Princeton Community Works 2026
Post with Purpose: A Nonprofit’s Guide to Media Strategy
[bookmark: _GoBack]Worksheet: 30-Day Content Planner
Objective: To map out one month of content in a single session. This simple system reduces daily stress, prevents the "what do I post today?!" panic, and ensures your content is consistent and strategic.
Instructions: First, set your big-picture goals for the month. Then, use the simple weekly pillars to fill in the calendar with specific post ideas. Don't overthink, just get your initial ideas down.
STEP 1: SET YOUR MONTHLY FOCUS
Month: _________________________
Monthly Theme/Focus: What is your #1 priority this month? (e.g., "Volunteer Appreciation Month," "End-of-Year Giving Push," "Promoting our Annual Gala," "Educating on new policy.")

Key Dates This Month: List any events, holidays, or deadlines. (e.g., "Webinar on the 15th," "Giving Tuesday," "Our Founder's Birthday," "Application Deadline.")


STEP 2: PLAN YOUR WEEKLY CONTENT
Use these simple "Content Pillars" as a guide. They ensure you have a healthy mix of content that builds community, provides value, and drives action.
	Pillar
	Purpose

	Mission Monday
	Re-state your purpose. Why do you exist? Educate your audience.

	Testimonial Tuesday
	Show your impact with a quote, story, or data point.

	Value Wednesday
	Offer a valuable tip, resource, or "how-to."

	Team/Community Thursday
	Spotlight a volunteer, staff member, or partner. Show the people behind the mission.

	Action Friday
	Make a clear ask: donate, sign up, share, volunteer.




How It Works in Practice: The "Share My Meals" Example
A real nonprofit's strategy might have more detailed categories. Here’s how the Share My Meals content categories map to our simple pillars. You can do the same for your organization!
· A Mission Monday post could be a 📚 Education & Policy update.
· A Testimonial Tuesday post could be a quote from their 📸 Behind the Scenes work.
· A Value Wednesday post could be a 🎯 Thought Leadership piece on food infrastructure.
· A Team/Community Thursday post could be a 🤝 Partner Spotlight.
· An Action Friday post could be a call to attend an event from their 🌱 Events & Trends category.
YOUR 30-DAY CONTENT CALENDAR
(Aim for 2-3 posts per week. Don't feel pressured to fill every box!)
	
	Monday (Mission)
	Tuesday (Testimonial)
	Wednesday (Value)
	Thursday (Team)
	Friday (Action)

	Week 1
	
	
	
	
	

	Week 2
	
	
	
	
	

	Week 3
	
	
	
	
	

	Week 4
	
	
	
	
	


STEP 3: WORK SMARTER, NOT HARDER (The Repurposing Checklist)
For your most important piece of content this week (like a partner spotlight or a big announcement), how many ways can you reuse it?
My main story/message this week is: ____________________________________________________
Can I turn this into a...
· [ ] Simple Graphic with a key stat or quote (for Facebook/Instagram)
· [ ] Short Video Clip (for Instagram Reels/YouTube Shorts)
· [ ] Longer Blog Post on our website
· [ ] Feature in our Email Newsletter
· [ ] Set of Instagram Stories with polls or Q&As
· [ ] LinkedIn Article or post
Example: A Share My Meals 🤝 Partner Spotlight Q&A on their blog can be repurposed into a video clip of the partner for Reels, 3 different quote graphics for Instagram, a LinkedIn post tagging the partner's organization, or a feature in their monthly newsletter.
