Princeton Community Works 2026
Post with Purpose: A Nonprofit’s Guide to Media Strategy
Worksheet: The Sticky Content Idea Generator
Objective: To turn one core message into six powerful, distinct story angles. Instead of a single boring announcement, you'll have a variety of compelling content to prevent creative block and keep your audience engaged.
Instructions: Start with a single announcement or piece of information you need to share. Then, use the prompts below to brainstorm different ways to communicate that same idea.

STEP 1: DEFINE YOUR CORE MESSAGE
Write the main point you need to communicate in a simple, internal-facing sentence.
(e.g., "We need more volunteers for our food pantry on Saturdays," or "Registrations are open for our children's art camp," or "We need to find homes for several senior dogs.")


STEP 2: BRAINSTORM YOUR "STICKY" ANGLES
SIMPLE: How can I say this in one short, clear sentence for the public? (For a food pantry: "Help us stock our shelves this winter." For an arts camp: "Spark your child's creativity this summer.")




UNEXPECTED: What's a surprising fact, statistic, or angle related to this message? (For an animal shelter: "The most loyal friend you'll ever have might already be 8 years old." For an environmental group: "Did you know a single volunteer can remove 50 lbs of trash from our river in one hour?")





CONCRETE: What's a vivid, tangible image I can use to make this real for someone? (For a food pantry: "Your $25 donation fills this shopping cart with a week of groceries for a family." For an arts group: "This isn't just a paintbrush. It's the tool a child will use to create their first masterpiece.")





CREDIBLE: Who can I quote to add authority or a real-world voice? (Think beyond your leadership! Consider a... • Client/Recipient: "This program changed my life." • Volunteer: "This is the most rewarding hour of my week." • Community Expert: A scientist, teacher, or doctor endorsing your work. • An Experienced Foster Parent or Tutor)





EMOTIONAL: What specific feeling do I want my audience to have? (e.g., hope, pride, urgency, connection). Frame your ask around that feeling. (Instead of "Donate now," try "Give a family peace of mind this holiday season." Instead of "Adopt a dog," try "Give a lonely dog the comfort of a warm home.")





STORY: What mini-story can I tell about one person (or animal)? Use a name. (For a tutoring program: "James, a father of two, couldn't read his daughter a bedtime story. For six months, he met with one of our tutors. Last night, they read a chapter book together.")
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