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OBJECTIVE

To present a business proposal that seeks
donations/funds to create The Artist Post.
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AGENDA

 Whatis The Artist Post (TAP)?
 Financials

* Operations
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What is TAP?

The Artist Post is a gathering place for artists of
all mediums to grow their talent, collaborate with
artists across all mediums, socialize, and attend
scheduled events.
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Member Benefits

« 24/7 Access * Private Space
Scheduler
* Discounts on Tickets
* Exposure To Talent
* Free Gear Checkout Scouts

» Lottery Drawings for Perks
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Community

The Artist Post caters to all genres of art:

ART/ DIGITAL ART ACTING
MUSIC MODELING/FASHION

PHOTOGRAPHY FILM
DANCE COMEDY
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Suggested Events

Fashion Shows * Group Activities
Dance Shows  EXpos

Artist Meet & Greets ¢ Art Galleries

Film Festivals * Music Festivals
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Where is TAP?

The Artist Post currently has no physical location.
States we are legally able to operate In:

- Oklahoma, Florida, and Texas.
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Building Space
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Building Requirements

Large Open Concept
Sectioned Areas
Ample Parking
Modern Architecture

Large Restrooms

Private Spaces S/M/L
Multiple Stages
Lounge Areas

Main Office

VIP Quarters
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Outside Concept
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Each Genres Space

* Open Lounge Areas
* Pro-Gear Checkout Counter

 Private Areas
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Photography

» Customizable Backgrounds
» Latest Camera Tech.

* Private Photo Spaces
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Fashion

* Multiple Runways
* Creative Spaces For Designers

* Private Changing
Areas/Modeling
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Art/Digital Art

* Multiple Work Spaces
* Private Spaces

» Large Display Galleries
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Dance

Multiple Dance Floors
Bench Seating
Lots of Mirrors

Sound Systems/Speakers
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FiIlm
Large Green Sets
Smaller Sets

Editing Booths

Prop Construction Areas
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Acting

Designed Sets
Multiple Small Stages
Private Spaces with Mirrors

Rehearsal Rooms
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Comedy

 Comedian Couch Lounge
« Stand-Up Stage

 Private Rooms
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Music

* Multiple Stages- Large and Small
« S/M/L Private Band Rooms

 Professional Music Studios
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TAP Outreach

 TAP App
e Merch

* Creating The "BUZZ"
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Financials

TAP will require $10M in startup costs to
purchase the land, building, and initial
inventory of professional equipment.

The Artist Post



$ Projection (Millions)
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Revenue Sources

Membership Fees
Ticket Sales
Brand Merch
Meet & Greets

Grants

Room Rentals

Strategic Partnerships

Advertising

Private Events
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Operations

TAP will be open 24/7 and have three primary
working shifts.

 6:00am - 2:00pm
 2:00pm -10:00pm

 10:00pm - 6:00am
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Operations

There Will be four Core Employee Sectors:
 Corporate Team
 Events Team

* Marketing Team

« (Customer Service Team The Artist Post



TAP Collaborative Studio

When all pieces are in play TAP
will function as a living and
breathing collaborative studio
where full projects may be
created in-house.
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