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Post with Purpose: A Nonprofit’s Guide to Media Strategy
Worksheet: Audience Persona Snapshot
Objective: This worksheet will help you move from a vague idea of "our audience" to a clear, empathetic picture of a single person. When you create content for one specific person, your message becomes clearer and more compelling for everyone.
Instructions: Think about a key segment of your audience (e.g., potential donors, young volunteers, corporate sponsors). Fill in the details below to bring one person from that group to life. Give them a name and imagine their world.
1. Persona Name:
Give your persona a memorable name: _________________________
 (e.g., "Community Cathy," "Activist Alex," "Corporate Sponsor Steve")
2. Demographics:
Paint a quick picture of their life.
· Age Range: _________________________
· Location: _________________________
· Profession: _________________________
· Family / Life Stage: _________________________
3. Their Connection to Us:
How do they relate to your organization right now? (Circle all that apply)
· Current Donor
· Potential Donor
· Volunteer
· Client / Service Recipient
· Community Partner
· Board Member
· Aware but Not Engaged
4. Where Do They "Live" Online?
Where do they spend their digital time? This is where you’ll reach them.
(e.g., Facebook for family updates, LinkedIn for professional networking, Instagram for hobbies, reads local news sites, listens to specific podcasts, is in neighborhood groups.)


5. Their Main Goal or Pain Point (Related to our mission):
What do they want to achieve, or what problem do they face that your organization can help solve?
(e.g., "Wants to help the community but is short on time," "Worries about local environmental issues," "Needs reliable resources for their family," "Is looking for meaningful ways for their company to give back.")


6. How Can We Help Them?
Based on their goals and pain points, what specific content or opportunities can you offer that would be genuinely valuable to them?
(e.g., "Offer quick, 1-hour volunteer opportunities," "Provide simple, actionable eco-tips they can use at home," "Create a shareable guide to our resources," "Develop a corporate sponsorship package with clear benefits.")



Pro Tip: Keep this completed sheet handy. Before you write an email or a social media post, ask yourself: "What would Cathy think of this?"
