[bookmark: _Toc112750200][bookmark: _Hlk100569874]Chapter 4: Data Analysis and Results
Background of the StudyIntroduction
The purpose of this study was to explore and better understand how followers perceive the influence of the executive nonprofit leaders from the perspective of the followerthey follow. The results of this study may help increase understanding of the leader- and follower relationship in the nonprofit sector and contribute to the information gap relating to nonprofit leader- and follower relationships as they relate to organizational outcomes. ParticularlySpecifically, this studyI investigated followers’ perceptions of the leadership traits, skills, and characteristics that best influence followers’ their behaviors to affect positive organizational development and change (Church & Warner, 2017). The dearth of studies exploring the nonprofit leader-follower relationship led me to employ the narrative inquiry method in the quest to answer the primary research questionThe evidence from this narrative inquiry into how followers understand the influence of nonprofit executive leaders, combined with the insufficient research relating to the nonprofit leader and follower relationship mentioned above, determined the primary research question: How and in what ways do nonprofit followers perceive the influence of their executive nonprofit leaders? 	Comment by Amani Ani: Hi! Let’s do this. First comment: Brevity is generally always the best policy. This is particularly true with (social) scientific research. Thus, since ‘how followers perceive’ is the same as ‘the perspective of the follower,’ we’re going to delete one.	Comment by Amani Ani: I understand that we are in Chapter 4, but also want you to know that hyphenation is correct and proper for this term. See Table 6.1 in the APA 7 manual. Yours is a compound with a participle preceding the term it modifies situation. It should be easy enough to change it in your previous chapters by using Ctrl F on your PC or Command F on your Mac, typing in “leader and follower” and then entering “leader-follower” and clicking Replace for all.	Comment by Amani Ani: Here, we want ‘specifically,’ as in, connected to something or in reference to some previously said thing. On the other hand, particularly or especially connotes comparison or contrast, which you, of course, have not made here. 	Comment by Amani Ani: The evidence, or results, can’t determine a research question. The latter must precede the former, right! I understand from your use of a colon that you were simply leading up to presentation of your primary research question. So, how about:

“The dearth of studies exploring the nonprofit leader-follower relationship led the researcher to employ the narrative inquiry method in the quest to answer the primary research question: How and in what ways…” 
Thus, this inquiry gave voice to six nonprofit followers of nonprofit executive leaders relating to their experience and perceptions as followersof being led with the intention of. This investigation  allowed us to know moreinforming researchers and those in leadership positions  about how followers understand leaderthe influence  of nonprofit executive leaders in a way that may might positively affect how nonprofit leaders forge relationships with nonprofit followersthe formation of leader-follower relationships. 	Comment by Amani Ani: I recognize that you are writing in the first person as is appropriate for APA 7, however, you can’t insert yourself into the readership as “us.” Learn more about the “Editorial “We”,” as APA calls it, from section 4.17 in the APA 7 manual. Instead, we want to use precise language to describe who the “us” includes here.
Influential lLeader-ship and followership relationships have a strong impact upon  organizationals’ development and transformation. However, followers’ perspective of their leaders has not been thoroughly investigated (Gilstrap & Morris, 2015). Based on the reviewed literature, nonprofit organizations particularly fail to sufficiently focus on creating healthy leader-follower relationships, affecting their performance adversely (Punait & Bucinschi, 2018). Although Panait and Bucinschi provided insights on emotionally intelligent leaders and their follower relationships, there is no specific evidence which differentiates between for-profit and nonprofit organization’s approaches to leadership’ development. 	Comment by Amani Ani: Citation needed here. If I see that you use one to back up a similar statement, then I’ll also (safely) insert it here. 
Knowing that nonprofits primarily focus on the mission and rarely on the financial margins and gains, one could assume that budget restraints limit the time and resources the organization may invest in leaders’ skill development, particularly in creating an understanding of the value of soft leadership skills. Leaders’ actions impact the organizational outcomes and the attainment of a diversitye set of objectives achieved by the organizations they lead (Takos et al., 2018). Thus, Any lack of investment in cultivating and developing key areas of leadership’ influences may negatively impact nonprofit organization’als growth. These identified challenges suggest the need to examinemotived me to locate approaches to thethat could improve leaders-’ and followers’ relationships that can be improvedfrom within the narratives of followers working in the nonprofit sector.	Comment by Amani Ani: Same as previous comment: citation needed here, just before this comma. Hopefully, you can easily plug one in from your first or second chapters!	Comment by Amani Ani: Here, you’ve made a separate claim. The first being that nonprofits have a primary focus on mission unlike for profits orgs, which tend to be concerned with financial margins and gains. Unless ‘margins’ is code for budgets, you’ll also need to add a citation for budget constraints being a bigger issue for nonprofits (presumably because of the non-finance focus aforementioned).
When it comes to the topic of influential leadership, most leadership studies have focused on the leader’s’ perceptions of followers. Researchers examining for-profit organizations, for instance, exclusively focused on leaders’ perspectives (Gilstrap & Morris, 2015). Studies focusing specifically on the relationship between nonprofit leaders and followers , particularly from the followers’ standpoint, are sparse. Furthermore, most Most of the currentextant relationship studies only focused on how the leaders can influence followers; howeverby-and-large, scholars have failed to review how followers feel about leaders (Gilstrap & Morris, 2015). Based on the above discoveries, the following primary research question was established:Thus, I proposed that exploration of the means and ways that How and in what ways do nonprofit followers perceive the influence of their executive nonprofit leaders to influence their group success might be an important contribution to the literature.?
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The problem investigated by in this research study wais the absence ofhow nonprofit followers’ perspectives perceive regarding their leaders’ influence onto movinge their organizational mission forward with based on measurable organizational outcomes rooted in the leader-follower relationship (Givens, 2008). Evidence supporting how followers understand the influence of nonprofit executive leaders is needed to add to existing 
