TARASEARS | PRODUCTION DESIGNER

317.840.9947 tara@demandmktg.com

PORTFOLIO

NOTABLE GIGS

OneAmerica Financial | Freelance Production Designer | June, 2024—June, 2025

Halupka Studio | Freelance Senior Production Designer | August, 2021—present

Nogginwerks | Freelance Production Designer | March, 2014—present



mailto:tara%40demandmktg.com?subject=I%20saw%20your%20portfolio%20and%20want%20to%20chat
http://oneamerica.com
https://ha-lup-ka.com
http://nogginwerks.com

PROJECTS

Student Manual for the League of
American Bicyclists. Production
design completed for Halupka Studio,
Nashville, TN.
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Bottoms Up:

Farm Transition Planning

Howto Prevent Wire Fraud

Winter magazine for the Realtors®
Land Institute. Production design
completed for Halupka Studio,
Nashville, TN.

MAGAZINE CATEGORY

GOLD

CELEBRATED BY ASAE

Conference Recap

REALTORS"
' LAND
TUTE

Summer magazine for the Realtors’
Land Institute. Production design
completed for Halupka Studio,
Nashville, TN.

Annual Report for Midwest Energy
Efficiency Alliance. Production design
completed for Halupka Studio,
Nashville, TN.



INSPIRING &
CHANGING LIVES
THROUGH MUSIC

Miami Tour
March 2023
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CHICAGO

OUR MISSION:

TO INSPIRE &
CHANGE LIVES
THROUGH MUSIG
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PROJECT DESCRIPTION

| worked on this presentation for Halupka Studio out of Nashville, TN. We had gone through a rebrand of all
marketing materials for Uniting Voices Chicago (formerly the Chicago Children’s Choir). | took information from
a previous deck and updated it to the new branding for the organization (32 pages).
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Obstetrics &
Gynecology
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Caregiving calls us to
lean into love

we didn’t know possible.

- Tia Walker
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Simon Gifteards' are the ultimate indulgence,
Buy them today at the Mall Office.

90 SIMON GIFTCARLY

GET A $10 VISA
SIMON GIFTCARD
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SHOULD I BUY NOW OR WAIT UNTIL NEXT YEAR?

Are you one of the many Millennials (born
between 1981 and 1987) who sees your
friends and family diving head first into the
real estate market and are wondering if
now is the time for you to do the same?

Find out the difference a

A

~ NOW year could make! NEXT YEAR
4.30% AR L 510
$250,000 ¢——  HOMEPRICE— $260,750

CoreLogic Projection (+4.3%)

$1,237.18 ¢ MORTGAGE PAYMENT— > $1,415.74

Per Month - Principal & Interest

What Will It Cost If You Wait To Buy Your Dream Home?
[ EXPERIENCE -a hair spa |

8610 Madison Ave. Indianapolis, IN 46227 317.851.9212
Please R.S.V.P. to Experience.ahairspa@gmail.com

Monthly Annually Over 30 Years
$178.56 $2,142.72 364,282

Coffee & Lunch (M-F) A Needed Vacation At age 61, you would
have spent an additional
$64,282 on your home.
= At that time in your life,
hopefully retirement is in
your future...

at

Friday Night Sushi

W©ﬂ Pay Off Your Credit Cards

A New Car

|

We are sure you could
think of a few great ways
to spend that money!

DESIGN

317.379.0184

info@finecraftbuilders.com

Live Comfortably.

These are estimated examples based on third-party projections; for your personal estimate, contact one of our sales people today!
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Join us for a private open house celebrating the new

Serenity Suites at Compass Park

READY TO

Mobil i

BIGOTIRES Lube Express

BRAKES ~ALIGNMENT SHOCKS STRUTS SUSPENSION REPAIR CHECK ENGINE LIGHTS

Your car can take you a lot of places.
Whether it's work, school, or the grocery store, we want to
help keep you safe on the road.

Bring this card in to the Mooresville or Plainfield Big 0
and receive $10 OFF our Full Service Oil Change.

It's just our way to say thank you for being a Big 0 Customer!

v A OUR FULL SERVICVE;IIL CHANGE OR

' / o ™ *EXCLUDESTIRES. Expires 2/ 15/2011. Mooresville (317) 8346840 Plainfield (317) 837-1552
7 Pal adl COMPASS PARK || NOT GO0D WITH ANY OTHER OFFER.

v Healﬂgm INDIANA MASONIC HOME vm\l:fl‘
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e R = Gal St el
R L G E R, o
2808 eCmng s
;Q. QL A% QB“n =% Qa ma: 5 ¢
1285 o
30 = 4
2/ Looking for o

-
ra2e

(¢85 751 ro 2

2y Insight,
= Transformation, £
0 and Learning
2aso‘ inOnlineTalk A

f

e
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* We love your look - AND we
have a DROP-IN for that!

MEDIUM SQUARE
e oo g e

W
s

# DROP IN YOUR OWN POT INFO

Choose the correct drop-in product from our website
‘and we will deliver flower joy to your doorstep! *

LJ

BHMG PHYSICIAN LEADER’S MANIFESTO

\guarded and genuine with one anothe;

&

& RELLEVATE

PR
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Designed resume template
that can be customized for
any employee.



PHOTOSHOP

BEFORE

T2Flex

Pay-on-Foot Station (Cash & Credit)

AFTER

T2Flex

Pay-on-Foot Station (Cash & Credit)

TASK

Product color was changing so |
changed the color in Photoshop
and matched a paint chip that was
provided digitally.

TASK

Client wanted to use this photo in an
existing brochure - | cleaned up the
asphalt and grass area.

TASK

The Michael Kors store had closed
at this outlet so | removed the logo
in Photoshop so it could be used in a
presentation.



BEFORE
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¥ Paradigm
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Hospice & Palliative Care Coverage Map

REBRANDING

SUPPLIED

“No one - not professional athletes,
not software billionaires, and not even
geniuses - ever makes it alone.”
Malcolm Gladwell

For peer advisory groups, leadership & team development,
executive coaching, and assessments turn to The Strategy Forums.
Our expertise is our ability to connect with and lead
individuals and teams to capitalize on their strengths and
achieve unprecedented results.

P
=
= THE
&  STRATEGY
== FORUMS
For more information,

visit TheStrategyForums.com or
call Sally Tassani at 317-694-2244

AFTER

HOME HEAL]

HOSPICE & PALLIATIVE IOME HEALTH
\GE AREA CCOVERAGE AREA

COVERAC

HENDRICKS - HENRY - HOWARD - JOHNSON -

MADISON - MARION - MORGAN - SHELBY - TIPTON HOWARD - MARION - TIPTON
HOSPICEINSURANCE  PALLIATIVE INSURANCE HOME HEALTH INSURANCE
Aetna PO etna PPO. ‘Aetna PPO
Anthem Anthom
Communicare Humana
10 Heslth Modicare
Medicsid United Hesltheare

Medicare
Medicars Advantge.
Sagamore
United Healtheare
A

MYPARADIGMHEALTH.COM
0:317-735.6001 18554501177

DELIVERED

“Business leaders who dedicate themselves to
gaining new perspectives and challenging existing ones
are the most prepared for the challenges ahead.”

- Alan Beaulieu

1
Do you have easy access to a network of external peers
for advice, and a new perspective?

2.
Do you have easy access to experts with the latest
thinking on leadership and organizational trends?

3.
Do you spend time every month gaining new perspectives
50 you can strengthen your organization?

Join one of our Forums and
meet those who answered “YES”!

—

) THE
-
N STRATEGY

FORUMS

Empov isiness. Eni

For more information, visit TheStrategyForums.com
or Tassani at 94-2244

TASK

Client created the before in house -
task was to update it using existing
brand standards

TASK

Client Request: Create a table tent
for an upcoming event - based off
this ad that would appear in the
event program.
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ANCHORAGE
5TH AVENUE SHOPPERS
TELL US WHAT YOU THINK!

Help us improve your next shopping trip.
Scan this QR code with your smart phone to start now!

to provide your feedback.
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JOB DESCRIPTION

Agency provided a template in InDesign. | used data merge to
place individual mall information from Excel to InDesign. | also
placed QR codes that were different for each poster and provided
final packaged files for the printer.

KNOXVILLE CENTER

JOB DESCRIPTION

Agency provided the initial template in InDesign. The task was to
flow information from Word documents provided by the client,
position aerial photos (some retouching involved), add street
names, and place number markers and connector lines where
needed. There are over 200 malls and | assisted the agency with
yearly updates (and created files for new properties that were
added to their portfolio) on this project for 5 years.
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Published weekly by TriHealth Marketing Cor

eadline 16pt. Lorem ipsum dolor sit amet,
3 adipiscing elit

In This Issue:
Al Article Title 10 pt. Volore
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Article Title 10 pt. Volore
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Article Title 10 pt. Volore Headline 16pt. Lorem ipsum dolor sit amet,
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Headline 16pt. Lorem ipsum dolor sit amet,
Article Title 10 pt. Volore consectetur adipiscing elit

sina reped es ma simagnis Au tipt

Article Title 10 pt. Volore
sina reped es ma simagnis

Article Title 10 pt. Volore
sina reped es ma simagnis

JOB DESCRIPTION

Agency provided layout of a template in InDesign. Task was to create
a Word document (that looked exactly like the InDesign file) that the
client could flow text into on an as-needed basis. | created a style gal-
lery for text to make formatting as easy as possible for the client.

" | REPRESENTATIVE DENNIS J. ZENT
Indiana State Representative
District 51

LAND COMPOSITION DISTRICT 51 | FARM SNAPSHOT

MEASURED IN ACRES

1,974
°1,099,092,946

| SALES

‘83,756
FARM - 65.6 WATER - 19.6; | L)

W WOODS-5.37 I URBAN-9.3

FACTS TO NOTE DISTRICT 51

cattle a

322 112,800 240,000

Number of | Number of | Number o
poultry operations | permitted CFO broilers | permitted CAFO broilers
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JOB DESCRIPTION

Agency provided the initial template in InDesign. Word documents
were provided by the client and | used those to place information

for each district. | created the graphs in lllustrator and placed each
Representative’s photo and graphic of Indiana. | was able to merge
data from Excel for the Representative’s contact information, as that
was provided in a spreadsheet format.
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SIMON MARKETING DIGITAL MARKETING
UNIQUE, INDUSTRY-LEADING APPROACH DESIGNED TO BUILD TRAFFIC LEADING THE WAY
AND PROVIDE RETAILERS WITH OPPORTUNITIES TO ENGAGE CONSUMERS AND DRIVE SALES

GRASSROOTS MARKETING. SIGNATURE EVENTS PLATFORM PROGRAMS: POSITIVE CONSUMER REAGTION

Web-—Simon's industry-leading Web sits designed around our retailers.
Locally executed events designed
w0

ith

* Drive taffic

the only mall p

h ShopHick, an industrylead

FREELANCE .
PRODUCTION

dustry o launch a proprietary mal app.

+ Leveraging text messaging to complement broader mabilk marketing strategy.

« Connact with the community

- Safety & Weliness Fair

‘Social Media—engaging shoppers and tapping into their kove of ShopRIng.
+ Holiday/Santa Photo

itr, Foursquare).
~ Holiday Concert Series

ion, and highlight what's new

* Qur strategy is working!

« Simon it han T5%
mall page at least weekly: 28%, daiy.

+ Shoppers are satisfiec: 99% of shoppers are satisfied with our conten.

+ Faosbook shoppers come to the mall more often: 11.4 time:

5 avery threa months versus the
averaga 8.

Iz More than half of our Facebook fans have encouraged friends ta become
all events and promotions.*

JOB DESCRIPTION

Agency provided a template in Powerpoint. | was given access to their servers so | could access photography, Word documents, and Excel

spreadsheets to create individual presentation books (17 pages) for each mall. Eventually, the Powerpoint document would be used in sales
presentations and also printed and bound for clients.
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eat . drink . play . relax
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PREMIER GROUP
INSURANCE

AUTO - HOME - BUSINESS - LIFE




PACKAGING
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