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Background 

 

Global environmental change is occurring so rapidly that it is affecting the health & threatening 

the future of many of Earth’s inhabitants, including humans. Climate change affects everyone all 

over the world including Lebanon (Table 1). 

 

 

Table 1: Impact of climate change in Lebanon. 
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Introduction 

 

Sustainable development, meeting the needs of the present generation without compromising the 

ability of future generations, is a worldwide goal that we are gladly part of in Stay Safe. Today 

it’s the first time in history that we actually feel the impact of climate change and according to 

specialist in the field of sciences and health, prevention requires starting to understand: 

1. How we got to this point? 

2. What is happening now?  

3. What will happen? 

4. The need to change.   

In Stay Safe we are used to celebrate our beloved angels’ birthday in a different way and this 

year it will be through an interactive first of a kind experience, “Time Travel”, relating it to the 

earth’s rebirth.  

 

Goal  

 

Communicate & translate scientific research about climate change & the importance of 

environmental sustainability through an interactive experience. 

 

Objectives 

 

I. Increase environmental awareness on climate change  

II. Encourage the community to change their behavior & perception on current 

environmental problems. 

III. Encourage community engagement in environment friendly activities. 
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Target Audience 

 

General public, from 10 years old & above. 

 

Plan 

 

I. Structure 

A 100 m2 Dome of a 10m diameter and 5m height is to be constructed, the dome is made from 

steel structure that is easily adjoined and mobilized , giving us an opportunity to reallocate our 

event and mobilize it to different areas in Lebanon. 

 

Figure 1: Dome 

 

Figure 2: Plan 
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II. Projection 

The projection estimated time is 10 min and the total estimated time is 15 min per every group of 

19-20 attendee. Moreover, for a successful environmental awareness campaign to take place, the 

prevention steps mentioned before will be integrated through video projection starting 

accordingly: 

1. How we got to this point?  

Starting the projections with the beauty of earth, animal life and resources. Proceeding to 

how humans destroyed and polluted it by projecting industries, trash (plastic pollution etc.), 

chemicals and emissions. 

2. What is happening now?  

Projecting climate change and global warming, the rise in temperature, Antarctic and Arctic 

ice melt, environmental disasters, tsunamis, floods, drought, and TV reports worldwide 

including that in Lebanon. 

3. What will happen? 

A rise of 1.5-2°C in earth’s temperature by 2030 leading to enormous consequences that will 

change the earth as we know it: 

i. Global mass migration 

ii. Crop death and drought 

iii. Insect eating and food shift 

iv. Water  submersion of several countries  

v. Genocide, death of species including humans 

Note: People then enter the tunnel of light after this section towards earth’s rebirth. 

4. Need to change.   

Resolution starts, highlighting the need to connect, sustainable energy, reduce, reuse and 

recycle waste, decrease in plastic use, encouragement of buses, planting trees, ecofriendly 

behavior and preservation of earth resources.   
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III. Interior 

The entrance and exit will be from the same door, the interior division of the structure reveals an 

arced path after finishing step 3 reaching  the tunnel of light that will lead to the resolution, step 

4. In addition, the tunnel of light to be constructed measures 1.67m in width and 2.45m in length 

estimating only 1 person can enter at a time. 

 

Figure 3: Interior 

 

Figure 4: Dimension 

 



8 
 

IV. Others  

• Screens or possible projectors outside the structure. 

• Time Capsule  

• Interviews and questionnaire 

• Other installations  

 

Conclusion 

 

We are all connected and part of the same system it’s the golden time for us to act. We have 

come a long way, but we still need your support. We believe we can and so we will. Stay Safe. 

 


