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REMEMBER: ALWAYS FOLLOW THE RULES OF THE ROAD

CHANGING POSITIONS WITHIN  

THE GROUP Often riders move around within the group 

to ride and talk with different people. 

Generally, slower traffic stays right, and that 

is what people expect, so riders pass others 

in their group on their left. Say “Passing on 

your left!” to warn the riders ahead that you 

are passing. On rare occasions you may need to pass 

someone on their right. To do this, say 

“Passing on your right!” quite clearly, since 

this is an unusual maneuver that must be 

performed with care. Only do this with the 

agreement of the other riders, and when you 

are not forcing the other riders into the path 

of overtaking traffic.

GIVE WARNINGSGroup riding requires an awareness of others and communication. 

When riding in groups, each rider must feel a responsibility toward the 

riders around them. You must warn of road hazards and of changes 

in your direction or speed. To notify the group of a change in path, 

the lead rider will often call “Left turn!” or “Right turn!” in addition to 

giving a hand signal. Before departing, a group ride leader should set the 

expectation for how voice and hand signals will be used and with what 

frequency. The lead rider should announce the turn well in advance of 

the intersection, so that members of the group have time to position 

themselves properly for the turn. It is useful for riders farther behind if 

riders in the group also signal their turns. 

RIDE AT YOUR EXPERIENCE LEVEL

Newcomers may be unfamiliar and even intimidated by the 

closeness of riding in a group, and that’s okay. Ride in your own 

comfort zone and build your experience and comfort level with the 

guidance of more experienced bicyclists. Many group rides offer 

several subgroups for riders of different speeds and experience. 

Remember to ride with traffic rather than against it and in the 

rightmost lane that goes to your destination. Leave at least five feet 

between your handlebars and parked cars or other hazards, even if 

that means riding outside of the bike lane. 

DON’T PASS AT AN INTERSECTION

Do not pass other bicyclists at an 

intersection. Inexperienced bicyclists 

sometimes come from behind and ride 

through while other people on bikes are 

taking their proper turn at the intersection. 

This is highly dangerous and discourteous.

WATCH OUT AT INTERSECTIONS

When approaching intersections, the lead 

riders will announce “Slowing!” or “Braking!” 

or “Stopping!” to alert those behind to the 

change in speed. You should also voice these 

alerts to riders behind you.
When passing through an intersection, 

some riders may announce “Clear!” if 

there is no cross traffic. This is dangerous. 

It encourages riders to follow the leader 

through an intersection without determining 

for themselves that it is safe to do so. Each 

rider is responsible for verifying that the 

intersection is safe. Remember, you are 

encouraged to call out potentially hazardous 

situations to other riders, but it is not okay  

to guarantee that an intersection is clear  

of traffic.

BE PREDICTABLEThe golden rule for group riding is: Be predictable. Other riders expect you to 

continue straight ahead at constant speed unless you indicate otherwise. 

This principle underlies all road, trail and pathway behavior. Bicycling in a group requires 

even more predictability than solo riding, because riders are in close proximity. The 

safety of others in your group depends on you to ride predictably and safely. 
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C IS FOR CRANKS, CHAIN AND CASSETTE

The Cranks, Chainrings, Cassette and Chain (all together, also known as the Drivetrain) are the parts that transfer your energy through  

the pedals to your wheels. Ensuring these parts are working properly is critical to enjoying a safe, smooth ride.

 � Cranks: Grasp both cranks near the pedal and attempt to wiggle 

each one, individually, side-to-side (toward and away from the bike 

frame). There should not be any sideways movement. If there is, 

this indicates that something in that area is loose. The bike is not 

safe to ride. Take the bike to a bike shop to have it assessed and 

repaired or replaced. 

 � Chainrings: These are the big rings connected to your crank. 

Ensure that all chainring bolts are in place and the chainrings  

are secure. 

 � Cassette: This unit comprises the smaller set of rings attached to 

your rear wheel. Ensure that the cassette does not wiggle, has no 

broken teeth, doesn’t show signs of excessive wear and is free  

of debris.
 � Chain: If your chain is squeaky, be sure to add a light, waterproof 

lubricant to the length of the chain. Excess lubricant should be 

wiped off so as to not collect dirt and grime. Once lubricated, 

make sure the chain runs smoothly through all the gears. If your 

chain is dirty, clean it before applying lubricant.

CHECK IS FOR  

THE CHECKOUT RIDE

 � “Check” the bicycle with a 

final, brief checkout ride. 

This is when you check that the 

brakes work smoothly, the bicycle 

shifts properly, etc. Listen for rattles. 

Anything on a bicycle that rattles 

might be about to fall off! Check your 

Bags, Clothes and other Gear: When 

riding, there should not be anything 

at risk of getting caught in your 

spokes, cassette, or chainrings. Think 

about your bag straps, pant legs, 

or any kind of hanging cargo you’re 

carrying. Ride safely by keeping all  

the bike’s moving parts free of 

foreign objects.

Many items of the ABC Quick Check 

can be accomplished visually; others 

require a brief hands-on check 

physically. If you determine that 

some adjustments are necessary, but 

beyond your ability, seek the help of a 

mechanic at your local bike shop.

QUICK IS FOR QUICK RELEASES

 � Quick Releases (QR): ensure the wheels and seat post are clamped securely. Many 

disc brake bikes will not have quick releases. In either case, check to ensure that the 

wheels are clamped securely in the drop-outs (the two small notches where your rear 

wheel goes) before each ride with either the quick release or the thru-axle. To test the 

secureness of the closure, attempt to open the QR lever with one finger. It should take 

two fingers to open the lever.  

For bikes equipped with bolt thru-axles, secure the wheel by simply screwing the axle in on one 

side. The bolt will be engaged with the fork on the other side, the end of the axle should be 

flush with the fork on both sides, and may read “Closed.” 

A more traditional QR will need to be tightened by holding the opposite side of the axle and 

screwing it tightly closed. 

If securing the QR following a wheel remounting, don’t forget to check the brake release or 

connecting cable and spin the wheel to ensure it is centered properly (neither brake pad rubs). 

This alignment process can require a little finesse at times. 

Your bicycle may have additional quick-releases, such as the seat post, frame, or other 

components on folding bikes. Be sure that all of them are tight and closed. 
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Student Manual for the League of 
American Bicyclists. Production 
design completed for Halupka Studio, 
Nashville, TN.
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aters of the US: 

a Constantly  

Changing Landscape
O ne of the most consequential cases of the 

Supreme Court in recent years was the 

EPA v. Sackett case, which brought a much-

needed clarification to the EPA’s interpretation of 

the definition of W
aters of the US (W

OTUS), as 

defined in the Clean W
ater Act (CW

A) of 1972. For 

perspective, it should be noted that water pollution 

was indeed a huge issue in the 1960’s and 1970’s 

when the CW
A was passed. Pollution was rampant, 

and polluters had to be held to account. In 1969, an 

oil slick on the Cuyahoga River in Ohio caught fire. 

Between 1947 and 1977, General Electric polluted 

the Hudson River in New York by discharging PCB’s 

into it, causing harmful side effects to wildlife and 

people who ate fish from the river. There were 

many other examples. The Clean W
ater Act enjoys 

widespread public support.

A key tenet of the Clean W
ater Act—and the subject 

of ongoing political division, debate, and regulation—is 

exactly which waters the Act protects. The position 

of environmental groups is that all waters—whether 

a stream, puddle, ditch, lake, river, or ocean—are 

interconnected and must be protected. Farmers 

with a swale in their fields bristle at the idea that 

the federal government has a right to tell them how 

to handle a puddle that develops after a summer 

shower, while developers have cried foul about small 

wetlands bringing developments to a halt.

EPA v. Sackett 

was a big win 

for landowners, 

farmers, ranchers, 

and developers—

but the fight isn’t 
over yet

By Gary Hubbell, ALC  

Broker/Owner/Auctioneer 

United Country Colorado Brokers
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Land Institute. Production design 
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MIDWEST ENERGY EFFICIENCY ALLIANCE

MEEA as an Educator

MEEA educates a wide range audience across 

the Midwest to ensure that all stakeholders and 

decision makers understand the benefits of energy 

efficiency. Our staff administers the Building 

Operator Certification® training to upskill facilities 

personnel with the knowledge and tools to make 

buildings more energy efficient. MEEA offers 

trainings on energy efficiency 101, integrating 

smart manufacturing tools for energy efficiency, 

efficiency upgrades for real estate professionals, 

energy and stretch code adoption and compliance 

and high-performance buildings. 

MEEA as a Network

MEEA is known throughout the industry as 

a key connector, expanding high impact 

partnerships to help move the Midwest energy 

efficiency industry forward. We continue to 

build our network, joining new collaboratives 

and working groups, expanding our online 

presence through newsletter subscriptions 

and social media followers, and hosting 

annual conferences, meetings and happy 

hours. MEEA’s role as a convener in the region 

builds relationships that lay the groundwork 

for continued progress in our industry.

H O W  M E E A  W O R K S
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MIDWEST ENERGY EFFICIENCY ALLIANCE
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Our Com
m

itm
ent to Equity

In 2024, M
EEA began working with Tayden Im

pact Partners 

to establish a clear vision for the organization’s steadfast 

com
m

itm
ent to diversity, equity and inclusion (DEI). In this 

phase of work, Tayden Im
pact Partners is guiding M

EEA 

through em
bedding a DEI lens across the organization, 

both internally and externally.

Our Experts

M
EEA staff continued to expand their expertise through 

trainings on topics such as building science principles, 

designing m
eetings for equity and electric rates and tariffs. 
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Expenses

FUNDRAISING

$4,498

PROGRAM
S AND POLICY

$3,196,605

M
ANAGEM

ENT AND OPERATIONS

$2,032,915

Support 
and 

Revenue

M
IDW

EST ENERGY  

SOLUTIONS CONFERENCE

$780,130

M
EM

BERSHIP

$682,927

OTHER$156,757
POLICY & BUILDING CODES

$2,268,496

EDUCATION, RESEARCH, TRAINING

$844,000

Operating  

Reserve

$900,000

Strategic  

Reserve
$780,747

Annual Report for Midwest Energy 
Efficiency Alliance. Production design 
completed for Halupka Studio, 
Nashville, TN.
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RLI News Briefs
2024 RLI Leaders Inaugurated 

in AnaheimAt the National Association of REALTORS® 

NXT convention, November 12-15 in Anaheim, 

CA, RLI leaders and members met to address 

key issues impacting land and landownership. 

Priority issues include the revised Waters of 

the U.S. rule, Open Fields cases, foreign land 

investment, the Endangered Species Act and 

special land use permits.

REALTORS ® from across the country learned how land transactions 

differ from residential during a lively Land 101 session presented 

by Christina Asbury, ALC. Thank you Christina for sharing your 

expertise and bringing more awareness to what RLI members do 

every day.We officially inaugurated the Institute’s 2024 officers: Sam Bowers, 

ALC (2024 President), Dan Murphy, ALC (2024 President-Elect), 

Geoff Hurdle, ALC (2024 Vice President) and Christina Asbury, 

ALC (2024 At-Large Director). We thanked Luke Worrell, ALC for 

his leadership this year as our 2023 President. The reception was 

one of our best attended and included RLI members, other NAR 

commercial affiliates and Georgia REALTORS ® who sponsored  

the event. As of 2024, officers will serve a calendar-year term beginning 

January 1. Thanks to all who attended our events and represented 

RLI and the land industry well at NAR NXT.

Members Give Top Ratings to Online 

Dues Renewal Process 

RLI’s revamped website and database continues to help members complete 

association transactions in a faster, simpler way.

There’s still time to renew for 2024. Simply login to your member dashboard 

by going to the Login link at the top left of the screen. Once you login, go to 

Member Resources on the top menu, then select Member Dashboard. You can 

conveniently pay by credit card and retrieve your invoices within the dashboard.

Christina Asbury, ALC 
educates REALTORS ®  

on the complexities of 
land transactions. We welcomed Christina Asbury, ALC, Geoff 

Hurdle, ALC and Dan Murphy, ALC to the 

2024 RLI Board of Directors.

RLI 2023 President, Luke Worrell, ALC inducts Sam Bowers, ALC as our  

2024 President.

Luke Worrell, ALC, Aubrie Kobernus, RLI CEO, and Sam Bowers, ALC represent 

RLI at the NAR Commercial Affiliate Reception.

In a recent survey, 77% 

percent of members say 

they renewed their 2023 

dues online. Of those, 79% gave ease 

of online renewal a 4 or 5 

rating on a scale of 1-5.
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O P E N I N G  K E Y N O T E 

S P E A K E R
Gary Black 

Author, Speaker, 16th 

Commissioner of Agriculture 

for the State of Georgia

Topic:  
We Get to Do This – Five 

Lessons from Public Service

Learn more about Gary’s 

perspective on life, real 

estate, and politics in his 

profile piece on pages 20-21 

of this issue of Terra Firma.

B R E A K O U T  S E S S I O N  S P E A K E R S

ChatGPT 
Christina Asbury, ALC,  

Coldwell Banker Seacoast Advantage

Real Estate Fraud 

Elizabeth J. Wysong Berg, National Agency Vice 

President for Education & Training, Fidelity 

National Financial  

Pond Management 

Bobby Brooks, Owner Operator at The Sporting 

Club at the Farm

Retirement and Estate Planning 

Discipline Advisors

Campfire Chat 

Kasey Mock, Mock Ranches

Women in Land Real Estate 

Renee Harvey, ALC, Century 21 Harvey 

Properties; Karen Foster, ALC, Lopp Real Estate 

Brokers; Hallie Myhre, Ranch and Resort Realty; 

Allison Worrell, Worrell Land Services, LLC

Trends in Horse Properties  

K. Amy Lawyer, PhD, Department Chair, Equine 

Administration, Equine Industry Program, 

University of Louisville School of Equine

Foreign Investors in Land Sales 

Mark Goodwin

Artificial Intelligence 

David Whitaker, ALC,  

Whitaker Marketing Group

This Year’s NLC Speakers

Platinum

Thank you to our 2024 Partners

Thank you to our attendees, partners and speakers 

who make this event a huge success! 

G E N E R A L  S E S S I O N  S P E A K E R S

DC Update • Inside the Beltway  

Russell Riggs, NAR Senior Policy Director/ RLI Legislative Liaison

Panel Discussion: Farm Bill Update facilitated by Russell Riggs with invited expert panelists.

A D D I T I O N
A L  PA RT N

E R S

BronzeWe are frequently adding new partners and NLC24 exhibitors. Check the 2024 Partners page at rliland.com/nlc for updates. If you'd like to be an RLI 2024 Partner, please 

contact our Programming and Events Manager, Melissa Lutz at mlutz@rliland.com.
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Winter 2024

Winter magazine for the Realtors® 
Land Institute. Production design 
completed for Halupka Studio, 
Nashville, TN.

2024 WINNER
MAGAZINE CATEGORY



P R O J E C T  D E S C R I P T I O N

I worked on this presentation for Halupka Studio out of Nashville, TN. We had gone through a rebrand of all 
marketing materials for Uniting Voices Chicago (formerly the Chicago Children’s Choir). I took information from 
a previous deck and updated it to the new branding for the organization (32 pages).

FREELANCE
PRODUCTION
P R E S E N T A T I O N

D E C K

 O U R  M I S S I O N :

TO INSPIRE &  
CHANGE LIVES

THROUGH MUSIC

Miami Tour
March 2023

INSPIRING &  
CHANGING LIVES
THROUGH MUSIC

ARTISTIC STAFF: 
CONDUCTORS

Veronica Román-Meyer

Lisa Arnold Farlanda Buchannon Geo Cooper Heather Stewart Alex Bravos Amanda Wolff

Lonnie Norwood Elisabeth Baker Dewey Bolz Magdalena VargasMonica Perdue

Stephanie Gregoire

Bailey Haynes
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SHOULD I BUY NOW OR WAIT UNTIL NEXT YEAR?

NOW
4.30%

$250,000
$1,237.18

Age 30

Find out the difference a  
year could make!

Are you one of the many Millennials (born  
between 1981 and 1987) who sees your  

friends and family diving head first into the  
real estate market and are wondering if  
now is the time for you to do the same?

NEXT YEAR
5.10%

$260,750
$1,415.74

Age 31

INTEREST RATE
Freddie Mac Projection 2019

HOME PRICE
CoreLogic Projection (+4.3%)

MORTGAGE PAYMENT
Per Month - Principal & Interest

The Cost of Waiting to Buy is defined as the additional funds it would take 
to buy a home if prices & interest rates were to increase over a period of time.

What Will It Cost If You Wait To Buy Your Dream Home?

Monthly
$178.56

Coffee & Lunch (M-F)

Friday Night Sushi

A New Car

Over 30 Years
$64,282

At age 61, you would 
have spent an additional 
$64,282 on your home.

At that time in your life, 
hopefully retirement is in 

your future...

We are sure you could  
think of a few great ways  

to spend that money!

Annually
$2,142.72

A Needed Vacation

Pay Off Your Credit Cards

These are estimated examples based on third-party projections; for your personal estimate, contact one of our sales people today!

Live Comfortably. 317.379.0184
info@finecraftbuilders.com

Amy W.

Red
ucin

g Workplac
e Stress for Healthcare Professionals

 
    

8610 Madison Ave.      Indianapolis, IN 46227    317.851.9212
Please R.S.V.P. to Experience.ahairspa@gmail.com

Join us for a private open house celebrating the new 
Serenity Suites at Compass Park

THE HOSPICE WING AND SUITES PROVIDE:

–  Hospice suites with private fenced-in patio and garden. 

–     Each bed has the capability to be wheeled through the oversized patio 
doors for guests to enjoy the peacefulness of the outdoors.
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Indy’s fa
vorite 

place to 

shop, save & earn!

Benefiting

FALL SALE
Sept. 12-14, 2019

Hamilton County Fairgrounds
Noblesville, IN
Thu 9am-6pm
Fri  9am-5pm
Sat 8am-1pm*

*1/2 Price Sale
(most items will be half price)

     7
0,000

ITEMS !OVE
R

Voted Indy’s Best

I N D I A N A P O L I S

Free Admission

www.IndyKidsSale.com

Looking for 
Insight, 
Transformation, 
and Learning 
in Online Talk

Trena M. Paulus and Alyssa Friend Wise

“Business leaders who dedicate themselves to 
gaining new perspectives and challenging existing ones 

are the most prepared for the challenges ahead.”  
- Alan Beaulieu

3 SIMPLE QUESTIONS

1.
Do you have easy access to a network of external peers 

for advice, and a new perspective?

2. 
Do you have easy access to experts with the latest  
thinking on leadership and organizational trends?

3. 
Do you spend time every month gaining new perspectives 

so you can strengthen your organization? 

Join one of our Forums and 
meet those who answered “YES”!

Empower your business. Enrich yourself.

For more information, visit TheStrategyForums.com  
or call Sally Tassani at 317-694-2244 

DESIGN
P R I N T

Indy’s fa
vorite 

place to 

shop, save & earn!

Benefiting

FALL SALE
Sept. 12-14, 2019

Hamilton County Fairgrounds
Noblesville, IN
Thu 9am-6pm
Fri  9am-5pm
Sat 8am-1pm*

*1/2 Price Sale
(most items will be half price)

     7
0,000

ITEMS !OVE
R

Voted Indy’s Best

I N D I A N A P O L I S

Free Admission

www.IndyKidsSale.com

Looking for 
Insight, 
Transformation, 
and Learning 
in Online Talk

Trena M. Paulus and Alyssa Friend Wise

“Business leaders who dedicate themselves to 
gaining new perspectives and challenging existing ones 

are the most prepared for the challenges ahead.”  
- Alan Beaulieu

3 SIMPLE QUESTIONS

1.
Do you have easy access to a network of external peers 

for advice, and a new perspective?

2. 
Do you have easy access to experts with the latest  
thinking on leadership and organizational trends?

3. 
Do you spend time every month gaining new perspectives 

so you can strengthen your organization? 

Join one of our Forums and 
meet those who answered “YES”!

Empower your business. Enrich yourself.

For more information, visit TheStrategyForums.com  
or call Sally Tassani at 317-694-2244 

1.   We are unguarded and genuine with one another.

2.    We acknowledge our weaknesses and tap into each other’s skills 
and expertise.

3.    We challenge one another about how we arrive at our conclusion 
and opinions. 

4.  We voice our opinions even at the risk of causing disagreement.

5.    We end discussions with clear and specific resolutions and  
calls to action, reflecting our direction and priorities.

6.  We support group decisions even if we initially disagree.

7.    All members of our team are held to the same high standards and 
we offer unprovoked, constructive feedback to one another.

8.  We consistently follow through on promises and commitments.

9.  We have a reputation for high performance.

10.  We value collective success more than individual achievement.

RESULTS

ACCOUNTABILITY

COMMITMENT

CONFLICT

TRUST

BHMG PHYSICIAN LEADER’S MANIFESTO

MOTIVATE 
REWARD
 SAVE
Thanks for partnering with Simon. We value our partnership and we’re pleased to offer you 
exclusive savings on Simon Giftcards®. Purchase fees regularly $3.95 per card when paying  
by credit, $2.95 per card when paying by ACH/Wire/Check.

Offer applies to business-to-business orders only. Valid through 12/31/23 on Giftcards® purchased at simon.com/volume or on mall, while supplies last. No 
rain checks. Cannot be combined with any other offer. The American Express® Simon Giftcard® and American Express® Simon Rewardcard® can be used at 
U.S. merchants that accept American Express® Cards, except cruise lines and casinos. Funds do not expire. No ATM cash withdrawal. Some limitations apply, 
including restriction on use for recurring billing. See Cardholder Agreement for complete details. Card cannot be redeemed for cash, except where required 
by law. This Card is issued pursuant to a loyalty, reward or other promotional program. Card is issued by American Express Prepaid Card Management 
Corporation. PCMC is licensed as a Money Transmitter by the New York State Department of Financial Services. NMLS ID# 913823. The American Express® 
Simon Rewardcard® is issued for use only with loyalty, reward, and other promotional programs and is available for corporate orders only. Subject to applicable 
law, a $2.00 monthly fee will be assessed against the American Express® Simon Rewardcard® balance starting 12 months after Card issuance. Licensed as a 
Money Transmitter by the New York State Department of Financial Services. NMLS ID# 913823. The Visa® Simon Giftcard® can be used everywhere Visa debit 
cards are accepted in the U.S. and cannot be used at ATMs or redeemed for cash. The Visa Simon Giftcard® is issued by Sutton Bank, Member FDIC, pursuant 
to a license from Visa U.S.A. Inc. For more information about the American Express® Simon Giftcard® or Rewardcard® or Visa Simon Giftcard® Cardholder 
Agreement and (if applicable) fees, visit simon.com/giftcard, Simon Guest Services or the Management Office.

Paying by ACH/Wire/Check: 70% Off Purchase Fees THANK23  
(Cash purchases not available at the Management Office.)

Paying by Credit: 35% Off Purchase Fees THANK23

Offer applies to business-to-business orders only. Valid through 3/31/2023 only on participating Visa ® Simon Giftcards ® purchased in-person at Simon 

Guest Services or online at simon.com/volume, while supplies last. No rain checks. Cannot be combined with any other offer. Visa is not a sponsor of 

this promotion. The Visa Simon Giftcard ® can be used everywhere Visa debit cards are accepted in the U.S. and cannot be used at ATMs or redeemed for 

cash. The Visa Simon Giftcard ® is issued by Sutton Bank, Member FDIC, pursuant to a license from Visa U.S.A. Inc. Visa is a registered trademark of Visa, 

U.S.A. Inc. All other trademarks and service marks belong to their respective owners. For more information about the Visa Simon Giftcard ®, including Card 

Terms and Conditions and (if applicable) fees, visit simon.com/giftcard or Simon Guest Services.

NO LUCK 
NEEDEDSave 35% on purchase fees when you buy the Visa ® Simon Giftcard ®  

Silver Jewel Tone design at Simon Guest Services March 1–31.  

Simon Guest Services hours may vary. Visit simon.com for details.

 
PROMO CODE:  MAR23LUCK35

AMANDA MAYER
SAFETY ADVISOR

HIGHLIGHTED EXPERIENCE
CONSULTANT, MEDICAID SOLUTIONS, LLC
—  Managed Medicaid application process for applicant  

families and long-term care facilities

—  Fostered frequent communication with clients from 
initial contact to application approval

—  Educated applicant families regarding the Medicaid  
approval process

—  Regularly engaged with Indiana government  
representatives regarding Medicaid cases

—  Requested and reviewed necessary documents for  
Medicaid application submissions

—  Managed company database to ensure accurate case  
status information

—  Resolved Medicaid case problems for both applicants 
and long-term care facility administrators

—  Experienced and demonstrated empathy in interacting 
with demanding clients

SAFETY ADVISOR, SAFETY MANAGEMENT GROUP
—  Assisted construction, healthcare, and manufacturing 

clients with safety-related needs

—  Evaluated and revised written safety programs

—  Performed job safety analysis and daily task analysis

—  Educated and informed client management of  
applicable safety regulations and requirements

—  Led job site inspections and toolbox talks

—  Facilitated safety committees

—  Oversaw the daily safety operations of clients

—  Initiated and completed contractor screening

—  Led safety program audits

—  Acted as the OSHA Inspection Representation  
for clients

—  Led all OSHA citation follow-up and corrective  
action implementation

—  Managed online training portal 

—  Resolved safety concerns with the client or the Owner

— I nstructed all OSHA-required employee training

—  Facilitated open enrollment training

—  Created solutions for client-specific program needs

Amanda is an organized, self-motivated safety professional  
experienced in compliance, document review, and submission.  
She has a versatile background in managing complex processes  
and rigid deadlines with diverse companies and clients.

YEARS OF EXPERIENCE
MORE THAN 20

INDUSTRY EXPERIENCE
INSURANCE 

CONSTRUCTION

EDUCATION
MURRAY STATE UNIVERSITY
BACHELOR OF SCIENCE –  

OCCUPATIONAL SAFETY AND HEALTH 

8335 Keystone Crossing, Suite 103  •  Indianapolis, IN 46240  •  SafetyManagementGroup.com

Designed resume template 
that can be customized for  
any employee.

Receive your selected, arranged, seasonal porch pot, 
delivered to your door. We make it simple: 

 Choose your style

 Choose your size

We love your look - AND we 
have a DROP-IN for that!

MEDIUM ROUND
13.75” wide at top tapering  
to 9.5” at the bottom and 12.75 tall

MEDIUM SQUARE
12 3/8” x 12 3/8” wide at top tapering 
to 8” wide at the bottom and 11 1/8” tall  

LARGE ROUND
16 1/8” wide at top tapering to 
11” wide at the bottom and 13 3/8” tall

Choose the correct drop-in product from our website  
and we will deliver flower joy to your doorstep!

Scan this to go to  
porchpotsdirect.com

FLOWER JOY DELIVERED EVERY SEASON!
Choose a 4 Seasons Subscription and Save 5%

DROP IN YOUR OWN POT INFO
 

Not sure how to measure your container for our DROP IN YOUR OWN POT 
products? Follow these steps to help you find the right size  

flower joy for your container!

Step 1
Measure the inside width (plantable) area of your container. Match it to  

the nearest Porch Pots drop-in width without going over. The first  
measurement in the product description is this number. 

Step 2
Measure the inside width at the narrowest point in your pot. Make sure  

that it is larger than the width of the bottom of your drop-in. The second  
measurement in the product description is this number. 

Step 3
Measure down to the height of your drop-in. Now, measure the width in  
your container at the height of the drop-in product. Make sure that it is  

larger than the width of the bottom of your drop-in. This ensures that your 
drop-in will not stick out above the pot. The third measurement in the  

product description is the drop-in height. 

Insert your new drop-in!



PHOTOSHOP

B E F O R E A F T E R

800.434.1502   |   T2systems.com
© Copyright 2016 T2 Systems, Inc. All Rights Reserved.

T2Flex

Benefits

• 24/7 unattended operating capabilities

• Remote configuration

• Lighted process flow for easy patron usage

• Cash and credit card payment processing

• Works with FlexVal solutions

• Reads and encodes magnetic stripe tickets

• Ease of maintenance and servicing of internal compartments

• Full offline functionality
 
Security

• Maintenance user access card management and tracking

• Three-point door locking mechanism

• Heavy gauge steel housing

• Integrated door alarm

• Seperate locks and keys for access to cash and coin operations

• Automated shutter system for coin slot

• Note escrows during payment processing to prevent laundering

• Note and coin recycling to reduce cash handling

Standard Features

Pay-on-Foot Station (Cash & Credit)

• Illuminated interface

• Full-color 9” TFT LED display

• Four Programmable backlit buttons

• Secured weatherproof cabinet for 

covered outdoor operations

• Thermostatic controlled heater

• Multiple user language options – 

English, Spanish and German

• Real-time clock

• Thermal receipt printer with print 

speed up to 220 -mm/second

• Built-in intercom preparation

• Sliding transport mechanism to 

support ticket loading

• Spare self-locking cash and coin 

vaults

• Revenue and other status reports 

available directly from device

• Auto-generated receipts or upon 

patron request using receipt button

• Locking compartment in base

T A S K

Product color was changing so I 
changed the color in Photoshop 
and matched a paint chip that was 
provided digitally.

T A S K

Client wanted to use this photo in an 
existing brochure - I cleaned up the 
asphalt and grass area.

T A S K

The Michael Kors store had closed 
at this outlet so I removed the logo 
in Photoshop so it could be used in a 
presentation.



REBRANDING

B E F O R E A F T E R

T A S K

Client created the before in house - 
task was to update it using existing 
brand standards

T A S K

Client Request: Create a table tent 
for an upcoming event - based off 
this ad that would appear in the 
event program.
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HOSPICE INSURANCE
Aetna PPO

Anthem
Communicare

IU Health
Medicaid
Medicare 

Medicare Advantage 
Sagamore

United Healthcare
VA

HOME HEALTH INSURANCE
Aetna PPO

Anthem
Communicare

Medicare
United Healthcare

MYPARADIGMHEALTH.COM
O: 317-735-6001     F: 855-450-1177

HOSPICE & PALLIATIVE  
COVERAGE AREA

HOME HEALTH 
COVERAGE AREA
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PALLIATIVE INSURANCE
Aetna PPO

Anthem
Humana
Medicare

United Healthcare

BOONE - CLINTON - DELAWARE - HAMILTON - HANCOCK  
HENDRICKS - HENRY - HOWARD - JOHNSON -  

MADISON - MARION - MORGAN - SHELBY - TIPTON

BOONE - HAMILTON -  
HANCOCK - HENDRICKS -  

HOWARD - MARION - TIPTON

 

 

 

Hospice & Palliative Care Coverage Map 

 

 

“Business leaders who dedicate themselves to 
gaining new perspectives and challenging existing ones 

are the most prepared for the challenges ahead.”  
- Alan Beaulieu

3 SIMPLE QUESTIONS

1.
Do you have easy access to a network of external peers 

for advice, and a new perspective?

2. 
Do you have easy access to experts with the latest  
thinking on leadership and organizational trends?

3. 
Do you spend time every month gaining new perspectives 

so you can strengthen your organization? 

Join one of our Forums and 
meet those who answered “YES”!

Empower your business. Enrich yourself.

For more information, visit TheStrategyForums.com  
or call Sally Tassani at 317-694-2244 

“No one - not professional athletes,  
not software billionaires, and not even  

geniuses - ever makes it alone.”
Malcolm Gladwell 

JOIN THE STRATEGY FORUMS

For peer advisory groups, leadership & team development, 
executive coaching, and assessments turn to The Strategy Forums. 

Our expertise is our ability to connect with and lead  
individuals and teams to capitalize on their strengths and 

achieve unprecedented results.

For more information, 
visit TheStrategyForums.com or 

call Sally Tassani at 317-694-2244 

Empower your business. Enrich yourself.

S U P P L I E D D E L I V E R E D



ContaCt

knoxville  
Center
•	Major retailers: Belk, jcpenney,  

The Rush Fitness Center, Sears

•	Gla: 964,000 Sq. Ft.

retail Centers
•	east town Crossing: The Home 

Depot, Little Caesars, Pep Boys 

•	isaiah’s landing: Cracker Barrel, 
O’Charley’s, Carmike 10 Theatre 

•	knoxville Commons: Sam’s Club, 
Applebee’s, Wendy’s, Don Pablo’s, 
OfficeMax, Toys “R” Us 

•	kohl’s 

•	new Harvest Park: Target, Bed Bath 
& Beyond, Ross Dress for Less, 
Marshalls, Old Navy

•	texas roadhouse 

•	Walmart supercenter store

1

2

aPartMent 
CoMPlexes
•	east towne village: 171 units

•	spring Meadow apartments:  
225 units

sinGle-faMily 
residential
•	Clear springs subdevelopment: 

Single-family homes from 
$175K–185K

•	Holston Hills: Single-family homes 
from $135K–$475K

•	laurel Place subdevelopment: 
Single-family and duplex homes from 
$110K–$130K

•	Meadows of Millertown 
subdevelopment: Duplex homes from 
$98K–$110K

•	Pendleton subdevelopment: Single-
family homes from $170K–$180K

•	spring Park subdevelopment: Single-
family homes from $100K–$120K

otHer
•	forks of the river industrial Park

•	Holston Hills Golf Course

•	Whittle springs Golf Course

3

4

5

trade area deMoGraPHiCs
•	trade area population: 579,093

•	total daytime population: 299,436

•	trade area households: 234,024

•	average annual HH income: $56,836

•	Median age: 36.6

sPeCialty retailers, restaurants, 
and entertainMent
Aéropostale, American Eagle Outfitters, Bath & Body Works, 
Buckle, Champs Sports, Chick-fil-A, The Children’s Place, 
Finish Line, Foot Locker, GameStop, Gymboree, Hollister Co., 
Hot Topic, Journeys, Kay Jewelers, Lane Bryant, LensCrafters, 
PacSun, Rack Room Shoes, Regal Cinemas, Subway,  
The Body Shop, Yankee Candle

Knoxville Center is located just off Exit 8 on I-640.

A two-level locally-themed 964,000 square foot enclosed mall that boasts over 1 million visotors a year, Knoxville Center has 
over 120 specialty stores featuring many national retailers and several well-performing local tenants. The mall is also home to a 
10-screen Regal Cinemas. 

•	leasing: Dan Zoghby  
317.263.7069 | dzoghby@simon.com

•	local leasing: Lara Seivers 
865.544.1501 | lseivers@simon.com

•	Big Box development: Kevin Compton 
317.263.7018 | kcompton@simon.com

•	Peripheral development/land: Bill Crawford 
317.263.7128 | bcrawfor@simon.com

•	Mall Manager: David Huesser 
865.544.1501 | dhuesser@simon.com

•	director of Mall Marketing: Amy Fields 
865.544.1501 | afields@simon.com

Knoxville, Tennessee

I-40  155,445 ADT

I-640  36,440 ADT
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Information accurate as of 5/2/12. Sources: SPG Research; trade  
area demographic information per Pitney Bowes MapInfo (2011).

J O B  D E S C R I P T I O N

Agency provided old files in InDesign and I was given a new design template. I made updates and revisions as necessary and 
provided PDF’s for client review and packaged final files.
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KNOXVILLE, TENNESSEE

TRADE AREA 
DEMOGRAPHICS

Trade Area Population: 251,331
Total Daytime Population: 289,225
Trade Area Households: 102,829
Average Annual HH Income: $49,567
Median Age: 35.3

SPECIALTY RETAILERS 
RESTAURANTS AND ENTERTAINMENT

Aéropostale, American Eagle Outfitters, Bath & Body 
Works, Buckle, Champs Sports, Chick-fil-A, The Children’s 
Place, Finish Line, Foot Locker, GameStop, Gymboree,  
Hollister Co., Hot Topic, Journeys, Kay Jewelers,  
LensCrafters, Mandarin Palace Buffet & Grill, Rack Room 
Shoes, Subway, Yankee Candle

CONTACT

Peripheral  
Development/Land:  
Dawn Lindquist  
dlindqui@simon.com 
317 263 2301

Minutes from I-40, Knoxville Center enjoys 
high visibility from its convenient location 
just off I-640. The enclosed, two-level  
mall offers a variety of shopping and  
entertainment experiences, attracting  
more than 1 million shoppers annually.  
Locally themed and featuring approximately 
110 popular retailers including department 
store favorites Belk, JCPenney, and Sears as 
well as national and locally based specialty 
stores and eateries, Knoxville Center offers 
an excellent opportunity for retail success.

1  
 
KNOXVILLE CENTER
Major Retailers: Belk, JCPenney, The Rush 
Fitness Center, Sears, Regal Cinemas

GLA: 961,000 Sq. Ft.

2  
 
RETAIL CENTERS
KARM Stores, Applebee’s, Wendy’s,  
Don Pablo’s, Sam’s Club 

Isaiah’s Landing: Cracker Barrel, O’Charley’s, 
Carmike Cinemas, Lowe’s, Sonic, Knox County 
Clerk’s Office

Knoxville Commons: OfficeMax, Toys “R” Us, 
RPM Tire, Ollie’s 

Kohl’s 

Harvest Park Centre: Target, Bed Bath &  
Beyond, Ross Dress for Less, Marshalls, Old 
Navy, AT&T, Jo-Ann Fabrics, Shoe Carnival

Millertown Commercial Center:  
6.16-acre site currently being developed as a 
medical/community center, adjacent to the mall

Texas Roadhouse 

Walmart Supercenter Store

3
Knoxville Center is located just off 
Exit 8 on I-640.

3  
 
APARTMENT  
COMPLEXES 
East Towne Village: 171 units

Spring Meadow Apartments: 225 units

4  
 
SINGLE-FAMILY  
RESIDENTIAL
Buffat Trace: $79K–$153K condominiums

Clear Springs Subdevelopment: $175K–$185K

Holston Hills: $135K–$475K

Laurel Place Subdevelopment:  
$110K–$130K single and duplex homes

Meadows of Millertown Subdevelopment: 
$98K–$110K duplex homes

Pendleton Subdevelopment: $170K–$180K

Spring Park Subdevelopment: $100K–$120K

5  
 
OTHER
Forks of The River Industrial Park

Holston Hills Golf Course

Whittle Springs Golf Course

* Not shown on map

Information accurate as of 5/1/14. 
Sources: SPG Research; trade 
area demographic information per 
Pitney Bowes MapInfo (2013).

Specialty Leasing:  
Justin Sterling 
jsterling@simon.com  
865 544 1501

Big Box & Theater 
Development:  
Mark Becher 
mbecher@simon.com 
317 464 8972

Mall Manager:  
Robert O’Grady 
rogrady@simon.com 
865 544 1501

Director of Marketing & 
Business Development: 
Abbey Harris 
aharris@simon.com  
865 544 1501 

Leasing:  
Jeff Rudd  
jrudd@simon.com  
317 685 7339

LOCATION
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FREELANCE
PRODUCTION

I N D E S I G N
ContaCt

NNN

N

NNN

N

PEnn SQUaRE MaLL
•	Major Retailers: Macy’s; Dillard’s 

Women’s; Dillard’s Men’s, Children’s 
& Home; jcpenney; AMC Theatres

•	GLa: 1,058,000 Sq. Ft.

hotELS
•	Courtyard by Marriott: 122 rooms, 

800 square feet of meeting space

•	Crowne Plaza: 218 rooms,  
2 suites, 12,000-square-foot  
meeting space

•	hawthorn Suites by Wyndham:  
51 rooms, 3,000-square-foot 
meeting space

•	holiday Inn Express: 76 rooms,  
22 suites

•	hyatt Place: 79 rooms

•	Sleep Inn & Suite: 55 rooms

•	Waterford Marriott: 4-star hotel,  
165 rooms, 32 suites, 11 meeting 
rooms with 8,000 square feet 

REtaIL CEntERS
•	Barnes & noble

•	Belle Isle Station: Old Navy,  
Shoe Carnival, Ross Dress for Less, 
Babies “R” Us, Walmart

•	Classen Curve: Balliets, Republic 
Gastropub, 105degrees, Whole Foods 
Market, Anthropologie

•	50 Penn Place: Pendleton, Full Circle 
Bookstore, Route 66, Belle Isle 
Restaurant & Brewery

•	French Market Mall: Burlington, Bed 
Bath & Beyond, Famous Footwear

•	nichols hills Plaza north: Avondale 
Galleries, Starbucks Coffee

•	north Penn Plaza: Samuel Gordon 
Jewelers, Pier 1 Imports, Duncan 
Bros. Salon, Koslow’s Furs, SJ Bridal 
and Prom, tulips & truffles, Silver 
Accents, Ideal Feet

•	talbots

1

2

3

aPaRtMEnt 
CoMPLExES
•	hemingway Condominiums:  

Gated, privately owned residences  
up to $100K

CoRPoRatE 
hEadQUaRtERS
•	Chesapeake Energy: Second-largest 

natural gas producer in the U.S.,  
over 6,500 employees

MajoR oFFICE 
CoMPLExES
•	Caliber Center: 268,000 square feet 

of Class A office space

•	the oil Center: 250,000 square feet 
of Class B office space

•	Union Plaza office Building: 
246,000 square feet of Class A  
office space

•	Valliance Bank tower: 500,000 
square feet of office space

SInGLE-FaMILy 
RESIdEntIaL
•	nichols hills: Historical homes 

averaging $1M–$3M

•	Wileman Belle Isle: Homes averaging 
from $216K to the upper $300K

•	Wileman 8: Homes from $245K

 
othER
•	Mass transit: Metro Transit stop

•	oklahoma City Golf & Country Club

4

5

6

7

8

tRadE aREa dEMoGRaPhICS
•	trade area population: 464,421

•	total daytime population: 604,455

•	trade area households: 190,532

•	average annual hh income: $70,705

•	Median age: 34.7

SPECIaLty REtaILERS, REStaURantS, 
and EntERtaInMEnt
Apple, ALDO, AMC Theatres, Ann Taylor, bareMinerals, 
Brighton Collectibles, Buckle, Caché, The Cheesecake 
Factory, Chico’s, Coach, Coldwater Creek, Express/Express 
Men, Forever 21, Fossil, Francesca’s Collections, Gap, Godiva 
Chocolatier, Hollister Co., J.Crew, James Avery Craftsman, 
L’Occitane, The Lego Store, The Limited, LOFT, Lush Fresh 
Handmade Cosmetics, Michael Kors, Microsoft, Pandora, 
A Pea in the Pod, Pepperoni Grill, Pottery Barn, Sephora, 
Swarovski, Teavana, Vans, Vera Bradley, Victoria’s Secret, 
Whiskey Cake Kitchen & Bar, White House | Black Market, 
Williams-Sonoma

Penn Square Mall is located just off I-44 on the corner of 
Northwest Expressway and Pennsylvania Avenue.

Penn Square Mall is Oklahoma City’s premier fashion, shopping, and dining destination located in the heart of the city’s popular Business and Tourism 
District. The mix of upscale retail, including exclusive specialty stores such as Apple, Coach, Fossil, Lush Fresh Handmade Cosmetics, Microsoft, Pottery 
Barn, Teavana, and popular restaurants (including the only locations of The Cheesecake Factory and Whiskey Cake Kitchen & Bar in the Oklahoma 
City market) contribute to the mall’s success. It offers retailers a truly one-of-a-kind opportunity in the Oklahoma City market.

•	Leasing: Bill Conway 
317.263.2389 | bconway@simon.com

•	Local Leasing: Anny Christensen  
405.841.2696 | achristensen@simon.com 

•	Big Box development: Kevin Compton  
317.263.7018 | kcompton@simon.com 

•	Peripheral development/Land: Trent Garrett  
317.263.7104 | tgarrett@simon.com 

Oklahoma City, Oklahoma

•	Mall Manager: Jeff Dozier   
405.841.2696 | jdozier@simon.com

•	director of Marketing & Business development:  
Mis Gaston | 405.841.2696 | mgaston@simon.com

Information accurate as of 5/1/13. Sources: SPG Research; trade  
area demographic information per Pitney Bowes MapInfo (2012).
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Standard data and message rates may apply.

iPhone is a trademark of Apple Inc., registered in the U.S. and other countries. App Store is a service mark of Apple Inc. Google PlacesTM and 
YouTubeTM are trademarks of Google Inc. foursquare® is a registered trademark of Foursquare Labs, Inc. Yelp® is a registered trademark of Yelp, Inc.  

shopkickTM is a trademark of shopkick, Inc. Mobile Shopper ClubSM is a service mark of Simon Property Group, L.P.

AnchorAge  
5th Avenue ShopperS 

tell uS whAt you think!
Help us improve your next shopping trip.

Scan this QR code with your smart phone to start now!

or text gueSt2 to 74666 

  to provide your feedback.
www.simon.com/feedback/anchorage5thave

J O B  D E S C R I P T I O N

Agency provided initial template in InDesign. Task was to flow 
information from Word documents provided by the client, position 
aerial photos (some retouching involved), street names, place 
number markers and connector lines where needed. There are 
almost 200 malls and I have assisted the agency with this project 
for 3 years.

J O B  D E S C R I P T I O N

Agency provided a template in InDesign. I used data 
merge to place individual mall information from Excel to 
InDesign. I also placed QR codes that were different for 
each poster.

FREELANCE
PRODUCTION

I N D E S I G N

J O B  D E S C R I P T I O N

Agency provided the initial template in InDesign. The task was to 
flow information from Word documents provided by the client,  
position aerial photos (some retouching involved), add street 
names, and place number markers and connector lines where 
needed. There are over 200 malls and I assisted the agency with 
yearly updates (and created files for new properties that were 
added to their portfolio) on this project for 5 years.

J O B  D E S C R I P T I O N

Agency provided a template in InDesign. I used data merge to 
place individual mall information from Excel to InDesign. I also 
placed QR codes that were different for each poster and provided 
final packaged files for the printer.

FREELANCE
PRODUCTION

I N D E S I G N
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land composition district 51

Facts to notE district 51

FaRm snapsHot

1,974

2.39%

70,448

322

1,112

68,892

112,800 240,000

4

182

$1,099,092,946
$83,756 

NUMBER OF FARMS

Employed in
agriculture 

sales/
hogs and pigs sold

Number of 
poultry operations

Number of  
crop farms

sales/
cattle and calves sold

Number of 
permitted cFO broilers
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J O B  D E S C R I P T I O N

Agency provided layout of template in InDesign. Task was to create 
a Word document (that looked exactly like the InDesign file) that 
the client could flow text into on an as-needed basis. I created a 
style gallery for text to make formatting as easy as possible for the 
client.

J O B  D E S C R I P T I O N

Agency provided initial template in InDesign. Word  
documents were provided by the client and I used those 
to place information (by hand) for each district. I created 
the graphs in Illustrator and placed each Representative 
photo and graphic of Indiana. I was able to merge data 
from Excel for the Representative’s contact information, 
as that was provided in a spreadsheet format.

I N D E S I G N

J O B  D E S C R I P T I O N

Agency provided layout of a template in InDesign. Task was to create 
a Word document (that looked exactly like the InDesign file) that the 
client could flow text into on an as-needed basis. I created a style gal-
lery for text to make formatting as easy as possible for the client.

J O B  D E S C R I P T I O N

Agency provided the initial template in InDesign. Word documents 
were provided by the client and I used those to place information 
for each district. I created the graphs in Illustrator and placed each 
Representative’s photo and graphic of Indiana. I was able to merge 
data from Excel for the Representative’s contact information, as that 
was provided in a spreadsheet format.

FREELANCE
PRODUCTION

I N D E S I G N



J O B  D E S C R I P T I O N

Agency provided a template in Powerpoint. I was given access to their servers so I could access photography, Word documents, and Excel 
spreadsheets to create individual presentation books (17 pages) for each mall. Eventually, the Powerpoint document would be used in sales 
presentations and also printed and bound for clients.

FREELANCE
PRODUCTION

P O W E R P O I N T



DESIGN
L O G O  C R E A T I O N

PREMIER GROUP
AUTO - HOME - BUSINESS - LIFE
INSURANCE

LUMI 
BODY CREME

4oz            113g

O I L E  
Packed with rich,  
ultra-hydrating  

ingredients to rejuvenate 
dry, stressed skin. Leaves 
skin hydrated, smooth, & 

subtly shimmering. 
Avoid eye area (but a 
great highlighter for 

cheekbones). 
Shake well before use. 

Non-toxic, clean, and cruelty free ingredients.  
For external use only. Keep out of reach of children.  

May Contain Nut Oils. 

Ingredients:  
*Cocos Nucifera (Unrefined, 

Cold Pressed, Virgin 
Coconut) Oil, *Theobroma 

Cacao (Cocoa Seed 
Butter), *Unfiltered Olea 

Europaea (Olive) Oil,* 
Argania Spinosa (Argan) Oil, 

Oenothera (Evening 
Primrose) Oil, Tocopherol 
(Vitamin E), *Rosa Canina 
(Rosehip Seed) Oil, *Cera 

Alba (Beeswax), 
Limnanthes Alba (Meadow-

foam) Oil, Mica.   
*Certified Organic

GOLF

4
HEROES



PACKAGING


