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DEMOGRAPHICS BY REGION

ANTELOPE VALLEY SANTA CLARITA 
VALLEY

NORTH SAN
FERNANDO VALLEY

POP:  300K POP:  225K
VOTERS: 180K

White
49.9%
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29.5%

Black
13%

Other
4%

White
68.8%
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20.7%

AAPI
5.2%
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Other
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POP:  71K
VOTERS: 48K

MAPS: LA TIMES

VOTERS:  215K



CHRISTY SMITH CAMPAIGN RECAP

77k+
postcards

sent

68k+
doors

knocked

370k+
phone
calls

made

200k+
texts
sent

50+
community

event
tablings

7+
large events

hosted

30k+
conversations

w/ voters

10k+
volunteer

hours



IMPACT OF
ORGANIZING

There was an average
4.6% increase in voter
turnout in precincts
that the Christy Smith
campaign canvassed





Make the lie big, make it simple, keep
saying it, and eventually they will

believe it. 

PROPAGANDA WORKS

Getting your message out cost money



MESSAGE WAR 
We heard at the doors the negative attacks against Christy (firing
teachers, increasing her own pay, etc) were working.

Decades of campaign studies show that a candidate going
negative/atacking their opponent creates a backlash and on average
hurts more than helps. Typically outside groups are the ones to attack
the opponent.

No/very few independent expenditures, labor, or local press came in to
hit Garcia with negatives.

The DCCC had reserved $3 million in TV ads for CA27, they pulled that
money out 3 weeks before election day. That gave no time for any other
groups who may have supported to fill in the gap.



SHOW ME THE MONEY



SHOW ME THE MONEY

CHRISTY OUTRAISED EVERY RED-TO-BLUE CANDIDATE EXCEPT FOR JAY CHEN, WHO WAS HELPED BY DCCC BEFORE THE
PRIMARY. EVEN OUTRAISING INCUMBENTS SUCH AS REP. SWALWELL IN THE 2022 CYCLE. VERY DIFFERENT FROM 2018 CYCLE. 
THE MOST OUTSPENT RED-TO-BLUE CANDIDATE IN CA
THE MOST EXPENSIVE MEDIA MARKET IN CALIFORNIA
OUTRAISED RUDY SALAS BY $1 MILLION DOLLARS BUT DID NOT RECEIVE THE $ 10 MILLION DOLLAR INVESTMENT.
DCCC RAISED NEARLY $10 MILLION DOLLARS FROM LOS ANGELES CITY AND RAISED NEARLY $47 MILLION DOLLARS FROM
CALIFORNIA, AND INVESTMENTS WERE MADE IN NEW YORK. 

RED-TO-BLUE = DEMOCRATIC CONGRESSIONAL CAMPAIGN COMMITTEE ENDORSED CANDIDATES TO FLIP A
RED DISTRICT TO BLUE DISTRICT.  DIFFERENT FROM FRONTLINE (IE, KATIE PORTER, MIKE LEVIN)



NPP voters = 15.6% of electorate



CA27 ELECTION RESULTS 2016-2022

2016 CA25 
PRESIDENTIAL

2018 CA25 
MIDTERM

2020 CA25 
PRESIDENTIAL

2022 CA27 
MIDTERMCLINTON +6.7

CAFORI0 -3.1

NEWSOM +4.8
HILL +8.8

BIDEN +12.3
SMITH -0.1

NEWSOM -1.8
SMITH -6.3



CA27 2022 DATA BY DEMOGRAPHICS



CA27 2022
DATA BY
GEOGRAPHY 



CA27 2022
ANTELOPE
VALLEY 



LOOKING FOWARD
ONWARD TO 2024

Social MediaMobilizing
 

Direct Voter
Contact

 Messaging 



Antelope Valley Democrats for Change was founded to foster a community based
on democratic and progressive values and to work towards a more united,

engaged, and informed public. We strive to build a strong and lasting
infrastructure for our diverse electorate and provide a platform for the

dissemination of news and information to our Antelope Valley communities. To
that end, we are committed to holding elected officials accountable and using all

the tools at our disposal to get Democrats elected across all of the Antelope Valley.

MISSION

Focus: Latino Community, Black Community, Youth Community



Mobilization
The fight for our rights and our shared values is never ending and requires
action – we are committed to developing and implementing rapid response
mobilization tactics to advocate for the needs of our community and create
an organized and effective entity against the GOP.

Local Democratic Support & Turnout
The only way to ensure Democratic representation across the Antelope
Valley is by putting in the work. We will support club-endorsed Democrats
for elected office and work to increase voter turnout by engaging in what we
know gets Democrats elected – knocking on doors and calling voters.

Community Building 
We are dedicated to connecting Democrats with each other and building a
space for activism, dialogue, and electoral success in the Antelope Valley. 

HOW WE PLAN TO EXECUTE OUR MISSION



Voter Registration
Every 1st Saturday of the month, 10am-1pm

Spanish Phonebank
Every 2nd Wednesday of the month, 6-8pm

Canvass
Every 3rd Saturday of the month, 10am-1pm

Rapid Response Action
As needed (rally, phonecalls, letters to the editor, etc)

Community Social Event
Timing changes (pride picnic, coffee social, trivia, etc)

Community Blog, Quarterly Journal, Candidate Training Series, Organizing Skills
Training Series, Youth Internship Program

MONTHLY EVENTS

FUTURE PROJECTS

PROGRAMMING




