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Who is your
audience?




TikTok, Instagram, WhatsApp and Reddit have
e o o o o o continued to gain users in recent years

% of U.S. adults who say they ever use the following

=== YouTube 84

Survey says... = —— s
00 |
Indicates change
in survey mode

Pew's latest U.S. survey (Nov. 2025) found 84% of adults e

use YouTube, /1% use Facebook, 50% use Instagram, 3/% ;z‘:fft'i":‘““u:.-,napchm;
use TikTok, 32% use WhatsApp, 26% use Reddit, and 25% W T X(witten) 21

use Linkedin.

O TikTok 3

o Bluesky 4

Source: Pew Research Center
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https://www.pewresearch.org/internet/2025/11/20/americans-social-media-use-2025/#large-age-gaps-in-use-of-many-platforms
https://sproutsocial.com/insights/best-times-to-post-on-social-media/
https://sproutsocial.com/insights/best-times-to-post-on-social-media/
https://sproutsocial.com/insights/best-times-to-post-on-social-media/

Let’s clean house

Take inventory: does your public-facing
messaging align with your mission, vision
and goals? Get an outside perspective.




Make a list
(and check it twice)

Consider outlets across traditional and
digital mediaq, local to national.
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You’'ve got to get creative

Submit an Op-Ed

y >
Letter to the Editor \\/

Patch.com Verified Neighlbor

e € € ©

Host on Facelbook Live, webinar,
virtual panel, open house



Make it “sticky”

SIMPLE CONCRETE EMOTIONAL
Find the core Make it clear Make people care

. UNEXPECTED CREDIBLE STORIES
e o o o Get and keep attention Make people believe  Inspire action

https://heathbrothers.com/made-to-stick-introduction/



Case Study:

Women in Development — NJ

1

WOMEN IN DEVELOPMENT

SHANNON CLARK JOHNSTON
Founder, True HR
Heynote Speaker and Leadership Trainer

JESS BLACK
Senior Talent Consultant, DRG B ¢

SAHANAMURHERJEE
Founder & President

66

WID-NJ has been instrumental in
shaping my career in the
nonprofit sector. Through the
relationships | built in this

community, | not only gained
mentorship and support, but |
ultimately found my current job
through the WID network.

Julia Ferrara
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Everything You Need for a Successful Campalgn

| I
WOMEN IN DEVELOPMENT

MEW JERSEY

| |

WELCOME TO

EmpowcerHER

Celebrating Female Development Leaders in New Jersey

Boathouse at Mercer Lake

March 26, 2026 | 6-9PM

SPONSORED BY
o o o
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FUNDRAISING

Muhnshine
Group

AlM HIGHER. ACHIEVE MORE.

Promo-Ce

BY DIVERSIPRINT INC.

TRILLION



Are we there yet?

Fundraising impact

S
"
" Clickthroughs
Event attendance °

Conversion rates

' Sentiment
Earned Media Value (EM\,‘ Impressions

Web traffic Circulation

Mentions Placements
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Your Take-Home Toolkit

Audience Persona Snapshot

Sticky Content Idea Generator Worksheet

30-Day Content Planner

Media Relationship Tracker Template

Campaign Promotion Playsheet



https://muellercommunications.org/resources
https://muellercommunications.org/resources
https://muellercommunications.org/resources
https://muellercommunications.org/resources
https://muellercommunications.org/resources
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(L2¢” Let's connhect

- Virtual In-Person

Calendly.com/muellercomms “Oftfice hours” @ small world
Wednesdays, 9-10 a.m.

S 99
D: =
small world coffee "



https://www.google.com/maps/dir/Small+World+Coffee,+254+Nassau+St,+Princeton,+NJ+08542/@40.3783535,-74.6283312,15z/data=!4m8!4m7!1m0!1m5!1m1!1s0x89c3e6e7e66ed3c5:0x204135adf8c99e8b!2m2!1d-74.6511342!2d40.3523773?entry=ttu&g_ep=EgoyMDI2MDMxMS4wIKXMDSoASAFQAw%3D%3D
http://calendly.com/muellercomms
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