
A BRANDING PORTFOLIO



INTRODUCTION TO
BRANDING

OFF AND RUNNING WITH THE BIG DOGS!

To success of  the journey ahead,
Phillip Pickard Jones
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BRAND IDENTITY PROJECTS: 2010-2025BRAND IDENTITY PROJECTS: 2010-2025

A BRANDING PORTFOLIO
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BRAND IDENTITY PROJECT
���������������������������
� ��
��������������
� �������������������
������
­�������������������
���
��� �������­�����������������������
�������������������������
����������������

SECTION 2: 
BRANDED PACKAGING
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Project: Brand Design One-sheet
Client Name: Sports Paws
Brand Name: Sports Paws
Version: 03 SEP 2024

A Network of Independant & Small Biz 
Graphic Design Professionals
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AKTIVE GROTESK 
X-BOLD, ITALIC

Rage ItalicRage Italic
H1 - Special Use Only, -55 tracking

H1 - Normal Use, Font Size = Leading

Body Copy
Acumin Variable Concept
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BRAND GUIDE ONE-SHEET:
SPORTS PAWS

Logo Iterations One-sheet, Advertising/Social Media Templates
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Project: Logo Design
Client Name: Phillip Pickard-Jones
Brand Name: Oregon Graphic Design
Version: 01 Jan 2024

A Network of Independant & Small Biz 
Graphic Design Professionals

Field Represents
Minimum 
Clear Space

Only use White 
Monogram with 

Orange outline 
if placed on 
purple field.

H1-FONT: 
EUROSTILE
BOLD

H4-FONT: EUROSTILE MEDIUM, LEADING EQUALS FONT +2
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Sub-titles H2-H3 Fonts: Acumin Pro, Leading: Font +1, 
+15 Optical Kearning
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BRAND GUIDE BASICS:
DESIGN PROCESS

BRAND GUIDE: 
SQUEEZE-UMS IS BORN

Design Process and Branding Build: 
Squeeze-ums

The Complete Brand Experience
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BRAND GUIDE BASICS:
DAKIMA MARIA

BRAND GUIDE ONE-SHEET:
HELLUVA-HAND COFFEE

Logo Iteration with Color Guide Logo Iteration Set, Package Design, Business card, Stickers
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A Co�ee That Works As Hard As You.

denotes tagline placement &
smallest font used = 9.5

 A Co�ee That Works As Hard As You!

Europa-Bold (example, stacked, horns on helluva)
21pt, optical kerning, -2 leading

Tagline: ITC Avant Garde Gothic Pro, Book 
Joe for every Joe...Blue Collar to CEO. 
(16pt, optical kerning +10)

21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading21pt, optical kerning, -2 leading

Tagline: ITC Avant Garde Gothic Pro, Book Tagline: ITC Avant Garde Gothic Pro, Book Tagline: ITC Avant Garde Gothic Pro, Book 
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Tagline: ITC Avant Garde Gothic Pro, Book 
Joe for every Joe...Blue Collar to CEO. 
Tagline: ITC Avant Garde Gothic Pro, Book Tagline: ITC Avant Garde Gothic Pro, Book Tagline: ITC Avant Garde Gothic Pro, Book Tagline: ITC Avant Garde Gothic Pro, Book Tagline: ITC Avant Garde Gothic Pro, Book Tagline: ITC Avant Garde Gothic Pro, Book Tagline: ITC Avant Garde Gothic Pro, Book Tagline: ITC Avant Garde Gothic Pro, Book Tagline: ITC Avant Garde Gothic Pro, Book 



COMPLETE BRANDING 
PACKAGE: RUSH FIRE

Brand Style Guide and Logo Iteration Build
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BRANDING AND IDENTITY 
MINI PROJECTS

A Collection Of Mini-Branding Projects

��������������������������������������������������
����������
��
�����

������������������������������������������������������������
���������������������������������
�������������������������
�	�
���������������������������
����������������­���������������������
������������
��������������������������������������������������
��������������������������	

1 A: Primary Logo - Dark Version
1 B: Primary Logo - Light Version
2 A: Secondary Logo, Stacked/Vertical - Dark
2 B: Secondary Logo, Stacked/Vertical - Light
3: URL Bar Icon (Favicon)
4 A: Social Media Avatar - Round
4 B: Social Media Avatar - Square

1 A

1 B

2 A

3

2 B 4 A 4 B

LOGO ITERATIONS:
 V.10162022
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BRANDED PACKAGING: 2014-2025BRANDED PACKAGING: 2014-2025



BRANDED PACKAGING: 
NATURE FIRST PEST CONTROL

Box package design with brochure and additonal packaging
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BRANDED PACKAGING: 
MY I-COVER

BRANDING IN THE MAKING:
THE BRANDING GUIDE WORKBOOK

Box package with window display A self-help branding guide workbook for small businesses & entrepreneurs
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A NOTE TO END ON:
AWOOO! 

OFF AND RUNNING WITH THE BIG DOGS? 
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To success of  the journey ahead,
Phillip Pickard Jones
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A BRANDED PORTFOLIO 




