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EUROUZ Public Relations & Strategic Communications Committee Meeting Brought
Together Business Leaders and Experts to Discuss Executive Reputation and Strategic
Visibility in Modern Business

28 EUROUZ [

S g Ehome- ULt iian
o Eucpsune

Event photos: https://flic.kr/s/aHBgjCTMjK

Tashkent, 13 May 2026 — The Europe-Uzbekistan Association for Economic Cooperation
(EUROUZ) held a meeting of the Public Relations & Strategic Communications Committee under
the theme “Being Visible: Executive Reputation in Modern Business”. The event took place in
a hybrid format at TEAM University and brought together representatives of international and local
businesses, company executives, experts in communications, HR, and corporate governance to
discuss the role of executive reputation in today’s rapidly evolving business environment.

The discussions focused on strategic executive visibility, reputation risk management, the impact of
personal branding on investment attractiveness, as well as the growing importance of cultural
intelligence and digital reputation in international business.



The meeting was opened by Atabek Alimdjanov, Secretary General of EUROUZ, who emphasized
that executive reputation has become one of the key intangible assets of modern companies,
directly influencing investor confidence, business sustainability, and long-term organizational
development.

“In an era of digitalization and increasing transparency, business leaders are
no longer viewed solely as managers, but also as public representatives of
their organizations, shaping trust not only in their companies, but also in the
country as a whole,” noted Atabek Alimdjanov.

Welcoming remarks were also delivered by Valentina Butnik, Chief External Communications and
Reputation Management Officer at Beeline Uzbekistan and Chair of the EUROUZ Public Relations
& Strategic Communications Committee. In her speech, she emphasized that strategic
communications today are an essential component of sustainable business, institutional, and
national development.

“In the context of rapid economic and technological change, strategic
communications are becoming not only a tool for reputation management,
but also an important element in building trust, strengthening investment
attractiveness, and shaping the international positioning of a country. Today,
it is especially important to create professional platforms for open dialogue,
exchange of experience, and the development of modern approaches to
communication leadership,” emphasized Valentina Butnik.

The main part of the meeting was opened by Zafar Khashimov, Founder and CEO of Korzinka.uz,
with a presentation titled “Building Trust: Founder’s Values and Long-Term Business Value.”
In his presentation, he spoke about how founder values, consistency of actions, and authentic
leadership shape corporate sustainability, organizational culture, and trust among clients,
employees, and partners.




A presentation titled “Cultural Intelligence: Personal Branding Across Global Markets” was
delivered by Oybek Shaykhov, Co-Founder and Board Member of EUROUZ. During his
presentation, he focused on how leadership styles and executive reputation are perceived across
different cultures and jurisdictions, while also emphasizing the importance of adaptive
communication strategies in the international business environment.

“‘Reputation management in international business is no longer limited to personal
visibility — today, it reflects the ability to understand cultural nuances, build trust
across markets, and communicate strategically within diverse external
environments. EUROUZ and its Public Relations & Strategic Communications
Committee are proud to support members through practical dialogue, expertise,
and tools that help business leaders effectively adapt to these evolving realities,”
noted Oybek Shaykhov.

The second part of the meeting focused on reputation risks and tools for managing executive
public visibility in the digital era.

Venera Erzina, CHRO of JSCMB Ipoteka-bank, presented on “Brand Management: Tools and
Reputation Risk Management,” where she discussed the impact of digital footprints, social media
behavior, and public positioning on corporate reputation, investment attractiveness, and executive
hiring decisions.

“The personal brand of a top executive is increasingly viewed as a reflection of the
company itself. Public communication today carries reputational, investment,
compliance, and HR implications that organizations can no longer ignore,”
emphasized Venera Erzina.

Anastasia Gusentsova, Founder and CEO of LiFT, delivered a presentation titled “Founder’s
Brand as a Tool for Attracting Capital: Attracting Investment through Reputation.” She
discussed how founder reputation influences fundraising speed, market trust, and the strategic
positioning of companies.

“Today, investors often form their first impression of a company before any meeting —
through the online presence of its founder. Executive reputation has become a key
indicator of stability, competence, and long-term potential, accounting for about 45% of
a company's market value”, noted Anastasia Gusentsova.

The meeting concluded with a presentation by Rustam Sunnatullaev, Head of Business Education
Programmes at TEAM University, who presented opportunities related to international Executive
MBA programmes and emphasized the importance of continuous executive education, strategic
thinking, and leadership transformation in today’s business environment.

Throughout the event, participants exchanged perspectives on leadership communications, digital
reputation, trust management, and cross-cultural positioning in international markets . The meeting
once again confirmed the growing importance of structured dialogue on executive reputation and
strategic communications as an essential element of Uzbekistan’s evolving business ecosystem.
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EUROUZ, the Europe-Uzbekistan Association for Economic
Cooperation, is an international business association & a European
Chamber of Commerce in Uzbekistan, working to provide
comprehensive support to its members to understand their target
market, build more robust business networks & enable a better
dialogue with both public & private stakeholders. EUROUZ is a
recognized European non-profit, non-commercial association with
headquarters in Brussels & a full official branch office in Tashkent.
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3acepaHue Komuteta EUROUZ no cBA3AM € 06LLECTBEHHOCTbLIO U CTpaTermnyeckum
KOMMYHMKaLMsAM 06beanHUNO nuaepoB 6usHeca u 3KCNepToB ANs 06CyXAeHUA penyTauum
pyKkoBoauTenen u ctparernyeckon BUAUMOCTHU
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TawkeHT, 13 maa 2026 roga — EBponencko-Y3bekckaa Accoumaumsi no OKOHOMUYECKOMY
Cotpygnunyectesy (EUROUZ) nposena 3acegaHne KomuteTa no cBA3AM C OBLIECTBEHHOCTBIO U
cTpaTterndeckMM KOMMYHWKaumMsM Ha Temy: «BbiTb BuAUMbIM: penyTauuMsa pykoBoauTensi B
COBpeMeHHOM OusHece». Meponpusatue npowno B rmbpugHom dopmarte Ha nnowagke
YHusepcuteta TEAM 1 o6beauHUNO NpeactaBUTENen MeXayHapoOHOro U fnokanbHoro 6usHeca,
pykoBoOMUTENEN KOMMNaHWA, 9KCneptoB B cdepe KOMMyHuKauun, HR un KopnopaTtmeHoOro
ynpaBneHus onst o6Cy>KaeHnst ponu penytaumm Nnngepos B YCIOBUAX CTPEMUTENBHO MEHSOLLENCA
4enoBow cpeapl.

B ueHTpe BHMMaHMA y4aCTHMKOB  OKasanucCb BOMPOCHI  CTpaTerMyeckorM  BUOAUMOCTU
pykoBoauTernen, ynpasneHus penyTauvoOHHbIMW pUCKaMW, BIUSHUA MNepcoHarnbHoro bpeHaa Ha
WHBECTULMOHHYIO MPUBIIEKATENbHOCTb KOMMaHUN, a TakKe 3Ha4YeHue KyrbTYpHOro WHTennekra u
uncpoBow penytaunm B MexayHapogHom busHece.



3acenaHue oTkpbln [eHepanbHbi cekpeTapb EUROUZ Atabek AnumpxaHoB, NO4YEPKHYBLUMWMN,
YTO penyTaums pPyYKOBOAUTENSA CErogHs CTaHOBUTCA OOHUM M3 KITHOYEBbIX HemaTepuarbHbIX
aKTUBOB KOMMaHMK, Hanpsamyl BrAMSIOWMM Ha OOBEpUEe MHBECTOPOB, YCTOMYMBOCTbL OM3Heca U
OONrocpovHoe pasBuTne opraHusaumi.

«B ycrnoBusax undpoBMsaumm n pacTtywen npo3pavyHocTu nuaepbl busHeca BCE 4alle
BbICTYMAOT HEe TOMbKO KakK ynpaBrieHubl, HO MU Kak NybnuyHble NpencTtaBUTENU CBOUX
opraHvsauun, gopmMupyloime goBepue K KOMNaHUM U CTpaHe B LEeNnomM», — OTMETUN
ATabek Annma)xaHos.

C npuBETCTBEHHbIM CIIOBOM Takxke BbiCTynuna BaneHtvHa ByTHuk — [MpekTop no BHELIHWUM
KOMMYHMKaUMsaM U ynpaeneHnto penyTtaumen Beeline Uzbekistan, lNMpencepatens KomwuteTa
EUROUZ no cBA3siM C OOLWECTBEHHOCTbIO U CTpaTterMyeckum KoMMyHukaumsm. B csoem
BbICTYMMEHMN OHA NoAYEpKHyna, YTO CTpaTernyeckne KOMMYHUKaLUUN CErogHsa SBMASIOTCA BaXXHOW
COCTaBMSALWEN YCTONYMBOIO pasBmTnsa OM3Heca, MHCTUTYTOB 1 FOCygapcTBa.

«B ycnoBuax cTpemMuTenbHbIX 3KOHOMUYECKUX WU TEXHOMOMMYEeCKUX WU3MEHEHUN
cTpaTermyeckne KOMMYHUKAUWUW CTAHOBATCA HEe TOSMIbKO WMHCTPYMEHTOM YynpaBieHus
penytauven, HO M BaXHOW 4acTbid (POPMUPOBaAHUS [OBEPUHA, WHBECTULIMOHHOM
NpVBNEKaTENbHOCTU U MEXAYHapo4HOro  MO3UUMOHMPOBaHWUS  cTpaHbl.  CerogHs
0COBeHHO BaXXHO co3faBaTh NpodeccrmoHarnbHble NNaTtdopMbl AN OTKPLITOro guanora,
obmMeHa oOnbITOM W BbIpabOTKM COBPEMEHHbBIX NOAXOAO0B K KOMMYHWKaUMOHHOMY
nuaepcTey», — nogyepkHyna BaneHTnHa ByTHUMK.

OcHoBHy0 YacTb 3acefaHus oTkpbln 3adhap Xawmnmo — OcHoBatenb U [eHepanbHbIn AUpeKkTop
Korzinka.uz — ¢ npeseHTaunen «locTpoeHne p[oBepuA: LEHHOCTU OCHoBaTens u
AONrocpoyHas LeHHOCTb 6u3Heca». B cBoeM BbICTYyNfeHUM OH pacckasan O TOM, Kak LeHHOCTU
OCHOBaTend, NocrnegoBaTenbHOCTL  OEUCTBUMMA UM MOANUHHOCTL  NMaepcTBa  PopMUpYHOT
YCTOMYMBOCTb KOMMAHWUW, KOPMOPATUBHYK KynbTypy WM [AOBEpPUE CO CTOPOHbl KITMEHTOB,
COTPYAHMKOB U NapTHEPOB.




C npeseHTaumen «KynbTypHbIN UHTENNEKT: NepCoHanbHbIN 6peHa Ha rMobanbHbIX PbIHKaX»
BoicTynun Onbek Lanxoe — Coy4dpeantens n uneH Coeeta gupektopoe EUROUZ. OH nogpobHo
OCTaHOBMWICA Ha TOM, Kak CTUNKW nuMaepcTBa M penyTauusi pykoBoauTenen BOCIPUHUMAKOTCS B
pPasnuYHbIX KynbTypax W OPUCAMKUMAX, a Takke MOAYEepPKHYNn 3HayeHue afanTUMBHbIX
KOMMYHMKaLMOHHBLIX CTpaTeErMn B MeXayHapoaHOM OenoBom cpefe.

«YnpaeneHue periymauyuel 8 mexdyHapodHoMm 6usHece bonbwe He ozpaHudyueaemcs
JIU4YHOU 8UOUMOCMBIO — CEe200HS OHO ompaaem CriocObHOCMb oHUMamb KyrfbmypHbIe
ocobeHHocmu, ebicmpausamb 0osepue MexXOy pPbIHKaMu U cmpameaudyecku eecmu
KOMMYHUKaUUto 8 pasfuyHbix eHewHux cpedax. EUROUZ u Komumem no cesssiM ¢
obwecmeeHHOCMbIO U cmpameau4yeckuUM KOMMYHUKaUUusM 20p0simcsi 803MOXHOCMbIO
noddepxkueamb 4feHo8 Accouyuauuu 4epes rpakmudeckul Quarnoe, akcriepmusy Uu
UHCMpyMeHmMbI, riomozaruwjue busHec-nudepam sghghekmusHO adanmuposambCsi K 3mMum
MEHSIIoUWUMCS peanusmy», — otmeTun Onbek LLanxos.

Btopasa 4actb 3acegaHusa Gbina nocesileHa Bonpocam penyTauMOHHbIX PUCKOB U UHCTPYMEHTaM
ynpasneHusi NybrnmyHon BMOMMOCTbIO PyKOBOLMTENEN B LUAPOBYIO 3MOXY.

BeHepa EpsuHa, [Oupektop no ynpaeBneHuio 4ernoBedeckumm pecypcamm Wnoteka-6aHka,
npegcrasuna Temy «YnpaBreHue O6peHOOM: MHCTPYMEHTbI U ynpaBrneHne penyTaunoHHbIMU
puckamu», B pamkKax KOTOPOM pacckasana O BAWSHUM UUPOBOro criefa, noBedeHus B
coumanbHbIX CeTAX W NyOGNMYHOrO MO3MLMOHUPOBAHWS HA KOPMOPATUBHYK penyTauumto,
WHBECTULNOHHYIO NPUBEKaTENbHOCTb U peLleHns O HaMe PyKOBOAMUTENEMN.

«[epcoHarbHbIl 6peHd mon-meHedxepa 6cé Yawie 80CNPUHUMAEMmCsl Kak ompaxeHue
camoli komnaHuu. Ce200Hs ny6rnuyHasi KOMMYHUKauusi Hecém perlymauyuoHHbIe,
UHBECMUUUOHHbIE, KOoMiaeHc- U HR-pucku, komopble opaaHu3auuu bornbwe He
Mo2ym u2Hopuposamse», — noavepkHyna BeHepa EpsuHa.

AHnactacus N'yceHuoBa, OcHoeatenb 1 'eHepanbHbin gupekTop LiFT, BhiIcTynnna ¢ npeseHTauven
«bpeHA ocHoBaTensi Kak MHCTPYMEHT NpUBIeYeHUs Kanurtana: npuBneYeHne UMHBECTULIMIA
yepes penyTtaumro». OHa pacckasana o TOM, Kak penyTaums ocHoBaTerns BrUseT Ha CKOPOCTb
npvBNeYeHnss MHBECTULMI, LOBEPUE PbIHKA U CTpaTernyeckoe no3vuMOHMPOBaHNE KOMMaHUN.

«Cea00Hs1 UHBECMOPbI 3a4acmyto hopMUPYOM nepeoe sriedamsieHue 0 KoMnaHuu ewé
0o fu4HolU ecmpequ — 4Yepe3 OoHmnauH-rnpucymcmeue eé ocHosamess. Penymauusi
pykogodumeris cmana OOHUM U3 K/Yeeblx rokasamenel cmabunbHocmu,
KoMmremeHmMHocmu U 0o/120CpOYHO20 nomeHyuana, gpopmupysi okorno 45% pbIHOYHOU
cmoumocmu KomrnaHuu», — otMmeTuna AHactacus 'yceHuosa.

3acenaHne 3aBepwmnocb BbicTynneHnem Pyctama CyHHatynnaesa, PykoBogutens nporpamm
OunsHec-0bpasoBaHna YHusepcuteta TEAM, KOTOpbI NpeacTaBuIl BO3MOXHOCTM MEXOYHapPOOHbIX
nporpamm Executive MBA n nog4epkHyn BaXXHOCTb HenpepbiBHOrO OBy4YyeHus pykoBOAMTENEW,
CTpaTernyeckoro MbILLIEHUSA N NNAEPCKON TpaHCdOpMaLnn B COBPEMEHHbIX YCIOBUSAX.

Ha npoTsikeHMM BCero MeponpusiTus y4acTHUKM OOMEeHMBanuMcb MHEHUSIMM MO  BOMpocam
NUOEPCKNX KOMMYHMKALMIA, LMdpoBOM penyTauun, ynpaBneHust JOBEPUEM U KPOCC-KYNbTYPHOIo
NO3MLMOHUPOBAHUA Ha MeXOyHapoAHblX pblHKaxX. 3acegaHve MOATBEPAMIIO  pacTyLULyto
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3HaYMMOCTb CUCTEMHOro Auanora no BoMpocaM penyTauuv pyKoBOAMTENEW U CTpaTermyeckux
KOMMYHWUKaLWIA Kak BaXHOrO arieMeHTa pasBUTUSi COBPEMEHHOIN BMU3Hec-akocucTeMbl Y3beknctaHa.

EUROUZ, Eponencko-Y3bekckasa Accouuaumsi no OKOHOMUYECKOMY
[} CoTpyaHunyecTBy, SBNAETCS MexayHapogHon ©OusHec-accouumaumen um
" EBponenckonn TOpProBo-nNpOMbILINIEHHOW nanaton B Y30ekucraHe,
:w: AeATenbHOCTb KOTOPOW HanpaBfieHa Ha OKa3aHWe BCEeCTOPOHHEN
~ NOAAEPXKKN CBOUM YrieHaMm B MOHUMaHWW LENEBbIX PbIHKOB, Pa3BUTUK
YCTOMYMBLIX [OENOBbLIX CBA3EW W BbiCTpamMBaHUM 9 EOEKTUBHOMO
ananora Kak C rocygapCTBEHHbIMM, TaK M C YaCTHbIMWU MapTHEpPaMW.
EUROUZ gdaBndetcd npu3HaHHOW €BPOMENCKON HEeKOMMepYEeCKoM
opraHusauuen co wrab-kBaptTupon B bpioccene u oduumnanbHbiM
NnpeacTaBUTENbLCTBOM B TalUKEHTE.

EUROUZ

Europe-Uzbekistan

Assocaor vy Exonom: Cocperstion
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EUROUZ Jamoatchilik bilan aloqalar va strategik kommunikatsiyalar qo‘mitasi yig‘ilishi
zamonaviy biznesda rahbar reputatsiyasi va strategik ko‘rinuvchanlik masalalarini
muhokama qilish uchun biznes vakillari va ekspertlarni birlashtirdi
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Toshkent, 2026-yil 13-may — Yevropa-O‘zbekiston Igtisodiy Hamkorlik Assotsiatsiyasi (EUROUZ)
tomonidan “Zamonaviy biznesda ko‘rinuvchan bo‘lish: rahbar reputatsiyasi” mavzusida
Jamoatchilik bilan alogalar va strategik kommunikatsiyalar qo‘mitasi yig‘ilishi tashkil etildi. Tadbir
TEAM Universitetida gibrid formatda bo'lib o'tdi hamda xalgaro va mabhalliy biznes vakillari,
kompaniya rahbarlari, kommunikatsiyalar, HR va korporativ boshqaruv sohasidagi ekspertlarni
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bugungi tez o‘zgarayotgan biznes muhitida rahbar reputatsiyasining o‘rni masalasini muhokama
gilish uchun birlashtirdi.

Muhokamalar markazida rahbarlarning strategik ko‘rinuvchanligi, reputatsion xatarlarni boshgarish,
shaxsiy brendingning investitsion jozibadorlikka ta’siri, shuningdek xalgaro biznesda madaniy
intellekt va ragamli reputatsiyaning ortib borayotgan ahamiyati masalalari bo‘ldi.

Yig‘ilishni EUROUZ Bosh kotibi Atabek Alimdjanov ochib berdi. U rahbar reputatsiyasi zamonaviy
kompaniyalarning eng muhim nomoddiy aktivlaridan biriga aylanib borayotganini va u investorlar
ishonchi, biznes barqarorligi hamda tashkilotlarning uzoq muddatli rivojlanishiga bevosita ta’sir
ko‘rsatishini ta’kidladi.

“Raqamlashtirish va oshib borayotgan shaffoflik davrida biznes yetakchilari endilikda
fagat boshqaruvchi sifatida emas, balki o'z tashkilotlari va umuman mamlakatga
bo‘lgan ishonchni shakllantiruvchi jamoat vakillari sifatida ham qaralmoqda”, — dedi
Atabek Alimdjanov.

Shuningdek, Beeline Uzbekistan kompaniyasining Tashqgi kommunikatsiyalar va reputatsiyani
boshgarish bo‘yicha direktori hamda EUROUZ Jamoatchilik bilan alogalar va strategik
kommunikatsiyalar qo‘mitasi raisi Valentina Butnik ham tabrik so‘zi bilan chigish qildi. U strategik
kommunikatsiyalar bugungi kunda biznes, institutlar va davlatning bargaror rivojlanishining muhim
tarkibiy gismiga aylanganini ta’kidladi.

“Tezkor igtisodiy va texnologik o‘zgarishlar sharoitida strategik kommunikatsiyalar
nafaqat reputatsiyani boshqarish vositasi, balki ishonchni shakllantirish, investitsion
Jozibadorlikni mustahkamlash va mamlakatning xalqaro pozitsiyasini rivojlantirishning
muhim elementiga aylanmoqda. Bugungi kunda ochiq muloqot, tajriba almashish va
kommunikatsion yetakchilikka zamonaviy yondashuviarni ishlab chiqish uchun
professional platformalarni yaratish ayniqgsa muhim”, — dedi Valentina Butnik.
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Yig‘ilishning asosiy gismi Korzinka.uz asoschisi va bosh direktori Zafar Khashimovning “Ishonchni
shakllantirish: asoschi qadriyatlari va biznesning uzoq muddatli qiymati” mavzusidagi
tagdimoti bilan boshlandi. U oz chigishida asoschi gadriyatlari, harakatlardagi izchillik va haqigiy
liderlik kompaniya barqarorligi, korporativ madaniyat hamda mijozlar, xodimlar va hamkorlar
ishonchini ganday shakllantirishi hagida so‘z yuritdi.

“Global bozorlarda madaniy intellekt: shaxsiy brending” mavzusidagi tagdimot bilan EUROUZ
hamasoschisi va Direktorlar kengashi a’zosi Oybek Shaykhov chigish qildi. U oz tagdimotida turli
madaniyatlar va yurisdiksiyalarda liderlik uslublari hamda rahbar reputatsiyasi ganday qgabul
gilinishiga to'xtalib otdi va xalgaro biznes muhitida moslashuvchan kommunikatsiya
strategiyalarining ahamiyatini ta’kidladi.

“Xalqaro biznesda reputatsiyani boshqarish endilikda faqat shaxsiy
ko‘rinuvchanlik bilan cheklanmaydi — bugungi kunda u madaniy xususiyatlarni
tushunish, bozorlar o‘rtasida ishonchni shakllantirish va turli tashqi muhitlarda
strategik kommunikatsiya olib borish qobiliyatini aks ettiradi. EUROUZ va uning
Jamoatchilik bilan aloqalar va strategik kommunikatsiyalar qo‘mitasi biznes
yetakchilariga ushbu o‘zgaruvchan sharoitlarga samarali moslashishda yordam
beruvchi amaliy muloqgot, ekspertiza va vositalar orqali a’zolarni
qo'llab-quvvatlashdan faxrlanadi”, — dedi Oybek Shaykhov.

Yig'ilishning ikkinchi qismi reputatsion xatarlar va ragamli davrda rahbarlarning ommaviy
ko‘rinuvchanligini boshgarish vositalariga bag‘ishlandi.

Ipoteka-bankning HR direktori Venera Erzina “Brend boshqaruvi: vositalar va reputatsion
xatarlarni boshgarish” mavzusida tagdimot o‘tkazdi. Unda u ragamli iz, ijtimoiy tarmoglardagi
xatti-harakatlar va ommaviy pozitsiyalashning korporativ reputatsiya, investitsion jozibadorlik va
rahbarlarni ishga gabul gilish garorlariga ta’siri hagida gapirdi.

“Top-menejerning shaxsiy brendi tobora ko'proq kompaniyaning o'z aksidek qabul
gilinmoqda. Bugungi kunda ommaviy kommunikatsiyalar reputatsion, investitsion,
compliance va HR xatarlarini yuzaga keltirmoqda va tashkilotlar buni endi e’tiborsiz
goldira olmaydi”, — dedi Venera Erzina.

LiIFT asoschisi va bosh direktori Anastasia Gusentsova “Asoschi brendi kapital jalb qilish
vositasi sifatida: reputatsiya orqgali investitsiyalarni jalb qilish” mavzusida tagdimot bilan
chiqdi. U asoschi reputatsiyasi investitsiyalarni jalb qilish tezligi, bozor ishonchi va kompaniyaning
strategik pozitsiyalanishiga qanday ta’sir gilishini tushuntirib berdi.

“‘Bugungi kunda investorlar kompaniya haqida birinchi taassurotni ko'pincha
uchrashuvdan oldin — uning asoschisining onlayn mavjudligi orqali shakllantiradi.
Rahbar reputatsiyasi kompaniya barqarorligi, kompetensiyasi va uzoq muddatli
salohiyatining muhim ko‘rsatkichiga aylandi hamda kompaniya bozor qiymatining qariyb
45 foizini shakllantiradi”, — dedi Anastasia Gusentsova.

Yig‘ilish TEAM Universitetining Biznes ta’lim dasturlari rahbari Rustam Sunnatullaevning xalgaro
Executive MBA dasturlari imkoniyatlari hagidagi taqdimoti bilan yakunlandi. U zamonaviy biznes
muhitida rahbarlarning uzluksiz ta’limi, strategik fikrlash va liderlik transformatsiyasining
ahamiyatini ta’kidladi.
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Tadbir davomida ishtirokchilar liderlik kommunikatsiyalari, ragamli reputatsiya, ishonchni
boshgarish va xalgaro bozorlarda kross-madaniy pozitsiyalash masalalari bo‘yicha fikr almashdilar.
Yig'ilish yana bir bor rahbar reputatsiyasi va strategik kommunikatsiyalar bo‘yicha tizimli mulogot
O'zbekistonning rivojlanayotgan biznes ekotizimining muhim elementi ekanini tasdigladi.

EUROUZ — Yevropa—O‘zbekiston iqtisodiy hamkorlik assotsiatsiyasi
'U‘ bo'lib, xalgaro biznes uyushmasi va O‘zbekistondagi Yevropa
Savdo-sanoat palatasi hisoblanadi. Tashkilot o'z a’zolariga magsadli
‘ ' bozorlarni chuqur tushunish, mustahkam biznes alogalarni rivojlantirish
~ hamda davlat va xususiy sektor vakillari bilan samarali mulogotni yo‘lga
go'yishda har tomonlama yordam ko‘rsatadi. EUROUZ Bryusselda
joylashgan bosh ofisga ega bo‘lgan, tan olingan Yevropa notijorat
tashkiloti bo'lib, Toshkentda rasmiy vakolatxonasi faoliyat yuritadi.

EUROUZ

Europe-Uzbekistan

Assocaor vy Exonom: Cocperstion
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