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U N D E R S TA N D I N G

Knowing the ABC’s of the Fraud 
Prevention Approach: 

• Adaptive Advances

• Breaking Stereotypes 

• Communication Tactics
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A DA P T I V E  A DVA N C E S

• “New Age” Strategies

• Structure/Re-Alignment

• Technical/Vendor Advances

• Strategic Planning
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B R E A K I N G  
S T E R E O T Y P E S

• Relatability

• Causality

• Education 
• Types and Variables

• Learning & Development Tactics
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C O M M U N I C AT I O N  TA C T I C S
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• Visual/Audible/Kinesthetic 

• Traditional vs Unorthodox 

• Social Media

• Community Education

• Law Enforcement Involvement 2
0
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T H E  WAY TO  G E T  S TA RT E D  
I S  TO  QUI T  TA L K I NG  A ND  

B E G I N D O I NG .
Walt Disney



Emrys Gravell
Enterprise Fraud Management

Fraud Operations Assistant Manager
egravell@rbfcu.org
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rmurillo@rbfcu.org


	Breaking the Mold
	Understanding
	Adaptive Advances
	Breaking Stereotypes
	Communication Tactics
	The way to get started is to quit talking and begin doing.
	Slide Number 7

