INTRODUCING
THE INGENIO

Ingenio translated:

Wit, Ingenuity, Creativity, Cleverness, and Innovation

The Ingenio defined:

The perfect partner to grow your brand. We provide high
quality, insights-oriented, cost-effective, innovative and
value-added solutions which meet your needs. Our priority is
to connect your brand with multicultural consumers by
leveraging our relationships with local media and community
organizations

The Ingenio’s origins:

Ingenio is the Spanish name for a Sugar Mill where the
process of refining the product is on 24/7

We are proud of our immigrant background
and use our Ingenio (Ingenuity) to thrive
every day. And like a sugar mill, we work
24/7 until the task is complete.
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WHAT WE DO

Our expertise is to create meaningful
engagement opportunities for brands
and multicultural consumers to interact
by creating targeted in-culture
strategies for some of the most
recognized brands today.

= Award-winning creative campaigns
= ROI-driven culturally relevant retail activations

= Retailer-focused scale programs (multi-brand)

= Product-specific evergreen platforms

WERTISING
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UR STRATEGIC

o) O ofFe

APPROACH
N
®
©

RESEARCH | INSIGHT FORMULATE IMPLEMENT
MINING ACTIONABLE ACROSS OPTIMIZED

'EQEQE;EQJ-,_ INSIGHTS - BASED CHANNELS*
'::.'.:::::::._ STRATEGY

"""""""""" * Channels include: Print, Digital, Social, Consumer activations, events, mobile, etc.
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RESEARCH & STRATEGIC WEBSITE DEVELOPMENT, CONVENTIONAL, DIGITAL &.-.7. 0.1t
MERCHANDISING & CLOTHING -+ -+
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AWARD WINNING
CREATIVE & DESIGN
SERVICES

MOBILE, ONLINE, SOCIAL
MEDIA & EMAIL MARKETING

PACKAGE DESIGN, IN-STORE
SIGNAGE & POS

COPYWRITING &

TRANSCREATION

(COPY ADAPTATION
& TRANSLATION)

PHOTOGRAPHY SERVICES SHOPPER MARKETING

TURN-KEY EVENTS &
EXPERIENTIAL ACTIVATIONS

AUDIO, VISUAL &

BRANDING BROADCAST PRODUCTION

TRADITIONAL & DIGITAL
MEDIA PLANNING &
BUYING

IN-STORE DEMOS &

PUBLIC RELATIONS PRODUCT ACTIVATION

OO0

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.ct
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e Wakefern PriceRite @ NeZhs ﬂ;{cﬁiﬁf @ hca

FOOD CORP® virketpiace w1V IRIL. SRR WA — T s
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General ‘?‘3 "’% B

L)\ AGRAPIDIS & MAROULES @ Baxter & Hemanext Mondelez, @y =
Kimberly-Clark

D<p B LSS ] ] B[O United
ALONSO & NAVARRETE
New York Produce @ PEIMCO lBE?Sﬁds il

INTERNATIONAL GROCERIES + PRODUCE + DAIRY + FROZEN

X LENA prsticoice “@

E’igltc\
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specialty,
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W NATIONAL SUPERMARKET ASSOCIATION ALL STARS TRADE SHOW Y

PORTFOLIO GANAR SABE I,  Sea' R0

Bringing your dreams to live is a D E LI C I 0 S 0

great responsibility. Our creative

will produce authentic and WlNN"\{G TA

powerful ideas that drive the &
results you expect. ‘ - 8 Y ERNATIONAL SH UW

% SEPTEMBER 5™ 2013 % CITI FIELD %
Open 11:00 a.m. to 6:00 p.m. - Raffle at 3pm

om

v .,
Concurso de Recetas y Consejos Caseros E
Recipe Contest and Household Tips

WERTISING

i =
www.misproductostyo.com

Para mas informacion y reglas visita / for more information and rules visit
www.shoprite.com/mimercado

* SEPTEMBER 4™ 2014 » AT RESORTS WORLD CASINO NEW YORK CITY *
Open 11:00 a.m. to 6:00 p.m. * Raffle at 3:00 p.m.

TURAL

CuUL

“AZUL PURE” “MIS PRODUCTOS Y YO” “ANNUAL TRADE SHOW”
PRINT AD MARKETING CAMPAIGN DESIGN / INVITATIONS
Client: MIRA International Foods Client: Wakefern Food Corp ent: National Supermarket Association

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.c;
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OUR CREATIVE

Hispanic Celebrations

Y: idiano, en la idiosi ia del Hispano, cualquier acontecimiento puede ser un

motivo para celebrar. Con raices profundas en la tradiién, donde ka familia y los amigos tienen gran importancia,

a las celebraciones son una excusa para compartir con alegria deliciosos y abundantes platos tipicos y estrechar

e lazos con los demds. ShopRite felicita a la comunidad en el Mes de la Herencia Hispana, ofedendo este breve
-~ recorrido a través de las més conocidas e importantes celebraciones del mundo hispano.

Ol rendmrhers alosey 1 o “love cxsen thevmgh by bwchen” v gremdons w
e chves the, Grig e o e e skl s am bt offnd il

\
4

Whether ir's a smal, intimate famiy gathering or larger-than-iife Camavales, there’s aWways a cause for cheerful celebration in
the Hispanic community! Hispanics fove getting together with family, friends, and the community-at-targe fo share laughtes
conversation, and best of all - plenty of delicious food! And don't let their regutation for al things religious fool you: When
it comes to Jetting Joase, and having  good time-they really know how to party! ShopRite proudly salutes Hispanic Heritage
Month inviting us to explore the festive and fun special occasions that Hispanics use as an excuse o celebrate all year long!

frands amd family 1 e oy 8 Hipans radinian, 1t 1 abe su7 cbnres wy of cownning
L«WMM‘W‘JM‘MI“HHW.n(M”Mw““
e shav cabe vy the w«um.\“u seme of sogriberac. o sewe of py
Ther & e bt abeut . we b s o e food
il o o

€6

¢ Shoplice e ol and bnmas shewe s and adomie she dioersicy and rickwen of
Hupana: cmsine. Thv Haposse Horssage Maneh, Shopliee crivbmote Hipanic Calrure with
ey o s oy o S, we ing fai serber a e e bl

7 ST U X =X ] € Jeoo] € JeslJe &«)G"—"

“HISPANIC HERITAGE BOOKLETS”
PRINT COLLATERAL
Client: Wakefern Food Corporation

HISPANIC CELEBRA .,,"- A TRIBUTE TO OUR TRADITIONS

Mi Arte
Mis Raices
Mi Barrio

Ce ()bm(z(mpe Hmpanag

UN HOMENAJE A NUESTRAS TRADICIONES
ry !’
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MES DE LA HERENCIA HISPANA
CELEBRATING
HISPANIC HERITAGE MONTH

EJEMPLAR GRATIS | COMPLIMENTARY COPY

Mes de la Herencia Hispana / Hispanic Heritage Month




OUR CREATIVE

“MOTHER’S D

PRINT DIRECT MAIL

DIRECT MAIL”

Client: Wakefern Food Corporation

CELEBRA '
CON

iEN CASA!

I CELEBRATE I
|

| AT lﬁl‘wl

Sabores @

Home may look a little different these days as kitchen tables turn into classrooms, quiet
corners become conference rooms, and couches transform into castles..Family is still
family. And our family is working around the clock to be there for yours.

ShopRite. Helping You Get it Together, Together.

El hogar puede verse un poco diferente en estos dios o medida Gue los mesos de Ia cocing se convierten en
auias, fos rincones tranquilos se convierten en salas de conferencias y los sofds se transforman en costiios
Lo famiio sigue siendo la fomilia. Y nuestra fomilia estd trobajondo kas 24 horos para estor o tu disposicion.

ShopRite. Ayudando a tu familia, en familia.

Download the digital coupon

to your @& now!

Use our store kiosk or mobile app to download!
Descarga el cupén digital a tu tarjeta Price Plus Club ahora!

jUtilice nuestro kiosco de la tienda o aplicacién mévil para g
Upload savings online: Cdmo cargar los ahorros en linea:
1 1
2. Login to your ShopRite account 2. s
3. 3. Corga los cupanes dighales @ tu cuenta
Upload savings at store: Cémo cargar los ahorros en la tienda:
:' T & 1 ShopRite fovorko
% 2. Esconeo tu tarfeto Price Pius Club en /
3. o quiosco de o tienda
3. Corga s cupanes digioles
Ot cumnto

Waketorn Food Corporaton | meenrero
Corporate Merchandang us rosTAGE

Sabores =R B
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Overnight Cinnamon Roll Yuca in p -~

Tres Leches Cake 73 Mojo Sauce :

Ingredents. Irgredents

1 con (1.5 o) Pilsbury™ Gronds!™ Sibs Lo Fe Yucs peeled
rofrigorated cienamon rols 3tbep Mincod Onion
34 cup canned sweetenod 3 Cloves Garc crushod ¥
condersed mik (ot evaporatid) 3ibsp Parsiey minced 3 it
34 cup eveporated mik 3tbsp Clonko minced d
V2 cup whole mik 2thsp La Fe Mot Sauce
112 cups Peany whipping cream 14 Cup » 2 110 of Rea Wine Vinegar (can
1 teaspocn versa Substitute with 2 50, Ls Fe Apple Cider Vinege
VB 1easpoca ground cinnamon V2 Cup + 1 3p of La Fe Vegetatie Ol
Frosh shcod syawbenios, f desked Sait And Papper 10 taste

For detaled INSULC1ions s www Ditsbury com For detaked INSULCHONS VIS www.LaFe.com
| ¢ 5Can the smancode wih your mobile device of scan the smancode with your mobie device

| OREO Jammin' Nescafé Clésico
SAVE $1.50 ON FLOWERS. Banana Guesedite ity Cooler
‘ Whaen you buy (1) Sem paced $6.99 or higher Ingredients Ingrogients
2 fiour tortes (8 inch) 4 cups warm water
@ @ - 2 Tosp. cream choose spresd 12 aup granubated sugar
BUY { < 1 Tosp. strawberry jom 3 tablespoons NESCAFE CLASKCO
4\ = q B (can substiute with gusva jem) 100% Pure instant Coflee Granubes
WO B - 2 OREO Cookies, chopped ¥4 18059000 groend cnnamcn
Any Vardety. U BY Kotex Pods. s1 50 OFF V2 banana. sliced V8 1aspoon grownd allspice
‘or Tempons, and get a » 1 Tosp. chocolate spread, warmed 1 wayof ke cubes
s‘.oo oFF ¥4 cup Mawed frozen whipped topping 23 cup (5 8.-or can) NESTLE®
Ay Olay Focil phery V4 cup finely chopped strawbderries CARNATION® Evaporated Milk, dhvided
b~ Jyr o g e For Getailed Istrucions visk www snackwors com  For detailed instrucions visit www eimejomido.com
Of scan he your o scan your

By Sppaan CEEM See s
Moo Celann "l “eesE

La Fe Yuca and get o st Cann, 35 00 Mot Srsne o
e
FREE 1) : [
& FREE 1.00 OFF ANY TWO FREE
[ ep— )
133402 0k value 10 10 $1.79) o e Verety A5 B 500 g s e, o G e ook g T
fe -
o S Gonerst &
Cacique s € Kimberly-Clark JMondeléz, PEPSICO

-
(-8 Help Mom stay beautiful & surprise her with a delicious home-made brunch!
LA  ;Ayuda a Mamd a mantenerse bella y sorpréndela con un delicioso desayuno hecho en casa!

INGENI$*

MULTICULTURAL MARKETING & ADVERTISING
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“MIS PRODUCTOS Y YO” B

PRINT AD | P P
Client: Wakefern Food Corporation

&
StapRie

Es hora de

It’'s time to share

what Grandma taught you

JCompartelo!

~

[
Your best household tip,
should never be a secret!

Concurso de Recetas y Consejos Caseros ;.
Recipe Contest and Household Tips

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.cr*

SINGENI

www.shoprite.com/misproductoseyo < s s S8 O%=
.......... ; — ' C’}d/tm date deliccodo. / 5]{//}1”4‘;{5/ tadted deleccowd
i ) e s S (0 S e G Concurso de Recetas y Consejos Caseros it
.......................... @ Kimberty Clark Coporaton “Naaftfoods  @a :: NG R o . < g el
DI o T B e @eeemco o8 pome, G U Recipe Contest and Household Tips @™ aia =
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OUR CREATIVE

“EVOO — TASTE THE GREEN”
PRINT AD
Client: Khayyan Specialty Foods

TASTE tHe GREEN

W@,

Our Award Winning, Olivar SANTAMARIA®, Extra Virgin Olive
h a

Oils are a f. among America's Top Chy bust

rich flavor and medium intensity, complementing ingredients

and satisfiying the most demanding palates

AUTHENTICITY « TRACEABILITY * TRADITION

www.khayyan.com

“SIMPLY UMAMI”
PRINT AD

Client: Khayyan Specialty Foods

specialty, foods

i o

What am I?
Seaweed, the first super food

Kaori O'Connor =

From the Atlantic Ocean off the Galican Coast.
Sea Spaghetti and Sea Lettuce are a versatile sea
vegetable with robust texture and medium density.

Hand harvested in its natural environment. dehydratod
at low temperatures, cut and packed to retain all
of its nutritional values.

SIMPLY
UMAMI

*IFS M _ ~ = looc 85T OUVE OLS

“RED WINE VINEGAR”
PRINT AD

Client: Khayyan Specialty Foods

specialty, foods

KnaeN

Oscar Wilde

Khayyan's collection of wine vinegars are aged and categorized under Crianza, Reserva and Grand
Reserva, and are produced from high quality Palomino, Tempranillo, Fino, Oloroso, Moscatel and

Podro Ximenoz grapes aged in American Oak barrels in Jerez and Cordoba, Spain. These unique
flavors have quickly become a staple ingredient in the kitchens of some of the country’s top chefs.

@@ ’s) a v 44 "2Fs EDA (EE <~ & (manns
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“MIMI AD”
PRINT AD

Client: NAC Foods

“MI PEPITO AD”
PRINT AD

Client: NAC Foods

ERTISING
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“NAC FOODS VAN”
VEHICLE WRAP
Client: NAC Foods

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.ct
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MULTICULTURAL MARKETING & ADVERTISING

''''''''''''' “THE ORIGINAL TOP SELLING NECTAR”

L BANNER

------------- Client: Mira International Foods

14




“NEW FLAVORS”
SALES SHEETS

Client: Mira International Foods

iNuevo Sabar Refrescante!

c/t/mm 0 (/l(amwyo/

TN I "r

3

"\ ) T \proDUCT. | 1{\
il PASSION FRUIT NECTAR
PACKING:
12/ 3380z
CASE UPC:
036426-303326
UNIT UPC:
y 036426-300325
" CARTONS PER PALLET:
75
STACKING:
15x5
WEIGHT PER CASE:
29 LBS
WEIGHT PER PALLET:
2,205 LBS

INGENI$}

MULTICULTURAL MARKETING & ADVERTISING
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“RECIPE CARDS”
PRINT COLLATERAL
Client: Spur Tree

OLD TIME

&

7

PURTREE;

VAMATCAN

:nl u
SPURTREE
YAMATCAN
wrmwmm&uuamwmmmu
m mmm(:m:r-ﬂmnamw

-Jhw with Spur Tree Pepper Jelly — just
SWEET ‘N SPICY CHICKEN GLAZE
172 cup butter or margarine
1 teaspoon cornstarch
1/4 cup lemon juice

13 e Tree Jell
2 lﬂ)lspounswp o finely onion

Spur Tree Hot Jerk Seasoning is all you will ever
need to accomplish the delicious flavor of Jamaica’s
favorite dishes. Just add your favorite meat!

HOT JERK CHICKEN

Use 1 -1 % oz of seasoning per Ib of
meat - rub well in and leave for at least
2 hours under refrigeration (up to 24
hours for best results)

4 Cook on a BBQ grill on med. Head or
in oven at 350F until fully cooked turn-
ing as required.

OLD TIME

minutes over low

SEASONING

Heat oil in pan on medium heat. Add
meat and brown quickly. Turn down
heat. Cover and simmer until fully cooked (approx 65 minutes) Add a
little water just before the end of the cooking time if required.

- _ . pEPPER

heat, constantly. B
rdmo‘hdllmorgdmm Heat remaining glaze and serve with
chicken. Makes approx. one cup of glaze.

Silplelnd ~ just one minute before you off the grill,

shrimp. 3
" TR T T

Just substitute the chicken for your favorite
N nd follow all the steps. Cooking time
W be different depending of the meat.

& ADVERTISING

L TURAL MARKETING

INGENI®

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.ct

rv
N
=
MULTICULT

16




OUR CREATIVE

“OUR DOCTORS”
PRINT ADS

Client: Holy Name Medical Center

Los doctores de Holy Name Medical Center
ahora estain mucho mds cerca de casa.

Lon doctores de La e Mly Name Medial Partners on prfrucnalen Starerte cactakn § experrmentadon m ica que iated

punde confar. ioruy.
exdmenes . Jd
o oreta o o ks vk i para cusdar O s saka, ks o 68 ety atarerte aarconados
Suedo [,
w
e v HolyName Medical Parners”
Sai——— Hudson County

Ellos dos luchan contra el
cancer cada dia —por usted

Cuando se trata de cdncer, usted quiere us médco que entienda 5u enfermedad  be proportione wn cukdad) de
ata calidad Abora usted cueeta con 6os de los mejores: Radd Parra, N, y Yadyea Rivera, MO. €1 Dr. Parra 5 una
moricad e cinceres de vejga, ribée, pristata y Sesticular, mientras gue L Oca. Rivera €5 una experts ee tods
£ de tratamiestos costra el clrcer y trastones sarguineon. o estis aguf pars aysdiries & kachir coetra o
e o enemigos. mds duros: el cincer. Armbos médicos Rablan 5 kioma y estds cerca de casa, respakdados por

del Holy Name Cen estudes clisces,
profcoios de meitigaciie y ac, Woly
o clncer e s,

al
Oficina: 211 60* Strees, West New Yoek, NJ 07093

[ HolyNanie Medical Partners=
3 Lorcaomied Hudson County

A nuestros pacientes mds pequenos,
le brindamos la atencién mds grande.

Cuds 50 tata o L sakod do 505 NN, Lt Guiere ertirse 54garo e Gt €3tin recibiend of mejor cuiad. £ De
¥ adernds de sar acompatard a ses s durante cada etapa e

or o

‘s en los rwlos. De hecha, médicos encs

101 O Harry fumschick es parte de & red Moly Marse Medical Partoers, ko 3 otros midices altamerte capacitados y
o o5 que wsted puande conflar, que al igual que 4 10 tratarkn como famika, en s idoma y cea de

‘casa. Eleglr un rédico de 2 red Hely Name Medical Partners,le perreite temer acceso a todas bas excelentes servicios

que usted recesita, agul mima, e el condado de Hadson

Oficina: 250 Lemolne Avenue, Fort Lee, N 07024

Bepemda HolyNanme Medical Pammy
oo Hudson County

La comunidad ha confiado en
él por tres generaciones.

60 Y farmiun Surante aben Exponay, hermana, madrey

' aboekas han deposhado w conarnua en Dr. Ferinder Cos por mis de tres Sécadss Ya seas exdmenes de rtina,

alercion de ermbaram de Mo riesg0. 0 tratameents para b mescpauia @ Or Ferminder Cos ofrece atencdn

atntitrea . 1 vida con s pacentes.

5 D Morey Fernandez Cos €5 parte de (2 red Hely Name Medical Partners, s 2 otres mécices altamente

CapAcRades y experiment.asos e ks Que Usted Puede Conflr, Que 3 iGul que & 10 bataran como famda en W
Segpr Part acces a todes los

y prowe,
manes. saud s,

Oficina: 419 Gth Strees, West New York, N 07093

= HolyName Medical Partners
s Hudson County

INGENI$*

MULTICULTURAL MARKETING & ADVERTISING
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OUR CREATIVE

“PATIENT GUIDE”

PRINT COLLATERAL
Client: Holy Name Medical Center

GUIA PARA PACIENTES

\
Holy Name Medical Center\y

6 En el Holy Nanme, nacid nuestra hija y nuestro segundo

también nacerd alli. 1o recomendamos a todos. ¥y

Y ESINCCD0

Puede ser que otras persanas estén presentes para ayudamos, ensefiamos, guiamos en
Nuestro caming, pero nosotros somas los que debemos aprender la leccidn.

En Esta Guia

Bienvenides a Holy Name Medical Center 3
Acerca de nuestro centro médico 4
Directorio telefonico 5
Durante su estadia &n
Horario de visitas
Parqueo/Estadonamiento
Intérpretes 7
Objetos de valor 8
Teléfono, televisidn y servicio de intemet en la habitacién 8
Acceso piblico inalémbrico 2 internet 8
Acceso a internet 8
Teléfonos celulares 8
Canales de television 9
Cafeteria para visitantes 0
Comeo 0
Flores 0
Transporte del paciente w0
Comidas y servicio en la habitacién 0
Tienda de regalos n
Servicio pastoral n
Servicios ambientales n
Fumadores n

-
Holy Name Medical (Icmcrv

g ey
NUESTRA DIRECCION
718 Teaneck Road
Teanedk, N 07666

wwwholymame.org 201-833-3000

1

WL SHACISPUARE 1544 - 16

Audadia, sé mi amiga

Hable!

Tome el control de su atencidn

Durante su estadia, los médicos, enfermeros y ¢l
personal del centro médico lo tratarin a usted y
su familia como socios en su atencion médica.
Una manera importante en la que usted puede
participar cs hablando.

Pregunte, exprese sus preocupaciones y no
tenga micdo de tocar temas relacionados o solo
con su atencion y tratamicnto, sino también con
tespecto a todos los servicios del centro médico.

En las siguientes piginas usted encontrari una
guia paso a paso para obtencr ¢l mejor resultado
durante su estancia en el centro médico: cémo
tener seguridad personal, obtener la informacion
que necesita, hacer las preguntas correctas ¢
interactuar efectivamente con sus médicos,
enfermeros y cmpleados del centro médico.

TOME NOTA

12 1 Physician Referral 877 HOLY NAME (465.9626)

DE UN PASO A DELANTE
¥ (HABLE!

JHABLE!

Pregunte y exprese sus
preocupaciones. s su cuerpo,
y usted tiene derecho 3 saber.
PRESTE ATENCION
Asegirese de estar 1o
o ratamiento y la me

correctas.

INFORMESE

Pregunte sobre los exdmenes
médicos que le hacen y su
plan de tratamiento.

ENCUENTRE UN
DEFENSOR
Escoja a un miembro
confiable de su famila o
AMIgo Para Que 325U
defensor

QUE MEDICINAS Y POR
QUE

Conoxxa qué mediinas toma
¥ Por qué Las toma,

COMPRUEBE ANTES DE IR
Acuda a un centro médico,
una dlinica, un centso de
cingia o cualquier o170 PO
de organizackdin de senicios
para b salud que cumpla los
estindaes de caldad exgidos
por la Comisidn Conjunta
(oint Commission)
PARTICIPE EN SU
ATENCION

Usted e ¢f centro del equipo
de mencién médica

INGENI&
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OUR CREATIVE

“INSURANCE CARDS”

PRINT COLLATERAL

Client: Holy Name Medical Center

Need Health Insurance?

Not sure how your
Insurance works?

Are t.Kou losing your current
health insurance and not sure

what your options are?

Holy Name Medical Center's Insurance Counselor des fi

;Necesita un seguro médico?

;Tiene dudas acerca de como
funciona su seguro médico?

;Estd a punto de perder su
seguro medico y no sabe cuales
son sus opciones?

L o édicos del Holy Name Medical Center

unbiased assistance to help you understand your currens health
insurance benefits and what your options are regarding

« Employer Insurance Plans
COBRA

NJ Health Insurance Marketplace

New Jersey Medicaid programs

Medicare Advantage and Medigap policies

To speak with of to make a2 appoint=ent with an insurance counselor, call

(201) 379-5725

Moaday - Friday from 8:00 am 10 400 pm.

For ssore information, visit

holyname.org/InsuranceCounselor

Note: If you have & qualifying Me event (eg. loss of health tmsurance,
recent move to New Jersey, recent marriage or diverce, or birtk of a child).
ou may be algile oo hmge your memrince commage eunideof he womal
enrollment peried.

Holy Name Medical Center/

Hading bogns o

Hiely Nume Modical Conser: 718 Teanech Rowd, Teaneck, NJ 07646

peoveen asisiencia gratuita e imparcial para ayudarle a entender sus
Fncicion de ey médico y caties s e opcioncs com FIpacd &

Plancs de seguro del emplador
COBRA

Programas de Medicald de New Jersey

.
.
* Mercado de seguros médicos de New Jersey
.
* Medicare Advantage y polizas Medigap

© hacer una cita con un consejero de seguros médicos, llame al
(201) 379-5725
L2 Vianen e 0 m 400 7

holyname.org/InsuranceCounselor

Nota: Si ha ocurrido un cambio en »x vida que (por cjemplo, pérdide
de segure médico, se ha mudado & New Jersey, veciente matriments o
diwrcie, o ol macimiento de un nio), usted puede ser elegible para
cambiar su cobertura de seguro fuers del periodo de inscripeibn uswal

T Rl

Heakng begres beve

Py Name Madical Conter 718 Teaneck Road. Teaneck. N} 67644

2124 B o] WRsALI?

F3te| E#o| o FAH X =[=X|
SHaI3| ofAH7?

Sauun vl Assiol oo 4 A w8l MU % Zich
2y BUE Ol 571 Netol PR VHHSTY

« AP uY By
+ Rue} EM(C(BRA)
¢ WXX 24U vy opAF0| A
+ wXZ oiC|A0|S 20y
« ojCiHo of SWeE|X|e} oiC|

AN

(201) 379-572

insurance@holyna

T4: 00 Aosl 4w Bl e AR (O AL 24,
HE FXXE OlAlL, NS FE K Olf HE KY), A
YA 8o iU IV E’ltll Heis Y MES Eﬂ
7is W 9 Uavd.

Holy Name Medical %'E,ECI/

Holy Name Modical Conser: 718 Teaneck Road. Teaneck. N 07444

“NEW PATIENT PORTAL”
PRINT COLLATERAL

Client: Holy Name Medical Center

S
Holy Name Medical Center Z

..m Privenry

Regional Cancer Center

s Bk ST
Pk cominzaR

COMO USAR EL PORTAL DEL PACIENTE g o Center
OF NUESTRO CE Holy N.mn» Medical Center

MY APPOINTMENTS (WIS CITAS

MY MEDICAL NOTES (MIS NOTAS MEDICAS)

2 Asnchén pars mviar s Bt do s macharmanton 8 1 médics d

1P o Pt Corers R e i e stk o ks o | e e, PG by e o i ot
e e ¢ st v s bt b

ISING

MARKETING & ADVER

INGENI$*

MULTICULTURAL
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OUR CREATIVE

“WELLNESS WEDNESDAYS”
FLYERS
Client: Holy Name Medical Center

ellness

JOIN US AT
THE NORTH BERGEN I.IBRARY

The Basics:
Memory Loss, Dementia, and Alzheimer’s Disease
Date: September 10, 2014 | Time: 7:00-8:00 p.m.

y

ellness

JOIN
THE NORTH BERGEN LI

Gynecological Health

Date: January 15, 2014 | Time: 7:00-8:00 p.m.
T e ey S ,_,.w.,...u....qm
00 3 Grecciogat every year. Come leam sbut e ilest e, sdvances snd ilommation &

e b
reun ke o o vm. ok fachors, et
Pomarch, and plarruen for o hAe wil b s

Presarited by
THE ALZHEIMER'S ASSOCIATION

Updates on Breast Cancer
Date: October 8, 2014 | Time: 7:00-8:00 p.m.

Broas cancer s carcer, and rors
-mrm--a»-x.._qo..-.-.,.-r.’,u-n’.‘--.n—p.u-,u

st 0 vosmach

. W
Spesher: YADYRA RIVERA, MD.
Holy soget

Breathe Easy- What You Need to Know About Asthma
Date: November 12, 2014 | Time: 7:00-8:00 p.m.

Spesker: STEFANO STELLA, MD
Moly Name G

3 Cardiac Health
¥ Date: Fobruary 12, 2014 | Time: 7:00-8:00 p.m.

o Despite recent achvances, heart duesse romains the #1 cause of desth in woren snd men in the
1), S e e g ey
T e

Spasker: STEPHEN ANGELL MD

Maly Narma Cardbcioga

Diabetes and Nutrition, Take Control and Eat Smart!

Date: March 12,2014 | Time: 7:00-8:00 p.m.
Duabetes s tecome ore of the mont COmmon and taest GOWNg dneases 0 D Unted St

Holy Name Medical (l-nu:ry
Hispani Outreach Program

Spesher: AIDA CAPO, M.D.
Hedy Namse Putmroemsiorgmt

FREE BILINGUAL EVENT / EV[NTO BILINGUE COMPLETAMENTE GRATIS

nbcrmation sbowt our progeerss ad secvices

To make an sppolatment with oae of our

Chosces 1) hekp weh Dabatos managerment.

Spasker: HILDA HE EZ-SEPULVEDA
RN :

Holy Name Medical Center,
Hispanic Outreach Program
FREE BILINGUAL EVENT / EVENTO BILINGUE COMPLETAMENTE GRATIS

citas con un doctor de Holy Name, © para informacion sobre los programas y servicios
1-877-HO 1-877-465-9626) 0 vis yname.org

FREE BILINGUAL EVENT
EVENTO BILINGUE GRATIS

NOKTH BERGEN LIBRARY
8411 BERGENLINE AVENVE,
NORTH BERGEN, N 0704

Spmabar: Hida

i et toon s
N SN, COE.|

Diabetes
J O BOR | R A E te

To make an appolntment with one of our doctors, ¢
please call: 1-877-HOLY-NAME (1-877-465

formation about cur programs and services
26) ¢ visit www hohmame org

FREE BILINGUAL EVENTS \
EVENTOS BILINGDES GRATIS l
-

JOIN US AT THE NORTH BERGEN LIBRARY
8411 BERGENLINE AVENUE, NORTH BERGEN, NJ 07047

StzpsloaHeahM«Hnn
Febesary 0| T 290-408 pm.
oo St gl ot e e M ot

et P S 0

Open Discussion on Diabetes and Healthy Eating
Dt Wedmandary March | T 70 80
P

i e o e s el VBt

)
FAMILIA'SALUD”

senes 201-833-3308

MARKE

RAL

CuL
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”XXII ANNUAL GALA MATERIALS”

PRINT COLLATERAL
Client: National Supermarket Association

om

A NATIONAL
| SUPERMARKET
ASSOCIATION

— Y

22 YEARS REALIZING DREAMS

I the last decade, e NSA Scholanip Foundution has Grarted over 3 million dollars in
eduationdl scholarshipn 1 desenvieq underpeivieged students biom locl seighbarhoods
sarved by our members’ e markess.

B NATIONAL
SUPERMARKET
ASSOCIATION

—

|
L] 22 nnunLgan
z NATIONAL SUPERMARKET ASSSCIATION

INGENI$*

MULTICULTURAL MARKETING & ADVERTISING
6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.ci
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”XXIll ANNUAL GALA MATERIALS”
PRINT COLLATERAL
Client: National Supermarket Association

£

NSA GOLF CLASSIC - SAVE THE DATE

EENIFTIS

SAVE THE DATE

2

Beneliting the Scholarship Foundation of the NSA, Inc.

TUESDAY, JUNE 4, 2013

L

Meatchir Golf Club
Oeange. N

ot

In the last decade, the NSA Scholarship Foundation has granted close to two million

7 ) D | H ¥ 1 U]

...for an authentic partnership st o it il o by et it o

About Montclair Golf =

Nestled in the lush rolling hills of Northern New Jersey, MGC is ome of the few dubs naticeawide B

NAl 4 10 have hosted both the Men’s and Women's US. Amateur tournaments, and has hosted the l»;

u & New Jersey Open six times. The MGC is unique in that it offers 36 holes of golf designed by the 3

..... P u Internationally recogaized Rees Jones <

..... ) . N ) %

..... T

..... XXIII Annual Gala i € N A,  ae | —=—— _.[or an authentic partnership

L TURAL MARKETING

INGENI®

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.ci
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”XXIV ANNUAL GALA MATERIALS”
PRINT COLLATERAL
Client: National Supermarket Association

om

R ]

“ TUESDAY
JUNE3, 2014

NATIONAL
u\mm--w;
..... ASSOCIATION XXI1V ANNUAL GALA

30-50 Whitestone Expressway, Suite 301, Flushing, NY 11354 « Phoae 718 747 2860 » wwwnsaglobal org ot open to the geacral public, only for FOR MORE INFORMATION VISIT US AT
and swpermarket industry trade WWW.NSAGLOBAL.ORG

L
>
=
= .
) »\‘.f;—:.. pean -
m ' A s |
1 2
=
O

TURAL M

cuL

INGENK

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.ci
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”XXV ANNUAL GALA MATERIALS”
PRINT COLLATERAL
Client: National Supermarket Association

INGENI%}

MULTICULTURAL MARKETING & ADVERTISING

E
~

om

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.ci




OUR CREATIVE

”RESTAURANT MENU”

PRINT COLLATERAL
Client: Colombian Bites

TACES

(a0 tebola, ntro, oz  frisses (4 por arden)
oo ol e et o Evws il o

Arroz  frieles 33 edra / Res & Sos A3 §3

Polle. Asade | Griled Chicken

N kethugh, quess y saisd rosads y de clantrs

Tripleta (pta Care, oy | Iriple Stack Onickr
Super Trpleta (st Carre. Camardey | Super Fple

Comida Tipica Dominicana

h nin Cui

con Towsnen, Aot y Hebichusies o Pages Fetas
G Sk Souk i Tostones, Aice § Boans o s

Carne Asada | Steak Fiete de Tiapla
Chrizo Sasage oD T ey Pl
Camartn | Shrimp g / D e
Crispy Mar y Tierra | Shvimp and skirt steak BRo $1200
Stesk and Shroom | Siced Skirt Steak and Sauteed Mushroom $1200 Mo
N m— oTongos
: e - Arroe, friies, Mackro, Toton, Lrsatack) QUESAPILLAS :
JEx b ¥od ab i i roen i  seed Mashed Plantains
P W __ $1800 Served with kfice Chvese and pik and clets sauces Mofongo de
e A M Al Wiy S e Pokls/ Gl or Greadsd Chicken s
Hamamade Buge; xtrs Carne Asada | Stesk
Lot ﬁflmm Carmardin | Shrimp

Brosst Pls 2 565 $15.00 Solo Queso | Choese anky
5t Plus 2 Sides U ﬂws e s/
P Bt v/ Sinps s 268 G2 TRAOMS She ited fuos § Sandwiches
y $1400 Camardin | Griled Garc Shrimp Sandwiches
bod Sponish Onins Pls 2 Sdes Polly/ Griled or Breadsd Chicken ENTREGA GRATIS | FREE DELIVERY
#6100 Carne St
Asada / Stook -
B m B 201.854.9526
hp 2 Sides P ?{mhw\_ﬁm XTRA Frins, Me 2 B
i oot b e i R e
¥ USPLCIALES BE ALWUBRZO ] 235 S8TH STREET
Pok e o ko % 4 WEST NEW YORK, NJ 07093
m:::um e ACOMPANAKNTES | Side Orders Gy it Sk L‘ B2 www. LaFamiliaRestaurante.com ﬁ
i ocon ham e O Qs ko Pk 4 s Aol s es 1383 P s cn o y Qudardn [Pt fod | i:
- Sahicha Ham Pina Chps (uesa, Saksa Pink y A, R ”’dwmw a m ﬁ C&vgny‘ﬁdscﬁyfcsﬁmc _—
o i $1000 Toskons | riod roen entans 4300 Posado ft [ 8
e o oo e % BEBIDAS | P e e b v i T B G 2
SOPAS de Narana [ Frssh g ice 4600 Mg 500 POSTRES | oers :
g S Ll D SR 1 /Crone/Cuserd "RESTAURANT MENU” LLl:
Sods [GrgwCola Srta Skt 128 Snpple s e o 8850 Mo e COOMG 0 8800 ot ey ek o Coo ;
ShEs  EEIETTT SR Snibe SR amniamer B SCLROIE PRINT COLLATERAL O}
5 A Poston i 7 Coca Cob. 1500 617 "?u b = . ags )
Dt state e n Sl = Ao o e 2 kg Client: La Familia Restaurant 3
—

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.com* _* .+ .+ .+ = = = -Y
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OUR CREATIVE

”RESTAURANT MENU”
PRINT COLLATERAL
Client: El Unico de Elena

.
Bocaditos
Sandwiches - Desserts
CUBANO | CUBAN SANODWICH X TR_ES LECHES
CUBANO ESPECIAL THREE MILKS
SPECIAL CUBAN SANDWIC TORREJA

oy CUBAN FRENCH TOAST
JAMON Y QUESO | Haw & CHEESE ARROZ CON LECHE
PAN CON BISTEC RICE PUDDING
STEAK SANDWICH
FLAN/ PUDIN
PAN CON LECHON FLAN/BREAD PUDDING
ROAS

OAST PORK SANDWICH
CHORIPAN | SAUSAGE SANOWIC ([) whos %
SANDWICH DE POLLO . %ay -
CHICKEN SANDWICH ) Breakfast
AVENA | OATMEAL 1.50/2.50
Beabidos sruoe SapwicH DE

2 HUEVOS C/ JAMON Y
TRIGO | wheAT R CAFE CON LE C 3.00
w H
PAPAYA | Papava X AM € w& H MILK
MAMEYT EY . CON BACON 4.00
GUANABANA | soursos K WITH BACON
MANGO | manGo . DOS HUEVOS CON JAMON,
FRESA | STRAWBERRY X BACON,CHORIZO PAPAS
CHOCOLATE | CHOCOLATE CAerfAs' PAN Y CAFE
MORA | BLACKBERRY
MARACUYA | eassion Fruit “ BREAD & COFFEE
REVOLTILLO DE CLARA
¢ DE HUEVOS (2) 2.00
@ebm SCRAMBLED EGG WHITES (2)
Beverages OMELETTE CON VEGETALES,
PAPAS CASERAS, PAN Y CAFE 3.50
OMELETTE WITH VEGETABLES,

ESPRESSO .
ESPRESSO | 75 HOME FRIES, BREAD & COFFEE

CORTADITO | MiNI LATTE 1.00

CAFE couLEGHE | souLse 1,28 QUELETTE CoN GHORZO,
CAFE AMERICANO | coFree 1.25 CASERAS, N E 5.00
CHOCOLATE | HoT crocoLate  1.28 c

TE | TEA 1.25
SODAS | CANNED SODAS 1.00
MANZANA, TRG’ICAL INCA KOLA 1.50

DA

IMPORTED §

BOTELLAS | ALL BOTTLES 1.50
SNAPPLE | 2.00 PAPAS CASERAS | rowe 1o

AGUA | B0TTLED W, 1.00 Low pracion pumden cambar Las ragenss &3 representan

CAFE FRIO I icep corree 1.50/3.00 ooy )

ME FRIES, BREAD & COFFEE
“CEBOLLA, PIVIENTO O TOMATE EXTRA

“QUESO SUZO O AMERICANO EXTRA

‘ORDEN DE CHORIZO (1) | saisn
‘ORDEN DE BACON (3) | sscon

Los pr.clol no Inch Los precios no | n propina.
s o ¢ Prices o tip

UN

ABIERTO TODOS LOS DIAS
DE 5 AM TO 9:30 PM
(Open Everyday 5 am to 9:30 pm)

(201) 686-3071

PRECIOS ESPECIALES PARA
TODO TIPO DE EVENTOS

WE DO CATERING

f / ELUNICOREST

We Deliver

www.elunicorestaurant.com

wa;/ Monday

TERNERA GUISADA CON PAPAS
must DE CERDO

ANROZ AIAANILLO
CoN SALCNICNAS Y VEGETALES
OW RICE AGE & VEGETABLES

YAMAL EN CAZUELA

NMEAL W/PORK

FRICASE DE POLLO

LECHON ASADO | ROAST PORK
ROPA VIEJA
A

5.00
5.00
4.00
2.50

RiP 4.00
LECHON ASADO l ROAST PORK 5.00
ROPA VIEJA 4.00
SHREDDED &

POLLO ASADO | roasten cHicken 3,50
PICADILLO A LA CRIOLLA 3.50
GROUND BEEF CUBAN STYLE

| Wednesday
6.00
5.00
4.00
E ¢ 5.00
I.ECMON ASADO I ROAS d 5.00

ROPA VIEJA L 4.00

POLLO ASADO I HICKE 3.50
PICADIIJ.O A LA CRIOLI.A 3.50

Los precios no Inchuyen propine

s 4o not include §

gW% | Thursday

MASITAS DE CERDO
AI. ONDIGAS N SALSA
cE

LECHON ASADO 1o
ROPA VIEJA

SHREDDED & BR.

POLLO ASADO | 70
PICADILLO A u CRIOLLA

GROU
(Vmwes/ | Friday

BOSTEC SALTEADO

CNULETA ENYOIMTLADA

BM;AI.AO cou PAPAS

MACARRONES cnomzo Y JAMON 4.00

LECHON ASADO 1
ROPA VIEJA |

POLLO ASADO | =
PICADII.LO A LA C

Saturdays & Sunda)x
RABO ENCENDIDO
FLAMING OXTAILS

COSTILLA DE RES | ri8
BOLICHE | cuaan &

Los precios no Incluyen propina

s do not include tip

Especial gaaoulo
JUANITO SPECIAL

(TODOS LOS DIAS | EVERYDAY)

Y PECHUGA DE POLLO A LA PLANCHA

2 IAASITAS DE CERDO I
1 HUEVO FRITO | 1 FRigD
% CHORIZO ESPA“OL 1
2 MADUROS | R
ARROZ Y FliOlES I

g lw &l'h/ | A LA CARTE
RYDAY)

(TODOS LOS DIAS | EVES

7.50

5.00

5.00

Pseuum OE Pouo ALA muNESA 6.00
PESCADO A LA PLANCHA 7.50

éz‘ gopa& 1SOUPS

SOPA DE POLLO | cHick
CALDO GALLEGO
CHICHARO | spuit

NS WONDAT)

LENTEJAS | Lenmi
WERCOUES WRONESOAY)

GANBANZOS IcH

ARROZ MORO | MORO RICE
ENSALADA | 5400 su 2,50 mooo
PAPAS FRITAS | ries  su 2,00 4.00
MADUROS | #:#¢ FRIED PLAN @ 1.

su 2,00 o 4.00
EMPANADAS | cusan rurnovers 1,00
CAINE. POULD. GEATABA.S GUESOBELY, CHEREN

cnnen on nexse)

Los precios no incluyen pfop-n.

do not include b

INGEN £

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.com* _* .+ .+ .+ = = = -Y
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Cowida |alina pasa Todes (o5 Guslos f
- Jalin Food, Cey Everyone SEIAMIDSOUAVE 2017387120

I NOSOTROS | ESPECIALES FAMILIARES | CONTACTENOS | MEND

m

”RESTAURANT WEBSITE”
WEBSITE DEVELOPMENT
Client: Pio Pio Restaurant

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.co
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~
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SINGENI

............. , N & ”RESTAURANT MENU”

N
~

------------- e PRINT COLLATERAL

] Client: Pio Pio Restaurant




WE DESIGN AND DEVELOP
WEBSITES AND DIGITAL
PLATFORMS THAT
ELEVATE BRANDS AND

;\ ’gh%m CUSTOMER EXPERIENCES.

U

£
>
3 [l
3
z
-
44
i

2 2
4z

£

3y
Xy We develop results-driven digital solutions through a combination of
modern website design techniques, custom website development,
creative marketing strategies and integrated SEO services.
powerful brand image that accomplishes your needs.

Our sites are search engine optimized, secure and easy to update.
We develop interactive websites that are intuitive and easy-to-
navigate. Our websites are technically sound and built with the
latest SEO best practices to ensure domain authority retention and
search engine visibility.

From Grove to Table.

SEO & SEM

From banner ad campaigns to email marketing, paid search and
0 @ paid social, our digital marketing experts develop strategies to
increase customer conversions and generate more leads for your
business.
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ROSCA DE REYES

HOME ENGLISH

1o:¢HIMu(°

Bakery, Restaurant
Ven

* s .
Toda una Tradicion de Sabor. el

Visitenos y no se arrepentira

m

CONTACTENOS

27 Anos Brindando un Sabor Auténtico _—
27 Anos Brindando un
Sabor Auténtico @

”RESTAURANT WEBSITE”
WEBSITE DEVELOPMENT
Client: Xochimilco Mexican Restaurant

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.co
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OUR CREATIVE

HOME

"RESTAURANT WEBSITE”

WEBSITE DEVELOPMENT
Client: Las Estrellas de Mexican Restaurant

Skt "§""‘t
MENU 4 LAS ESTRELLAS DE™,

Vi%'t us for an authentic experience

SEE OUR MENU

ABOUT LAS ESTRELLAS DE MEXICO

THE FINE FOODS OF MEXICO

We specialize in showcasing the best flavors from Mexico". We
serve family recipes handed down over generations using the best

BEST M C

FOOD IN UNION,

P CITY

Visit .us'for an authentic
, lleXpetience

SEE OUR MENU

ABOUT LAS ESTRELLAS
DE MEXICO

THE FINE FOODS OF MEXICO

We specialize in showcasing the best flavors
from Mexico". We serve family recipes handed
down over generations using the best
ingredients we can find. We prepare our dishes

ING

ARKETING & ADVERTIS!

INGEN %}
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201.472.9005

m

CON SABOR A COLOMBIA

The Best Colombian Food
in Hudson County!!

CON SABOR A COLOMBIA

The Best Colombian Food

il - in Hudson County!!
CALL US NOW R,
. 8 ' . ‘L 3 'f\‘ h =
> \ \

"RESTAURANT WEBSITE”
WEBSITE DEVELOPMENT
Client: Colombian Bites

INGENI&
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H A mTES S
‘New York Produce . Home Products by Region v Products by Category v About Us More A

Recipes
Employment Opportunities

Contact Us

® [ ] . .\‘_ . > . 3
Delivering the World DeliveEis i 4
A World . |
PRODUCE + GROCERY + DAIRY +FROZEN & PRODUCE + GROCERY + DAIRY

+ RESTAURANT SUPPLIES + CASH & CARRY . + FROZEN
, + RESTAURANT SUPPLIES + CASH

& CARRY

Welcome

”RESTAURANT WEBSITE”
WEBSITE DEVELOPMENT
''''''''''''''''''''''''''''''''' Client: New York Produce Inc.

JRAL M

INGEN £}
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PCOMPANY WEBSITE” | PP P

WEBSITE DEVELOPMENT .

Client: Khayyan Specialty Foods

D) 287 § ‘\"@
LSIMA

Q Search Login Q Search  Login

PR A°
(45.516‘5"‘50’-‘.

ZONA

BRINGING OUR BEST
FOOD FORWARD

The array of ZONA Vegetables and Condiments
offers healthy traditional preserves making it

possible to enjoy the bounty of harvest time all
year around. ZONA brings a wide range of top-
quality ingredients, and we are always at work

? £ % A\\\.:-@)
LSMA

BRINGING OUR BEST
FOOD FORWARD

The array of ZONA Vegetables and Condiments offers healthy traditional

developing new flavors to satisfy the foodie in
you.

WEBSITE
DEVELOPMENT

preserves making it possible to enjoy the bounty of harvest time all year

around. ZONA brings a wide range of top-quality ingredients, and we are

ARKETING & ADVERTISING

always at work developing new flavors to satisfy the foodie in you.

Discover ZONA

URAL M

CULT

INGENI$*
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HARNESS THE POWER OF
EMAIL MARKETING WITH
OUR IN-DEPTH
KNOWLEDGE OF ONLINE
FEIM A —— MARKETING AND
o BRANDING |

Poster Holders

om

“',,

N Email marketing has been a central pillar of brand
= -~&f E - awareness and product promotion since the beginning
- @ = | of the online era. The benefits of email marketing are

- widespread, and the success of many businesses was
% founded on innovative email marketing campaigns.

Stretch Frame
This Lightweight frame streches the poster from 4 corners.

e As the proliferation of emails has increased, gaining
SAVE OVER 20% ON and maintaining the attention of email recipients has
SANTA'S MEDITERRANEAN 3 ‘ , . .

GIFT BASKET ' never been harder. There's a lot that goes into an email
Tkt o o ety ‘ marketing service. When thinking about the best way
== to maximize your email channel's revenue potential,
you might want to consider some expert advice from
an email marketing service provider; preferably one

with a great deal of enterprise-level experience.
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A BRAND IS MORE THAN
LOGOS AND COLORS.

O
4

NI

U
GRACESTAFFNGLLC. Q00O
snacks

om

Branding is an essential part of every company.
Whether we are talking about products or services, a
consistent branding strategy is the most important

SE 8\(( !‘/1 ROU LES aspect of a company’s future.

AT L A W ) . . . .
A brand is a relationship with your audience, and

you’ll want to make sure that every interaction with
them communicates your message.

Our branding services include:

BRANDING

= Discovery | Brand Audit

= Marketplace & Competitor Research

= Comprehensive trademark research
?"% YN = Brand name validation research

Abp IA&; "5:“; = Linguistic evaluation in multiple languages
= Brand Naming & Strategy

= Brand Identity Design

NG & ADVERTISI

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.ci
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”FIRM IDENTITY”
BRANDING
Client: NJ Pain Orthopedics

”FIRM IDENTITY”
BRANDING

Client: Cardenas Law Firm

Cly Qy

CARDENAS LAW FIRM LIC CARDENAS LAW FIRM LIC

BRANDING

—

—
N O  —

..... :l N Eﬁ‘:;%w“ RDE, T

“IDENTITY”
BRANDING
Client: The Medical Center WNY

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.ct
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BRANDING

”FIRM IDENTITY”
BRANDING

Client: Alonso & Navarrete Law Firm

@ ALONSO & NAVARRETE .

NCIO

R @ALON&O‘&'NAVARREH Uit

o ety B R e 0 s 6 4 400

" LIS o Nt Ry o Asber st sk, Chevins 3

T ——————— T i
spensads o f dokt y d i, obesner @ Pago S0 8 CHPUE) I

st ot que wked s e b enpessa oo murtars
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% o wted, wted

it permaaal 1 doca B s
360,09 (34 Do ol ). 1 omeats

meegs por oroe 20 dudk m pone o1
7w a0 v minges obligrate.

Edlws (0 J T aimviii
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EDGANT NAMURETE £5Q.
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. 3 el sevse

oy mpotens nforme momadintoments 8 The Commtnes on Amsrosy Advarvoing, Hughot Juowve
Commple C¥ 017, T, X1 48638

@ ALONSO & INAVARRETE

20.208.293 2 HORAS AL DIA
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o CALL TOLL FREE 24 HOLRS.
ﬁ 888-NJ-VICTIM

o v W THE2SPERCENTEAWYERS.COM
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LET US FIGHT Foy, \
Multipte Office A
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ROINTLAWYERS Copg
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"THE 25% LAWYERS”
BRANDING
Client: Raffi T. Khorozian Law Offices

1

INGENI$*

MULTICULTURAL MARKETING & ADVERTISING
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How Can Content Marketing Help
You Get More Customers?

Content marketing creates signals across the web that
builds credibility and authority with your audience. In .
addition to the many SEO benefits of content

marketing, it can be used as a means to connect on a

level with your customers that other digital marketing

can't.

om

_— .

WHAT IS EXTRA VIRGIN
OLIVE OIL ANYWAY?

March 17,2022

» EasySeo helps clients develop a sustainable, effective, and
integrated content marketing strategy. We provide a content
marketing strategy consulting service that helps businesses
take the necessary steps towards an impactful content.
marketing program including:

» Content marketing strategy development based on your

Extra Virgin Olive Qil (EVOO) is pure olive juice passionately business situation g
referred to over thousands of years as “liquid gold” and it is a « Relevant and Actionable content across all formats and
healthy fat <

channels including video, whitepapers, eBooks, blog posts,
webinars, case studies, etc.

« Content placement and distribution — digital PR

» Content amplification via digital & social media channels —
Twitter, Facebook, YouTube etc

» Content marketing performance analytics and measurement

» Content marketing technology & tools recommendations

Read More »

CONTENT MARKETING

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.ct
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LET YOUR PRODUCT SPEAK
FOR YOUR BRAND...

__Nutrition Facts|

Your product is as good as it looks and how that look .
makes people feel. At The Ingenio we identify your

goals and objectives, translating these ideas into a

powerful brand image that accomplishes your needs.

om

POLVORONES

SPANISH SUGAR COOKIES The Ingenio will make sure your product grabs

consumers’ attention in-store while informing them
about its properties and visually differentiating your
brand from the competition on-shelf.

GCadbe Our services include:
N — ur services include:
———— =":

NG

COLVORONES B = Brand Development

= Graphic Design

= Photography

= Mechanical Artwork

= Merchandising Displays & Promotions
= Planogram Development

= Point-of-Purchase Displays (P.O.P.)

NG & ADVERTISI

PACKAGE DESIGN
IN-STORE SIGNAGE & POS

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.ct
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”ROSA MARIA SPICES | TAM-MON SPICES”
BRANDING | PACKAGE DESIGN
Client: NAC Foods

”COCONUT MILK | COCONUT CREAM”
BRANDING | PACKAGE DESIGN
Client: NAC Foods

oy oo ) —

T & ; ) "\ LECHE p: COCO CREMAoc CocD

WHOLE
ALLSPICE

MALAGUETA
W 2o '

o Ine Mmute Instant Oats §
/ n'vma‘msrnmuum —_—

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.com
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MULTICULTURAL MARKETING & ADVERTISING

''''''''''''' ”ROSA MARIA SUGAR | MIMI'S OATS” ”MIMI’'S SPICES”

L BRANDING | PACKAGE DESIGN BRANDING | PACKAGE DESIGN

------------- Client: NAC Foods

Client: NAC Foods
40




"FIESTA CAMPESINA TORTILLAS”
BRANDING | PACKAGE DESIGN
Client: International Distributors

"CATINELLA EVOO LABEL”
BRANDING | PACKAGE DESIGN
Client: Catinella Qils

RODUCT OF g,

jQué Rico Sabe!

AT‘NEL
e

DS |
]

(= )

I | 20 PACKS |8 COUNT I20FL OZ NETWT. |

Quesillo 0Oaxaca

Authentic Style String Cheese

] ONEINCH HEIGHT- DOES NOT PRINT

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.com
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MULTICULTURAL MARKETING & ADVERTISING

”’LA BRISITA ICE POPS”
BRANDING | PACKAGE DESIGN

Client; La Brisita

”EL IDEAL | QUE SABROSO CHEESES”
BRANDING | PACKAGE DESIGN

Client: Queseria Chipilo of Passaic

41




“IMPERI”
BRANDING | PACKAGE DESIGN
Client: International Distributors

”MANITO PLANTAIN STRIPS” ”AZUL PURE COCONUT WATER”
BRANDING | PACKAGE DESIGN BRANDING | PACKAGE DESIGN
Client: Chip Choice USA Client: Mira International Foods

J05 A2 (310w )

IMPERI
g O

IMPERI

IMPERI
o Coole

— —_—
COSECH4 (

C ’ [COSECHZ
CRIOLLA CRIOLLA:

772 S
» NN
S22 IS

A "
d Kidney Bean®
Habichuelas Colorada®

INGENI$*

MULTICULTURAL MARKETING & ADVERTISING
6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.com
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------------- ”COSECHA CRIOLLA” ”ANGELIKA TEAS”

............. BRANDING | PACKAGE DESIGN BRANDING | PACKAGE DESIGN

N
N

------- Client: Healthy International Foods Client: NY Produce Inc.




”NEW PRODUCT DESGNS”
BRANDING | PACKAGE DESIGN
Client: La Brisita

Herts

- Basil

Albahaca
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REMARKABLE QUALITY AND PRICES IN
PRINT TO FULFILL ALL OUR CLIENT’S NEEDS

Our printing expertise covers all types and sizes of projects.
In our partner plants, you'll find the perfect blend of cutting-
edge-technology and old-school standards, plus our
experienced team members ready to assist you from start to
completion of your project.

At The Ingenio we offer:

= Offset lithography

= Spot color and CMYK printing

= Thermography (raised printing)

= Digital color printing

= High speed copiers

= Large format posters and signage
= Custom Color T-Shirt Printing

= Embroidery of uniforms and other items
= Banners and trade show items

= Promotional products

= Mailing services
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Business Cards
Postcards

Flyers and Brochures
Announcement Cards
Booklets & Catalogs
Bookmarks
Calendars

CD and DVD Packaging
Counter Cards

Door Hangers
Envelopes

Event Tickets
Greeting Cards

Hang Tags

CONVENTIONAL & DIGITAL PRINTING

Header Cards
Letterheads
Menus

NCR Forms
Notepads
Plastic Cards
Posters
Presentation Folders
Rack Cards
Sell Sheets
Table Tents
Tear Off Cards
Trading Cards

LARGE FORMAT PRINTING

=  Signs =  Fabric Banners

= Indoor Banners =  Flags

= Outdoor Banners = Large Posters

=  Adhesives =  Mounted Canvas
= Aluminum Prints =  Sidewalk Signs

=  Banner Stands = Table Covers

=  Car Magnets = Displays

= Event Tents =  Window Graphics

= Fabric Banners
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BOXES LABELS & STICKERS

om

—
> =  Custom Boxes =  Print & Trim Boxes =  Bumper Stickers
z =  Business Card Boxes =  Roll End Tuck Top Boxes = Roll Labels

=  Cube Boxes =  Sales Presentation Boxes =  Stickers
m = Golf Ball Boxes =  Boxes
[ |

= Pillow Boxes

‘| 

PROMOTIONAL PRODUCTS

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.ci

l

Z:Z:Z:Z:Z:zf::z =  Custom Plastic & Paper Bags =  Uniforms (Printing & Embroidery)

m =  Backpacks & Computer Bags =  Hats, Aprons

oo ... s Buttons & Magnets =  Sales Presentation Boxes

j:j:j:j:j:j:j:j:j:j:j:j:j:ji:j:jl\/_lugs, Plastic & Paper Cups = Boxes &L
b T-Shirts = Tote Bags

|
0
)
©
q).
o
>
o
C
()]
o
o
=
<
(0]
-
w
N
(@)




IN-STORE DEMOS &
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ESTABLISHING A SOLID
EMOTIONAL CONNECTION
WITH THE MULTICULTURAL
CONSUMER

Our Philosophy is simple:
BE CULTURALLY RELEVANT.

Focusing on culture makes it possible to connect with
multiple ethnic groups even beyond the reach of language.
Many communities share the same language but knowing
how to differentiate their specific traditions and behavior is
key to successfully deliver our client’s brand message and
increase sales.

At The Ingenio, our goal is to provide our clients with the
most cost effective, efficient and innovative ways possible to
promote their products where the multicultural consumer
make most of their buying decisions: in the store! The
Ingenio provides local, regional and national field personnel
for in-store promotions, trade shows and special events.
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IN-STORE SERVICES

The Ingenio employs a staff of bilingual sales-oriented
promoters from every latitude of the World. This ensures
that the communication with the consumer is established in
a culturally relevant one-to-one basis

Our promoters know that establishing a solid emotional
connection with the multicultural consumer influences trial
more than any other factor

At The Ingenio we take into consideration many factors — sc%""
historical, contextual, cultural, demographic, financial — that T
place multicultural consumers in different categories, even
those sharing the same nationality could react differently to

the same message.

ARKETING & ADVERTISING

ULTURAL M
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The Ingenio provides a comprehensive demonstration
package for product promotion in any merchandising
venue including:

= Food stores or Supermarkets

7)) = Cosmetics =
L = Department or drug stores .
) = Trade shows g
hout = Special events :
> We have an experienced staff and an outstanding team of H
Y professional demonstrators that provide the consumer with a o
L positive product experience, helping our clients build product ¢
T, identity and generate an immediate increase in sales! 2
W IN-STORE SERVICES QUALITY CONTROL 3
Y = We conduct a mandatory employee background and drugs f
screening before hiring our promoters Z

o = We confirm store times with Store management and to each §
= store with details of demo {# <
(V)] = We prepare customized briefing documents for each 2 S
1 demonstrator g
2 = The Ingenio managers are always on call throughout demo LLI °
— times O “
= We prepare a customized summary of sales results and Z g

customer feedback SRR

= Peace of mind - we provide photos of the event
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“ASSORTED PASTRIES”
PRODUCT DEMO | RETAIL ACTIVATION
Client: Bimbo Bakeries

“CHICKEN FRANKS”
PRODUCT DEMO | RETAIL ACTIVATION

Client: FUD

@“}q»

“CAFE BUSTELO”
PRODUCT DEMO | RETAIL ACTIVATION
Client: Café Bustelo

CAFE " cien 1t
BUSTELO ==t
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WE CREATE UNIQUE EXPERIENCES
TO CAPTIVATE YOUR AUDIENCE...

Events are a unique opportunity to create memorable .
moments that educate, inspire, and connect you with
your audience.

£

We understand the power of brand experiences and help
you engage with your attendees to make the most of it
Whether your goal is to empower your staff, amplify your
message, or celebrate the community, We help you
make it happen. From strategy to logistics, we create
personalized experiences that deliver on your objectives.

Our services include:

= Festivals & Consumer Events

= Press Events

= Sales Conferences & Trade Shows
= VIP Events

= Award Galas

= Concerts & Celebrity Events

= Virtual Events

& ADVERTISING
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COMMUNITY RELATIONS | R

& LOCAL HEALTH FAIRS RIS

Connecting with the local community is essential for the :
success of your business. At The Ingenio Marketing we partner

with local community organizations to secure the participation

of our clients.

om

Our promotions and event department curates our client’s
presence at these events while providing custom signage,
brand ambassadors, booth décor and photos of the event. In
some cases we can negotiate for our clients to be honored or
showcased in a relevant manner.

Some of the local events we partner with are:
= Save Latin America resources center Annual Health Fair

DVERTISING

= Local Churches health fairs

ING & A

= Hudson, Bergen and Passaic Counties Hispanic Parades

= Media partners’ events and health fairs
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= Local government community events (Union City. West
New York, Passaic, Elizabeth)

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.c;
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TURN-KEY EVENTS &
EXPERIENTIAL ACTIVATIONS

“SABORES Y MAS CONSUMER FESTIVALS”
TURN-KEY EVENT | COLLATERAL MATERIALS

Client: Wakefern Food Corporation

GIFT » MUSIC * FOOD SAMPLING * RAFFLES * PRIZES * SURPRISES
N
\

REGALOS * MUSICA « DEGUSTACIONES * RIFAS * PREMIOS + SORPRES!
FUN FOR THE WHOLE FAMILY!

iDIVERSION PARA TODA LA FAMILIA!
ShopRite of Bruckner Blvd.

1994 Bruckner Blvd, The Bronx, NY 10473
OCTOBER/OCTUBRE 6
12to 4 pm

Presented by / Presestade por:

Fe o =tlip= i Mendetir, s PG U

T ——

“SABORES Y MAS”
TURN-KEY EVENT
Client: Wakefern Food Corporation

INGENI®

& ADVERTISING

CETING
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TURN-KEY EVENTS &
EXPERIENTIAL ACTIVATIONS

“SABORES Y MAS”
TURN-KEY EVENT

Client: Wakefern Food Corporation

6048 Tyler Place, Ground-Floor, West New York, NJ 07093 | T 855-INGENIO | www.theingenio.com
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TURN-KEY EVENTS &
EXPERIENTIAL ACTIVATIONS

“WALK FOR HOPE”
TURN-KEY EVENT
Client: Holy Name Medical Center

DVER

A

G &

MARKETINC

TURA!

CuUL

INGENI$
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TURN-KEY EVENTS &
EXPERIENTIAL ACTIVATIONS

“DIA DE LOS MUERTOS” “DIA DE LOS MUERTOS”
TURN-KEY EVENT | PROMOTIONAL MATERIALS TURN-KEY EVENT
Client: Holy Name Medical Center Client: Holy Name Medical Center

spiriteq
of a 2 Ce/,
0SS 5 €,
a %
) o,

+ Games « Music + Prizes + Recipe Demos + And Mare!
g + Minic « remis - Dementrsciones de Recesas « ¥ mucho Mt

Elmejrgia? Celebrate with us.

Neste Celebre con nosotros. @

Join us for a special Dia de los Muertos-inspired G &
celebration that the whole family will love! Come < - oy
enjoy games, food, prizes and more! shing \ C =
Friday, October 27,2017
Viernes 27 de octubre
4pm to 8pm

Desde las 4pm hasta las 8pm

i
Dia de los Muertos

At ShopRite of Passaic
503 Paulison Avenue
Passaic, N) 07055

Celebra con nosotros el Dia de los Muertos.
iluegos, comida, premios y mucho mas!
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Dia de los Muertos

“DiA DE LOS MUERTOS”

TURN-KEY EVENT
Client: Nestlé
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The Ingenio will customize a multi-room digital event platform
tailored to effectively showcase each keynote, panel and
workshop for your virtual event. The platform can be
customized as little or as much as necessary to meet client
objectives.

Our Multi-room event platform is tailored to create an engaging
digital event experience for attendees and a turn-key solution
for our clients.

Our Virtual Events services include:

= Custom Creative Design
Customized Landing Page & Registration
Event Promotion
Customizable User Interface
Live or pre-recorded streaming
Gamification

Sponsor Opportunities
Sponsor Rooms

Sponsor Virtual Activations
Sponsored Photo Activations
Social Media Integration

1:1 Meet Ups

Network Chats

Analytics & Surveys
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MULTICULTURAL MARKET
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WHY THE INGENIO?

= We Are Strategic

= We Are ROI-driven

= We Are Resourceful (Ingenuity)

= We Are Always On

= We Are Detail Oriented

= We Are Deeply Rooted in the Community

= We Are Fun to Work With

INGEN %3

MULTICULTURAL MARKETING & ADVERTISING
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