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I love what I do!
 

Cheat Sheet



Strategy & Copywriting
 TYPE: AGILE/OPPORTUNISTIC

INSIGHT: Gamers are posting
about Joy‑Cons breaking. TWIX
can tap the “break” talk—two
bars, big crunch—and join the
conversation in a fun way.

INSIGHT:
 

INSIGHT:
Iamconstantlyfinding ways for our
brands to tap into trending memes.
This example was a risky move (our
legal team wasn’t fond of it) but the
engagement it received proved it
was worth it. 

INSIGHT:
Finding creative solutions to tap
into trending memes while still
adhering to our brand DMS (i.e.
fonts, colors, brand assets etc.)

Ioften draw inspiration from trending musical
artists and lyrics being mentioned on social by
our fans. This is how I made it TWIX. Here, I am
driving awareness aroundourHalloween
product:TWIX Fun Size.



 
Strategy & Copywriting
TYPE: AWARENESS+ CONVERSION DRIVING



   

Scriptwriting - Social Ads  



END-TO-END INFLUENCER CAMPAIGNS



COPYWRITING | ENGAGEMENT
 TYPE: OPPORTUNISTIC



 

COPYWRITING | ENGAGEMENT
TYPE: OPPORTUNISTIC



GRAPHIC DESIGN & COPYWRITING
 

 



THANK YOU

danielariosjobsearch@gmail.com


