


LSS Ad Campaign Analysis
February 2023



Analytics as of Feb 7

Insights and 
Person

Insights and 
Truck

Time and 
Person

Time and 
Truck

Leads: x

Impressions: x,xxx

Clicks: xx

CTR: x.xx%

Leads: x

Impressions: x,xxx

Clicks: xx

CTR: x.xx%

Leads: x

Impressions: x,xxx

Clicks: xx

CTR: x.xx%

Leads: x

Impressions: x,xxx

Clicks: xx

CTR: x.xx%

Metrics Removed Due to Sensitivity to Customer









Electronic Brochure

https://6426060.fs1.hubspotusercontent-na1.net/hubfs/6426060/LMI_LogSmart-Supply_Overview_071123.pdf


AUSA Geofencing Graphics

Resilient
Supply Chains
Can’t Wait

Lmi.org >

Resilient
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Can’t Wait

Lmi.org >



URL: https://www.lmi.org/white-paper/logsmart-supply

FNN Distribution: xx,xxx

• Leads: x

• Impressions: xx,xxx 

• Clicks: xx

• CTR: 0.0x%

• Cost/Lead: $x,xxx

LogSmart  Supply FNN Newsletter Ad Run Date: 
02/21
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