
DID YOU
KNOW?
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By integrating business
reviews directly into its
comments section.

TikTok is quietly
challenging
Google Maps.
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When a video tags a
location, a "Reviews" tab
may appear in the
comments, allowing users
to read and contribute
reviews without leaving
the app.

How does it work?
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Image credits: TechCrunch
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Users can click on a
reviewer's username to visit
their TikTok profile, fostering
a community-driven
approach to reviews.

It’s not just reviews.
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This move positions TikTok
as a competitor to Google
Maps, especially among
Gen Z users who prefer
social platforms for local
searches, product discovery
and travelling.
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TikTok has added visual
search, keyword-based ads,
and now reviews, all aiming
to challenge Google’s
dominance.

Expanding search
capabilities.
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Local businesses can
leverage this feature to
increase visibility and
engagement by
encouraging satisfied
customers to leave
reviews on TikTok.

For brands and
businesses.
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As TikTok continues to evolve,
integrating social interaction
with local discovery, it's
essential for marketers to
adapt and explore new
engagement strategies on the
platform.

The Future of Local
Search.



The future of
search isn’t coming.
— 
It’s already here. 
Are you ready?

11 - 12



Imagine
better.


