actual volatility setting the upper bound, 
and the sector method relying on measures of risk of comparables setting the lower bound. Note that in our DCF, for our terminal 
value estimates, we assume that capex equals D&A, which results in a substantially higher capex estimate than in our financial 
statement forecasts because capex should be like D&A for a terminal value forecast, to support the need for an asset base in 
perpetuity. 
 
Risks to our investment thesis include: 1) impact of new incoming CEO and change in voting control on company’s strategy and pursuit 
of potential longer-term options, including sale of all or a portion of the company, 2) sensitivity of EVC’s advertising-based businesses 
to macroeconomic shocks, such as a recession, 3) potential volatility of EVC’s digital media business, given its increasing focus on 
emerging markets, its dependence on a small number of commercial relationships with media tech platforms, and increasing 
competition, 4) secular challenges and potentially increasing competition from TelevisaUnivision for EVC’s broadcast media business, 
and 5) risk-off market sentiment as an overhang for valuation of EVC’s fast-growing, less mature digital advertising businesses. 
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Figure 1: EVC Investment Thesis, Metrics and Valuation Summary  

 

Source: Yahoo Finance, NASDAQ, company data and Industry Capital Research estimates 

(in millions, except unit data)

12-month price target: $7.00

ENTERPRISE VALUE

Price per share $4.35 Company description

Diluted shares outstanding 89.8

Equity market capitalization 390

+Pro forma net debt 107

-Hidden value 13

=Pro forma EV $485

OPERATING PROJECTIONS

Pro forma net revenue Strategy

2023 $1,086

2022 984 Est. acquisition capacity $401

  % Chg 10.3% Management

Pro forma EBITDA

2023 $89

2022 108

  % Chg -17.0% Positives

Pro forma EBITDA margin

2023 8.2%

2022 10.9%

Free cash flow per share

2023 $0.57

2022 $0.72

  % Chg -20.8% Risks

Est. 3-5 yr FCF Growth rate 7%

VALUATION AND LEVERAGE

Pro forma EV/EBITDA

2023 5.4x

2022 4.5x

Price / Free cash flow per share Valuation Attributing over 80% of firm value to digital media business

2023 7.6x Recent events

2022 6.0x

Pro forma net debt / EBITDA

2023 1.2x

2022 1.0x

Dividend yield

2023 4.6% Upcoming potential catalysts

2022 2.3%

4/27/23

4/26/23

4/25/23

4/24/23

4/21/23

4/20/23

4/19/23

4/18/23

4/17/23

4/14/23

4/13/23

4/12/23

4/11/23

4/10/23

4/6/23

4/5/23

June 2023 - appointment of new CEO effective July 1. December 2022 - death of co-founder, CEO 

& Chairman Walter Ulloa. September 2021 - acquired remaining 49% interest in Cisneros 

Interactive for $84 million. July 2021 – announced acquisition of MediaDonuts AsiaPac digital 

media business for $36 million. October 2020 – acquired 51% stake in Cisneros Interactive for $29 

million. May 2020 – announced substantial expense costs targeting broadcast operations.

EVC Stock Price vs. S&P 500 (Last 3 Years)

COMPANY CHARACTERISTICS AND INVESTMENT THESIS

Entravision operates a digital media business serving the U.S. and roughly 40 international 

markets, and a broadcast business targeting U.S. Hispanics with 49 TV stations (mostly Univision 

network affiliates) in 14 of the top-50 U.S. Hispanic markets, and 45 radio stations (37 FM and 8 

AM) as well as a radio network with distribution to over 100 U.S. markets together covering 31% 

of the U.S. Hispanic population. The company’s 2022 revenue by segment was 78% from digital, 

15% from TV, and 7% from audio. TelevisaUnivision owns ~11% of Entravision’s stock. On August 

2, 2000, Entravision completed an initial public offering at $16.50 per share of its Class A common 

stock, which is listed on the NYSE under the symbol “EVC.”

Expand digital media operations into fast-growing markets outside the U.S. and manage for free 

cash flow and asset value its TV-driven broadcast platforms in U.S. Hispanic markets.

* Management succession and corporate control, especially given loss of management voting 

control triggered by death of prior CEO

* Volatility of international media business, reflecting early stage and potential competition                                                                                                                                                                            

* Impact of sudden advertising declines on cash flow (e.g., in 2009 and 2020)

* Competition with TelevisaUnivision's expanding direct to consumer business

* TelevisaUnivision relationship through TV network affiliations and ownership stake may limit 

strategic flexibility

* Experience in expanding distribution in smaller, faster-growing ad markets, both in U.S. and 

internationally                                                                                                                                                                    

* Low debt leverage and high free cash flow yield support returns of capital and digital-focused 

acquisitions                                                                                                                                                                                                                                                     

* Higher post-pandemic broadcast margins

* Most of its TV stations are affiliated with leading U.S. Spanish language network Univision

* Secular growth in U.S. political advertising spending

After the untimely death of former Chairman and CEO Walter Ulloa last December, Michael 

Christenson joined EVC from outside the company to become CEO effective July 1, 2023. Jeffrey 

Liberman is President and COO (since 2017 and with EVC since 2000). Christopher Young is CFO 

(as which he has served since 2008, having been with EVC since 2000). 

Recession risk to advertising-based revenue, both in U.S. and internationally - Additional digital 

media M&A - Changes in capital return/allocation with new senior management
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No Change to Our Price Target, Reflecting Macro Input Updates 

No change to price target, despite changes to macro inputs. As summarized in Fig. 2, the changes to the macro inputs to our DCF 

are not big and the impact of higher interest rates is offset by a lower equity risk premium. There is a meaningful increase in EVC’s 

beta and thus the discount rate used for valuing the firm as a whole. This may reflect an increase in share price volatility as a result 

of the shift in EVC’s asset mix to less mature digital businesses from the more mature broadcast business. However, we also do a 

sum-of-the-parts valuation that relies on separate sector beta estimates for the digital and broadcast businesses, and here we saw a 

decline in the sector beta and thus discount rate for the digital business. These changes in the betas in effect narrowed, but did not 

really shift, the valuation range for EVC’s shares. We stick with the same recession assumptions (see Fig. 3-5), and thus our price 

target—based on a 50% chance of recession—remains unchanged.  

Figure 2: Updated trading data boosts beta & cost of capital for EVC shares, but cuts them for its digital media comps; net-net, $7 PT reaffirmed 

 

Figure 3: We base our recession scenario assumptions on the impact on advertising and opex of prior recessions 

    

Source: Industry Capital Research estimates and company data 

Entravision Communications (NYSE: EVC)

Operating Estimate Changes: Recession Case
In millions, except per share data

Current Chg Recession

2023E

Revenue Growth:

  Digital 21% -2% 19%

  Core TV Advertising -6% -7% -13%

  Core Radio Advertising 3% -10% -7%

Operating Expense Growth:

  Digital (Ex-Cost of Revenue) 18% -1% 17%

  TV -4% -4% -8%

  Radio 5% -8% -3%

OCF Margin:

  Digital 5.8% 0.0% 5.9%

  TV 38.5% -0.6% 37.9%

  Radio 27.0% -1.5% 25.5%

Source: Industry Capital Research estimates

Estimates
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Figure 4: In our recession scenario, our 2023 adjusted EBITDA estimate would drop ~7% to ~$83m 

    

Source: Industry Capital Research estimates and company data 

Figure 5: We estimate that the hit to revenue and EBITDA in a recession would cut roughly $1 per share from our EVC valuation 

 

 

 

 

 

 

 

 

 

Summary of Annual Estimates: Recession Case
In millions, except per share data

Last Yr Prior Chg Current Prior Chg Current

2023E

As Reported

Revenue 956.2 1,085.9 (27.7) 1,058.2 13.6% -2.9% 10.7%

Op expense 853.2 996.6 (21.6) 975.0 16.8% -2.5% 14.3%

Adjusted EBITDA 103.0 89.3 (6.1) 83.2 -13.3% -5.9% -19.2%

  Margin 10.8% 8.2% -0.4% 7.9%

2024E

As Reported

Revenue 1,058.2 1,234.3 (30.9) 1,203.4 16.6% -2.9% 13.7%

Op expense 975.0 1,111.5 (23.3) 1,088.1 14.0% -2.4% 11.6%

Adjusted EBITDA 83.2 122.9 (7.6) 115.3 47.6% -9.1% 38.5%

  Margin 7.9% 10.0% -0.4% 9.6%

* reflects announced acquisitions and dispositions

Source: Company reports, FactSet, Industry Capital Research estimates

YoY %CHGEstimates
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Scenarios Are Inputs to the Possible, Based on a Look at Recent History 

Figure 6: If past is prologue for digital business surprises, bigger value swings could come from EVC Latam margins and/or legacy digital revenue 

    

Source: Industry Capital Research estimates and company data 

With EVC shares in the doldrums, trading at less than half their peak over the past two years (see Fig. 19), we want to drill down 

on the value drivers in the business. Our stethoscope is our model, which has explicit assumptions for EVC’s key digital and 

broadcasting businesses out to 2028, and feeds into our DCF valuation (see Fig. 24-29). Although most of our investor conversations 

about valuation center on operating estimates (usually adjusted EBITDA) and multiple assumptions, these rules of thumb are less 

useful—or at least precise—when analyzing what could go right or wrong with EVC’s underlying business. 

Our base model is grounded in our expectations; the scenarios presented here are attempts to quantify potential surprises.  EVC’s 

digital transformation has not only introduced much higher revenue growth into its business, but also a fair amount of volatility. We 

first describe the key digital businesses we assess in our scenarios: Entravision Latin America (EVC Latam), Entravision Asia (EVC 

Asia), and the legacy digital business, which consists of the operations in EVC’s digital segment acquired prior to 2020. Then we 

provide color on the scenarios and results summarized in Fig. 6. 

 

 

 

 

Estimated Impact on EVC Valuation

Scenarios

EVC Latam revenue +10% $0.50 $29.3 6.6x

EVC Latam revenue -10% ($0.50) (29.3) 6.6x

EVC Latam OCF margin +150bps $1.00 81.1 6.3x

EVC Latam OCF margin -150ps ($1.00) (81.1) 6.3x

EVC Asia revenue +40% $0.50 25.2 6.5x

EVC Asia revenue -20% >($0.50) (12.7) 6.5x

EVC Asia OCF margin +350bps $0.50 38.0 10.1x

EVC Asia OCF margin -350ps ($0.50) (38.2) 10.1x

EVC legacy digital revenue +100% $1.00 103.2 7.8x

EVC legacy digital revenue -50% ($0.50) (51.7) 7.8x

EVC legacy digital OCF margin +350bps $0.50 42.8 7.6x

EVC legacy digital OCF margin -350ps ($0.50) (42.8) 7.6x

Loss of TV retransmission revenue post-2026 ($1.00) (100.2) NE

Source: Company data and Industry Capital Research estimates

Per Share 

Valuation 

Impact

Enterprise 

Value Impact 
($m)

(Chg in EV) / 

(Chg in 2024E 

OCF)
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Figure 7: Digital segment should be a billion-dollar business by 2024 
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Note: Legacy digital is EVC’s digital segment excluding acquisitions since 2020. Source: Industry Capital Research estimates and company data 
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EVC Latam: lynchpin of the digital media representation business 

The crown jewel of EVC Latam’s digital representation business is its representation of Meta across much of Meta’s Latin 

American footprint. Not only is EVC Latam by far EVC’s largest digital business, accounting for over half of EVC’s digital segment 

revenue and OCF (see Fig. 7), but we infer from EVC’s SEC filings that Meta representations account for over half of EVC’s digital 

revenue, largely on the strength of Meta’s business with EVC Latam. A meaningful part of the value of a representation to EVC is the 

scale and quality of the partner, and here Meta offers key advantages through the vast global scale of its social networks, its high 

retention of advertisers, and the quality of the campaign data and support which Meta makes available to those advertisers. The 

relationships of the Cisneros family, well known in Latin America, were likely a factor in building the Cisneros Interactive business, 

which EVC acquired in 2020 to become EVC Latam. Relationships can be particularly valuable in winning mandates for branding 

campaigns. 

Our initial expectations for EVC Latam (Cisneros Interactive at the time) reflected much of the surge in business that it was 

already seeing from the impact of expanded credit lines from Meta in the wake of EVC’s acquisition. This factor contributed to the 

enormous growth EVC Latam has seen, to an annual run-rate of over $500m in revenue now from under $200m when it was 

acquired in 2020. 

Figure 8: Our 2022-26 revenue forecasts for EVC Latin America are roughly 6% higher than two years ago 

 

Source: Industry Capital Research estimates and company data 

Our revenue forecasts for EVC Latin America have on balance moved up, so that our 2022-26 revenue forecasts for EVC Latin 

America are roughly 6% higher than they were two years ago (see Fig. 8). Our peak revenue forecasts for all years were in early 
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2022, just after the initial surge in business as EVC Latam expanded its credit lines with Meta. The upside surprise to our EVC Latam 

estimates over and above this surge has reflected primarily the quality of EVC Latam’s execution. Indeed, we believe that on the 

strength of what EVC Latam has been delivering for Meta, Meta has been opening new markets to EVC outside of Latam (e.g., the 

Iceland and Mongolia representations announced earlier this year). 

Figure 9: Our 2022-26 OCF margin forecasts for EVC Latam are roughly 160bps lower than two years ago 

 

Source: Industry Capital Research estimates and company data 

On the other hand, our operating cash flow (OCF) margin forecasts for EVC Latam have trended down for all years, and our 2022-

26 OCF margin forecasts for EVC Latam are roughly 160bps lower than two years ago (see Fig. 9). Indeed, at present, we forecast 

slight OCF margin compression for EVC Latam in 2023 relative to 2022. The primary pressure on margins appears to be lower 

commissions from platform partners, as we discussed in our May 8 comment concerning disclosures in EVC’s 1st quarter 10-Q.  
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Figure 10: Our 2022-26 OCF forecasts for EVC Latin America are roughly 17% lower than two years ago 

 

Source: Industry Capital Research estimates and company data 

Finally, our OCF outlook for EVC Latam has declined, as its better-than-expected revenue growth has been more than offset by 

reductions in our OCF margin estimates, so that our 2022-26 OCF forecasts are roughly 17% lower than they were two years ago 

(see Fig. 10). Our 5-year forecast OCF CAGR for EVC Latam has also declined, to 17% from 32% two years (see Fig.17).  

EVC Asia: riding the TikTok tiger 

EVC Asia’s business is driven by representing TikTok and leveraging that platform’s explosive growth, as well as having a good 

representation relationship with Twitter. We believe that an added strength of EVC Asia is the diversification of its advertiser base. 

Our revenue forecasts for EVC Asia have surged upward, and our 2022-26 revenue forecasts are roughly 43% higher than at 

initiation (see Fig. 11). By contrast, our OCF margin forecasts for EVC Asia peaked in early 2022, and are now 400-600bps lower than 

that peak, and roughly 350bps lower than two years ago (see Fig. 12). The result is that our OCF forecasts for EVC Asia, while lower 

than they were 12-18 months ago, are only marginally (3%) lower than they were two years ago (see Fig. 13). Similarly, our 5-year 

forecast OCF CAGR for EVC Asia has held relatively steady, at 21% now vs. 24% two years ago (see Fig. 17). 
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Figure 11: Our 2022-26 revenue forecasts for EVC Asia are over 40% higher than two years ago 

 

Source: Industry Capital Research estimates and company data 
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Figure 12: Our OCF margin forecasts for EVC Asia are roughly 350bps lower than two years ago 

 

Source: Industry Capital Research estimates and company data 
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Figure 13: Our OCF forecasts for EVC Asia, while lower than they were 12-18 months ago, are only marginally (~3%) lower than two years ago 

 

Source: Industry Capital Research estimates and company data 

Legacy digital media: Smadex’s expanding global demand-side platform (DSP) could be diamond in the rough 

Over the past two years, the biggest driver of upside surprises in OCF outlook has been EVC’s legacy digital business, driven by 

Smadex and its DSP. We estimate that Smadex accounts for well over half of the revenue of EVC’s legacy digital business. Compared 

to the digital representation business, Smadex skews more to larger enterprises, particularly in the gaming vertical. We believe that, 

by geography, Smadex’s business is roughly evenly split between developed markets, primarily Europe and the U.S., and emerging 

markets. While the OCF margins of the legacy digital business were higher than those of EVC Latam or EVC Asia last year, the legacy 

business does face some margin pressures, reflecting among other things the level of service needed by certain verticals, some of 

which run rather data-intensive performance ad campaigns. 

Our 2022-26 OCF forecasts for legacy digital are over 250% higher than two years ago (see Fig. 16), with legacy digital’s OCF now 

higher than EVC Asia’s (see Fig. 7). First, our revenue forecasts for the legacy digital business have rocketed upward until the 

beginning of this year, when headwinds in the fintech and crypto ad verticals slowed Smadex (see Fig. 14). Second, our OCF margin 

forecasts for the legacy digital business suddenly entered a new era in 2022, when what was expected to be a marginally profitable 

year vaulted to double digit OCF margins. As a result, our legacy digital 2022-26 OCF margin forecasts are roughly 350bps higher 

than two years ago (see Fig. 15). The combination of higher revenue and higher margin forecasts have driven the surging outlook for 

OCF at the legacy digital business.  
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Figure 14: Our 2022-26 revenue forecasts for EVC’s legacy digital business are over double what they were two years ago 

 

Source: Industry Capital Research estimates and company data 
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Figure 15: Our 2022-26 OCF margin forecasts for legacy digital are roughly 350bps higher than two years ago 

 

Source: Industry Capital Research estimates and company data 
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Figure 16: Our 2022-26 OCF forecasts for legacy digital have almost quadrupled over the past two years 

 

Source: Industry Capital Research estimates and company data 

Figure 17: Our OCF CAGR forecasts for EVC Latam, EVC Asia and legacy digital remain well above our forecast EBITDA CAGR for EVC as a whole 

 

Source: Industry Capital Research estimates and company data 
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Description of scenarios 

First, we give color on the digital media scenarios summarized in Fig. 6. 

• The EVC Latam revenue sensitivity is the smallest by percent of the three digital businesses we analyze: even at 10%, it is a 

bit larger than the upside variance that we have seen of 6% over the past two years. The sheer size of the EVC Latam 

business makes big percentage variances in revenue less likely. There could be revenue upside in EVC’s existing Meta 

markets from increasing the share of advertising placed through EVC as representative, rather than with Meta directly. Of 

course, client concentration can create risks to revenue, which EVC needs to manage. 

• The EVC Latam margin sensitivity of +/- 150bps is in line with the variance that we have seen over the past two years. 

Although we have EVC Latam tracking to have lower margins than EVC Asia, we cannot rule out further margin 

compression, given the leverage Meta may have from giving EVC Latam so much business. One common dynamic for both 

EVC Latam and EVC Asia has been margin pressure in digital media representation, and the margin outlooks for both 

businesses have declined meaningfully over the past two years. Nevertheless, we believe that digital resellers like EVC could 

see higher margins as a result of competition among platforms in the same market or as a result of offering distinctive 

services, market expertise, or access to advertisers. 

• For EVC Asia, our revenue sensitivity analysis of +40%/-20% skews to the upside, reflecting EVC Asia’s strong growth trends, 

its representation of the fast-growing TikTok platform, and its potential to grow more off a smaller revenue base. The 

evolving structure of the digital representation business provides some stability, but also some opportunity to grow. EVC 

and Aleph are by far the largest digital resellers serving the global social networks and other emerging advertising platforms 

(e.g., Spotify). Given the rivalry between social networks, representing one in a territory may often effectively preclude 

serving another. In a sense, this can reduce the risk of losing a representation, even though these agreements are usually 

short-term in nature. However, there is no rule against representing more than one big social network in a territory, and 

Aleph, for example, exclusively represents both Meta and TikTok in Cambodia. This suggests that, for example, EVC Asia’s 

representation of TikTok in certain markets might not preclude its picking up the presentation for Meta in those markets as 

well. On the other hand, TikTok is a less mature partner than Meta, and this could introduce downside risk as well as upside 

potential, leading to our -20% revenue sensitivity scenario. 

• Our greater margin sensitivity range for EVC Asia—+/- 350bps—than for EVC Latam reflects the greater variance we have 

seen in our EVC Asia margin estimates, the fact that EVC Asia’s business is at an earlier stage than EVC Latam’s, and the 

relative immaturity of TikTok as an ad platform.  

• The biggest revenue sensitivity range that we consider is +100%/-50% for the legacy digital business. This reflects our 

experience over the past two years, in particular the surge in growth at Smadex, and the potential for this momentum to 

continue, especially as Smadex further expands its distribution globally. As a platform in its own right, Smadex has fewer 

constraints on the partners and geographies with which it can do business than EVC’s media representation business has. 

That said, Smadex is also more subject to competitive pressures and negative advertising trends, such as the downturn it 

has seen in fintech and crypto advertising over the past year, hence our consideration of a sizable 50% downside case. 

• Because of the large upside surprise that the legacy digital business has seen in margin, we consider a sensitivity range that 

both continues the positive momentum (+350bps) as well as represents a reversal of trend (-350bps). Note also that the 
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legacy digital business has higher margins than EVC Latam or EVC Asia (see Fig. 7). We believe that advertiser mix may have 

a meaningful impact on the margins of a platform like Smadex, but not so much on the margins of EVC’s media 

representation businesses. 

We close by noting two other potential sources of growth upside for the digital representation business, sources that are not 

particular to any specific region per se.  

First, EVC’s global presence is now helping it compete for new markets, platform partners, and advertisers. In a number of 

markets, EVC’s advertisers buy ads that run outside of the market, making EVC’s advertiser relationships more global in scale than 

they first appear. In Vietnam, for example, over half of EVC’s revenue comes from buys that run on platforms outside of Vietnam. 

This reflects, among other things, strong growth in Vietnam’s e-commerce business, with one catalyst being the trend to 

dropshipping. Although other markets have less of this global advertising than Vietnam, we still believe that such advertising 

accounts for a meaningful share of the business of EVC Asia as well as EVC Latam. The global nature of the buys made by many of 

EVC’s digital representation advertisers suggests potential synergies with even EVC’s U.S.-based broadcast business, given that 

entrepreneurial advertisers in many emerging markets are already targeting potential customers in developed markets.  

Second, we believe that there is still room for further consolidation of the digital resellers. One catalyst for M&A can be a 

perception by the seller that it needs to be part of a larger platform that can better compete for advertising from larger companies 

and companies outside the market. However, we believe that acquisition candidates are likely substantially smaller than the deals 

which EVC has done already, such as for Cisneros Interactive in 2020 and MediaDonuts in 2021. 

Scenario results and implications 

As summarized in Fig. 6, if all three key digital businesses—EVC Latam, EVC Asia and legacy digital (together accounting for over 90% 

of EVC digital segment revenue and OCF)—saw revenue and margin upside of the magnitude that they have seen in the past two 

years, we estimate that EVC could see incremental value of roughly $300m, or $4 per share. Of course, the margin upside in this case 

would largely be a reversal of the reductions in outlook we have seen the past two years, while the revenue upside would be in 

effect a repeat performance of the positive surprises that EVC Latam, EVC Asia and the legacy digital business have already delivered 

over the past two years.  

As to downside risk, by contrast, if the digital businesses saw more negative surprises in OCF margin of the magnitude that we have 

seen the past two years, aggravated by reversals of fortune in revenue growth (i.e., future negative surprises of a similar magnitude 

as the positive surprises we have seen thus far), then EVC could see a value drain of roughly $250m, or $3 per share, by our 

estimates. 
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Figure 18: Broadcast revenue drivers—TV segment  

 

Finally, our scenario on the valuation impact of the potential loss of TV retransmission revenue after 2026 considers what would 

likely be a worst case, but nevertheless one whose impact on the stock is becoming more manageable as the contribution of 

broadcast to overall equity value (under 20% now, we estimate—see Fig. 29) continues to shrink. Less retransmission revenue 

could also reduce EVC’s capacity to borrow for acquisitions, digital or otherwise, and we note that the digital pure-plays we use for 

sector comparables (see Fig. 21) have little to no leverage. 

 

  

In millions

TELEVISION SEGMENT 2020A 2021A 1Q22 2Q22 3Q22 4Q22 2022A 1Q23A 2Q23E 3Q23E 4Q23E 2023E 2024E

Television PF Rev Growth 3.2% -6.9% -16.0% -6.0% -3.4% 14.7% -1.2% -1.8% -8.7% -20.0% -21.2% -14.0% 13.2%

Reported TV revenue $154.5 $146.8 $30.9 $32.4 $35.7 $45.8 $144.7 $30.3 $29.5 $28.5 $36.4 $124.8 $141.2

  Growth 3.2% -4.9% -14.5% -4.9% -2.1% 13.8% -1.4% -1.8% -8.7% -20.0% -20.6% -13.8% 13.2%

TV non-recurring items:

TV Political/Census 22.6 0.8 1.3 2.8 6.4 14.8 25.2 0.0 0.0 0.0 0.1 0.2 22.6

Assm: % Incremental to Core 100.0% 100.0% 100.0% 100.0% 100.0% 50.0% 70.8% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Incremental political 22.6 0.8 1.3 2.8 6.4 7.4 17.9 0.0 0.0 0.0 0.1 0.2 22.6

TV revenue ex political 131.9 146.1 29.6 29.6 29.3 38.4 126.9 30.3 29.5 28.5 36.2 124.6 118.7

  Growth ex Political -11.7% 10.7% -18.1% -13.1% -18.9% -3.5% -13.1% 2.5% -0.2% -2.5% -5.8% -1.8% -4.8%

Retransmission Consent 36.8 37.0 9.2 9.0 8.9 8.9 36.0 9.6 9.2 9.1 8.8 36.7 37.4

Assm: % Incremental to Core 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Incremental Retrans 36.8 37.0 9.2 9.0 8.9 8.9 36.0 9.6 9.2 9.1 8.8 36.7 37.4

TV revenue ex Retrans 117.7 109.9 21.7 23.3 26.8 36.9 108.7 20.7 20.3 19.4 27.6 88.1 103.8

  Growth ex Retrans 3.0% -6.6% -18.2% -5.7% -2.1% 18.0% -1.1% -4.5% -12.8% -27.3% -25.4% -19.0% 17.9%

TV World Cup/Other Soccer 0.0 2.0 0.0 0.0 0.0 0.0 0.0 0.0 0.7 1.3 0.0 2.0 0.0

Assm: % Incremental to Core 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Incremental World Cup 0.0 2.0 0.0 0.0 0.0 0.0 0.0 0.0 0.7 1.3 0.0 2.0 0.0

TV revenue ex WC 154.5 144.8 30.9 32.4 35.7 45.8 144.7 30.3 28.9 27.2 36.4 122.8 141.2

  Growth ex WC 3.2% -6.2% -14.5% -3.5% 2.1% 13.8% -0.1% -1.8% -10.8% -23.7% -20.6% -15.2% 15.0%

TV Acquisitions/Dispositions (inc. Affiliations) (9.4) (9.8) (6.5) (6.1) (7.2) (8.1) (27.9) (6.4) (5.7) (6.1) (7.4) (25.6) (24.2)

Assm: % Incremental to Core 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Incremental M&A (9.4) (9.8) (6.5) (6.1) (7.2) (8.1) (27.9) (6.4) (5.7) (6.1) (7.4) (25.6) (24.2)

TV revenue ex M&A 163.9 156.6 37.4 38.5 42.8 53.9 172.6 36.7 35.2 34.6 43.8 150.3 165.4

  Growth ex M&A 2.3% -4.4% -2.0% 7.9% 9.2% 23.7% 10.2% -1.8% -8.5% -19.2% -18.9% -12.9% 10.0%

Spectrum usage/auction 5.4 6.2 1.5 1.7 1.6 1.8 6.6 2.1 2.1 2.1 2.1 8.6 8.6

Assm: % Incremental to Core 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Incremental Spectrum Usage 5.4 6.2 1.5 1.7 1.6 1.8 6.6 2.1 2.1 2.1 2.1 8.6 8.6

TV revenue ex Spectrum Usage 149.0 140.7 29.3 30.7 34.1 44.0 138.1 28.2 27.4 26.4 34.2 116.2 132.6

  Growth ex Spectrum Usage 9.1% -5.6% -11.8% -6.9% -3.5% 12.5% -1.8% -4.0% -10.7% -22.6% -22.3% -15.9% 14.2%

PF TV revenue ex-all non-recurring 99.2 110.7 25.4 25.0 25.9 35.9 112.2 25.0 23.2 22.1 32.7 102.9 96.9

PF TV revenue growth ex all non-recurring -11.2% 11.7% -1.3% 1.0% -4.4% 8.3% 1.3% -1.6% -7.3% -14.9% -8.9% -8.3% -5.8%

  TV rev grth ex all non-rec 2-yr CAGR -6.8% -0.4% 0.7% 22.8% 1.9% 5.0% 6.4% -1.4% -3.3% -9.8% -0.7% -3.6% -7.1%

PF TV advertising growth ex-political -11.2% 14.8% -20.3% -20.2% -27.4% -6.8% -18.2% -1.6% -3.8% -7.8% -8.9% -5.9% -8.4%

  TV ad rev grth ex political 2-yr CAGR -6.8% 1.0% -9.5% 12.2% -8.5% -2.6% -3.1% -11.4% -12.4% -18.2% -7.9% -12.2% -7.1%

PF TV revenue growth ex-political -11.7% 10.7% -18.1% -13.1% -18.9% -3.5% -13.1% 2.5% -0.2% -2.5% -5.8% -1.8% -4.8%

  TV rev grth ex political 2-yr CAGR -3.6% -1.1% -6.6% 7.3% -5.6% -1.3% -1.9% -8.4% -6.9% -11.1% -4.7% -7.6% -3.3%

PF TV advertising growth 10.9% -7.6% -14.8% -8.4% -4.0% 16.4% -1.6% -7.9% -16.0% -31.3% -27.6% -22.2% 19.8%

Source:  Company reports; Industry Capital Research estimates
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Figure 19: Over the past two years, EVC shares have outperformed a declining broadcasting sector 

 

Note: Prices indexed to 1.00 based on closing price at 6/30/21. Broadcasting Sector Index is equal-weighted median of stocks in Broadcasting sub-sector of 

Communications Services sector. Source: Yahoo Finance, MSCI, S&P Global and Industry Capital Research 
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Figure 20: In the first half of 2023, EVC shares slightly outperformed the broadcasting sector 

 

Note: Prices indexed to 1.00 based on closing price at 12/30/22. Broadcasting Sector Index is equal-weighted median of stocks in Broadcasting sub-sector of 

Communications Services sector. Source: Yahoo Finance, MSCI, S&P Global and Industry Capital Research 
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Figure 21: Over the past two years, EVC shares and the comparables we use to measure digital media sector risk have lagged the market  

 

Figure 22: In 1H23, while EVC’s digital sector comparables beat the market, EVC’s shares continued to lag 
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Figure 23: EVC’s top-10 holders own roughly 60% of the shares, led by the Ulloa family 
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Source: Company data; whalewisdom.com; Industry Capital Research estimates  
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Figure 24: Entravision financial statement forecasts 

 

Source: Industry Capital Research estimates and company data 

  

Fiscal Year Ends December 31

In millions, except per share data

AS REPORTED 2020A 2021A 1Q22 2Q22 3Q22 4Q22 2022A 1Q23A 2Q23E 3Q23E 4Q23E 2023E 2024E

Net revenue:

 Television $154.5 $146.8 $30.9 $32.4 $35.7 $45.8 $144.7 30.3 29.5 28.5 36.4 124.8 141.2

 Radio 46.3 58.0 12.6 14.9 16.5 20.4 64.4 12.2 14.2 15.0 17.7 59.1 63.8

    Net broadcast revenue 200.7 204.9 43.5 47.3 52.1 66.2 209.1 42.5 43.7 43.5 54.1 183.9 205.1

 Digital 143.3 555.3 153.7 174.4 188.9 230.1 747.1 196.5 219.9 222.5 263.2 902.0 1,029.3

  Total net revenue (core) 344.0 760.2 197.2 221.7 241.0 296.3 956.2 239.0 263.6 266.0 317.3 1,085.9 1,234.3

 Revenue from spectrum usage rights 0.0 0.0 0.0 0.0 0.0

  Total net revenue 344.0 760.2 197.2 221.7 241.0 296.3 956.2 239.0 263.6 266.0 317.3 1,085.9 1,234.3

Cost of Revenue

 Television

 Radio

 Digital 106.9 466.5 129.9 145.0 157.1 192.0 624.0 168.3 184.4 185.9 220.4 759.0 858.0

    Digital cost of revenue as % of revenue 74.6% 84.0% 84.5% 83.1% 83.2% 83.4% 83.5% 85.7% 83.9% 83.5% 83.7% 84.1% 83.4%

Total cost of revenue (core) 106.9 466.5 129.9 145.0 157.1 192.0 624.0 168.3 184.4 185.9 220.4 759.0 858.0

    Cost of revenue from spectrum usage rights (television)

Total cost of revenue 106.9 466.5 129.9 145.0 157.1 192.0 624.0 168.3 184.4 185.9 220.4 759.0 858.0

Opex

Television opex  80.9 81.4 19.2 19.7 20.0 23.0 82.0 20.1 19.6 19.2 17.8 76.7 79.4

Radio opex  41.8 40.0 9.4 10.4 10.2 11.7 41.7 11.0 11.9 10.4 9.8 43.1 46.5

Digital opex  30.6 51.5 15.2 17.3 19.1 22.6 74.1 21.0 23.8 22.1 23.4 90.3 98.7

Total opex (core) 153.3 172.9 43.9 47.4 49.3 57.2 197.8 52.1 55.3 51.7 51.0 210.1 224.6

Spectrum usage rights

Total Opex 153.3 172.9 43.9 47.4 49.3 57.2 197.8 52.1 55.3 51.7 51.0 210.1 224.6

OCF

 Television OCF 73.6 65.4 $11.6 $12.6 $15.7 $22.8 62.8 $10.2 $10.0 $9.4 $18.5 48.1 61.9

TV OCF Margin 47.6% 44.6% 37.7% 39.1% 43.9% 49.8% 43.4% 33.7% 33.8% 32.9% 50.9% 38.5% 43.8%

   Incremental Margin 173.4% 106.6% 87.7% 112.5% 81.2% 79.5% 126.6% 254.8% 94.5% 88.2% 45.6% 73.5% 83.7%

 Radio OCF 4.5 18.0 3.2 4.6 6.2 8.7 22.7 1.2 2.2 4.6 8.0 16.0 17.3

Radio OCF margin 9.7% 31.0% 25.5% 30.5% 38.0% 42.6% 35.2% 10.0% 15.8% 30.5% 44.8% 27.0% 27.1%

   Incremental Margin -70.4% 114.9% 122.8% 40.5% -1868.2% 75.7% 74.0% 520.2% 303.4% 113.8% 27.3% 127.6% 28.5%

 Digital OCF 5.7 37.3 8.6 12.2 12.7 15.6 49.0 7.2 11.7 14.5 19.4 52.8 72.5

Digital OCF margin 4.0% 6.7% 5.6% 7.0% 6.7% 6.8% 6.6% 3.7% 5.3% 6.5% 7.4% 5.8% 7.0%

   Incremental Margin 7.9% 7.7% 5.2% 6.8% 9.2% 3.9% 6.1% -3.3% -1.1% 5.4% 11.5% 2.4% 15.5%

Total OCF (core) 83.8 120.8 23.4 29.4 34.6 47.1 134.5 18.6 23.9 28.4 45.9 116.8 151.7

   Margin 24.4% 15.9% 11.9% 13.2% 14.3% 15.9% 14.1% 7.8% 9.1% 10.7% 14.5% 10.8% 12.3%

   Incremental Margin -0.6% 3.3% 6.9% 15.5% -11.5% -13.0% -24.7% -5.8%

 Spectrum sales 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

  Total OCF 83.8 120.8 23.4 29.4 34.6 47.1 134.5 18.6 23.9 28.4 45.9 116.8 151.7

Total OCF Margin 24.4% 15.9% 11.9% 13.2% 14.3% 15.9% 14.1% 7.8% 9.1% 10.7% 14.5% 10.8% 12.3%

   Incremental Margin -0.6% 3.3% 6.9% 15.5% -11.5% -13.0% -24.7% -5.8%

   Corporate Expense 27.8 33.0 8.7 8.5 9.5 22.6 49.4 10.5 9.4 10.5 9.6 39.9 40.7

GAAP EBITDA 56.0 87.8 14.7 20.8 25.1 24.5 85.1 8.1 14.5 17.9 36.3 76.9 111.0

Corporate non-cash comp 3.9 6.4 1.6 1.7 1.8 9.2 14.3 2.2 2.3 2.5 1.7 8.6 8.8

Opex adjustments to cash:

Amortization of syndication contracts (0.5) (0.5) (0.1) (0.1) (0.1) (0.1) (0.5) (0.1) (0.1) (0.1) (0.1) (0.5) (0.5)

Payments on syndication contracts (0.5) (0.5) (0.1) (0.1) (0.1) (0.2) (0.5) (0.1) (0.1) (0.1) (0.2) (0.5) (0.5)

Non-cash comp in direct opex 1.2 3.2 1.0 0.9 1.0 2.8 5.7 1.9 1.8 1.9 0.2 5.8 5.9

Non-recurring cash severance 1.7 0.4 4.3 4.3 0.1 0.1

EBITDA attributable to redeemable noncontrolling interest 3.4 9.1 0.0 0.0 0.0 0.0 0.0 0.2 0.6 0.3 1.0 2.1 2.8

EBITDA attributable to noncontrolling interest (0.0) 3.4 3.4 0.0 0.0

Total opex (positive) adjustments to cash 0.5 5.5 (1.0) (0.9) (1.0) (3.7) (6.6) (1.8) (1.2) (1.7) 0.8 (3.9) (3.1)

Foreign currency (gain) loss (1.1) 0.5 (0.8) 1.0 2.0 0.9 3.0 (1.0) 1.0 0.0 0.0 0.0 0.0

Total Adjusted EBITDA 60.4 88.2 18.1 22.5 25.9 36.5 103.0 13.0 17.0 22.1 37.2 89.3 122.9

Other opex for spectrum (in corporate)

Adjusted EBITDA (core) 60.4 88.2 18.1 22.5 25.9 36.5 103.0 13.0 17.0 22.1 37.2 89.3 122.9

Memo: adj. EBITDA (core) reported 60.4 88.0 18.1 22.5 26.0 36.5 103.1

Model variance: adj. EBITDA (0.0) 0.1 0.0 0.0 (0.0) 0.0

Adj. EBITDA core margin 17.6% 11.6% 9.2% 10.1% 10.8% 12.3% 10.8% 5.4% 6.5% 8.3% 11.7% 8.2% 10.0%

   Incremental Margin 27.3% 6.7% 8.1% 10.8% 6.2% 5.9% 7.6% -12.2% -12.9% -15.4% 3.1% -10.6% 22.6%
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Figure 25: Entravision financial statement forecasts (cont.) 

 

Source: Industry Capital Research estimates and company data 

 

In millions, except per share data 2020A 2021A 1Q22 2Q22 3Q22 4Q22 2022A 1Q23A 2Q23E 3Q23E 4Q23E 2023E 2024E

Memo: cash opex (core) $153.8 $178.4 $42.9 $46.4 $48.3 $53.6 $191.2 50.3 54.1 50.0 51.8 $206.3 221.5

Memo: cash corporate expense 23.9 26.6 7.1 6.8 7.7 13.4 35.1 8.3 7.1 8.0 7.9 31.3 31.9

Memo: total non-cash comp 5.1 9.6 2.6 2.6 2.8 12.0 20.0 4.1 4.1 4.4 1.9 14.4 14.7

Memo: adj. EBITDA - (OCF - cash corporate) 0.6 (6.0) 1.8 (0.1) (0.9) 2.8 3.6 2.7 0.2 1.7 (0.8) 3.8 3.1

Memo: PF EBITDA attributable to redeemable noncontrolling interest

D&A 17.3 22.4 6.4 6.3 6.6 6.5 25.7 6.5 6.3 6.6 6.6 26.0 37.0

   D&A % of Revenue 5.0% 2.9% 3.2% 2.8% 2.7% 2.2% 2.7% 2.7% 2.4% 2.5% 2.1% 2.4% 3.0%

Change in fair value contingent consideration 0.000 8.224 5.1 1.0 0.7 7.4 14.2 (4.1) 0.0 0.0 0.0 (4.1) 0.0

Impairments 40.0 3.0 0.0 0.0 0.0 1.6 1.6 0.0 0.0 0.0 0.0 0.0 0.0

Other operating (gain) loss (6.9) (7.0) (0.1) (0.8) (0.1) 1.4 0.4 0.0 (0.8) (0.1) 1.4 0.5 (2.0)

Gain (Loss) on Sale 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Reserves, accruals and other, net 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Operating Income (EBIT Inc. Impairments) 6.6 60.6 4.2 13.4 15.9 6.7 40.2 6.7 8.0 11.4 28.4 54.4 76.0

   Operating Margin % 1.9% 8.0% 2.1% 6.1% 6.6% 2.3% 4.2% 2.8% 3.0% 4.3% 8.9% 5.0% 6.2%

Interest expense (8.3) (6.9) (1.4) (2.3) (2.3) (2.7) (8.7) (3.2) (2.2) (2.2) (2.3) (9.9) (9.3)

Noncash interest 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Interest income 1.7 0.2 0.0 0.7 0.0 0.0 0.7 0.0 0.0 0.0 0.0 0.0 0.0

Net interest expense (6.5) (6.8) (1.4) (1.6) (2.3) (2.7) (8.0) (3.2) (2.2) (2.2) (2.3) (9.9) (9.3)

Loss on debt extinguishment 0.0 0.0 0.0 0.0 0.0 0.0 0.0 (1.6) 0.0 0.0 0.0 (1.6) 0.0

Other income, net 0.0 0.2 0.0 0.0 (0.5) (0.1) (0.5) (0.0) 0.0 0.0 0.0 0.0 0.0

Pretax income 0.1 54.0 2.7 11.8 13.1 4.0 31.7 1.9 5.8 9.1 26.1 43.0 66.6

   Pretax margin 0.0% 7.1% 1.4% 5.3% 5.4% 1.3% 3.3% 0.8% 2.2% 3.4% 8.2% 4.0% 5.4%

Income (taxes) benefit (1.5) (18.7) (0.9) (3.4) (4.1) (3.3) (11.6) (0.2) (3.4) (4.1) (7.4) (15.0) (23.3)

      Effective tax rate 1276.3% 34.6% 31.1% 28.5% 31.1% 81.8% 36.5% 12.0% 57.8% 44.7% 28.2% 35.0% 35.0%

      Cash tax rate 6552.5% 7.6% 44.2% 52.6% 30.6% 137.3% 53.4% 3.7% 35.0% 35.0% 35.0% 33.6% 30.0%

Net Income (Before Equity Investments) (1.4) 35.4 1.9 8.5 9.0 0.7 20.1 1.7 2.5 5.0 18.7 27.9 43.3

Equity in net of noncon. affils. 0.0 0.0 0.0 0.0 0.3 (2.4) (2.1) 0.3 (0.1) (0.1) (2.2) (2.1) (2.1)

Reported Net income (1.4) 35.4 1.9 8.5 9.4 (1.6) 18.1 2.0 2.4 4.9 16.5 25.9 41.3

    Net margin 17.6% 11.6% 9.2% 10.1% 10.8% 12.3% 10.8% 5.4% 6.5% 8.3% 11.7% 8.2% 10.0%

Accretion of Preferred 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Minority Interest 2.5 5.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Net inc. to common pre-1-time (3.9) 29.4 1.9 8.5 9.4 (1.6) 18.1 2.0 2.4 4.9 16.5 25.9 41.3

   Net margin NM NM NM NM NM NM NM NM NM NM NM NM NM

EPS - Basic, Continuing Operations ($0.05) $0.34 $0.02 $0.10 $0.11 ($0.02) $0.21 $0.02 $0.03 $0.05 $0.19 $0.29 $0.46

Extraordinary items/discontinued items 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Net income to common (3.9) 29.4 1.9 8.5 9.4 (1.6) 18.1 2.0 2.4 4.9 16.5 25.9 41.3

EPS - basic ($0.05) $0.34 $0.02 $0.10 $0.11 ($0.02) $0.21 $0.02 $0.03 $0.06 $0.19 $0.29 $0.46

EPS - diluted ($0.05) $0.33 $0.02 $0.10 $0.11 ($0.02) $0.21 $0.02 $0.03 $0.05 $0.19 $0.29 $0.44

EPS reported by company ($0.05) $0.02 $0.10 $0.11 ($0.02) $0.02

Model variance: EPS $0.00 $0.00 ($0.00) ($0.00) $0.00 $0.00

Pro forma adjustments 39.8 9.6 5.1 1.0 0.7 18.8 25.6 0.0 0.0 0.0 0.0 0.0 0.0

Pro forma net income 35.9 39.1 7.0 9.4 10.1 17.1 43.6 2.0 2.4 4.9 16.5 25.9 41.3

Pro forma EPS - basic $0.43 $0.46 $0.08 $0.11 $0.12 $0.20 $0.51 $0.02 $0.03 $0.06 $0.19 $0.29 $0.46

Pro forma EPS $0.43 $0.44 $0.08 $0.11 $0.12 $0.19 $0.50 $0.02 $0.03 $0.05 $0.19 $0.29 $0.44

EPS shares - Basic 84.2 85.3 86.5 85.0 84.9 85.2 85.4 87.6 88.1 88.1 88.3 88.0 90.2

EPS shares - Diluted 84.2 87.9 88.6 87.0 87.4 88.0 87.8 89.8 89.9 89.9 88.3 89.4 93.0

Free Cash Flow:

EBITDA 60.4 88.2 18.1 22.5 25.9 36.5 103.0 13.0 17.0 22.1 37.2 89.3 122.9

Cash net interest -5.9 -6.2 -1.2 -1.2 -1.9 -2.5 -6.7 -3.0 -2.2 -2.2 -2.3 -9.8 -9.3

Other adjustments to cash 5.3 6.8 0.1 0.8 0.1 -5.7 -4.7 0.7 0.0 0.0 0.0 0.7

- Cash taxes -7.7 -4.1 -1.2 -6.2 -4.0 -5.5 -16.9 -0.1 -2.0 -3.2 -9.1 -14.4 -20.0

  Cash taxes / EBITDA 13% 5% 7% 28% 15% 15% 16% 1% 12% 14% 25% 16% 16%

Minus: capex -9.5 -5.6 -1.5 -1.7 -4.7 -3.6 -11.5 -6.8 -4.0 -4.7 0.4 -15.0 -12.0

  Capex / D&A 55% 25% 24% 27% 71% 55% 45% 104% 63% 71% -6% 58% 33%

  Capex / EBITDA 16% 6% 9% 7% 18% 10% 11% 52% 23% 21% -1% 17% 10%

Plus: cost of revenue for spectrum usage rights

= Free Cash Flow 42.6 79.0 14.3 14.3 15.4 19.3 63.3 3.9 8.8 12.0 26.2 50.8 81.5

Free cash flow (reported by company) 43.0

Free Cash Flow (core) 42.6 79.0 14.3 14.3 15.4 19.3 63.3 3.9 8.8 12.0 26.2 50.8 81.5

FCF per share (core) $0.51 $0.90 $0.16 $0.16 $0.18 $0.22 $0.72 $0.04 $0.10 $0.13 $0.30 $0.57 $0.88

Memo: FCF/Adjusted EBITDA (core) 70.5% 89.7% 79.1% 63.4% 59.4% 52.8% 61.4% 30.0% 51.8% 54.1% 70.3% 56.9% 66.3%

Dividends per basic share $0.13 $0.10 $0.025 $0.025 $0.025 $0.025 $0.10 $0.05 $0.05 $0.05 $0.05 $0.20 $0.20

- Dividends (10.5) (8.5) (2.2) (2.1) (2.1) (2.1) (8.5) (4.4) (4.4) (4.4) (4.4) (17.6) (18.0)

  Dividends as % of FCF 24.7% 10.8% 15.1% 14.9% 13.8% 11.0% 13.5% 112.1% 49.9% 36.9% 16.9% 34.6% 22.1%
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Figure 26: Entravision financial statement forecasts (cont.) 

 

Source: Industry Capital Research estimates and company data 

 

 

 

  

ANNUAL PERCENTAGE CHANGE 2020A 2021A 1Q22 2Q22 3Q22 4Q22 2022A 1Q23A 2Q23E 3Q23E 4Q23E 2023E 2024E

Net revenue growth 25.8% 121.0% 32.4% 24.3% 21.1% 26.7% 25.8% 21.2% 18.9% 10.4% 7.1% 13.6% 13.7%

Net revenue (core) growth 25.8% 121.0% 32.4% 24.3% 21.1% 26.7% 25.8% 21.2% 18.9% 10.4% 7.1% 13.6% 13.7%

TV revenue growth 3.2% -4.9% -14.5% -4.9% -2.1% 13.8% -1.4% -1.8% -8.7% -20.0% -20.6% -13.8% 13.2%

Radio revenue growth -15.9% 25.4% 11.4% 5.8% 0.1% 26.3% 11.0% -3.0% -5.1% -9.0% -12.9% -8.2% 8.0%

Digital revenue growth 108.0% 287.5% 51.5% 33.9% 29.3% 29.6% 34.5% 27.8% 26.1% 17.8% 14.4% 20.7% 14.1%

Cost of revenue NM   NM   53.3% 33.0% 26.4% 29.4% 33.7% 29.6% 27.2% 18.3% 14.8% 21.6% 13.1%

Direct expense -12.1% -22.4% -3.2% 1.1% -0.7% 5.2% 0.7% 4.5% -0.8% -4.2% -22.4% -6.4% 3.5%

SG&A -10.3% NM   -3.0% 4.9% 4.4% 33.1% 28.5% 17.1% 15.0% 2.0% 18.8% 17.9% 11.7%

Opex 23.8% NM   38.8% 27.8% 23.4% 26.8% 28.5% 26.8% 24.7% 15.1% 8.9% 17.9% 11.7%

Opex (core) -11.6% 12.8% 8.5% 14.3% 14.6% 19.1% 14.4% 18.7% 16.8% 4.9% -10.9% 6.2% 6.9%

TV opex -4.2% 0.6% -3.2% 1.1% -0.7% 5.2% 0.7% 4.5% -0.8% -4.2% -22.4% -6.4% 3.5%

Radio opex -26.3% -4.2% -3.0% 4.9% 4.4% 9.7% 4.1% 17.1% 15.0% 2.0% -16.3% 3.5% 7.8%

Digital opex -5.0% 68.1% 40.4% 43.5% 46.0% 45.1% 44.0% 37.7% 38.1% 16.0% 3.6% 21.8% 9.3%

Total OCF (core) 32.1% 44.1% -1.2% 5.1% 9.2% 25.9% 11.4% -20.5% -18.6% -17.8% -2.6% -13.1% 29.8%

TV OCF 12.8% -11.0% -28.3% -13.0% -3.8% 24.1% -4.1% -12.2% -21.1% -40.2% -18.9% -23.4% 28.7%

Radio OCF NM   NM   97.1% 7.8% -6.2% 58.7% 26.2% -62.0% -50.9% -27.0% -8.3% -29.6% 8.4%

Digital OCF NM   NM   46.1% 32.5% 45.2% 15.1% 31.3% -16.3% -3.9% 14.4% 24.4% 7.7% 37.4%

Corporate expense 3.0% 3.0% -2.0% -13.0% 4.2% 47.9% 3.0% 0.0% 0.0% 0.0% 9.2% 3.0% 3.0%

Adjusted EBITDA (core) 46.6% 45.9% 27.6% 26.4% 11.2% 11.2% 16.9% -28.1% -24.2% -14.8% 1.8% -13.3% 37.5%

D & A 3.8% 29.7% 23.4% 23.4% 11.1% 3.6% 14.6% 1.2% 1.2% 1.2% 1.2% 1.2% 42.4%

Operating income 88.3% 47.7% 15.2% 17.3% 1.7% -11.3% 2.1% -100.0% -100.0% -100.0% -100.0% -100.0% NM   

Pretax income NM   NM   -72.0% -18.2% -31.3% -62.6% -41.4% -29.5% -50.7% -30.5% NM   35.6% 55.1%

Net income pre-extra. NM   NM   -65.2% 7.6% -23.7% NM   -38.5% 8.2% -71.7% -47.2% NM   43.1% 59.5%

EPS, Continuing Operations NM   NM   -66.7% 11.1% -21.4% NM   -38.2% 0.0% -70.0% -54.5% NM   38.1% 58.6%

EPS - diluted NM   NM   -65.9% 8.6% -22.9% NM   -38.4% 6.8% -72.6% -48.6% NM   40.4% 53.3%

FCF/share NM   76.5% 6.7% 14.3% -28.0% -37.1% -20.0% -75.0% -37.5% -27.8% 36.4% -20.8% 54.4%

EPS shares - Diluted -1.0% 4.4% 1.9% -0.9% -1.0% -0.7% -0.2% 1.3% 3.3% 2.8% 0.4% 1.9% 4.0%



Industry Capital Research
 

Entravision Communications (EVC)                                                                                                                                             Update July 7, 2023 

   
   

  

Entravision Communications Corporation (EVC)  29 

 

Figure 27: Our base case DCF analysis supports $7.00 per share 12-month price target 

Source: Industry Capital Research estimates and company data 
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Figure 28: Our DCF analysis allocates over 80% of equity value to digital media business 

 

Source: Industry Capital Research estimates and company data   

En
tra

vis
ion

 D
CF

 an
aly

sis
 - D

igi
ta

l
$ i

n m
illi

on
s e

xc
ep

t p
er

 sh
ar

e a
mo

un
ts

TV
 G

ro
wt

h

7/
6/

20
23

17
5

12
/3

1/
20

23
12

/3
1/

20
24

AS
SU

M
PT

IO
NS

Cu
rre

nt
YE

 20
23

YE
 20

24
Ri

sk
 Fr

ee
 R

at
e

3.9
%

Fir
m

 V
alu

e
54

2
    

    
    

    
    

  
53

2
    

    
    

 
53

9
    

    
    

 
Eq

uit
y P

re
m

ium
4.6

%
20

18
-2

2
20

20
-2

4
20

22
-2

6
20

24
-2

8
20

27
-2

8

(-)
 To

ta
l N

et
 D

eb
t

-
    

    
    

    
    

  
-

    
    

    
  

-
    

    
    

  
As

su
m

ed
 LT

 G
ro

wt
h R

at
e (

g)
1%

EB
ITD

A
10

5%
13

4%
18

%
11

%
5%

(+
) N

OL
s

M
V 

of
 Eq

uit
y C

alc
ula

tio
n

FC
F t

o F
irm

10
8%

13
3%

15
%

11
%

3%

(-)
 O

pt
ion

s (
Cla

im
s o

n E
nt

ra
vis

ion
)

Sh
ar

e P
ric

e
$4

.35

Ou
tst

an
din

g S
ha

re
s

89
.8

    
    

  
20

19
-2

3
20

21
-2

5
20

23
-2

7
20

23
-2

7
20

26
-2

7

Co
m

m
on

 Eq
uit

y V
alu

e
54

1.9
    

    
    

    
   

53
2.3

    
    

  
53

8.9
    

    
  

M
V 

of
 Eq

uit
y

39
0.5

    
    

EB
ITD

A
NM

31
%

18
%

11
%

7%

Es
tim

at
e M

V 
of

 D
eb

t C
alc

ula
tio

n
FC

F t
o F

irm
NM

79
%

20
%

11
%

9%

Sh
ar

es
 O

ut
sta

nd
ing

89
.8

    
    

    
    

    
 

89
.8

    
    

    
89

.8
    

    
    

Int
er

es
t E

xp
en

se
6.9

    
    

    

Cu
rre

nt
 Co

st 
of

 D
eb

t
6.0

%

Cu
rre

nt
 Sh

ar
e P

ric
e

$4
.35

$4
.35

$4
.35

W
gt

d A
vg

 M
at

ur
ity

 of
 D

eb
t

BV
 of

 D
eb

t
-

    
    

    

Va
lue

 Pe
r S

ha
re

$6
.04

$5
.93

$6
.00

Es
tim

at
e M

V 
of

 D
eb

t
-

    
    

    

12
-m

on
th

$6
.00

<=
 Sh

ar
e o

f S
oT

P P
T

<=
 Sh

ar
e o

f S
oT

P P
T

M
ino

rit
y I

nt
er

es
t

1

Di
sc

ou
nt

ed
 Ca

sh
 Fl

ow
20

18
20

19
20

20
20

21
20

22
20

23
20

24
20

25
20

26
20

27
20

28
Te

rm
ina

l

EB
ITD

A
2.8

(0
.1)

2.3
28

.2
49

.0
50

.7
69

.7
84

.0
93

.5
99

.8
10

4.4

EB
IT

2.8
(0

.1)
2.3

23
.1

40
.1

41
.5

57
.0

68
.7

76
.5

81
.7

85
.4

84
.4

Le
ss

 Ca
sh

 Ta
xe

s
(0

.8)
0.0

(0
.7)

(6
.9)

(1
2.0

)
(1

2.4
)

(1
7.1

)
(2

0.6
)

(2
2.9

)
(2

4.5
)

(2
5.6

)
(2

9.5
)

Plu
s D

&A
5.1

8.9
9.2

12
.7

15
.3

17
.0

18
.2

19
.0

19
.0

Le
ss

 Ca
p E

x
(1

9.0
)

Le
ss

 In
cre

as
e i

n W
C

(1
5.5

)
(0

.3)
(4

.0)
(5

.0)
(5

.0)
(6

.1)
(4

.9)
(6

.2)
(5

.6)

Fr
ee

 Ca
sh

 Fl
ow

 to
 Fi

rm
1.9

(0
.1)

1.6
5.7

36
.7

34
.2

47
.6

58
.4

64
.5

70
.4

72
.5

49
.2

Ta
x R

at
e

30
.0%

30
.0%

30
.0%

30
.0%

30
.0%

30
.0%

30
.0%

30
.0%

30
.0%

30
.0%

30
.0%

35
.0%

Ne
t D

eb
t

0

Le
ve

ra
ge

 M
ult

.
0.0

x

D/
Eq

uit
y

0%

D/
EV

0%

E/
EV

10
0%

Un
lev

er
ed

 B
et

a
1.3

8

Le
ve

re
d B

et
a

1.4

D/
Eq

uit
y (

pr
oje

cte
d l

on
g t

er
m

)
0.0

%

Co
st 

of
 D

eb
t (

AT
)

4.2
%

Co
st 

of
 Eq

uit
y

10
.2%

W
AC

C
10

.2%
10

%
10

%
10

%
10

%
10

%
10

%
10

%
10

%
10

%
10

%

PV
 of

 CF
36

.7
31

.1
39

.2
43

.7
43

.8
43

.3
40

.5
0.0

31
.1

39
.2

43
.7

43
.8

43
.3

40
.5

0.0

43
.2

48
.1

48
.2

47
.8

44
.6

0.0

Cu
rre

nt
YE

 20
23

YE
 20

24
53

.0
53

.1
52

.6
49

.2

Su
m

 of
 PV

24
1.5

23
1.9

20
8.0

53
7.7

6x
EB

ITD
A

PV
 of

 Te
rm

ina
l V

alu
e

30
0.3

30
0.3

33
0.9

NP
V 

of
 al

l C
F

54
1.9

53
2.3

53
8.9

CA
GR

s

CA
GR

s



Industry Capital Research
 

Entravision Communications (EVC)                                                                                                                                             Update July 7, 2023 

   
   

  

Entravision Communications Corporation (EVC)  31 

 

Figure 29: Our DCF analysis allocates under 20% of equity value to the broadcasting business 

Source: Industry Capital Research estimates and company data  
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1 7/6/21 Initiated Buy @ $6.76, Target Price $9.00

2 8/6/21 Reaffirmed Buy @ $6.15, Target Price $9.00

3 9/2/21 Reaffirmed Buy @ $7.75, Target Price $10.00

4 10/5/21 Reaffirmed Buy @ $7.60, Target Price $10.00

5 11/5/21 Reaffirmed Buy @ $8.83, Target Price $10.50

6 12/20/21 Reaffirmed Buy @ $6.40, Target Price $10.00

7 2/2/22 Reaffirmed Buy @ $5.87, Target Price $8.00

8 3/4/22 Reaffirmed Buy @ $6.42, Target Price $8.50

9 4/15/22 Reaffirmed Buy @ $5.53, Target Price $8.50

10 5/6/22 Reaffirmed Buy @ $5.14, Target Price $8.00

11 6/9/22 Reaffirmed Buy @ $5.16, Target Price $8.00

12 8/25/22 Reaffirmed Buy @ $5.52, Target Price $7.50

13 11/3/22 Reaffirmed Buy @ $4.69, Target Price $7.00

14 1/27/23 Reaffirmed Buy @ $6.33, Target Price $7.50

15 5/5/23 Reaffirmed Buy @ $5.87, Target Price $7.00

HOLD: total return expected is between 15% and -15% over a 12-month period

SELL: total return expected is <-15% over a 12-month period

The target prices of shares mentioned in the accompanying text are based on the assumed investment horizon of 12 months. If company notes 

are published on these shares in the future, the target prices mentioned in the subsequent notes will have priority.

Historical Recommendations and Target Prices: Entravision Communications (ticker: EVC)

Ratings Definitions

BUY: total return expected is >15% over a 12-month period
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